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Silence  or  Jail”  Is  Sentence  For  Editors 
Convicted  For  Contempt  in  Aberdeen 


^ged  Judge  Fines  Publisher,  Editor,  euid  Company  $200,  with  30  Days’  Prison  Suspended  on 
condition  that  Case  is  Not  Further  Discussed — Appecd  Is  Taken 

(Bv  teleymph  to  Editor  &  Publisher)  story  account  of  the  sentence  of  Royal  The  hearing,  which  lasted  three  full  of  spending  large  sums  of  the  county’s 
ABERDEEN,  S.  D.,  Feb.  17 — James  A  Hasse,  former  Brown  County  audi-  days,  was  marked  by  lengthy  discussion  money  to  bring  them  to  justice. 

/i.  A.  Mathews,  publisher,  and  How-  tor,  for  third  degree  forgery.  of  the  law  by  attorneys.  Testimony  “In  public,  this  same  clique  is  attempt- 

ard  C.  Anderson,  editor  of  the  Aber-  The  complaining  parties  charged  in  consisted  of  newspaper  articles  and  ing  by  appeal  to  sympathy  to  get  the 

d.'.*n  American-N eu's,  were  last  Tues-  effect  that  they  were  written  to  influ-  court  records.  It  was  charged  by  the 

dice  the  court.  _  prosecution  that  an 

by  ^  “Unadulterated 

members  the 

Brown  County  Bar 

be-  ^ 

Judge  Bab-  Judge  Babcock 

^  who  they  the 

was  un-  on  the 

duly  and  contemptu-  by 

ously  by  \ir.  was 

the  newspaper  for  the 

^sentencing  Hasse. 

The  - 

was  given  a  peared  more  than 

months’  suspended  two  weeks  prior  to 

and  a  the  Hasse  sentence. 

$300  t't  brief  called  at- 

third  degree  - ^ tention  to  the  state 

forgery.  The  max-  jan,eg  a.  Mathews  Jaw  which  pro- 

iinum  penalty  in  vides  that  no  one 

South  Dakota  is  five  years  in  the  state  shall  approach  a  judge  seeking  lenienc) 

penitentiary.  _  ^  or  aggravation  of  a  sentence  except  ir 

_  _  The  Hasse  case  is  one  of  eight  in-  an  open  hearing  for  that  purpose. 

volving  five  other  officials  and  contrac-  E.  B.  Harkin,  Hasse’s  attorney,  and 
Glenn  E.  Martz  tors  who  auditors  estimate  have  robbed  friends,  at  that  time  were  circulating  s 

,  the  county  of  a  quarter  of  a  million  petition  and  soliciting  letters  praying 

■ly  adjudged  guilty  of  contempt  of  dollars  during  the  past  seven  years  on  leniency  for  the  ex-auditor.  The  edi- 
-urt  tor  the  publication  of  tvvo  editori-  highway  construction  fraud  which  the  torial  pointed  out  that  this  was  unlaw- 

Is  Md  a  news  story,  one  of  which  criti-  newspapers  have  been  instrumental  in  ful  and  published  the  code  in  point, 

zed  a  sentence  meted  by  Circuit  Judge  uncovering.  The  editorial  which  was  alleged  to  bt 

vward  Babcock  as  being  too  lenient.  jhe  prosecution  contended  the  case  a  threat  to  the  judge  follows: 

itwr  arrest  and  conviction  in  the  ^vas  still  pending  when  the  three  alleged  “Royal  Hasse,  who  confessed  anc 
..lUit  court  was  the  culmination  of  _  a  contemptuous  articles  were  published.  pleaded  guilty  to  forgery  last  September 
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THREE  PAPERS  MERGE 
IN  MOBILE,  ALA. 


Pres*  Take*  Over  Register  and  New*' 
Item — ^Latter  Discontinued — 

All  Standing  Advertising 
Contract*  Cancelled 


Purchase  of  the  Mobile  (Ala.)  Reg¬ 
ister  and  the  Mobile  News-Item  by  the 
Mobile  Press  was  announced  Feb.  IS. 

Control  of  the 
two  former  papers 
passed  to  the 
Mobile  News¬ 
papers,  Inc.,  hold¬ 
ing  company  of 
the  Press  on  Feb. 
16.  The  holding 
company  is  owned 
by  citizens  of 
Mobile  who  estab¬ 
lished  the  Press 
in  April,  1929. 
The  former  own¬ 
ers  of  the  Reg¬ 
ister  and  News- 
Item  have  ac¬ 
quired  a  block  of  non-voting  stock  in 
the  company. 

An  unusual  feature  of  the  deal  was 
the  repudiation  of  all  Register  and 
News-Item  advertising  contracts  by  the 
Press.  All  national  and  local  adver¬ 
tisers  will  be  required  to  sign  new  agree¬ 
ments  at  the  newly  established  rates  of 
14  cents  a  line  national  and  11  cents  a 
line  local. 

The  News-Item  has  been  merged  with 
the  Press  and  the  combined  paper  will 
continue  publication  in  the  evening 
field  as  the  Press  and  Register.  The 
morning  paper  will  be  known  as  the 
Register  and  Press.  The  evening  edi¬ 
tion  will  carry  the  morning  edition’s 
name  as  a  subtitle  and  the  morning 
paper  will  do  the  same  in  regard  to  the 
evening  paper.  The  Sunday  edition 
under  the  new  ownership  will  be  known 
as  the  Mobile  Press-Register.  The 
financial  consideration  involved  was  ap¬ 
proximately  $700,000. 

R.  B.  Chandler,  publisher  of  the  Press 
since  its  establishment,  will  continue  in 
that  capacity  for  the  Press  and  Regis¬ 
ter.  The  directors,  all  of  whom  will 
continue  in  office,  are  W.  D.  Bellingrath, 
\V.  B.  Paterson,  W.  H.  Reynalds,  J.  F. 
McGowin.  Department  heads  of  the 
Press  will  assume  identical  capacities 
for  the  Register.  They  are  Col.  Henry 
P.  Ewald,  executive  editor ;  Maurice 
Lackey,  business  manager;  J.  B.  Kilgo, 
circulation  manager ;  Carl  M.  Smith, 
auditor ;  and  T.  C.  McLemore,  mechani¬ 
cal  superintendent. 

The  Press  was  founded  April  15,  1929 
with  the  financial  support  of  more  than 
100  citizens  of  Mobile.  The  Register 
is  one  of  the  country’s  oldest  papers. 
Its  publication  dates  back  to  1814,  when 
it  was  founded  as  the  Mobile  Gazette. 
The  present  paper  is  the  result  of  a 
consolidation  with  the  Commercial 
Register,  founded  in  1821.  Frederick 
I.  Thompson,  owner  of  both  the  Regis¬ 
ter  and  News-Item  at  the  time  of  their 
sale,  acquired  the  former  paper  in  1909 
and  the  latter  several  years  later.  Mr. 
Thompson  continues  his  ownership  of 
three  other  Alabama  newspapers,  the 
Montgomery  Journal,  Florence  Times- 
News,  and  Sheffield  and  Tuscumbia  Tri- 
Cities  Daily. 

In  its  announcement  of  the  purchase 
of  the  Register  and  News-Item,  the 
Press  said  in  part: 

“The  said  Mobile  Daily  Newspapers, 
Inc.,  has  taken  over  all  of  the  assets 
and  all  of  the  liabilities  of  the  Mobile 
Press,  and  also  has  taken  over  all  pub¬ 
lication  rights,  newspaper  equipment, 
machinerj'  and  good  will  of  the  Mobile 
Register  and  the  News-Item.  However, 
the  Mobile  Daily  Newspapers,  Inc.,  has 
assumed  none  of  the  contracts  or  obli¬ 
gations  of  the  Mobile  Register  and 
News-Item  Company,  Inc.,  except  the 
latter’s  bond  issue  of  May,  1930,  and 
the  prepaid  subscriptions  to  the  Mobile 
Register  and  the  Mobile  News-Item, 
and  the  said  Mobile  Register  &  News- 
Item  Company,  Inc.,  alone  is  respon¬ 
sible  for  all  of  its  other  contracts  and 
obligations.” 


H.  R.  SWARTZ  RETURNS 

H.  R.  Swartz,  president  of  R.  Hoe 
&  Co.,  returned  to  New  York,  Feb.  15, 
aboard  the  He  de  France,  after  a  six- 
weeks’  trip  to  Europe.  He  visited  plants 
of  the  printing  press  company  in  Eng¬ 
land  and  France. 


AUTOMOBILE  LINAGE 
MAKES  SECOND  GAIN 


January  Figures  for  52  Cities  Show 
6.1  Per  Cent  Increase  Over 
1931 — Nash  Drive  Starting 
in  1400  Papers 

Automotive  advertising  made  its 
second  consecutive  monthly  gain  in 
January,  according  to  preliminary  figures 
of  Media  Records,  Inc.,  for  the  news¬ 
papers  of  52  cities. 

As  compared  with  January,  1931,  the 
gain  was  6.1  per  cent,  or  in  round  num¬ 
bers  from  6,600,000  lines  to  7,000,000 
lines.  In  December,  1931,  as  compared 
with  December,  1930,  the  automotive 
gain  was  21.7  per  cent — the  first  that 
had  been  shown  since  October,  1929. 

The  December  gain  at  the  time  was 
credited  partly  to  the  fact  that  several 
manufacturers  had  brought  out  their 
new  models  early  and  had  advertised 
them  during  December,  in  advance  of 
the  winter  automobile  shows.  The 
January  gain,  consequently,  may  be 
given  more  weight  as  an  indication  of 
advertisers’  intentions. 

As  a  matter  of  fact,  the  January 
linage  was  under  some  handicap  so  far 
as  new  models  went.  Ford,  of  course, 
was  out  of  production,  making  plans  for 
the  new  eight-cylinder  car  and  the  re¬ 
vised  four  which  were  announced  last 
week.  Nash,  likewise,  was  withhold¬ 
ing  its  new  models  and  showing  only  its 
older  designs  at  the  automobile  shows. 
Both  of  these  companies  will  undoubt¬ 
edly  use  large  space  to  introduce  the 
cars  on  which  they  will  make  their  1932 
campaigns  for  business. 

It  is  understood  that  the  Ford  agency, 
N.  VV.  Ayer  &  Son,  has  been  busy  on 
an  extensive  campaign  and  that  copy 
for  a  score  of  advertisements  has  al¬ 
ready  been  submitted  to  the  Ford  com¬ 
pany  for  approval.  However,  the  Ford 
propensity  for  secrecy  and  last-minute 
changes  is  well  known. 

The  Nash  introductory  campaign, 
handled  by  Green,  Fulton  &  Cunning¬ 
ham,  Chicago  agency,  is  scheduled  to 
break  in  1.400  newspapers  Saturday  and 
Sunday,  Feb.  27-28.  Outdoor  advertis¬ 
ing  and  magazines  will  also  be  used. 
Announcements  thus  far  published  by 
the  Nash  company  promised  radical 
improvements. 


GERMAN  VISITOR  HONORED 

H.  V.  Kaltenborn,  former  associate 
editor  of  the  Brooklyn  Daily  Eagle, 
gave  a  luncheon  at  the  Harvard  Club, 
New  York,  Feb.  18,  in  honor  of  Baron 
Richard  von  Kuehlman,  former  Ger¬ 
man  Foreign  Minister. 


EDITOR  &  PUBLISHER 
CALENDAR 

Feb.  22  —  Rhode  Island  Press 
Club,  meeting.  Providence. 

Feb.  26-27 — Indiana  Democratic 
Editorial  Assn.,  mid-winter  meet¬ 
ing,  Indianapolis. 

Feb.  27 — California  Advertising 
Managers  Assn.,  meeting,  San 
Francisco. 

March  6 — Arizona  Press  Club, 
annual  meeting,  Phoenix. 


HOLIDAY  PACT  SPLIT 

New  York  Publishers  Abandon 
Agreement  Not  to  Print  on  Feb.  22 

An  agreement  among  evening  news¬ 
paper  members  of  the  Publishers  Asso¬ 
ciation  of  New  York  City  to  suspend 
publication  for  one  day,  Feb.  22,  in 
honor  of  the  Bi-Centennial  of  George 
Washington’s  Birthday,  was  called  off 
this  week.  All  evening  newspapers,  in¬ 
cluding  several  in  New  Jersey,  Brook¬ 
lyn  and  Long  Island,  had  agreed  to 
recognize  the  day  as  a  holiday  and  not 
publish  their  regular  editions. 

The  decision  to  put  out  evening  papers 
Feb.  22,  came  this  week.  Editor  & 
Publisher  learned,  after  one  newspaper 
had  instructed  its  staff  men  to  sell  ad¬ 
vertising  for  that  day.  The  other 
papers  considered  this  a  breach  of  the 
agreement. 

The  only  holidays  on  which  evening 
paper  publication  is  suspended  in  New 
York  are  Christmas  and  New  Year’s 
Day.  Morning  papers  print  every  day 
in  the  year. 


INSPECTOR  IS  REPRIMANDED 


Virginia  Officer  Who  Struck  News 
Photographer  Suspended  10  Days 

{Special  to  Editor  &  Publisher) 
Washington,  D.  C..  Feb.  18— The 
fact  that  he .  struck  Joseph  Roberts, 
IVashington  Herald  photographer,  while 
the  latter  was  taking  a  picture  of  a 
funeral  at  Middleburg,  Va.,  recently, 
has  resulted  in  a  reprimand  and  suspen¬ 
sion  without  pay  for  10  days  for  In¬ 
spector  T.  F.  Stafford,  of  the  Virginia 
state  police.  He  has  also  been  denied 
any  promotion  for  the  next  two  years. 

This  disciplinary  action  was  ordered 
by  Governor  John  Garland  Pollard,  of 
Virginia,  following  receipt  of  a  report 
of  an  investigation  into  the  affair  con¬ 
ducted  by  T.  McCall  Frazier,  director 
of  the  state  division  of  motor  vehicles. 


CLAIMS  COPYRIGHT  VIOLATION 

Peter  \"an  Vern,  an  artist,  sued  for 
$10,000  damages  in  the  New  York 
County  Supreme  Court  this  week  in  a 
copyright  action  against  the  Franklin 
Knitting  Mills  Company.  He  charged 
that  one  of  his  paintings,  executed  for 
Queen  Elizabeth  of  Belgium,  had  been 
used  without  his  permission  in  an  ad¬ 
vertisement.  He  also  asked  that  the 
Queen’s  testimony  be  taken. 


NEWS  AND  FEATURE  HIGHLIGHTS 
IN  THIS  ISSUE 
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Inland  Press  Stands  Firm  on  Rates .  7 
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New  York  Writers  Expelled  from  Kentucky . * .  10 

Drive  Breaks  New  York  Bulldog  Edition  Price .  11 
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Our  Own  World  of  Letters .  36 

Macy  Official  Discusses  Copy  Writing  Technique .  37 
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What  Our  Readers  Say .  42 

Obituary .  44 
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HOUSE  BILL  FORBIOsf  t 
RADIO  LOTTERIES  f  1 


Section  of  New  Radio  Bill  Providd 
$1,000  Fine  or  One  Year’s  Im. 
prisonment  for  Violation — 
Goes  to  Senate 


(Special  to  Editor  &  Publisher) 

Washington,  Feb.  15 — Broadcastiii|l 
of  lotteries  by  radio  is  prohibited  under 
an  amendment  to  the  Radio  Act  oi 
1927  passed  last  week  by  the  Home 
without  a  dissenting  voice.  There  to 
no  record  vote  on  the  measure,  whid 
was  sponsored  by  Representative  Eto 
L.  Davis,  of  Tennessee,  chairman  of  the 
House  Committee  on  Merchant  Marint 
Radio  and  Fisheries. 

Considerable  debate  preceded  passage  [ 
of  the  bill  in  the  House,  though  all 
of  it  was  directed  at  other  sections  oi 
the  bill.  There  was  no  discussion  oi 
the  anti-lottery  section.  Other  sections 
amended  various  parts  of  the  Ra4 
Act,  but  made  no  changes  in  the  sub¬ 
stantive  law.  The  anti-lottery  sectioc 
reads : 

“No  person  shall  broadcast  by  means 
of  any  radio  station  for  which  a  licen« 
is  required  by  any  law  of  the  United 
States,  any  information  concerning  any 
lottery,  gift  enterprise,  or  similar 
scheme,  offering  prizes  dependent  in 
whole  or  in  part  upon  lot  or  chance,  or 
any  information  concerning  any  tided 
certificate,  or  instrument  representing 
any  chance,  share,  or  interest  in  or  4 
pendent  upon  the  event  of  any  lottery, 
gift  enterprise,  or  similar  scheme  offer¬ 
ing  prizes  dependent  in  whole  or  in 
part  upon  lot  or  chance,  or  any  list  oi 
prizes  or  information  concerning  any 
list  of  prizes  awarded  by  means  of  any 
such  scheme,  and  any  person  so  doing, 
upon  conviction  thereof,  shall  be  fined 
not  more  than  $1,000  or  imprisoned 
not  more  than  one  year,  or  both." 

In  reporting  the  bill  to  the  House 
Chairman  Davis  said  the  committee, 
“does  not  think  that  the  United  Stater' 
should  permit  any  radio  station.  I 
licensed  and  regulated  by  the  govern- 1 
inent,  to  engage  in  such  unlawful  prac 
tices.” 

“Furthermore,”  he  added,  “the  broad¬ 
cast  of  such  information  is  unfair  to 
the  newspapers,  which  are  forbidden 
the  use  of  the  mails,  if  they  contain 
such  information.”  I 

The  measure  now  goes  to  the  Sen¬ 
ate,  where  it  probably  will  be  adopted, 
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MILK  PROVIDED  BY  DAILY 

The  St.  Louis  Star  discontinued  its 
milk-relief  operations  Feb.  13,  as  a  new 
general  civic  relief  movement,  to  raise 
$1,200,000,  organized  by  the  city  and  a; 
group  of  leading  citizens,  got  under  j 
way.  The  Star  published  letters  frooj 
the  charitable  organizations  which  dis-  j 
tributed  the  milk,  declaring  that  the) 
campaign  had  resulted  in  supplying  the  t 
urgent  need  of  children  of  families  in) 
distress.  The  Star  launched  the  move 
ment  on  Jan.  5.  It  raised  approximately  I 
$8,000  in  public  subscriptions  and  pre^ 
cured  large  donations  of  milk  from  the  i 
dairies. 


ADVERTISING  FRAUD  CHARGED! 

John  W.  Gugliucci,  New  York  Cip 
was  held  Feb.  17  by  Francis  A.  CNeilL. 
United  States  commissioner,  for.  2 
ing  Feb.  29  on  a  charge  of  mail 
He  is  charged  with  fraudulently  soliat- 
ing  property  owners  to  advertise  thw 
real  estate  in  an  Italian  newspaper  am 
various  hotel  magazines  which 
he  published.  Advertisements  chpg 
from  the  New  York  dailies  furnished 
his  prospect  list. 


REPRESENTING  COAST  DAILY 

The  appointment  of  A.  G. 
special  representative  for  the  Sc^ 
Star  in  the  national  field  has  just 


announced  by  H.  W.  Parish,  pu  | 
manager  of  the  Star.  Mr.  Bixby^^| 


make  his  headquarters  in  the  San 
cisco  office  of  Gilman,  Nicoll 


CISCO  office 
Ruthman. 
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INLAND  DAILIES  STAND  FAST  ON  RATES 

Threatened  Cut  in  Space  Would  Actually  Necessitate  Higher  Charges,  Press  Association  Is  Told 
— Committee  to  Study  Farm  Depression — A.  O.  Lindsay  New  President 


[By  telegraph  to  Editor  &  Publisher) 

Chicago,  Feb.  17. — in  answer  to  a 
challenge  to  take  the  farm  question 
up  collectively,  Inland  Daily  Press  Asso¬ 
ciation  members  voted  today  for  the 
president  to  appoint  a  committee  to 
study  the  problem  of  aiding  the  farmer 
by  increasing  his  effectiveness.  The 
publishers  held  their  47th  annual  meet¬ 
ing  here  today  and  yesterday. 

Relation  of  the  farmer  to  prosperity 
was  discussed  by  Frederick  E.  Mur¬ 
phy,  publisher  of  the  Minneapolis 
Tribune,  at  today’s  luncheon.  It  was 
his  contention  that,  dollar  for  dollar, 
the  farmer  is  a  far  better  advertising 
prospect  than  the  city  dweller  and  that 
he  has  much  more  to  spend  for  adver¬ 
tised  goods  than  the  latter.  The  In¬ 
land's  committee,  to  be  announced  later, 
is  expected  to  make  definite  recom¬ 
mendations  at  the  May  meeting. 

Reasserting  that  newspaper  advertis¬ 
ing  is  a  service  and  not  a  commodity. 
Inland  members  expressed  their  inten- 
I  tion  of  maintaining  their  present  ad- 
I  vertising  rates  in  the  face  of  continued 
*  demands  for  reductions  by  local  and 
national  advertisers.  A  discussion  of 
rate  reduction  occupied  the  attention 
of  the  Inlanders  at  the  Tuesday  session, 
following  presentation  of  a  paper  pre¬ 
pare  by  E.  A.  Tostevin,  Mandan 
(N.D.)  Pioneer,  and  read  in  his  absence 
by  Secretary  Wil  V.  Tufford.  The 
paper  pointed  out  that  if  any  large 
number  of  merchants  reduced  their 
amount  of  advertising,  as  some  had 
threatened  to  do  unless  rates  were  re¬ 
duced,  it  would  be  necessary  to  raise 
the  rates  instead. 

A.  0.  Lindsay,  Quincy  (Ill.)  Herald- 
Whig,  was  elected  president  of  the 
Inland  association  to  succeed  Fred 
Schilplin,  St.  Cloud  (Minn.)  Times- 
Jour^.  C.  R.  Butler,  Mankato 
(Minn.)  Free  Press,  was  chosen  first 
vice-president.  \Vil  V.  Tufford  was 
re-elected  secretary. 

Four  new  members  were  elected  to 
the  board  of  directors.  They  were: 
John  H.  Huston,  Ottumwa  (la.) 
Courier;  F.  E.  Milligan,  Fort  Scott 
(Kan.)  Tribune-Monitor,  and  Linwood 
I.  Noyes,  Ironwood  (Mich.)  Globe,  for 
three  years;  and  Mr.  Schilplin,  retir¬ 
ing  president,  one  year. 

Other  vice-presidents  chosen  for  the 
ensuing  year  were:  Canada,  Major 
H.  B.  Burgoyne,  St.  Catharines  (Ont.) 
Standard;  Colorado,  Charles  Hansen, 
Greeley  Tribune  -  Republican;  Illinois, 
Davis  Merwin,  Bloomington  Panta- 
Qraph;  Indiana,  Walter  S.  Chambers, 
Seu’ Castle  Courier-Times;  Iowa,  Wal- 
tw  Merriman,  Ft.  Dodge  Messenger; 
Kanas,  John  Redmond,  Burlington  Re- 
iiiL  Kentucky,  Elliot  C.  Mitchell, 

move-;  Sun-Democrat ;  Michigan,  E.  J. 

vimatelv:  ^t^Call.  Grand  Haven  Tribune;  Minne- 
inH  nro-'-  W'Diatn  F.  Henry,  Duluth  Herald- 
;rnm  the!  Missouri,  F.  W.  Rucker,  In- 

j  'Imprudence  Examiner;  Montana,  O.  S. 
j  Warden,  Great  Falls  Tribune;  Ne- 
lorrni  p  Frank  D.  Throop,  Lincoln 
AROtut  Star;  New  York,  C.  B.  Williams, 
,rk  Otv  Geneva  Times;  North  Dakota,  M.  M. 
O’NeilL,  ^pegard.  Grand  Forks  Herald;  Ohio, 
f  **’**',  ;  K.  Bush,  Athens  Messenger; 

lit  (  OhUhoma,  J.  H.  Bixby,  Muskogee 
y  solicit  1^  rhoenix-Times-Democrat;  South  Da- 
ise  their  I  kota,  Chas.  H.  J.  Mitchell,  Huron 
^'•[onile;  Utah,  J.  F.  Fitzpatrick,  Salt 
be  5W|,;  iMe  City  Tribune;  and  Wisconsin, 

'  ;  '‘^^'■d  A.  Quirt,  Marshfield  Nezvs. 

fumisnec  i  Mr.  Schilplin  was  chosen  chairman 
f  the  ^rd  and  T.  O.  Huckle,  Cadil- 
i  ^  (Mich.)  News,  was  re-elected  sec- 
DAILi  ^  Holdover  directors  include 

'tile  E.  Joy,  Centralia  (Ill.)  Sentinel; 
H  u  Glinton  (la.)  Herald; 

\  p'  Bliss,  Janesville  (Wis.)  Gazette, 
n  |[red  Naeter,  Cape  Girardeau  (Mo.) 
'hitheast  Missourian. 

laiJ?  ^tfpby’s  challenge  to  In- 
,?/."'®’'’bers  to  do  something  about 
"W  P^blem,  he  said  in  part : 
spend  too  much  time  examining 
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the  superficial  details  of  our  newspaper 
business.  In  the  last  analysis,  our  ad¬ 
vertising  and  our  circulation  rests  on 
the  farm.  If  that  is  the  case,  it  be¬ 
hooves  us  to  take  care  of  the  farm.  The 


while  16.79  per  cent  are  more  attracted 
by  the  informative  type;  26.2  per  cent 
are  not  definitely  committed.  Less  than 
one-half  of  one  per  cent  of  both  men 
and  women  readers  believed  that  loca- 
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Leaders  of  Inland  Daily  Press  Association  with  guest  speaker.  Left 
to  right,  Ralph  Budd,  president  of  Burlington  Railway,  shaking  hands  with 
Fred  Schilplin,  St.  Cloud  (Minn.)  Times-Joumal,  retiring  president;  A.  M. 
Clapp,  Clinton  (la.)  Herald;  A.  O.  Lindsay,  Quine^  (Ill.)  Herald-Whig, 
new  president;  and  C.  R.  Butler,  Mankato  (Minn.)  Free  Press,  first  vice- 
president. 


farm  is  our  common  probjem,  as  com¬ 
mon  to  all  of  us  as  composing  r(X)m 
operation.  We  ought  to  think  about  it 
and  talk  about  it. 

“We  ought  to  study  it,  not  only  in¬ 
dividually  but  collectively,  not  only  be¬ 
cause  it  is  our  social  duty  as  newspaper 
publishers,  but  also  because  the  success 
of  our  business  depends  on  it.  1  woulcl 
like  this  group  to  study  the  question  as 
we  study  some  detail  of  the  publi.shing 
business  so  that  this  powerful  organiza¬ 
tion  could  get  behind  the  movement  to 
put  agriculture  on  a  permanently  pros¬ 
perous  basis.” 

E.  H.  Harris,  Richmond  (Ind.)  Pal¬ 
ladium-Item,  chairman  of  the  reader- 
interest  survey  manual  committee, 
outlined  in  detail  the  work  done  in 
determining  newspai^r  reading  habits 
of  the  average  family.  He  gave  ten 
ways  in  which  a  reader  interest  survey 
may  be  valuable  to  a  publisher.  In 
conclusion  he  defined  the  function  of  a 
newspaper  as  follows: 

“To  inform,  educate,  and  entertain 
the  average  family  in  the  circulation 
territory,  in  order  to  create  an  en¬ 
lightened  public  opinion.  To  print  the 
news  honestly  and  fairly  and  to  inter¬ 
pret  it  editorially  in  order  to  stimulate 
independent  thinking.  To  amuse  with 
constructive  features,  comics  and  fic¬ 
tion,  in  order  to  add  interest  and  color 
to  the  lives  which  it  affects.  To  fur¬ 
nish  that  check  upon  government  which 
no  constitution  has  ever  been  able  to 
provide.” 

Copies  of  the  survey  manual  were 
distributed  to  all  members  present. 

Joe  M.  Bunting,  circulation  manager, 
Bloomington  (Ill.)  Pantagraph,  read  a 
paper  on  “What  Reader  Interest  Survey 
Has  Meant  to  the  Pantagraph.”  After 
pointing  out  what  the  survey  has  enabled 
his  paper  to  learn  about  its  features, 
Mr.  Bunting  referred  to  the  value  of 
the  survey  from  the  advertisers’  view¬ 
point,  saying: 

“It  will  be  valuable  to  our  adver¬ 
tisers  to  know  that  93.06  per  cent  of  the 
men  and  90.73  per  cent  of  the  women 
believe  that  the  appearance  of  an  ad¬ 
vertisement  has  influence  on  their  read¬ 
ing  of  it.  It  should  also  be  interesting 
to  advertisers  to  know  that  57.01  per 
cent  of  the  women  say  that  they  are 
attracted  by  the  bargain  type  of  copy. 


tion  was  a  factor  of  influence  in  their 
reading  of  advertising.” 

H.  F.  Boylan,  Richmond  Palladium- 
Item,  chairman  of  the  advertising  pro¬ 
motion  committee,  reported  that  over 
1,600  mats  had  been  sent  to  Inland  pub¬ 
lishers  in  connection  with  advertising 
promotion  campaign  staged  in  1931.  He 
stated  that  an  effort  was  now  being 
made  to  obtain  a  promotion  plan  a 
month  for  publishers  to  use  in  bring¬ 
ing  people  to  town  to  buy  merchandise. 

W.  M.  Layman,  Newspaper  Audit  & 
Research  Bureau,  Chicago,  read  a  paper 
on  newspaper  accounting  and  budgetary 
control.  A  pajier  on  “Telephone  Press 
Rates,”  by  H.  H.  Bliss,  Janesville 
Gazette,  was  entered  into  the  records 
of  the  meeting  without  being  read. 
Jack  Dempsey,  former  heavyweight  box¬ 
ing  champion,  was  presented  to  the 
Inland  members. 

The  discussion  of  advertising  rates 
Tuesday  followed  presentation  of  Mr. 
Tostevin’s  paper  on  “Handling  Requests 
for  Reduced  Local  Rates.”  It  stated 
in  part: 

“The  barrage  that  came  a  few  weeks 
ago  from  the  outposts  of  the  national 
advertiser  seems  to  have  quieted  down, 
and  in  its  stead  the  smaller  guns  of  the 
local  advertiser  have  been  trained  on 
the  publisher  in  the  effort  to  batter 
down  the  breastwork  of  local  rates  that 
have  served  as  a  protection  to  publisher 
and  advertiser  alike. 

“I  am  of  the  belief  that  much  of  this 
clamor  for  lower  advertising  rates  is 
due  to  a  contagion  coming  from  lower 
merchandise  prices.  How  many  of  you 
have  had  your  farmer  subscribers  come 
in  and  tell  you  that  your  subscription 
rate  should  come  down;  that  the  prices 
of  wheat,  butter  fat,  hogs  and  cattle 
are  down?  Your  merchant  is  infected 
with  the  same  kind  of  virus.” 

Mr.  Tostevin  raised  the  question  of 
whether  the  advertisers  are  informed 
of  the  large  investment  and  daily  costs 
entailed  in  getting  out  a  daily  news¬ 
paper.  “They  have  only  a  general  idea 
of  the  cost  of  producing  a  newspaper, 
of  the  amount  of  the  weekly  pay  roll, 
for  the  class  of  employes  in  editorial, 
mechanical  and  business  departments 
necessary  to  put  out  a  presentable  paper 
commands  a  higher  wage  than  in  the 
retail  field.”  he  remarked. 


Referring  to  the  need  of  maintaining 
the  quality  of  the  newspaper,  Mr. 
Tostevin  said: 

“The  merchant  is  discerning  enough 
to  note  any  perceptible  change  in  the 
quality  of  the  newspaper  you  are  pro¬ 
ducing,  and  would  be  among  the  first 
to  foresee  a  drop  in  circulation  should 
any  economies  you  see  fit  to  put  into 
effect  become  noticeable.  The  merchant 
is  as  interested  as  is  the  publisher  to 
see  the  standard  of  his  newspaper  main¬ 
tained,  for  it  is  the  medium  of  reach¬ 
ing  the  people  in  his  trade  area. 

“The  suggestion  of  one  merchant  that 
it  would  be  necessary  to  reduce  the 
volume  of  advertising  unless  the  rate 
was  reduced  was  met  with  the  proposal 
that  if  the  advertisers  generally  fol¬ 
lowed  this  idea  it  would  be  necessary  to 
make  a  commensurate  raise  in  the  ad¬ 
vertising  rate ;  that  as  the  advertis¬ 
ing  shrank  in  volume  the  cost  of  pro¬ 
ducing  a  newspaper  of  the  same  quality 
would  go  up ;  that  to  reduce  the  quality 
would  mean  a  drop  in  circulation,  and 
fewer  people  to  read  his  advertisements ; 
that  ‘store  news’  is  just  as  much  sought 
after  as  the  regular  reading  matter;  and 
that  the  publication  of  store  news  paid 
for  by  the  advertiser  has  made  possible 
the  publication  of  live  home  daily  news¬ 
papers,  keeping  out  of  the  home  field 
the  big  metropolitan  newspapers  with 
their  pages  of  seductive  advertisements 
that  form  the  local  merchants’  greatest 
competition. 

“Deflation  of  the  daily  newspaper  by 
curtailing  advertising  rates,  is  a  head¬ 
long  plunge  toward  a  lowered  standard ; 
a  lowered  standard  means  a  lessening  of 
reader  interest,  a  slash  into  circulation. 
The  merchant  may  think  he  is  obtain¬ 
ing  a  few  dollars’  advantage  by  a  rate 
reduction,  but  if  his  action  precipitates 
a  loss  in  circulation  he  is  in  reality  pay¬ 
ing  a  higher  rate  per  thousand  readers.” 

John  L.  Meyer,  of  the  George  W. 
Mead  Paper  Institute,  Madison,  Wis., 
sounded  a  similar  challenge  to  pub¬ 
lishers  in  his  talk  Tuesday  morning  on 
“Circulation  Survey.”  He  urged  pub¬ 
lishers  to  maintain  their  present  sub¬ 
scription  rates,  saying: 

“The  good  will  of  every  newspaper 
and  the  standing  of  every  publisher  are 
today  in  the  balance.  Lower  prices 
mean  lower  standards  of  quality  and 
service.” 

There  was  a  difference  of  opinion 
regarding  wage  reductions.  Some  In¬ 
landers  stated  that  their  papers  were 
maintaining  wages,  while  others  declared 
that  10  per  cent  horizontal  wage  cuts 
had  been  effected.  No  definite  action 
was  taken  by  the  group. 

The  47th  annual  meeting  was  called 
to  order  by  President  Schilplin  with 
about  200  members  present.  Secre¬ 
tary  Tufford  reported  a  total  member¬ 
ship  of  256,  with  over  200  members 
paid  in  advance.  The  University  of 
Minnesota  Daily  was  admitted  as  a  new 
member  in  the  association. 

T.  O.  Huckle,  Cadillac  (Mich.) 
News,  secretary  of  the  board,  read  the 
report  of  the  directors.  He  stated  that 
the  association  had  a  balance  of 
$3,173.30  in  the  bank  on  Jan.  1,  1932. 
He  reported  that  the  board  recommended 
another  intensive  advertising  survey 
similar  to  the  one  made  by  Verne  E. 
Joy,  Centralia  (Ill.)  Sentinel,  two 
years  ago. 

C.  R.  Butler,  Mankato  (Minn.)  Free 
Press,  chairman  of  the  board,  presented 
a  recommendation  that  the  president  ap¬ 
point  three  members  of  the  Inland  to 
serve  on  the  joint  committee  of  the 
American  Society  of  Newspaper  Edi¬ 
tors,  the  National  Editoria'  Association, 
the  American  Association  of  Schools 
and  Departments  of  Journalism,  and  the 
American  Association  of  Teachers  of 
Journalism  to  promote  better  relations 
and  understanding  among  the  groups. 

Frank  D.  (Thase,  president  of  the 
(Continued  on  page  45) 
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CHICAGO  TIMES  MAY 
START  SUNDAY  ISSUE 

Plan*  Under  Conaideration  Would 

Drop  Saturday  Afternoon  Paper, 
Substituting  Late  Evening 
‘'Bulldog” 

(By  telegraph  to  ICditor  &  Publisher) 

Chicago,  Feb.  17.  —  The  Chicago 
Daily  Illustrated  Times  has  under 
serious  consideration  the  discontinuance 
of  its  Saturday  afternoon  issues  and  the 
establishment  of  a  Saturday  night  and 
Sunday  morning  edition,  according  to 
information  given  Editor  &  Publisher 
by  S.  E.  Thomason,  publisher  of  the 
Daily  Times,  this  week.  The  Daily 
Times  will  decide  if  it  is  to  enter  the 
Sunday  field  within  the  next  ten  days 
and,  if  the  decision  to  do  so  is  made, 
publication  of  the  Sunday  issue  will 
begin  in  four  or  five  weeks. 

The  Sunday  tabloid  under  considera¬ 
tion  by  the  Daily  Times  is  to  sell  at 
5  cents  and  include  three  sections.  The 
Associated  Press  membership  owned  by 
the  Daily  Times  is  for  afternoon  serv¬ 
ice,  and  therefore  plans  for  a  Sunday 
issue  involve  the  purchase  of  another 
press  association  news  service. 

“If  we  decide  to  issue  a  Sunday  morn¬ 
ing  edition  with  a  Saturday  night  bull¬ 
dog,"  said  Mr.  Thomason  in  discussing 
the  project  with  Editcm  &  Publisher, 
“we  shall  discontinue  our  Saturday  af¬ 
ternoon  issue.  We  can  render  substan¬ 
tially  better  service  to  our  readers  with 
the  Sunday  morning  paper.  By  issuing 
six  days  a  week,  commencing  Sunday, 
we  can  provide  an  advertising  service 
for  every  merchandising  day,  and  thus 
give  a  more  complete  service  to  our 
advertisers.” 

“It  is  our  belief,”  he  continued,  “that 
in  an  increasing  measure  each  year 
Saturday  is  and  will  be  a  holiday.  The 
greater  part  of  the  sale  of  a  Saturday 
afternoon  paper  must  be  accomplished 
before  1 :00  p.m.,  and  the  news  period 
covered  by  the  Saturday  paper  for  its 
readers  is  steadily  diminishing.  On  the 
other  hand,  we  bielieve  that  the  reading 
habits  of  the  people  reflect  the  fact  that 
Sunday  is  increasingly  a  day  of  recrea¬ 
tion.  We  believe  the  public  has  less  and 
less  time  to  read  on  Sunday  the  wealth 
of  fine  material  afforded  by  some  of  the 
large  standard  size  Sunday  papers.  We 
believe  that  a  tabloid  can  adequately 
cover  the  important  news  which  the 
public  wants  on  Sunday.” 

According  to  the  plans  now  under 
consideration,  the  Daily  Times  will  be 
issued  the  first  five  days  of  the  week 
as  an  afternoon  illustrated  tabloid,  the 
Saturday  edition  will  be  eliminated,  and 
the  Sunday  morning  paper  with  its 
bulldog  edition  issued  Saturday  evening 
will  take  the  place  of  the  Saturday 
afternoon  edition.  There  are  two  Sun¬ 
day  morning  papers  in  Chicago  and  both 
are  now  on  sale  shortly  after  6:00  p.m. 
Saturday. 

The  Daily  Times  is  the  only  tabloid 
in  Chicago.  It  made  its  appearance  two 
years  ago  following  the  sale  of  the 
Chicago  Journal  to  Chicago  Daily  News. 


CLASSIFIED  GROUP  MEETS 


Southern  Manager*  in  Regional  Se*- 
*ion  at  Atlanta 

Beulah  Robeson,  classified  advertising 
manager  of  the  Spartanburg  (S.  C.) 
Herald  and  Journal,  and  W.  H.  Qifton, 
of  the  Macon  (Ga.)  Telegraph-News, 
were  the  principal  speakers  at  a  meeting 
of  the  southeastern  district  of  the  Na¬ 
tional  Association  of  Classified  Man¬ 
agers  in  Atlanta,  Feb.  15-16.  The  meet¬ 
ing  was  conducted  in  round-table 
sessions  with  Donajd  W.  Coleman,  of 
the  New  Orleans  Times-Picayune,  vice- 
president  of  the  national  organization  as 
chairman. 

A  rising  vote  of  thanks  was  extended 
Miss  Robeson  and  Mr.  Clifton  for  their 
talks. 

Miss  Robeson  told  of  her  experiences 
in  running  her  department  without  any 
office  help.  She  produces  five  columns 
of  classified  in  six-point  daily  at  two 
cents  a  word.  She  also  handles  all 
correspondence  and  answers  telephone 
calls. 


SNYDER  LEAVES  MEMPHIS 

Memphis,  Feb.  18 — Resignation  of 
J.  Ralph  Snyder,  business  manager  of 
Memphis  Commercial  Appeal  and  Eve¬ 
ning  Appeal,  was  announced  today.  Hi 
will  return  to  Gary,  Ind.,  to  resume 
direct  charge  of  the  Post  Tribune.  No 
successor  has  been  named. 


CLASSIFIED  MEN  MEET 
IN  INDIANAPOLIS 


East  Central  District  of  National 
Group  Stresses  Need  for  New 
Ideas — Wespe  Announce* 
Awards  to  be  Made 


Indianapolis,  Feb.  17 — The  need  for 
new  ideas  in  classified  advertising  was 
emphasized  by  speakers  at  the  east  cen¬ 
tral  district  meeting  of  the  Association 
of  Newspaper  Classified  Advertising 
Managers  which  ended  its  two-day  ses¬ 
sion  here  yesterday.  The  district  in¬ 
cludes  Indiana,  Illinois,  Ohio  and 
Kentucky. 

O.  S.  Wespe,  Louisville  Courier  Jour¬ 
nal,  president  of  the  association,  told 
members  of  the  group  that  while  it  was 
generally  recognized  that  business  is  at 
a  standstill,  that  the  enterprising  news¬ 
paper  is  making  an  honest  effort  to  get 
new  business  even  at  the  risk  of  spend¬ 
ing  money  uselessly. 

In  emphasizing  the  need  for  new 
ideas,  Mr.  Wespe  announced  that  a 
plaque  will  be  awarded  the  newspaper 
that  makes  the  most  unusual  sales  effort 
during  a  given  period. 

B.  F.  Judkins,  credit  manager, 
Indianapolis  News,  discussed  the  im¬ 
portance  of  complete  cooperation  be¬ 
tween  the  classified  and  credit  depart¬ 
ments,  and  pointed  out  that  the  sales¬ 
man  often  can  be  of  great  benefit  in 
collections.  He  said  there  were  many 
sources  of  new  linage  that  some  papers 
fail  to  take  advantage  of,  and  that 
papers  might  utilize  some  of  the  profit 
and  loss  accounts,  by  inducing  loss  ac¬ 
counts  to  get  back  into  the  paper  on  a 
cash  basis.  He  criticised  classified  de¬ 
partments  for  often  putting  through  copy 
they  know  is  not  collectable  and  he 
cautioned  against  overselling. 

Mrs.  Olga  Florence  Hurst,  telephone 
superviser,  Chicago  Herald-Examiner, 
discussed  “Telephone  Sales  and  Tele¬ 
phone  Room  Management,”  and  Harri¬ 
son  MacDonald,  conductor  of  a  news¬ 
paper  advertising  service,  led  an  open 
discussion  urging  new  ideas.  Joseph 
Minning,  advertising  director,  Fr^erick 
A.  Schmidt  Company,  Cincinnati,  criti¬ 
cised  “flowery”  copy  and  contests  to 
create  reader  interest,  which,  he  said, 
defeat  their  own  ends.  He  said  classi¬ 
fied  advertising  still  is  the  best  means 
of  selling  real  estate  . 

C.  M.  Campbell,  Chicago  Tribune, 
said  the  newspapers’  own  columns  pro¬ 
vide  the  best  promotion  ends.  He  urged 
prominence  and  variety  in  promotion 
advertising. 

Marshall  K.  Trippe,  Indianapolis 
News,  district  chairman,  and  L.  Parker 
Likely,  Indianapolis  Star,  introduced 
the  speakers. 


PRINTED  3-COLOR  PAGE 


Chicago  Tribune  Promotion  Copy 
Reproduced  In  1 1  Sbade* 

(By  telegraph  to  Editor  &  Publisher) 
Chicago,  Feb.  18 —  A  three-color  page 
in  run-of-paper  space  appeared  in  the 
Chicago  Tribune  today. 

The  page,  which  was  an  advertise¬ 
ment  for  Tribune  want-ads,  was  the  first 
full-run  tryout  for  the  Goss  color  at¬ 
tachments  which  the  Tribune  is  making 
integral  with  its  battery  of  72  presses. 
Red,  yellow  and  blue  were  the  colors 
used.  Through  various  combinations  of 
these  colors,  a  total  of  11  different 
shades  appeared  in  the  advertisement. 

William  E.  Donahue,  Tribune  adver¬ 
tising  manager,  told  Editor  &  Pub¬ 
lisher  that  nine  out  of  the  eleven 
shades  in  the  page  were  produced  by 
overprinting.  Some  of  the  shades  were 
produced  by  overprinting  Ben  Day 
plates.  Others  were  produced  from  flat- 
surface  plates. 


OKLAHOMA  PAPER  TAKING 
PRODUCE  FOR  “SUBS” 

^HE  Tishomingo  (Cal.)  Johnson 
County  Capitol-Democrat  is  in 
a  fair  way  to  become  the  “trad- 
ingest”  newspaper  in  the  United 
States.  It  has  set  a  “subscription” 
value  on  farm  produce  which  will 
be  taken  instead  of  cash. 

One-half  bushel  of  any  one  of 
the  following  will  equal  a  year’s 
subscription:  Jumbo  peanuts,  Irish 
potatoes,  sweet  potatoes,  cowpeas, 
black-eyed  peas,  or  one  bushel  of 
black  walnuts,  applies,  or  shelled 
com.  Similarly,  the  publishers 
will  accept  ten  pounds  of  pecans 
or  Bermuda  onions,  two  pounds  of 
butter,  three  dozen  fresh  eggs,  one 
gallon  of  ribbon  cane  syrap,  or  two 
quarts  of  canned  fraits  or  vege¬ 
tables.  In  accepting  frying  size 
chickens  the  rate  is  30  cents  per 
pound. 


SONG  WRITERS  BRING 
$100,000  LIBEL  SUIT 

Action  Based  on  Contribution  toN.  Y. 

Journal’s  Broadway  Column 
Saying  N.  J.  Youth  Wrote 
Scandals  Hit 

A  singular  libel  action,  seeking 
$100,000  damages,  was  begun  in  the 
New  York  County  Supreme  Court  this 
week  which  may  greatly  affect  the  atti¬ 
tude  of  daily  columnist  toward  their 
correspondents  who  are  reputed  to  sup¬ 
ply  hundreds  of  letters  daily. 

The  suit  is  brought  by  Lew  Brown 
and  Ray  Henderson,  two  of  the  musical 
comedy  world’s  better  known  song 
writers.  The  subject  matter  complained 
of  appeared  in  the  “Voice  of  Broad¬ 
way”  column  in  the  Neiv  York  Evening 
Journal,  conducted  by  Louis  Sobol. 

The  matter  referred  to  in  the  com¬ 
plaint  states,  “A  girl  who  signs  herself 
simply  ‘Mazie,’  insists,  I  suppose  you 
have  heard  the  song  called  ‘My  Song,’ 
the  one  Rudy  Vallee  sings  in  the  Scan¬ 
dals.  I  don’t  suppose  you  know  that  it 
was  written  by  an  18-year-old  high 
school  boy  who  lives  here  in  Clifton, 
N.  J.  His  name  is  Jack  Fina.” 

“After  he  composed  the  song,”  the 
Journal  columnist  proceeded  to  quote 
from  his  correspondent,  “he  sold  it  for 
$200,  thinking  it  would  never  be  pop¬ 
ular.  You  can  imagine  how  he  feels 
now.” 

In  refusing  to  dismiss  the  complaint. 
Justice  Aaron  J.  Levy  stated  in  his 
opinion,  “Plaintiffs  are  well-known 
authors  and  writers  of  lyrics  and  com¬ 
posers  of  music.  Together  they  wrote 
and  composed  the  entire  score,  words, 
and  music  in  the  play  known  as  George 
White’s  Scandals,  one  of  the  songs 
being  entitled,  ‘My  Song’  and  sung  by 
Rudy  Vallee,  a  star  in  the  cast.” 

Justice  Levy  disregarded  the  conten¬ 
tion  that  the  defendants  asserted  that 
there  was  no  special  damage  or  that 
the  matter  was  not  libelous  per  sc. 

“The  article,”  continued  the  Court’s 
opinion,  “is  clearly  capable  of  the  con¬ 
struction  that  plaintiffs  were  attempting 
to  palm  off  on  the  public  a  song  the 
sole  authorship  of  which  they  claimed, 
when  in  fact  they  had  not  written  it. 
This  is  a  charge  of  unfair  business 
practice,  deceit  and  lack  of  professional 
ability,  and  would  be  so  understood  by 
readers  familiar  with  plays  and  song 
writing.” 

JOINS  LINOTYPE  BOARD 

Harry  L.  Gage,  who  for  several  years 
was  with  the  Mergenthaler  Linotype 
Company  as  director  of  Linotype  Ty¬ 
pography  until  last  June,  when  he 
became  a  director  and  vice-president  of 
B.  Altman  &  Co..  New  York  depart¬ 
ment  store,  has  been  elected  to  the 
Mergenthaler  board  of  directors. 


HEADS  COPY  DESK 

Emmet  Swisshelm  was  recently  ap¬ 
pointed  head  of  the  Philadelphia  Eve¬ 
ning  Ledger  copy  desk.  John  Livingood 
was  named  assistant  city  editor. 


PROVINCIAL  BRITISl  , 
DAILIES  MERGED  J 

Nortbcliffe  and  Allied  Organizstioi 
Sign  Agreement  Ending  Compsti.  [ 
tion — Newcastle,  Bristol,  Derby  i 
and  Other  Paper*  Affected  I 


By  Allan  Delafons 
London  Correspondent, 
Editor  &  Publisher 

London,  Feb.  8 — Elimination  of  cic 
petition  between  Northcliffe  i\e»: 
papers.  Ltd.,  and  the  provincial  net; 
papers  owned  by  Allied  Northern  Nei; 
papers.  Ltd.,  part  of  the  Berry  Groj 
is  provided  for  in  an  agreement 
cently  signed. 

Allied  Northern  Newspapers  will 
over  the  Bristol  Evening  Times  a 
Newcastle  Evening  World,  the  firai 
the  Northcliffe  Newspapers  gruq 
which  will  now  be  merged  with  li 
Newcastle  Evening  Chronicle. 

Northcliffe  Newspapers  are  to  oi 
over  the  Bristol  Evening  Times  a 
Echo  which  will  be  incorporated  in  n 
Bristol  Evening  World,  and  also  a 
Derby  Daily  Express  which  they  v. 
incorporate  in  the  Derby  Daily  Tu 
graph.  The  Bristol  Times  and  Mini 
will,  under  the  agreement,  be  incorpe 
rated  in  the  Western  Daily  Press  wh* 
is  under  the  ownership  of  Walter  Ra 
and  Sons. 

“These  changes  have  been  rendtrt 
inevitable,”  the  official  announccne 
states,  “by  the  high  and  increasing  ca 
of  production,  particularly  wages,  wk 
remain  high  above  the  pre-war  let 
Sympathetic  consideration  will  begiv: 
to  the  staffs  affected.”  The  corabm 
papers  appeared  yesterday  for  the  k 
time. 

Northcliffe  Newspapers  was  launck 
in  1928  with  £3,000,000  in  debentit 
guaranteed  by  the  Daily  Mirror  coc 
pany  and  the  associated  newspapers: 
form  a  chain  of  evening  newspapers, 
the  chief  centers  throughout  the  pn 
inces.  They  obtained  control  of  t- 
Lincolnshire  Echo,  the  Derby  Teir 
graph,  the  Gloucestershire  Echo,  r 
Cheltenham,  and  the  Gloucester  Citisi'' 
Then  they  bought  the  Cambria  Dc-. 
Leader  and  the  South  Wales  Daily  Pi 
at  Swansea,  and  the  Staffordshire  ic 
tinel  series  in  Hanley. 

The  Berry  Group  bought  control 
evening  and  morning  papers  in 
centers,  where  they  had  not  alrei; 
control  of  a  flourishing  newspaper.  1 
two  years  a  war  for  circulation  wag: 
between  the  two  groups,  until  June 
1930,  when  Lord  Camrose,  formerly-' 
William  Berry,  chairman  of  the  AHx 
Newspapers,  announced  that  an 
nient  had  been  arrived  at  with  Noi*- 
cliffe  Newspapers  under  which  L’' 
Rothermere,  chairman  of  the  Northdit 
Newspapers  abandoned  his  intention  _ 
starting  Evening  Worlds  at  Canfc 
Sheffield  and  Aberdeen,  where  Ml"- 
Newspapers  already  published  neo- 
papers. 

This  was  the  first  step  towards  elr 
inating  competition. 

The  latest  agreement  marks  t- 
climax. 

WRITERS  DINE  NOTABLES 

Washington  Correspondent* 
British  Statesmen 

(Special  to  Editor  &  Pi  blishkr)  1 

Washington,  D.  C.,  Feb.  I/"- 
Ronald  Lindsay,  British  Amb^s^ 
to  the  United  States  and  Wins'. 
Churchill,  distinguished  British 
statesman,  and  soldier,  were  enUrtai^ 
at  a  luncheon  in  the  Carlton 
members  of  Washington’s  correspond 
group. 

In  the  party  with  the  guests  ot 
were  Miss  Diana  Churchill,  daughter 
the  guest  of  honor,  Mr.  and  Mrs.  ^ 
Shone  and  Roger  Makins,  of  the  m  ' 
Embassy  and  Sir  Wilmott  Lewis, 
ington  correspondent  of  the  Lo^ 
Times.  ^  . 

Mr.  Churchill  spoke  briefly  a” 

greetings  of  the  correspondents 

extended  by  J.  Fred  EssaO'-  ° 
Baltimore  Sun,  on  behalf  cn  the  - 
and  Miss  Winifred  Mallon,  of  th^ 
York  Times,  on  behalf  of  the  wo 
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bright  future  for  business  writers 

Depression  Has  Revealed  Need  For  Trained  Men,  New  York  Times  Editor  Declares — Public 
Interest  In  Authoritative  Business  News  Has  Greatly  Increased — Times  Trains  Its  OwnJ^Men 


i  rr^HE  American  public,  with  its  at- 
1  1  tention  focussed  on  that  hypothetical 

a  corner,  around  which  prosperity  is  sup-  ; 
|K)sed  to  be  lurking,  is  evincing  a  grow-  , 
mg  interest  in  the  trends  and  fluctuations  . 
of  business.  News,  which  was  once  | 
supposed  to  attract  only  those  of  a  sta-  , 
tistical  turn  of  mind,  is  being  read  by 
the  small  shopkeeper,  the  real  estate 
salesman,  the  advertising  man  and  the 
thousands  of  people  who  are  wondering 
if  their  stocks  will  ever  rise  again. 
Business  news  is  becoming  increasingly 
important,  and  C.  F.  Hughes,  business 
editor  of  the  Nezu  York  Times,  ex¬ 
pressed  the  opinion  this  week  that  the  ' 
reporter,  trained  to  write  of  trade  and  i 
markets,  is,  likewise,  becoming  a  more  | 
important  asset  of  a  newspaper’s  edi¬ 
torial  staff. 

Newspapers,  particularly  those  in 
great  centers  of  commerce,  Mr.  Hughes 
thinks,  should  have  staff  men  who  know 
their  way  about  in  the  labyrinthine 
world  of  business. 

“It  seems  to  me  quite  evident  that 
there  is  a  promising  future  in  newspaper 
work  for  the  reporter  specially  trained 
to  handle  business  news,”  he  said. 
“There  is  no  question  as  to  the  impor¬ 
tance  of  our  present  social  and  economic 
problems  and  the  attention  they  deserve 
from  the  press.  Certainly  accurate  cov¬ 
erage  of  a  large  part  of  today’s  news 
requires  more  than  a  superficial  knowl¬ 
edge  of  the  subject.  Putting  a  police 
court  or  general  news  reporter  on  an 
intricate  business  story  is  not  only  un- 
\  fair  to  the  reporter,  but  unfair  to  the 
readers  who  are  entitled  to  an  authori¬ 
tative  account.” 

In  keeping  with  the  public’s  growing 
thirst  for  knowledge  of  the  business 
world,  Mr.  Hughes  thinks  newspapers  ' 
should  devote  more  attention  to  their 
business  news. 

“Authoritative  business  news  is  a 
great  boon  to  readers,”  he  continued. 

“I  think  that  if  more  trained  men  had 
been  writing  during  the  recent  period  of 
inflation,  the  public  would  not  have 
fallen  into  such  wild  speculative  habits.” 

Mr.  Hughes’  observations  are  founded 
on  experience,  for  it  is  his  duty  to  di-  , 
rect  the  activities  of  the  Times’  business 
news  department.  With  a  staff  of  about 
a  dozen  people  he  produces  the  daily 
and  Sunday  business  news  pages,  which 
are  a  recognized  medium  of  commercial 
news  in  wholesale  and  retail  circles 
throughout  the  country.  Since  its  de¬ 
velopment  as  an  individual  page  by  the 
late  Henry  Loewenthal  in  1914,  the 
business  news  department  has  become 
a  veritable  trade  paper  within  a  daily 
newspaper.  Trained  men  gather  cur¬ 
rent  news  and  statistics  which  give  busi¬ 
ness  men  a  concise  and  accurate  picture 
of  the  merchandising  markets,  foreign 
trade,  credit  conditions  and  commercial 
trends.  Discussing  the  purpose  and  op- 
of  this  page.  Mr.  Hughes,  said: 
.The  business  section  is  a  paper 
within  a  newspaper.  We  don’t  cate' 
jnuch  to  the  general  reader.  It  is  the 
busmess  man  who  is  particularly  inter- 
Mted  in  our  page.  Our  efforts  are 
directed  toward  covering  commercial 
developments,  not  in  a  perfunctory  fash¬ 
ion,  but  in  a  manner  which  will  make 
of  real  value  to  trade  inter- 
f  i,  that  nearly  SO  per  cent 

ot  the  retail  store  buyers  of  the  country 
J’^d'fors  of^  the  page  will  give  you 
n  idea  of  the  importance  of  the  depart¬ 
ment. 

■  greater  part  of  the  daily  work 
..  ‘lovoted  to  merchandise  markets — 
e  things  sold  in  department  stores, 
ere  are  about  80  departments  in  the 
“md  the  Times  covers 

it  ,  L-  1°/  f^om  for  news.  Spo^  news 
rm  regarded  as  it  would  be 

w  me  front  page. 

.  would  think  that,  in  covering 
t^mercial  sources  one  would  be  dcl- 

news,”  Mr.  Hughes  corn¬ 
'd,  but  the  case  is  just  the  oppo- 


By  JOHN  F.  ROCHE 


site.  It  has  taken  long  periods  of 
negotiation  to  open  many  of  our  present 
sources  of  information.  We  have  gone 
through  many  battles,  for  instance,  to 
obtain  vital  price  information.” 


C.  F.  Hughes 

The  Times  trains  its  own  reporters 
for  the  business  news  department.  They 
work  in  a  manner  similar  to  that  fol¬ 
lowed  by  trade  paper  men,  developing 
their  own  sources  and  relying  on  per¬ 
sonal  contact  to  produce  stories.  There 
is  very  little  assignment  .work.  The 
three  main  merchandise  divisions  cov¬ 
ered  are  men’s  wear,  women’s  wear  and 
home  furnishings.  These  three,  accord¬ 
ing  to  Mr.  Hughes,  provide  the  most  of 
the  market  copy  and  act  as  a  reliable 
trade  index.  Developments  in  retailing, 
wholesaling,  manufacturing,  foreign 
trade,  and  credit  are  covered  for  spot 
stories,  and  conventions  and  trade  asso¬ 
ciation  activities  are  watched  and  re¬ 
corded. 

The  first  ranking  feature  of  the  daily 
page  is  “The  Business  World,”  a  column 
of  news  paragraphs  on  the  markets. 
A  special  Monday  feature,  which  was 
arranged  after  much  negotiating  is  a 
report  on  trade  from  the  resident  offices 
in  New  York.  These  resident  offices 
are  buying  agents  for  department  stores 
throughout  the  country,  and  serve  as 
headquarters  for  buyers  when  they  visit 
the  metropolis.  Some  offices  represent 
as  many  as  150  retail  stores  doing  a  total 
sales  volume  of  $150,000,000  a  year. 


They  are  in  constant  touch  with  market 
trends  and  publish  weekly  bulletins  for 
the  information  of  their  clients.  The 
Times  obtains  these  bulletins  and  prints 
summaries  of  them  under  a  news  head. 

The  resident  offices  also  are  sources 
from  which  the  Times’  “Arrival  of 
Buyers”  column  is  obtained.  This  fea¬ 
ture,  an  integral  part  of  the  Times  for 
the  last  35  years,  is  a  daily  list  of 
buyers  visiting  New  York.  It  gives 
their  headquarters  and  the  lines  in  which 
they  are  interested.  The  task  of  com¬ 
piling  this  list  has  been  systematized  to 
such  smoothness  that  not  more  than 
half  a  dozen  real  complaints  have  been 
received  during  the  last  four  years.  In 
addition  to  the  calls  made  daily  at  resi¬ 
dent  offices,  the  Times  reporters  visit  the 
city’s  commercial  hotels  and,  by  check¬ 
ing  hotel  registers  against  a  file  of 
35,000  buyers’  names  in  the  Times  office, 
are  able  to  prepare  the  daily  arrival 
column.  The  length  of  the  list  varies, 
of  course,  according  to  seasons.  It 
reaches  its  greatest  length  in  February, 
when  as  many  as  576  buyers  will  be 
listed  in  one  day.  Each  year  a  question¬ 
naire  is  sent  to  about  10,000  department 
.stores  and  jobbers  asking  the  names  of 
their  buyers  and  the  lines  they  purchase. 
The  arrival  column  is  a  “must”  feature, 
regardless  of  length. 

On  Sunday  the  business  page  varies 
a  bit,  taking  in  more  scope  and  carrying 
added  features.  Mr.  Hughes’  weekly 
column  of  news  and  editorial  comment, 
“The  Merchant’s  Point  of  View”  is  one 
of  these,  and  another  is  the  weekly 
business  index,  which  was  begun  in 
.lune,  1930.  Prior  to  that  there  had 
been  no  reliable  weekly  index,  and,  in 
order  to  make  weekly  reports  the  Times 
had  to  set  up  its  own  system  of  col¬ 
lecting  data. 

Five  series  which  are  considered  in¬ 
dicative  of  general  business  trends  are 
used  in  the  index.  They  are  automo¬ 
bile  production,  car  loadings,  steel  pro¬ 
duction,  electric  power  output  and  cotton 
cloth  manufacture.  The  figures  for 
these  series  are  combined  in  accordance 
with  statistical  practice  and  from  these 
the  week’s  business  index  is  derived. 

In  the  case  of  car  loadings,  the  Times 
has  established  a  system  of  gathering 
figures  from  the  railroads  independent 
of  the  American  Railway  Association. 
The  association’s  report  is  not  issued 
until  10  days  after  the  week  it  covers. 
This  is  too  late  for  the  Times  index, 
which  is  published  Sunday,  and  so  the 
Times  gets  its  information  direct  from 


COVERING  SHANGHAI  HOSTILITIES 


Reginald  Sweelland.  Chicago  Daily  News  foreign  correspondent,  (left)  and 
George  T.  Krainukov,  Chicago  Daily  News-Universal  Newsreel  cameraman,  as 
they  appeared  in  Manchuria  before  they  rushed  to  Shanghai,  where  they  are 
now  engaged  in  getting  news  stories  and  pictures  of  the  fighting  there. 


35  railroads  by  telegraph  and  telephone. 
As  checked  with  the  association’s  report, 
its  estimate  is  rarely  one  per  cent  in¬ 
correct. 

“One  of  the  things  we  think  makes 
our  index  of  particular  value,”  Mr. 
Hughes  explained,  “is  the  fact  that  it  is 
based  entirely  on  physical  volume  and 
does  not  include  price  elements.  Varia¬ 
tions  in  prices  seem  to  us  to  make  them 
a  very  unreliable  basis  for  a  statistical 
series,  however  weighted,  whereas  vol¬ 
ume  always  indicates  reliably  the  fluctu¬ 
ations  in  business.” 

For  people  unfamiliar  with  the  tech¬ 
nical  side  of  business  statistics,  the 
Times  has  prepared  reprints  of  an  arti¬ 
cle  published  in  The  Annalist,  explain¬ 
ing  the  index.  Business  men  who  ask 
for  information  on  specific  phases  of  the 
index  are  answered  by  individual  letters. 
Whenever  the  inde.x  is  revised  a  story 
appears  clarifying  the  new  details. 

In  his  personal  column,  Mr.  Hughes 
comments  on  current  business,  and  one 
of  his  articles  was  largely  responsible 
for  the  start  of  the  “Buy  Now”  move¬ 
ment.  In  September,  1930,  he  sug¬ 
gested  such  a  slogan  be  used  nationally. 
Another  significant  story  on  the  Sunday 
page  preceded  the  general  price  read¬ 
justment  in  the  retail  business.  It 
detailed  the  decision  of  the  J.  C.  Penney 
Company  to  mark  down  prices  to  a 
replacement  cost  basis. 

Mr.  Hughes  has  been  business  editor 
of  the  Times  for  the  last  four  years. 
He  joined  the  paper  in  1914  as  a  busi¬ 
ness  news  reporter.  In  1917  he  left  to 
enter  the  officers  training  camp  at 
Plattsburgh,  N.  Y.,  and  in  1919  re¬ 
joined  the  Times  for  three  years.  In 
1922  he  became  business  editor  of  the 
Nezv  York  World,  and  wllen  Henry 
Loewenthal,  former  managing  editor  of 
the  Times,  who  had  returned  in  1914 
as  business  editor,  died  in  1927,  Mr. 
Hughes  was  recalled  to  the  paper  to  fill 
the  position. 

PAPER  EXECUTIVES  SUED 

Sentenbrenner  and  Kimberley 
Charged  with  Concealing  Valuation 

Suit  for  $140,000  damages  was  brought 
against  F.  J.  Sensenbrenner  and  J.  C. 
Kimberley,  president  and  vice-president, 
respectively,  of  the  Kimbcrley-Clark 
Company,  by  Edgar  R.  Thom  of  Detroit 
in  Milwaukee,  Feb.  16.  Mr.  Tom 
charged  that  the  paper  company  execu¬ 
tives  concealed  the  true  value  of  the 
company’s  stock  to  obtain  63  shares  of 
preferred  and  468  shares  of  common 
stock  in  the  corporation  which  he  in¬ 
herited  from  his  father. 

The  suit  charges  the  actual  value  of 
each  share  was  $450,  whereas,  they 
were  sold  to  Mr.  Sensenbrenner  and 
Mr.  Kimberley  in  1926  for  $165.  The 
complaint  also  asserts  that  an  89.98 
per  cent  interest  in  the  Cellucotton 
Products  Company,  owned  by  the 
Kimberley-Clark  Company,  was  valued 
on  the  latter’s  books  at  $268,(X)0  when 
it  was  worth  $13,.500,0(X). 

OKLAHOMA  PAPERS  APPOINT 

Frost,  Landis  &  Kohn  have  been  ap¬ 
pointed  publishers’  representatives  of 
Oklahoma  Newspapers,  Inc.,  which 
comprises  the  following  papers:  Alins 
Times-Recorder,  Alva  Revieze-Courier, 
Clinton  Daily  Nezvs,  Elk  City  Daily 
Nezi'S,  El  Reno  Daily  Tribune,  Unbar! 
Democrat-Chief,  and  Manqum  Daily 
Star. 

PRIEST  ATTACKS  PRESS 

Newspapers  that  make  New  York 
City’s  jMjlicemen  the  subject  of  attack 
should  l)e  punished  by  a  boycott  was 
the  opinion  expressed  by  Rev.  John  H. 
Healy  of  St.  Vincent  Ferrer’s  Church, 
New  York,  speaking  at  a  requiem  mass 
for  policemen  of  the  Holy  Name  Soci- 
erty,  Feb.  14. 


10 


Editor  &  Publisher  The  Fourth  Estate  for  February  20,  1  932 


N.  Y.  WRITERS  TESTING  FREE  SPEECH 
RIGHT  EXPELLED  FROM  KENTUCKY 

Bell  County  Citizens  Give  *‘Bum*s  Rush**  to  Literary  Group 
Distributing  Food  to  Miners — Waldo  Frank, 
Chairman,  Beaten 


A  GROUP  of  New  York  writers  last 
week  attempted  to  distribute  17,000 
IHJunds  of  food  and  1,000  pints  of  milk 
among  the  miners 
of  Bell  and  Harlan 
counties  in  Ken¬ 
tucky.  At  the  same 
time  they  sought 
to  test  the  con¬ 
stitutional  rights 
of  free  speech  and 
peaceable  assem¬ 
blage  in  these 
counties,  which 
for  ten  months 
have  been  in  the 
news  because  of 
the  labor  dis¬ 
orders. 

After  ten  hours 
in  Bell  County,  the  writers,  escorted  by 
a  “citizen’s  committee”  from  Pineville, 
Ky.,  were  given  the  “bum’s  rush”  out 
of  the  state.  Previously  they  had  been 
arrested  in  a  group  for  disorderly  con¬ 
duct  and  the  charges  had  been  dismissed. 
Two  of  the  group,  Harold  Hickerson 
and  Doris  Parks,  were  left  behind  in 
jail,  and  two  others,  Waldo  Frank  and 
Allan  Tauh.  were  attacked  by  the  com¬ 
mittee  at  the  Kentucky-Tennessee  state 
line  when  they  were  on  their  way  out. 
The  writers  went  on  to  Knoxville,  and 
then  to  Washington,  where  they  asked 
for  a  Congressional  Investigation  of 
conditions  in  Kentucky. 

They  left  Knoxville  for  the  strike 
region  Feb.  10,  and  on  reaching  the 
state  line  one  of  the  cars,  carrying 
Waldo  Frank,  Malcolm  Cowley,  Ed¬ 
mund  Wilson,  Mary  Heaton  Vorse  and 
Dr.  Elsie  Reed  Mitchell,  went  ahead  to 
get  permission  for  the  food  distribu¬ 
tion.  .\ddressing  Mayor  J.  M.  Brooks, 
a  dentist,  and  a  group  of  Pineville  busi¬ 
ness  men,  permission  to  hand  out  the 
food  was  refused  point  blank  and  the 
session  ended  in  disorder. 

Countv  Attorney  Walter  Smith,  how¬ 
ever.  said  the  food  could  be  distributed 
outside  the  city,  hut  that  no  speeches 
could  be  made. 

The  trucks  then  proceeded  with  dep¬ 
uty  sheriflfs  as  e.scorts.  Food  was  dis¬ 
tributed  on  a  muddy  road  outside  Pine¬ 
ville  where  a  crowd  of  miners’  families 
had  gathered.  Mr.  Hickerson.  co-author 
of  the  drama.  “Gods  of  the  Lightning,” 
and  Miss  Parks,  of  the  Workers’ 
International  Relief,  through  which 
organization  the  writers  were  distribut¬ 
ing  the  food,  were  arrested  after  they 
had  attempted  to  make  speeches.  Both 
were  held  in  jail.  Hickerson  was 
released  Feb.  16  after  promising  to  leave 
the  state. 

Back  in  Pineville,  the  writers  visited 
nine  relief  workers  who  had  been  jailed 
more  than  a  month  ago  on  criminal 
syndicalism  charges  and  who  are  still 
awaiting  trial. 

After  dinner,  they  went  into  a  con¬ 
ference  at  the  hotel  to  plan  their  next 
day’s  program,  which  was  to  visit  the 
mining  camps  in  Bell  county  in  the 
morning  and  take  a  truckload  of  food 
to  Harlan  in  the  afternoon.  Just  as 
the  meeting  broke  up  at  about  10 
o’clock  several  deputies  walked  in  and 
informed  the  writers  they  were  under 
arrest  on  charges  of  disorderly  conduct. 
.\11  were  taken  to  the  courthouse  where 
the  prosecutor  moved  to  quash,  saying 
evidence  was  not  sufficient.  An  escort 
was  granted  to  take  the  writers  back 
to  the  hotel. 

group  of  from  50  to  75  citizens 
had  gathered  at  the  hotel.  A  spokes¬ 
man  informed  them  that  they  would 
have  to  pack  up  and  leave  at  once.  The 
women  were  taken  out  the  front  door 
and  into  a  large  car.  The  men  were 
taken  into  the  dining  room  and  there 
assigned  to  the  cars  they  were  to  ride 
in.  Taub  and  Frank  were  placed  in  the 
same  car. 


The  procession  of  14  automobiles 
pulled  out  of  Pineville  at  one  in  the 
morning  and  reached  the  state  line  near 
Cumberland  Gap,  Tenn.,  about  an  hour 
later. 

The  cars  stopped.  An  order  was 
given,  “Turn  out  the  lights.”  Instantly 
the  lights  of  all  cars  went  out.  Frank 
and  Taub  were  taken  out  of  their  car 
and  beaten.  It  was  too  dark  to  see 
wbo  did  it.  Then  the  lights  came  back 
on,  and  the  writers  were  ordered  to 
cross  the  line  into  Tennessee. 

They  obtained  taxis  in  Cumberland 
Gap  and  arrived  at  Knoxville  between 
four  and  five  in  the  morning. 

After  reaching  Knoxville,  Mr.  Frank, 
a  well-known  author  and  lecturer,  and 
cliairman  of  the  writers’  group,  told 
of  having  received  a  gash  of  the  head 
in  the  scuffle.  Mr.  Taub  was  less  seri¬ 
ously  injured.  Immediately,  Herndon 
Evans,  editor  of  the  Pinetnlle  Sun,  said 
to  be  spokesman  for  the  Bell  and  Har¬ 
lan  authorities,  denied  that  Frank  had 
been  beaten,  saying  he  had  received  a 
bruise  on  the  forehead  when  he  fell 
from  the  automobile  after  Taub  and 
Frank  had  struggled  together  “to  give 
the  appearance  of  being  attacked.” 

In  tbe  face  of  the  conflicting  testi¬ 
mony  the  Knoxville  News-Scntinel, 
which  previously  had  been  involved  in 
disputes  with  the  Kentucky  authorities, 
employed  a  well-known  doctor  to  ex¬ 
amine  Frank,  and  in  the  presence  of  a 
reporter  the  bandage  was  removed,  and 
the  wound  was  discovered  to  be  as  the 
author  had  described  it. 

The  next  day  the  Pineville  author¬ 
ities  declared  that  “Frank  was  hit  in 
the  back  of  the  head  with  an  automo¬ 
bile  crank  in  the  hands  of  Taub,”  who 
was  supposedly  aiming  at  one  of  the 
men  in  the  Pineville  delegation.  “Eye¬ 
witness  accounts”  were  issued  support¬ 
ing  this  theory. 

Mayor  Brooks  of  Pineville  said :  “VVe 
will  not  tolerate  any  more  meddling 
from  the  outside.  We  are  not  trying 
to  run  New  York  City,  Chicago,  or 
Pittsburgh,  and  we  do  not  intend  for 
the  self-styled  newspaper  writers  and 
artists  to  come  into  our  city  and  tell  us 
how  to  run  it.” 

Thirty  Pineville  business  men  met  and 
announced  that  “soutbeastern  Kentucky 
proposes  to  boycott  Knoxville  and 
Knoxville  merchants  as  a  result  of  the 
unfair  tactics  and  a  communistic  pro¬ 
paganda  by  the  News-Sentinel.”  Mayor 
Brooks  declared:  “We  do  not  want 
that  paper  in  our  town.  So  long  as 
Knoxville  and  Knoxville  merchants  sup¬ 
port  such  a  newspaper  we  cannot  be¬ 
lieve  they  are  our  friends.”  The  Citi¬ 
zens  Committee  also  denounced  the 
News-Sentinel  and  deplored  the  fact 
“that  we  must  continually  be  mis¬ 
represented  by  Scripps-Howard  news¬ 
papers,  and  utterly  repudiate  the  News- 
Sentinel  for  its  false  and  malicious 
reports.” 

The  threat  of  boycott  was  similar  to 
one  made  by  merchants  of  Harlan  sev¬ 
eral  months  ago  when  the  News- 
Sentinel  was  publishing  stories  on  con¬ 
ditions  in  that  county. 

DANIELS  REFUSES^O  RUN 

Josephus  Daniels,  Raleigh  (N.C.) 
Neu’s  and  Observer  editor  and  pub¬ 
lisher,  formally  declined  to  seek  the 
Democratic  nomination  for  Governor 
of  his  state  Feb.  13.  He  expressed  the 
opinion  he  could  best  serve  the  people 
of  North  Carolina  as  a  newspaper 
editor. 


E.  M.  HENDERSON  RESIGNS 

E.  M.  Henderson,  assistant  managing 
editor  of  the  Birmingham  News,  has 
resigned.  He  is  continuing  his  work  as 
instructor  in  journalism  at  Birmingham- 
Southern  College.  Before  joining  the 
News  Mr.  Henderson  was  for  a  num¬ 
ber  of  years  with  the  Associated  Press. 


ATTENDED  DUTCH  CARNIVAL 


Raymond  M.  Gunnison,  chairman  of 
the  hoard  of  the  Brooklyn  Daily  Eagle, 
visited  the  Dutch  Carnival  at  Carmel, 
N.  Y.,  last  week  with  Mrs.  Gunnison. 
Photo  shows  Mr.  and  Mrs.  Gunnison 
enjoying  the  ice  skating  at  the  carnival. 


WAGE  SLASH  REFUSED, 
DAILY  SUSPENDS 


General  Odium  Orders  Publication 
of  Vancouver  Star  Stopped 
When  Printers  Reject  15 
Per  Cent  Wage  Cut 

{By  telegraph  to  Editor  &  Publisher) 

Vancouver,  Feb.  15 — Vancouver  is 
without  a  morning  newspaper  for  the 
first  time  in  40  years.  The  Vancouver 
Star,  owned  by  General  Victor  Odium 
and  associates,  suspended  publication 
Feb.  12. 

In  an  explanation  published  in  the 
last  issue  General  Odium  explained  that 
he  had  been  compelled  to  cease  publica¬ 
tion  because  of  the  refusal  of  the  print¬ 
ing  force  to  accept  a  15  per  cent  cut 
in  wages. 

General  Odium  conferred  with  repre¬ 
sentatives  of  the  Province  and  the 
Evening  Sun,  Vancouver’s  two  evening 
newspapers  since  any  adjustment  in  the 
printing  scale  would  affect  them  as  well 
as  the  Star.  But  every  effort  to  reach 
agreement  failed.  General  Odium  de¬ 
clined  to  continue  operation  with  a  non¬ 
union  force. 

A  staff  of  about  100  men  and  women 
were  thrown  out  of  employement  as  a 
result  of  the  suspension.  The  editorial 
staff,  headed  by  J.  Edward  Norcross, 
managing  editor,  numbered  17  men. 

Negotiations  for  a  ten  per  cent  cut  in 
printers’  wages  are  now  being  carried 
on  in  the  offices  of  the  Province  and 
the  Sun. 

The  star  was  founded  eight  years  ago 
by  Charles  E.  Campbell  as  an  evening 
paper.  It  went  into  the  morning  field 
about  five  years  ago  after  the  Sun  had 
discontinued  publication  of  its  morning 
edition. 


JUDGE’S  CASE  BEING  HEARD 


Virginia  Legislative  Committee  Tak¬ 
ing  Testimony  in  Richmond 

The  joint  committee  of  the  Virginia 
legislature  appointed  to  take  testimony 
on  charges  of  malfeasance,  neglect  of 
duty  and  incompetence  preferred  against 
Judge  Thomas  B.  Robertson  of  the 
corporation  court  of  Hopewell,  Va.,  was 
to  begin  hearing  witnesses  Friday, 
Feb.  19,  in  the  old  Senate  chamber  of 
the  state  capitol  building,  Richmond. 

The  charges  were  brought  by  mem¬ 
bers  of  the  Hopewell  bar  after  Judge 
Robertson  had  sentenced  Editor  J.  \V. 
Mapoles  of  the  Hopewell  Nezos  to  jail 
for  contempt  of  court.  The  editor 
served  five  days  of  a  30-day  sentence 
and  was  then  released  before  a  higher 
court  could  pass  on  the  constitutionality 
of  the  sentence. 


VlSKNISKKl  RESIGNS! 
FROM  CHICAGO  NEWS 


Relinquishes  Position  of  Buiineuj 
Manager  Accepted  Temporarily^  I 
Succeeded  hy  L.  B.  Rock  of 
Washington  Times-Herald 
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Col.  Guy  T.  Viskniskki  has  resignet 
as  business  manager  of  the  Chictji 
Daily  A^ews,  effective  Feb.  13.  He  vj 
be  succeeded  as  business  manager  bi  " 
Capt.  Lewis  B.  Rock,  of  the  IVashiiif.  ® 
ton  Times  and  Herald,  who  will  assn®;  P 
his  new  duties  on  Feb.  25,  Col.  Fraiuj  ” 
Knox,  publisher  of  the  Daily  News,  atj 
nounced  this  week.  Jf.‘ 

While  Colonel  Viskniskki  has  ter  Sl, 
minated  his  active  association  with^lH”' 
Daily  News  as  its  business  manager, 
has  been  retained  as  a  consultant,  ii| 
was  announced.  Colonel  Knox  coo  i  ' 
mented  upon  Colonel  Viskniskki’s  rcsij 
nation  as  follows: 

“When  I  became  the  publisher  oftbi 
Daily  New’s  and  cognizant  of  the  diff  i 
cult  problem  of  reorganization  wliic| 
confronted  me,  my  mind  very  natural! 
turned  to  the  possibility  of  obtam- 
ing  Colonel  Viskniskki’s  assistance  a 
handling  this  problem  of  reorganizatiai 
because  of  the  highly  successful  mai-- 
ner  in  which  he  had  handled  mam' 
problems  of  similar  character  whilt  1 
was  general  manager  of  the  Hears 
newspapers.  Despite  the  fact  acceptanct 
of  my  request  caused  postponement « * 
personal  plans  which  Colonel  Visic- 
niskki  had  made,  he  accepted  my  pro¬ 
posal  and  for  the  past  five  months  1* 
assisted  me  in  effecting  a  reorgani¬ 
zation  of  this  property.  Alth^ 
Colonel  Viskniskki’s  employment  wi- 
stipulated  by  him  to  be  temporaiy  I 
thought  it  wise  to  invest  him  with  tb 
title  of  business  manager  while  engagte 
in  dealing  with  the  reorganization  prot- 
lem  and  I  think  it  only  just  and  fair  to 
Colonel  Viskniskki  to  say  on  this  occa 
sion  that  he  accepted  this  arrangeram 
solely  as  a  temporary  expedient. 

“The  work  which  he  came  to  do  la 
now  been  done  in  a  highly  satisfactr- 
manner  and  he  leaves  our  organizatiot 
with  the  respect  and  best  wishes  « 
every  executive  from  the  publisbe 
down.” 

Captain  Rock,  newly-appointed  btisi- 
ness  manager,  is  a  Chicagoan  by  bitti 
and  a  graduate  of  the  University  oi 
Illinois.  At  the  outbreak  of  the  worii 
war,  he  was  commissioned  a  stconc 
lieutenant  in  the  regular  army.  H( 
served  as  a  captain  of  infantry  withtb 
Fifth  Division  in  France  and  sa 
actual  service  at  the  front  in  all  oftb 
American  major  offensives.  Upon  te 
return,  he  remained  in  the  army  unti 
1927  when  he  joined  Colonel  Knox,  the 
publisher  of  the  Boston  Anuri:» 
After  Colonel  Knox  became  genta 
manager  of  the  Hearst  newspapers,  Vt 
Rock  was  transferred  to  RochesW 
N.  Y.,  as  the  business  manager  of  tb 
Rochester  Journal.  He  went  from  ihw 
to  his  present  position  on  the  Wa.'k- 
ington  papers. 


indi 


BASEBALL  WRITERS  MIGRATl»« 


New  York  Scribe*  Bound  for  Gi**l>j 
Training  Quarter*  on  Co**t 

The  spring  migration  of  bas^ 
writers  t^gan  Sunday,  Feb.  14,  ^ 
the  New  York  Giants  left  for  traiiwf 
quarters  in  Los  Angeles  accompaiK* 
by  a  group  of  New  York  newspape- 
men.  Among  writers  in  the  party  ^ 
Dan  Daniel,  World-Telegram;  VVilla® 
Hennigen,  Graphic:  Fred  Lieb. 
ning  Post;  Rud  Rennie  and  ^V.  I 
McGeehan,  Herald  Tribune: 

Phair,  American;  John 
Times;  Jimmy  Powers,  Nra’s;  Kenn^ 
Smith,  Graphic ;  and  Garry  Schumacnr 
Evening  Journal. 

Frank  Graham  of  the  Sun  will  «L 
for  the  coast,  Feb.  23,  with  L 
Branfiick,  traveling  secretary  of  ^ 
Giants.  The  team  and  the  sports  wi"., 
ers  will  stay  in  Los  .Angeles 
March  27  and  then  will  go  to  - 
Francisco  until  April  3.  After  an  e 
bitinn  tour  they  will  return  to  • 
York  April  11. 


Editor  &  Publisher  The  Fourth  Estate  for  February  20,  1932 


11 


SH^iJlO-MONTH  DRIVE  BREAKS  FIVE  CENT 
I  PRICE  FOR  N.  Y.  BULLDOG  EDITIONS 


utiaciiK 
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Profiteering  Practically  Eliminated  and  Regular  Two  Cent 
Price  Restored  with  Aid  of  Police — Women  and 
War  Veterans  Deciding  Factors 
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\S  THE  result  of  a  10-months’  anti- 
^  profiteering  campaign,  centered  in 
the  Times  Square  district,  New  York’s 
after-theatre  crowds  and  home-bound 
night  workers  are  now  able  to  buy 
bulldog  editions  of  morning  papers  for 
two  cents  a  copy  instead  of  five,  and 
early  morning  circulations  in  that  sec- 
I  tion  have  risen  to  25,000.  Sunday 
'***”■*  bulldogs,  likewise,  sell  for  their  nor- 
mal  prices  of  five  and  10  cents,  rather 
?^^''’*!'L  than  for  the  night-hawk  dealers’  old 
'“^  hold-up  rates  of  10  and  15.  The  cul- 
Imination  of  the  campaign  came  several 
i  weeks  ago,  and,  with  results  definitely 
[established.  Major  John  C.  Mansfield, 
circulation  commissioner  for  New 
'York’s  morning  and  Sunday  papers, 
told  Editor  &  Publisher  this  week 
I  how  the  job  was  done. 

'  Major  Mansfield,  for  many  years  cir¬ 
culation  director  of  the  Nc7v  York 
Evening  Journal,  was  put  in  charge  of 
morning  and  Sunday  circulation  affairs 
last  year.  The  entire  work  of  clean¬ 
ing  up  the  price  situation  was  placed 
his  hands  after  numerous  complaints 
of  over-charging  on  bulldog  editions 
had  been  received  from  newspaper 
readers. 

“What  struck  us  as  an  important  fac¬ 
tor  in  this  situation,”  Mr.  Mansfield 
said,  "was  that  the  over-charging  was 
being  done  in  a  period  when  price  had 
sudtknly  become  of  great  importance  to 
the  public.  A  few  cents  make  a  lot  of 
difference  to  a  man  without  a  job,  and 
these  are  the  men  to  whom  morning 
newspapers  are  particularly  important. 
They  need  them  for  the  “help  wanted” 
advertisements.  The  sooner  they  get 
the  advertisements,  the  better  chance 
they  have  of  reaching  the  advertiser 
iith  early  replies. 

This  makes  the  bulldog  editions 
^oubly  important. 

"When  we  learned  that  dealers  were 
charging  five  cents  for  the  daily  bull¬ 
dog  editions  and  10  and  15  cents  for 
undays,  we  decided  to  do  something 
about  it.  Since  most  of  the  complaints 
mentioned  Times  Square,  and  since 
marly  every  newspaper  purchaser  in 
New  York  passes  through  that  spot  at 
jeast  once  every  two  weeks,  we  thought 
it  would  be  the  logical  place  to  start 
any  movement  aimed  at  enforcing  price 
regulations.” 

The  campaign  was  given  its  first  im- 
tus  last  April  when  Mayor  Walker 
railed  a  conference  of  morning  news¬ 
paper  publishers  at  which  License  Com¬ 
missioner  Geraghty  and  Police  Com¬ 
missioner  Mulrooney  were  present.  At 
this  meeting  the  Mayor  and  both  com¬ 
missioners  offered  their  co-operation  in 
helping  the  newspapers  to  combat  the 
'vercharging. 

Major  Mansfield’s  first  move  was  to 
jiduce  Sarah  Kaplan,  a  Times  Square 
newsdealer,  to  experiment  with  selling 
at  regular  prices.  No  sub- 
was  offered,  and  she  was  left  free 
"conduct  her  business  as  she  wished. 
Li'  out  the  lower  prices  and  her 
iH  averaged  between  75 

In  1  night  shortly  jumped 

2,000  nightly.  Then  violence 
'  vreU  the  scene.  Around  Christmas 
e  .Mrs.  Kaplan  was  threatened  with 
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Pf'ces.  and  finally  she  was  as- 
Cif-H  1  ^  investigation  was  im- 
'  ^  ^  started  and,  after  a  second 

Mrs.  Kaplan,  a  man 
^"°fty  Lamore,  known  to  the 
.  was  arrested  and  sentenced  to 
uays  in  prison. 

failfiiu  progressed  Major 
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For  a  time  there  was  plenty  of  ex¬ 
citement  in  the  Times  Square  sector. 
Threats  were  made  to  many  of  the 
dealers  who  had  lowered  their  prices, 
and,  as  the  result  of  an  energetic  police 
campaign,  17  arrests  were  made  which 
resulted  in  convictions  and  suspended 
sentences. 

All  the  new  dealers  placed  in  the  dis¬ 
trict  by  Major  Mansfield  bought  their 
papers  in  the  same  manner  as  other 
dealers,  namely  from  the  delivery  trucks 
which  distributed  the  bulldogs  each 
night.  No  accounts  were  carried  with 
the  offices.  Each  dealer  paid  for  his 
papers  as  he  got  them. 

In  dealing  with  dealers  in  other  sec¬ 
tions  of  the  city  the  procedure  followed 
was  that  of  hearings  before  Commis¬ 
sioner  Geraghty.  When  complaints 
were  received  against  a  particular 
dealer  he  was  summoned  to  appear  at 
the  Commissioner’s  office  and  was  given 
a  warning  that  his  license  would  be 
revoked  if  he  continued  to  charge  the 
excessive  prices.  About  300  dealers 
were  handled  in  this  manner,  and  the 
practice  is  still  in  operation  whenever 
a  stray  dealer  is  found  jacking  up  his 
price. 

“One  of  the  advantages  of  concen¬ 
trating  on  Times  Square,”  Majo- 
Mansfield  explained,  “was  that  it  auto¬ 
matically  brought  down  prices  in  out¬ 
lying  districts  and  saved  much  time 
for  us.  For  instance,  if  a  man  whose 
nightly  itinerary  took  him  through  the 
section  found  he  could  buy  an  early 
paper  there  for  two  cents,  he  would 
naturally  purchase  it  there  rather  than 
at  a  stand  near  his  home,  where  the 
price  was  five  cents.  With  sales  falling 
off,  the  uptown  newsdealers  sooner  or 
later  reduced  prices. 

“All  regular  dealers  are  now  charg¬ 
ing  the  official  prices  for  bulldog  edi¬ 
tions,  and  the  only  persons  who  get  five 
cents  are  the  free-lance  hustlers  wno 
work  subway  trains  and  unoccupied 
street  corners.  These  fellows  buy  from 
regular  dealers,  and  there  isn’t  anything 
we  can  do  to  stop  the  practice. 

“The  success  of  our  campaign.” 
Major  Mansfield  continued,  “is  due  in 
large  part  to  the  excellent  co-operation 
of  Commissioners  Geraghty  and  Mul¬ 
rooney,  Magistrates  Burke,  Weil  and 
Dreyer,  and  Captain  Hayes  of  the  47th 
Street  police  station.  Without  their  aid 
we  should  have  had  no  really  effective 
means  of  dealing  with  profiteering 
dealers  or  with  the  hoodlums  who  tried 
to  combat  our  campaign  with  violence.” 


SPORTS  WRITER  HONORED 

Dan  Daniel,  sports  writer  for  the 
New  York  World-Telegram,  was  guest 
of  honor  at  a  dinner  given  by  Mayor 
James  J.  Walker  last  week  in  the  New 
York  Athletic  Club.  The  Mayor  pre¬ 
sented  Daniel  with  a  watch  in  recog¬ 
nition  of  his  work  as  head  of  the 
Mayor’s  Sports  Committee  for  Relief 
for  the  Unemployed  which  raised  $520,- 
000  last  year  through  sports  events  ar¬ 
ranged  by  Daniel.  Heads  of  all  city 
departinents,  sports  editors  and  manag¬ 
ing  editors  of  New  York  newspapers 
were  among  the  250  persons  present. 

LEA  TRIAL  POSTPONED 

Trial  of  Col.  Luke  Lea,  Nashville, 
Tenn.,  publisher,  and  Rogers  Caldwell 
and  J.  Basil  Ramsey,  Nashville  finan¬ 
ciers,  has  been  continued  to  May  31  by 
order  of  Federal  Judge  George  Taylor, 
at  Knoxville,  Tenn.  The  trio  face 
charges  of  violating  the  national  bank¬ 
ing  laws,  in  connection  with  the  failure 
of  the  Holston-Union  National  Bank 
at  Knoxville. 


E.  S.  BECKS  ON  CRUISE 

E.  S.  Beck,  Chicago  Tribune  man¬ 
aging  editor,  and  his  wife  are  enjoying 
a  Mediterranean  cruise  and  will  return 
to  this  country  early  in  April. 


James  T.  Hammond,  who  has  resigned 
as  president  of  Cimhel  Brothers’  Pitts¬ 
burgh  department  store  to  become 
publisher  of  the  Detroit  Times,  for 
W.  R.  Hearst,  March  1. 


NEW  P.  O.  BILL  AIMED 
AT  BRANCH  MAILINGS 

Representative  Kelly’s  Measure 
Would  Force  Payment  of  Per 
Copy  Charge  From  Office 
of  Publication 

(.Special  to  Editor  &  Publisher) 

Washington,  Feb.  16. — The  House 
Committee  on  Post  Offices  and  Post 
Roads  has  favorably  reported  a  bill  in¬ 
troduced  by  Representative  Clyde  Kelly, 
of  Pennsylvania,  changing  the  rate  of 
postage  on  publications  mailed  at  a 
IKistoffice  of  entry  for  delivery  at  an¬ 
other  postoffice  within  the  postal  dis¬ 
trict  in  which  the  headquarters  or 
general  business  offices  of  the  publisher 
are  located. 

Under  the  present  law  copies  of  pub¬ 
lications,  other  than  weeklies,  when 
mailed  at  offices  having  letter-carrier 
service  for  local  delivery  are  chargeable 
with  postage  at  the  rate  of  1  or  2  cents 
a  copy,  according  to  the  frequency  of 
issue  or  the  weight  of  the  copies. 
Some  publishers,  to  avoid  payment  of 
postage  at  the  per  copy  rates,  have 
established  branch  offices  at  places  other 
than  the  cities  in  which  their  publica¬ 
tions  are  printed  and  mail  copies  for 
local  delivery  from  the  branch  offices 
under  the  pound  rates. 

The  Post  Office  Department,  which 
sponsored  the  bill,  contends  this  has 
resulted  in  a  considerable  loss  of  rev¬ 
enue  to  the  department.  The  bill  would 
force  publishers  to  pay  the  per  copy 
rates  on  publications  mailed  from  a 
branch  office  for  delivery  within  the 
postal  district  in  which  the  head¬ 
quarters  of  the  publisher  is  located. 
The  bill  would  not  be  retroactive, 
however. 


LEGALS  WOULD  BE  CUT 


Newspapers  Would  Carry  Merely 

Announcement  of  Amendments 

An  act  to  restrict  the  publication  of 
proposed  constitutional  amendments  to 
once  before  election,  instead  of  seven 
times  as  the  law  now  provides,  has  been 
placed  before  the  New  York  legislature 
by  Senator  Pitcher. 

The  Pitcher  bill  provides  for  publica¬ 
tion  of  the  text  of  the  proposed  amend¬ 
ments  in  newspapers  once,  three  months 
before  election,  and  then  bare  notices 
during  four  weeks  previous  to  election 
that  copies  of  the  amendments  may  be 
obtained  from  the  board  of  elections. 

Present  law  provides  for  publishing 
the  full  text  of  all  amendments  several 
times  before  election  in  two  newspapers 
of  each  county  upstate,  10  in  New  York 
County,  and  four  each  in  Kings,  Bronx 
and  Queens  counties. 


PLAN  TO  TAX  SECOND 
CLASS  PETITIONS 

House  Bill  Calls  for  $100  Fee  for 

Entry  Applications  and  $10  for 
Re-Entry — News  Agents 
Would  be  Charged 

By  George  H.  Manning 

Washington,  Feb.  15. — A  scale  of 
fees  to  be  paid  by  publishers  and  news 
agents  applying  for  second  class  entry 
for  publications  or  for  reentry  or  trans¬ 
fer  of  entry  has  been  introduced  in  the 
House  by  Representative  Clyde  Kelly, 
of  Pennsylvania.  The  measure  was  in¬ 
troduced  at  the  request  of  the  Post 
Office  Department,  Mr.  Kelly  said. 

The  bill  provides  that  hereafter  each 
application  for  entry  of  a  publication  as 
second  class  matter  shall  be  accom¬ 
panied  with  a  fee  of  $100;  each  re¬ 
quest  for  reentry  because  of  a  change  in 
title,  frequency  of  issue,  office  of  pub¬ 
lication,  or  any  other  reason,  and  each 
request  for  additional  entry  of  a  pub¬ 
lication  as  second  class  matter  shall  be 
accompanied  with  a  fee  of  $10. 

Each  application  for  registry  of  a 
news  agent  must  be  accompanied  by  a 
fee  of  $20  and  each  application  for  a 
permit  to  mail  matter  without  stamps 
affixed  must  be  accompanied  by  a  fee 
of  $10. 

Mr.  Kelly  said  the  purpose  of  the  bill 
was  twofold:  to  obtain  additional  rev¬ 
enue  for  the  Post  Office  Department 
and  to  eliminate  the  applications  of 
publications  which  are  not  entitled  to 
second  class  entry. 

“Many  small  publications  apply  for 
second  class  entry  and  investigation  de¬ 
velops  they  are  not  entitled  to  it.  It 
requires  considerable  work  to  determine 
whether  or  not  a  publication  is  entitled 
to  second  class  entry  and  this  work 
would  be  eliminated  if  trivial  applica¬ 
tions  were  not  made. 

“The  second  class  entry  privilege  is 
a  valuable  one  for  publications  and  it 
seems  to  me  publishers  should  be  will¬ 
ing  to  pay  something  for  it.  The  Post 
Office  Department  estimates  revenue 
from  a  scale  of  fees  such  as  proposed 
in  my  bill  would  be  about  $500,000  a 
year.” 

TO  START  SUNDAY  PAPER 

New  Long  Island  Daily  Press  Edition 
Scheduled  to  Appear  Feb.  28 

.\  .Sunday  edition  of  the  Jamaica 
(  X.  Y.)  Long  Island  Daily  Press  will 
l)e  started  Feb.  28,  it  was  announced 
this  week  by  William  F.  Hofmann, 
publisher.  The  first  issue  is  expected 
to  run  about  44  pages. 

New  features  of  the  Sunday  edition 
will  be  a  four-page  colored  comic  sup¬ 
plement,  a  magazine  section,  four  pages 
of  local  pictures,  and  a  Junior  Press. 
The  magazine  features  will  be  partly 
syndicate  material  and  partly  local 
stories.  The  Junior  Press  will  be  put 
out  by  the  Daily  Press  staff.  No  staff 
additions  have  been  made  for  the  Sunday 
paper.  David  A.  Butler,  managing  edi¬ 
tor,  will  be  in  charge  of  the  editorial 
side;  Frank  X.  Mangan,  general  and 
advertising  manager,  will  handle  busi¬ 
ness  and  advertising  affairs;  and  dis¬ 
tribution  will  be  handled  by  Harold 
Lee,  circulation  manager. 

The  Long  Island  Daily  Press  is  one 
of  the  Ridder  Brothers’  papers. 


VINCENNES  DAILY  SUSPENDS 

The  Vincennes  (Ind.)  Times,  morn¬ 
ing  daily  started  last  August  following 
the  merger  of  the  Vincennes  Sun  and 
the  Commercial,  suspended  publication 
Feb.  8.  On  that  date  the  paper  went 
into  a  receivership  after  a  foreclosure 
suit  on  a  $4,000  mortgage  had  been 
brought  by  Gentry  Adams,  Qiampaign, 
Ill. 


SUNDAY  EDITOR  HONORED 

Harry  B.  Nason,  Sr.,  Sunday  editor, 
Philadelphia  Inquirer,  last  week  was 
guest  of  honor  at  a  dinner  in  honor  of 
his  66th  birthday  and  his  48th  year  with 
the  Inquirer,  His  son,  H.  B.  Jr.,  is  as¬ 
sistant  editor  of  the  Philadelphia  Eve¬ 
ning  Ledger. 
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SIX  HOUR  DAY  WITH  $3  INCREASE 
FAVORED  BY  NEW  YORK  PRINTERS 

Only  5  Days*  Work  Would  Be  Allotted  Situation-Holder  With 
Sixth  Going  to  Jobless — 5-Day  Week  Also  in  Favor 
— Another  Vote  Necessary 


A  SIX-HOUR  day  with  a  wage  in¬ 
crease  of  three  dollars  a  week 
gained  the  greatest  number  of  votes  in 
a  referendum  held,  Feb.  14,  by  Tyiw- 
graphical  Union  No.  6  to  determine 
what  sort  of  contract  proposal  should 
be  submitted  to  the  Publishers’  Associa¬ 
tion  of  New  York  City  as  a  substitute 
for  the  existing  agreement  between 
printers  and  newspaper  publishers.  The 
present  agreement  is  a  hold-over  from 
the  contract  which  expired  June  30,  1929. 

The  proposal  which  took  second 
place  in  the  printers’  referendum  was 
for  a  five-day  week,  with  the  sixth  day 
in  control  of  the  newspaper  and  a  wage 
increase  of  three  dollars.  Four  other 
propositions  were  voted  upon,  but  since* 
neither  of  those  leading  the  returns  re¬ 
ceived  a  majority  of  the  total  votes, 
a  run-off  referendum  will  be  held 
Feb.  24,  it  was  announced  by  Austin 
Hewson,  president  of  “Big  Six.”  The 
proposition  receiving  the  greater  num¬ 
ber  of  votes  in  this  referendum  will  be 
included  in  the  printers’  new  contract 
proposals  to  the  publishers. 

Meanwhile,  suggestions  made  by  the 
job  and  book  divisions  of  the  printing 
industries  that  union  members  accept  a 
20  to  30  per  cent  cut  in  wages  met  with 
further  objections  from  labor  organiza¬ 
tions.  The  executive  committee  of  “Big 
Six”  announced  this  week  that  it  would 
firmly  support  President  Hewson  who 
told  the  Printers’  League  Section  of 
the  New  York  Employing  Printers’ 
Association  his  union  would  not  con¬ 
sider  a  pay  cut.  Printing  Pressmen’s 
Union  51,  Mailers’  Union  6,  Press 
Assistants’  Union  23,  and  Paper 
Handlers’  and  Sheet  Straighteners’ 
Union  1,  whose  members  were  also 
asked  to  take  reductions  in  wages, 
joined  No.  6  this  week  in  refusing  to 
consider  the  suggestion. 

Major  George  L.  Berry,  president  of 
the  International  Printing  Pressmen’s 
and  Assistants’  Union,  wil  confer  with 
officers  of  the  Printers’  League  on  the 
proposal  relating  to  the  pressmen. 

James  J.  Conway,  president  of  the 
pressmen’s  organization,  in  rejecting 
the  Printers’  League  proposition,  termed 
it  “unfair  and  unjustified”  and  declared 
that  the  union  has  already  expended 
more  than  $1,000,000  in  unemployment 
relief ;  that  its  3,500  members  are 
averaging  less  than  three  days’  em¬ 
ployment  per  week;  and  that  any  fur¬ 
ther  sacrifices  would  “push  us  down 
below  the  minimum  standards  of  sub¬ 
sistence.” 

The  proposed  wage  reductions  in  the 
job  and  book  printing  divisions  do  not 
affect  printers  employed  on  newspapers, 
and  members  of  the  Publishers’  Asso¬ 
ciation  of  New  York  City  have  been  in¬ 
clined  to  assume  an  attitude  of  watch¬ 
ful  waiting.  No  developments  in  the 
newspaper  field  are  expected  until  after 
the  typographical  union  submits  its  new 
proposals.  Negotiations  have  been  going 
on  ever  since  expiration  of  the  union’s 
contract  in  1929,  but  no  agreement  has 
yet  been  reached  which  has  proved 
satisfactory  to  both  employers  and 
employees. 

The  first  of  the  two  proposals  which 
led  this  week’s  vote  of  the  “Big  Six” 
membership  calls  for  a  six-hour  day 
with  the  situation  holder  restricted  to 
five  days’  work.  The  sixth  day  is  to 
be  given  out  by  him  to  an  unemployed 
union  member.  Wage  scales  for  the 
six  days  are  to  be  as  follows:  first 
shift,  between  11  a.m.  and  6  p.m.,  $68; 
second  shift,  between  6  p.m.  and  1  a.m., 
$71 ;  third  shift,  between  1  a.m.  and 
7  a.m.,  $74;  fourth  shift,  between  6  a.m. 
and  _1  p.m.,  $71.  Each  shift  is  to  run 
in  six  continuous  hours.  The  prevail¬ 
ing  scale  for  six  days  is  $65  on  the 
day  shift,  $68  night  shift  and  $71  for 
the  “lobster”  shift. 

The  second  proposal  to  be  voted  on 
in  the  run-off  referendum  calls  for  a 


five-day  week  with  the  sixth  day  a  slide 
day  in  control  of  the  newspaper  office. 
The  day  shift  is  to  be  seven  and  one- 
half  hours,  night,  seven  hours,  and 
“lobster,”  six  and  one-half  hours.  Rates 
for  five  days  are  to  be  $68,  $71  and 
$74,  according  to  shifts. 

The  National  Association  of  Book  Pub¬ 
lishers  joined  the  Employing  Printers’ 
Association  this  week  in  the  move  to 
reduce  wages.  Cass  Canfield,  president 
of  the  association,  said  that  an  ever- 
increasing  amount  of  books  was  being 
manufactured  outside  New  York  be¬ 
cause  of  high  wage  rates  prevailing  in 
that  city. 

“The  printing  workers,”  he  declared, 
“are  now  receiving  nearly  three  times 
as  much  pay  per  hour  as  they  were  get¬ 
ting  in  1914.  In  view  of  the  fact  the 
cost  of  living,  according  to  the  Bureau 
of  Labor  Statistics,  has  gone  up  less 
than  50  per  cent,  the  New  York  wage- 
earner  in  the  printing  industry  has 
double  the  purchasing  power  he  had  in 
1914.” 


N.  Y.  GROUP  PROTESTS 


Congress  Gets  Petitions  Against  En¬ 
velope  Printing,  Radio  Lotteries 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Feb.  18 — A 
number  of  senators  and  representatives 
have  formally  presented  to  the  senate 
and  house  i^titions  of  the  New  York 
Press  Association,  adopted  at  its  recent 
meeting,  opposing  any  increase  in  sec¬ 
ond  class  postage  rates ;  requesting 
legislation  to  restrict  government  com¬ 
petition  in  the  solicitation,  sale,  and  dis¬ 
tribution  of  envelopes  with  return  ad¬ 
dress  printed  on  them,  and  favoring 
passage  of  Senate  bill  750  and  House 
bill  410,  to  prohibit  broadcasting  of  lot¬ 
teries  by  radio. 

The  first  two  petitions  were  referred 
to  the  Committees  on  Post  Offices  and 
Post  Roads  of  each  house.  The  peti¬ 
tions  referring  to  bills  to  prohibit  broad¬ 
casting  of  lotteries  by  radio  were  re¬ 
ferred  in  the  house  to  the  Committee 
on  Merchant  Marine  &  Fisheries,  and 
in  the  senate  to  the  Committee  on  Inter¬ 
state  Commerce. 

The  present  contract  for  stamped  en¬ 
velopes  with  return  address  was 
awarded  Jan.  1,  1929,  to  the  Interna¬ 
tional  Envelope  Company,  with  plant  in 
Dayton  and  headquarters  office  in  New 
York.  It  was  a  four-year  contract  and 
covered  the  printing  of  between  four 
and  five  billion  envelopes. 


HEADS  PRESS  GALLERY 

E.  C.  Buchannan,  of  Saturday  Night 
and  the  United  Press,  was  re-elected 
president  of  the  Parliamentary  Press 
Gallery  of  Ottawa  Feb.  13.  The  vice¬ 
presidency  went  to  Wilfrid  Eggleson, 
Ottawa  correspondent,  Toronto  Star, 
and  the  position  of  secretary  to  Emile 
Benoist,  of  LeDevoir,  Montreal.  The 
executive  committee  comprises  Capt. 
W.  W.  Murray  and  ^y  Brown, 
Canadian  Press ;  Norman  Macleod, 
Montreal  Star;  George  Leveille,  Lc 
Soleil,  Quebec,  and  Leopold  Richer, 
LeDroit,  Ottawa. 


COVERING  LEGISLATURE 

Among  those  covering  the  1932  bien¬ 
nial  session  of  the  Virginia  general 
assembly  are  William  B.  Smith,  editor, 
Roanoke  World-News;  Lester  Inskeep, 
Washington  (D.  C.)  Star;  Roy  C. 
Flannagan,  Frances  Earle  Lutz,  R.  C. 
L.  Barrett  and  A.  J.  Hudgins,  Rich¬ 
mond  News-Leader;  A.  Judson  Evans, 
Allyn  Burton  Clarke  and  Virginius 
Dabney,  Richmond  Times  Dispatch; 
T.  D.  ^ton.  United  Press,  and  Frank 
H.  Fuller  and  Heywood  Bell,  Asso¬ 
ciated  Press. 


OFF  FOR  WAR  STORY 


Harry  Carr,  Los  Angeles  Times  column¬ 
ist  and  writer,  who  leaped  into  fame 
in  1906  with  a  spectacular  eye-witness 
account  of  the  San  Francisco  earth¬ 
quake,  is  en  route  to  China.  He  will 
stop  off  at  Honolulu  for  a  vacation. 


UTILITY  FRANCHISES 
BEATEN  BY  DAILIES 

St.  Paul  Voters  Reject  New  Con¬ 
tracts  By  5  to  1  Majority 
After  Dispatch-Pioneer 
Press  Campaign 

The  St.  Paul  Dispatch  and  Pioneer 
Press  were  victorious  in  their  recent 
campaign  to  defeat  attempts  of  the 
Northern  States  Power  Company  to 
saddle  objectionable  franchises  upon  the 
city.  Under  the  St.  Paul  City  charter 
all  franchises  must  be  referred  to  the 
citizens  at  the  polls.  Franchises  cover¬ 
ing  electric,  gas  and  steam  service  to 
run  for  a  ^-year  period  were  defeated 
by  a  5  to  1  vote. 

The  newspapers  were  joined  in  their 
campaign  by  the  Real  Estate  Board  and 
the  Trades  and  Labor  Assembly  which 
furnished  speakers. 

The  chief  issue  of  the  campaign  con¬ 
cerned  the  elimination  of  a  gross  earn¬ 
ings  tax  levied  under  the  old  franchise 
which  the  Northern  States  Power  Com¬ 
pany  wished  to  eliminate  in  its  new 
20-year  contract. 

The  editorial  campaign  of  the  Dis¬ 
patch  and  Pioneer  Press  was  directed 
particularly  against  this  feature  and 
against  its  failure  to  provide  for  satis¬ 
factory  regulation  of  the  company  in 
the  future.  The  newspapers  asked  in¬ 
stead  that  new  franchises  be  drawn  up, 
reinstating  the  tax  and  including  clauses 
safeguarding  the  public  interest. 


BROADCASTS  BARRED 

Radio  stations  will  be  prohibited  this 
fall  from  broadcasting  football  games 
played  in  the  Southern  Conference  ac¬ 
cording  to  a  recent  ruling  of  the  Con¬ 
ference.  Colleges  report  a  drastic  de¬ 
cline  last  year  in  the  revenue  from 
football  games  and  radio  broadcasts 
are  held  partly  respon<uble  for  the 
small  attendance  at  all  games  except 
those  of  championship  calibre.  Cut 
prices  on  tickets  failed  to  draw  the 
crowds. 


OPPOSES  TAX  CHARGE 

The  St.  Regis  Paper  Company,  New 
York,  has  petitioned  the  U.  S.  Board 
of  Tax  Appeals  to  set  aside  a  charge 
of  the  Commissioner  of  Internal  Rev¬ 
enue  that  it  still  owes  $10,106.82  in 
income  tax  for  1927. 


PAPER  MAKERS  BACK/ C 
HIGHER  TARIFFS  F 

_  I 

American  Paper  and  Pulp  Atiocu.j  p 
tion  Signifies  Pulp  Tariff  Ap-  ^ 
proval;  Opposed  by  Pulp 

Wood  Converters  i 

Convention  i 


Approval  by  the  American  Paper  anc 
Pulp  Association  of  Congressional  t|. 
forts  to  increase  the  protective  tarif  ■ 
against  countries  which  have  gone  of 
the  gold  standard  was  opposed  by  woof 
pulp  converters  in  the  annual  meeting  oi| 
that  group  at  the  Hotel  Peniisylvanii  i' 
New  York,  this  week.  Leaders  inth(l 
pulp  and  paper  industry  spoke  of  incros- 1 
ing  imports  from  Scandinavian  countrie 
and  England  as  intensifying  the  drojj 
in  paper  prices,  .\ccording  to  S.  L 
Willson,  president  of  the  association  i 
large  losses  being  taken  now  have  ki 
to  excessive  individualism  in  sale 
methods. 

The  wood  pulp  converters  opened  in¬ 
dependent  headquarters  at  the  convtn 
tion  and  announced  they  were  opposing  [ 
the  movement  for  wood  pulp  tariff-  [ 
which  many  members  of  the  associatiot  ' 
were  supporting. 

Charles  W.  Boyce,  srcretary  of  tk  i 
association,  said  pulp  prices  range  froit  t 
35  to  40  per  cent  lower  than  the  lei-el-  ' 
of  two  years  ago.  The  present  deprt  ; 
ciation  of  Scandinavian  currencies,  k  l 
said,  has  substituted  a  premium  onshii>r 
ments  of  foreign  paper  for  the  dis^l 
advantage  foreign  producers  previouslv| 
suffered  because  of  the  American  tariff. 
He  pointed  out  that  practically  no  tariff  £ 
on  paper  is  more  than  30  per  cent  akf 
newsprint  is  on  the  free  list. 

Warren  B.  Bullock,  manager  of  tk 
import  committee  of  the  America' 
Paper  Industry,  said  progress  was  bein' 
made  in  preventing  the  importation  fm 
of  duty  of  various  papers  wrongful' 
classified  as  newsprint.  Much  of  tk  | 
paper,  he  declared  is  bright-colore' ' 
paper  of  newsprint  grade  which  is  use  ! 
for  job  printing. 

Confidence  as  to  the  future  of  tk. 
North  American  puipwood  supply 
expressed  by  R.  S.  Kellogg,  chairraa'* 
of  the  Newsprint  Bureau,  New  Yorl ' 

“Wood  pulp  is  permanently  cheap 
Mr.  Kellogg  said.  “Corn  stalks,  sail 
grass  and  cereal  straw  are  definitcl' 
nut.  except  as  stock  selling  proposition*  | 
For  us  to  spend  millions  experimentin 
on  the  assumption  that  wood  pulp  v  , 
some  day  fail  is  foolish,  because 
don’t  use  any  more  lumber  per  capita 
today  than  we  did  in  1860.” 

Better  distribution  facilities  will  kj 
a  future  necessity  of  the  paper  indu' i 
trv,  John  A.  C.  Kavanagh.  secretanl 
of  the  A.P.  and  P.A..  told  the  convein 
tion.  An  overbuilt  capacity  for  pm- 1 
duction  coupled  with  a  decreasing  rat'i 
of  oonulation  growth  in  America  rlL 
make  such  developments  imperative.  kK 
said.  Mr.  Kavanagh  pointed  out  tlia'F 
manufacturers  can  no  longer  expect  t;! 
increase  their  customers  at  the  nonmf 
rate  of  15  to  25  per  cent  every  10  «ar' 1 

Reports  that  another  price  cut 
newsprint  was  imminent  were 
this  week,  but  no  confirmation  could  kt 
obtained.  The  condition  of  Canadir^^ 
currency,  which  was  given  as  the  nor) 
reason  for  the  recent  reduction  of  • 
a  ton.  was  again  mentioned  as/' 
apparent  reason  for  a  further  reducticf , 

Efforts  to  obtain  a  protective  W  i 
were  being  made  in  Canada  this  wm  , 
also,  hv  Hon.  G.  Howard  Fern?''^  i 
High  Commissioner,  w’ho  is  ; 

10  per  cent  tariff  on  new'snnnt. 
nuln  and  paper  before  the  British  Cm 
emment. _ 


SOCIETY  HONORS  PAINTER 

Cesireo  Bemaldo  de  Quiros, 
tinguished  Argentine  painl^'',  was  w 
guest  of  honor  at  a  luncheon  of 
American  Society  at  India  House.  • 
York,  Feb.  18.  Among  other 
present  were  Charles  Dana 
Wayman  Adams,  Howard  ( I’^n ' 
Christy,  Cass  Gilbert,  Cass  Gilbert-  J 
Wallace  Morgan,  Leon  Kroll  and  ■ 
pold  Seyffert.  Senor  de 
exhibiting  paintings  at  the  Hisr 
Society  of  America. 
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ACKI  CHICAGO  DAILY  NEWS  NET  PROFIT 
S  I  FOR  1931  TOTALLED  $908,277 


MOCU. 

Ap. 

P 


Gross  Revenue  Was  $12,362,441  as  Compared  with 
$13,613,406  in  1930 — Financial  Position  Improved 
Materially,  Report  Says 
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Net  profit  of  $908,277  was  reported 
this  week  by  the  Chicago  Daily 
Xeu's  and  subsidiary  companies  in  a 
omsolidated  income  account  for  the  year 
ended  Dec.  31,  1931,  according  to  Col. 
Frank  Knox,  publisher.  The  net  profit 
is  after  absorbing  special  charges  of 
$165,^  out  of  earnings.  Total  rev¬ 
enue  for  the  year  was  $12,362,441. 

The  financial  position  of  the  corpora¬ 
tion  has  been  improved  materially,  the 
report  states.  Total  current  assets,  Dec. 
31,  1931,  aggregated  $2,522,464,  against 
current  liabilities  of  $1,155,659,  leaving 
net  working  capital  of  $1,3^,805.  Cash 
in  banks  increased  during  the  year. 
Inventory  has  been  reduced  and  short¬ 
term  loans  have  been  paid  in  full. 

“This  result  has  been  accomplished 
by  greater  economy  in  operation  and 
by  a  constructive  program  in  strength¬ 


ening  the  organization  and  product,” 
stat^  Colonel  Knox. 

The  write-down  of  inventory  values 
to  current  market  levels,  the  loss  of  the 
Bellanca  airplane,  the  “Bluestreak,” 
which  crashed  during  the  year,  and 
other  items,  were  absorbed  out  of  earn¬ 
ings  and  comprised  the  $165,899  special 
charges.  In  addition,  a  loss  of  $473,813 
was  sustained  in  the  abandonment  of 
the  west  side  pressrooms,  which  have 
not  been  used  for  the  last  two  years. 
This  last  was  charged  against  surplus. 

Due  to  the  continuing  shrinkage  in 
revenue  it  has  been  deemed  an  obliga¬ 
tion  by  the  management  to  protect  the 
stockholders’  investment  by  deferring 
the  last  two  quarterly  preferred  divi¬ 
dends  in  1931,”  said  Colonel  Knox  in 
his  report. 

The  report  follows: 


CONSOLIDATED  INCOME  ACCOUNT 

For  year  ended  Dec.  31 —  1931  1930 

Circulation,  advertieinit  and  other  revenue .  .  $12,362,441  $13,613,406 

OperatinK  coete  and  expensee  (including  provieions  for  depreciation  of 
t629.l46in  1931  and  $590,428in  1930) .  10,403,095  11,654,117 


Net  operatinK  revenue .  $1,959,346 

Other  income  (intereet,  etc.) .  28,536 

Net  opentinR  revenue  and  otherincome .  $1,987,882 

Deduct  intereet  and  epecial  charges .  1,020,262 

Net  before  federal  income  taxes .  $967,620 

Federal  income  taxes .  59, 343 


$1,959,289 

69,584 


$2,028,873 

908,732 


$1,120,141 

131,139 


Net  profit  for  year . 


$908,277  $989,002 


CONSOLIDATED  EARNED  SURPLUS  ACCOUNT 

For  year  ended  Dec.  31 — 

Balance  at  beginning  of  year . 

Profit  lor  year  as  above . 


John  O.  King 

JOHN  O.  KING,  with  the  Ludlow 
Typograph  Company  since  1919,  has 
been  named  general  sales  inanager  of 
that  organization.  Mr.  King  joined 
Ludlow  after  serving  overseas,  and  has 
been  engaged  in  sales  promotion  of  both 
Ludlow  and  Elrod  equipment.  He  is 
thoroughly  familiar  with  the  equipment 
through  first-hand  experience  in  con¬ 
struction  and  operation. 

Before  joining  the  army  he  was  with 
metropolitan  newspapers  in  Chicago  and 
with  smaller  newspapers  in  the  vicinity, 
where  he  served  in  editorial  and  busi- 


Deduct: 

Dee  on  retirement  of  discontinued  plants . 
Dividends  on  preferred  stock . 


For  year  ended  Dec.  31- 
Current  assets; 

Cssh  resources — 

Cash  in  banks . 

Csahsith  trustee . 

Bankets’  acceptances . 


CONSOLIDATED  BALANCE  SHEET 

ASSETS 


1931 

$4,888,206 

908,277 

$5,796,483 

473,813 

214,406 

$688,219 

1930 

$4,327,982 

989,002 

$5,316,984 

ness  office  capacities.  In  his  student 
days  he  was  with  the  Northwestern 
University  daily. 

WINCHELL  IN  COLL  INQUIRY 

428,778 

$428,778 

Columnist  Refuses  to  Name  Source 
of  Tip  on  Gangster’s  Murder 

$5,108,264 

$4,888,206 

Walter  Winchell,  Broadway  colum- 

$766,779 

340,198 

99,898 


I93(f 


$307,240 

240,057 


Total  cash  resources .  $1,206,875  $547,297 

Receiv^lre-less  reserves .  1,006,152  1,251,147 

Paper,  ink  and  operating  supplies .  222,737  423,499 

remporary  investment  in  company's  debentures  (at  cost) .  86,700  43,482 

Total .  $2,522,464  $2,265,425 

Sinking  funtb,  investments,  etc.: 

mth  sinidng  fund  trustee  of  company’s  debentures . 

Jscuntiee  with  escrow  agent  of  company's  mortgage  bonds . 

‘°7**t®*“ts  m  other  companies — at  cost . 

.vdvances  to  other  companies . 


$125,435 

115,726 

294,900 

60,500 


$125,680 

89,995 

296,650 

18,500 


Total . 

}«d,  buildings  and  equipment— at  cost .  $14,463,022 

Wes  reserves  for  depreciation .  1,598,019 


$596,561  $530,825 


$14,748,776 

1,040,204 


Ket. 


$12,865,003  $13,708,572 
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I’namortiied  bond  and  debenture  discount  and  other  deferred  charges. . . . 

Circulation,  good  will,  .-Vssuciated  Press  franchise  and  reference  library...,  $12,280,000  $12,280,000 
Totalassete .  $28,771,110  $29,417,082 

Curr^itlUbilities;  LIABILITIES 

Notes  payable . 

A^ed  property  taxes . '.'.'.'.'.W'.'.'.'. . 

cweral  income  taxes  (including  $274,299  for  previous  years) 

Total . 

and  debentures: 


$507,082  $632,260 


$800,000 


sinking  fund  gold  debentures  of  The  Chicago  Daily 
News,  Inc.,  due  Jan.  1 ,  1 936 . .TT. . . 


Five 


mortgage  goid  bon^  of  Chicago  Daily  News  Printing 


euTont  maturities  and  sinking  fund  i 


Irom  leasing  and  operating  arrange- 
1934).  ‘**^*"*‘1  from  Jan.  1,  1932,  to  Oct.  31, 

(mimuiative  dividend  undeclar^  at  Dec. 
shares.  '  9o  $3.50  per  share) — issu^  and  outstanding  61,259 

et^k^nopir'  ;kiue:' . 

p—rv****-  .lesuod  and  outsUnHinw  inn  nnn  .ii.r... 


Total  liabUitiea  and  capiUl. 


$389,593 

38,914 

393,510 

333,642 

482,987 

32,797 

249,755 

405,437 

$1,155,659 

$1,970,976 

$5,690,600 

$6,120,000 

4,360,000 

4,430,000 

1,754,000 

1,882,000 

$11,804,600 

$12,432,000 

$576,687 

$4,445,900 

$4,445,900 

5,680,000 

5,108,264 

5,680,000 

4,888,206 

$28,771,1  10 

$29,417,082 

nist  for  the  New  York  Daily  Mirror 
and  King  Features  Syndicate,  refused 
to  divulge  his  source  of  advance  infor¬ 
mation  touching  on  the  recent  shooting 
of  Vincent  Coll  in  testimony  before  the 
New  York  County  Grand  Jury,  Feb. 
16.  Winchell,  who  had  told  of  a  con¬ 
centration  of  gangland  armaments  and 
gunmen  in  Manhattan  just  Ijefore  the 
Coll  killing,  was  subpoenaed  by  George 
M.  Carney,  Assistant  District  Attorney, 
to  tell  where  he  received  his  informa¬ 
tion. 

The  column  which  brought  Winchell 
the  subpoena  appeared  the  morning  Coll 
was  slain  by  machine  gunners  in  a 
telephone  booth.  The  bulldog  editions 
of  the  Mirror  were  on  the  street  a  few 
hours  before  the  murder.  Winchell  had 
written  that  five  airplane  loads  of 
gangsters  and  guns  had  come  from 
Chicago  a  few  days  before  and  that 
“L(Kal  banditti  have  made  one  hotel 
a  virtual  arsenal,  and  several  hot-spots 
are  ditto  because  Master  Coll  is  giving 
them  the  headache.” 

Winchell  has  been  receiving  police 
protection  since  Feb.  12  because  of 
threats  which  he  said  came  to  him  by 
telephone  and  mail  after  a  recent  radio 
broadcast  concerning  the  tragic  end  of 
most  gangsters.  He  said  he  was  told 
to  stop  printing  stories  about  gangsters 
and  racketeers  or  he  would  be  “taken 
for  a  ride.” 


REUTERS  MANAGER  RESIGNS 

S.  Carey  Clements,  manager  of 
Reuters  News  Agency  with  headquar¬ 
ters  in  London,  announced  his  retire¬ 
ment  this  week  at  the  age  of  65.  With 
his  resignation  the  post  of  manager  has 
been  abolished  and  two  new  positions 
created.  These  are  European  general 
manager  and  overseas  general  manager. 
W.  L.  Murray,  secretary  of  the  or¬ 
ganization,  has  been  appointed  to  fill 
the  first  position,  and  William  Turner, 
general  manager  at  Shanghai,  has  been 
named  to  the  latter.  H.  B.  Carter  suc¬ 
ceeds  Mr.  Murray,  and  Christopher  J. 
Chancellor  succeeds  Mr.  Turner. 


STARCH  MAKING  NEW 
TRADING  AREA  STUDY 


Research  Consultant  Mapping  U.  S. 
According  to  Newspaper  Circula¬ 
tions,  With  Comparative  Mag¬ 
azine  and  Radio  Figures 


A  detailed  survey  of  the  trading 
areas  served  by  newspapers  of  the  na¬ 
tion,  involving  a  check  of  every  locality 
where  a  daily  reports  circulation  of  25 
or  more,  is  being  made  by  Dr.  Daniel 
Starch  of  New  York,  commercial  re¬ 
search  consultant.  On  the  basis  of 
these  compilations,  Dr.  Starch  is  map¬ 
ping  sales  control  areas  and  charting 
circulations  so  that  the  advertiser  may 
see  at  a  glance  what  percentage  of  the 
families  in  each  region  his  copy  is 
reaching.  Not  only  newspapers  are 
shown,  but  also  some  30  magazines  and 
nine  farm  papers  for  which  county 
breakdowns  are  available;  and  to  add 
another  comparison  the  number  of  radio 
sets  in  each  county  is  given. 

Publication  of  this  data,  thus  far  com¬ 
plete  only  for  New  England,  is  ex¬ 
pected  by  Dr.  Starch  to  make  possible  a 
more  exact  placing  of  advertising  space 
to  obtain  coverage  desired  in  the  locali¬ 
ties  desired.  The  advertiser  in  news¬ 
papers  will  be  able  to  determine  what 
percentage  of  families  he  is  appealing 
to  in  each  county  of  the  sales  area  and 
adjust  his  other  sales  efforts  accord¬ 
ingly.  If  the  percentage  is  not  up  to 
his  demands  in  certain  regions,  he  may 
supplement  his  campaign  by  using  space 
in  other  newspapers.  Or  if-  magazine 
advertising  plays  a  large  part  in  his 
advertising,  he  will  have  data  available 
for  selecting  newspaper  space  to  rein¬ 
force  the  appeal  where  desired. 

The  study  thus  speeds  the  modern 
trend  toward  buying  space  with  a  micro¬ 
scope  and  linking  advertising  closely 
with  other  sales  activities  by  localities. 

Revised  data  for  the  sales  control 
areas  is  to  be  published  yearly  by  Dr. 
Starch,  who  is  also  undertaking  the 
pre-testing  of  advertising  copy  by  con¬ 
sumer  interviews  and  a  check  on  its 
effectiveness  after  publication  by  a 
similar  system  of  interviews. 

The  plan  of  using  newspaper  circu¬ 
lations  to  determine  trading  areas  has 
been  used  by  others,  but  Dr.  Starch’s 
study  is  said  to  go  into  new  detail.  One 
map,  for  instance,  shows  irregular  lines 
around  each  city  where  a  daily  news¬ 
paper  is  published,  outlining  the  terri¬ 
tory  where  newspapers  from  that  city 
circulate  in  greater  numbers  than  those 
from  any  other  city. 

Another  map  treats  counties  as  units, 
attaching  to  each  city  the  counties 
where  newspapers  from  that  city  are 
read  more  than  newspapers  from  any 
other  city.  Naturally,  this  map  shows 
fewer  of  the  small-city  papers.  The 
number  of  families  in  each  county,  and 
the  percentage  of  them  reached  by  each 
newspaper  of  the  dominating  city,  are 
also  shown.  Another  compilation  car¬ 
ries  the  territories  out  to  include  all 
the  counties  where  as  many  as  20  per 
cent  of  the  families  are  reached  by  the 
combined  newspapers  of  a  city. 

Still  another  map  treats  Sunday  circu¬ 
lations  separately.  This  of  course  shows 
fewer  but  vastly  extended  newspaper 
territories. 


EXPLAINS  PROMOTION  PLAN 

Franklin  B.  Hurd,  advertising  direc¬ 
tor  of  the  Providence  (R.  I.)  Journal- 
Bulletin,  outlined  the  territorial  promo¬ 
tion  plan  of  the  New  England  Daily 
Newspaper  Association  at  a  luncheon  of 
advertising  executives  and  special  news¬ 
paper  representatives  in  the  University 
Club,  Chicago,  Feb.  9.  Mr.  Hurd,  as 
chairman  of  the  N.E.D.N.A.  advertis¬ 
ing  committee,  has  been  directing 
presentation  of  the  plan  in  a  series  of 
luncheons  during  the  last  few  weeks. 
The  plan  calls  for  an  advertising  cam¬ 
paign  in  trade  papers  and  in  several 
newspapers  throughout  the  country.  All 
New  England  advertising  clubs  and  the 
New  England  Council  are  co-operating 
with  the  newspaper  group  in  collecting 
funds  and  disseminating  promotion 
material. 
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AGENCY  CHIEF  URGES  PAID  SPACE 
TO  SELL  PRESIDENTIAL  ‘PRODUCTS* 

"Buyers’  Market”  Exists  Now,  H.  E.  Lesan  Says  in  Suggesting 
Newspaper  Advertising  to  Political  Parties — Cites 
Favoritism  to  Radio  in  1928 

By  H.  E.  LESAN 

H.  E.  Lesan  AdTertising  Agency,  New  York 


WAR-WEARY  business  is  won¬ 
dering  if  the  Presidential  cam¬ 
paign  of  1932  will  be  any  kinder  to 
business  than  its  predecessors. 


H.  E.  Lesan 

Advertising  men  are  not  only  asking 
themselves  the  question  as  to  what  effect 
the  Presidential  election  will  have  upon 
business  but  some  of  us  are  asking  our¬ 
selves  what  effect  advertising  may  have 
upon  the  Presidential  election. 

My  Presidential  campaign  memories 
coincident  with  my  contact  with  adver¬ 
tising  go  back  to  the  Harrison-Cleve- 
land  campaign  of  1892.  In  those  days, 
political  advertising  was  no  part  of  the 
strategy  of  the  political  leader  and  no 
hope  of  the  advertising  man. 

Whether  or  not  it  is  because  both 
I)olitics  and  advertising  have  improved 
their  prestige  and  technique  since  1892, 
the  use  of  advertising  in  Presidential 
campaigns  has  steadily  increased.  An 
article  upon  this  subject  alone  would  be 
an  interesting  one,  which  I  am  not 
capable  of  writing.  Perhaps  Julius 
Klein  could  help  us  advertising  men 
and  his  Chief  equally  if  he  made  as 
good  a  survey  of  that  question  as  he 
did  recently  of  commercial  advertising 
results  since  the  “repression”  started, 
particularly  if  the  survey  results  in  as 
good  evidences  of  the  past  and  as  good 
promise  of  1932  results  as  the  analysis 
of  commercial  advertising  did. 

But  I  did  have  something  to  do  with 
the  advertising  of  the  1928  Hoover 
campaign,  which  may  be  of  special  in¬ 
terest  in  view  of  the  probability  that 
Mr.  Hoover  will  again  be  the  Republi¬ 
can  candidate  in  this  year  of  1932. 

I  first  met  Mr.  Hoover  in  1927  in 
connection  with  the  establishment  of  a 
citrus  clearing  house  in  Florida,  which 
again  is  another  story.  I  offered  my 
help  to  his  organization,  both  for 
nomination  and  election  to  the  Presi¬ 
dency.  The  acceptance  of  this  offer 
threw  me  more  or  less  intimately  with 
the  members  of  that  organization. 

I  soon  found  that  advertisingly  those 
in  authority  were  mostly  Philistines,  or 
its  synonym  Politicians,  on  the  subject 
of  advertising.  Mr.  Hoover,  himself, 
was  a  great  believer  in  radio  and 
probably  through  his  friend.  Merlin 
.\ylesworth,  then  newly  elected  presi¬ 
dent  of  the  National  Broadcasting  Com¬ 
pany,  he  compelled  complete  and 
generous  recognition  all  through  the 
campaign  of  radio  broadcasting  for 
all  the  activities  of  his  campaign 
organization. 

But  aside  from  parting  with  money 
for  radio  broadcasting,  Mr.  Hoover’s 
campaign  managers  steadily  refused  to 
engage  in  any  paid  advertising,  pre¬ 


ferring  to  rely  upon  the  usual  “free 
publicity”  which  would  accrue.  In 
fact,  they  stated  that  they  felt  even 
the  smallest  amount  of  newspaper  or 
magazine  paid  advertising  would  “short 
circuit”  their  free  publicity  in  such 
periodicals. 

Henry  Allen,  of  Kansas,  and  the  late 
George  Lockwood,  of  Indiana,  both  of 
whom  as  publishers  had  had  more  ex¬ 
perience  in  both  advertising  and  politics 
than  any  of  Mr.  Hoover’s  other  ad¬ 
visers,  advised  and  argued  for  paid 
printed  publicity  in  vain.  So  did  one  or 
two  other  advertising  men,  including 
the  writer.  This  advice  was  treated  as 
merely  interested  “selling  talk”  for  our 
profession. 

Finally  one  of  these  publisher  friends 
of  Mr.  Hoover,  who  had  unsuccessfully 
advocated  paid  advertising  from  the 
treasury  of  the  Republican  National 
Committee,  worried  at  the  eleventh 
hour  grumbling  among  fellow  news¬ 
papermen  at  the  preferential  treatment 
of  radio  as  an  advertising  medium  for 
Presidential  candidates,  took  a  com¬ 
promise  plan  direct  to  Mr.  Hoover.  It 
was  to  furnish  advertisements  in  mat  or 
plate  form  free  to  Republican  and  In¬ 
dependent  newspapers  and  ask  them 
to  solicit  local  Republicans  and  Inde¬ 
pendents  to  pay  for  local  insertion. 

Mr.  Hoover  endorsed  the  plan  and 
this  publisher  came  to  New  York  and 
asked  me  to  take  charge  of  it.  I  didn’t 
like  the  looks  or  the  aroma  of  the  plan 
as  one  compatible  with  the  dignity,  the 
duty  or  the  needs  of  such  a  great 
he-man  political  party  as  that  which  the 
Republican  elephant  is  supposed  to  sym¬ 
bolize,  but  I  yielded  to  what  seemed  to 
be  my  soldierly  duty  and  putting  on  all 
last  minute  steam,  put  it  into  operation 
in  September,  1928.  We  got  back  some 
choice  (?)  letters  from  newspapers,  but 
enough  of  them  used  the  plan  to  fur¬ 
nish  $150,000  worth  of  advertising  at 
a  cost  to  the  Republican  National  Com¬ 
mittee  of  about  $22,000. 

Of  the  $22,000  received  by  our  com¬ 
pany,  $18,000  was  paid  to  manufacturers 
of  stereos,  mats  and  for  other  mechani¬ 
cal  exi^nse,  and  the  remaining  $4,000 
was  paid  in  the  wages  and  expenses  of 
employes  carrying  out  the  plan,  includ¬ 
ing  the  director. 

I  raised  a  very  considerable  sum  of 
money  for  Colonel  Mann’s  use  in  the 
South  (after  the  Republican  National 
Committee  had  refused  to  give  us 
funds),  much  of  which  was  spent  in 
advertising  but  not  through  my  company. 

I  personally  ordered  advertising  to 
be  inserted  in  Florida  newspai)ers  in 
support  of  Mr.  Hoover,,  and  because  it 
failed  to  come  from  any  other  source 
I  paid  for  same  to  the  extent  of  $1,000 
or  $2,000  out  of  my  own  pocket. 

I  raised  some  $15,000  among  New 
York  advertising  agents,  including  a 
personal  subscription  of  my  own  of 
$500  or  $1,000  (I  forget  which),  and 
turned  it  over  to  the  special  committee 
under  General  Harbord,  chairman  of 
the  board  of  the  R.C.A. 

I  obtained  from  Mr.  J.  C.  Penney’s 
associates  the  funds  amounting  to  several 
thousand  dollars,  used  to  pay  for  Mr. 
Samuel  Crowther’s  follow-up  of  Gov¬ 
ernor  Smith  in  Omaha,  Denver,  Okla¬ 
homa  and  elsewhere  with  the  then 
famous  question  and  answer  newspaper 
page  advertisements,  which  I  think  con¬ 
stituted  the  most  effective  single  piece 
of  publicity  in  the  1928  campaign.  The 
advertisements  were  written  in  con¬ 
junction  with  Mr.  Crowther  by  our 
New  York  advertising  organization  and 
were  used  with  telling  effect,  together 
with  Candidate  Smith’s  stump  replies, 
by  Charles  E.  Hughes  and  Senator 
Borah,  who  carried  the  burden  of  the 
speechmaking  campaign  for  Mr.  Hoover. 


We  also  presented  the  National  Com¬ 
mittee  a  series  of  “Dry”  advertisements 
and  offered  to  find  the  finance  for  them 
to  a  large  amount,  but  this  offer  the 
Committee  declined. 

When  Mr.  Hoover  was  elected,  I 
gathered  this  data,  with  sample  adver¬ 
tisements,  into  two  portfolios — one  copy 
for  Chairman  Hubert  Work,  the  other 
for  the  President-elect — and  took  them 
with  me  to  see  Mr.  Work.  He  was 
cordial  and  pleasant  about  the  record. 
My  publisher  friend  showed  Mr.  Hoover 
his  copy  and  reported  him  as  pleasant 
and  cordial. 

But  in  the  cold  gray  dawn  of  1932,  I 
write  of  this  not  boastingly  but  rather 
apologetically.  I  think  my  publisher 
friend  and  I  rather  “gypped”  the  news¬ 
paper  and  magazine  publishing  and  the 
advertising  profession.  We  would  have 
done  better,  I  think,  if  we  had  refused 
to  do  anything  but  let  the  Republican 
National  Committee  pay  for  newspaper 
and  periodical  advertising  itself  or  let 
itself  be  reported  as  it  was  in  fact — 
not  a  believer  in  paid  newspaper  and 
magazine  advertising. 

I  also  write  of  it  now  gently  to  inti¬ 
mate  to  the  Republican  National  Com¬ 
mittee  of  1932  that  while  1928  was  a 
“sellers’  market”  as  far  as  the  Republi¬ 
can  Party  was  concerned,  1932  will  be 
very  much  of  a  “buyers’  market,”  and 
that  said  Republican  Committee  had 
better  begin  even  now  to  study  the 
merits  of  scientific,  paid  advertising  in 
newspapers  and  magazines,  as  well  as 
the  radio,  to  sell  the  less  favored  Presi¬ 
dential  product  they  will  have  to  sell  to 
their  national  market  this  leap  year  of 
our  Lord,  1932. 

This  confession  and  this  warning  I 
am  issuing  as  an  advertising  man. 

As  a  Republican,  I  still  think,  as  I 
told  Mr.  Walter  Newton  a  few  months 
ago,  that  Mr.  Hoover  will  be  renomi¬ 
nated  and  reelected,  not  because  of  any 
great  satisfaction  of  the  market  over 
the  product  sold  it  in  1928  but  because 
of  the  difficulty  the  competition  will  ex¬ 
perience  in  producing  an  article  for  1932 
which  it  can  offer  as  a  successful 
“substitute.” 

And  speaking  as  both  an  advertising 
man  and  a  Republican,  I  am  suggest¬ 
ing  to  both  the  major  parties  that 
an  advertising  campaign  to  the  whole 
national  market  to  assure  it  that  suc¬ 
cess  of  neither  Republican  nor  Demo¬ 
crat  will  send  the  country  to  hell  and 
hence  that  a  Presidential  campaign 
shouldn|t  necessarily  hold  up  business 
prosperity  until  it  is  over,  would  be 
both  good  advertising  and  good  politi¬ 
cal  judgment! 

PROMOTIONS  IN  BIRMINGHAM 

Parich  Succeeds  Tichenor  on  Post — 
Latter  Goes  to  Akron  Times-Press 

Promotion  of  three  members  of  the 
Birmingham  (Ala.)  Post  organization 
was  announced  Feb.  13  by  W.  C. 
Tichenor,  business  manager.  Mr. 
Tichenor  goes  to  the  Akron  (O.) 
Times-Press,  another  Scripps-Howard 
newspaper,  as  assistant  to  Felix  Hinkle, 
business  manager,  and  will  be  succeeded 
in  Birmingham  by  Howard  Parish,  ad¬ 
vertising  manager  of  the  Post  since 
1930.  W.  E.  Brown,  a  member  of  the 
advertising  staff  for  six  years,  will  suc¬ 
ceed  Parish. 

Ernest  Henderson,  assistant  managing 
editor  of  the  Birmingham  News,  has 
resigned  that  position,  according  to  an 
announcement  co-incident  with  that  of 
the  Post  promotions. 

Mr.  Tichenor  joined  the  Scripps- 
Howard  organization  10  years  ago  in 
Denver.  He  was  transferred  to  Mem¬ 
phis  and  in  1925  was  sent  to  Birming¬ 
ham  as  advertising  manager  of  the  Post. 
A  year  later  he  was  appointed  to  suc¬ 
ceed  R.  B.  Chandler  as  business 
manager. 

Mr.  Parish  came  to  Birmingham  in 
1917  as  classified  advertising  manager  of 
the  News.  In  1922  he  left  newspaper 
work  to  enter  the  real  estate  field  and 
in  1928  he  served  as  president  of  the 
Birmingham  Real  Estate  Board.  He 
joined  the  advertising  staff  of  the  Post 
in  1930  and  six  weeks  later  was  placed 
in  complete  charge  of  the  advertising 
department. 


C.  KING  WOODBRIDqP 
JOINS  ARBUCKLE 

Former  A.A.C.W.  Chief  Now  A, 
•ociated  With  Coffee  Firm — 
Prominent  in  Advertising 
and  Sales  Fields 

C.  King  Woodbridge,  recently  v; 
president  of  Remington-Rand,  Inc., 
charge  of  that  company’s  sales  actir 
ties,  has  become  associated  with  ■ 


C.  King  woodbridge 

house  of  Arbuckle  Brothers,  73-yta.' 
old  coffee  firm. 

The  company,  established  in  1859  : 
Pittsburgh,  now  has  railroad  and  sttai 
ship  terminal  facilities  in  Brooklr 
covering  more  than  twelve  city  bloct 
Its  principal  coffee  brands  are  Stvt 
Day,  Anona,  Ariosa,  and  Arbnck!; 
Executive  offices  are  at  71  Water  Strel 
and  112  Wall  Street,  New  York. 

Mr.  Woodbridge  is  widely  know: 
sales  and  advertising  fields,  havir. 
headed  companies  in  varied  lines,  ft 
was  the  first  president  and  organizer  oi 
the  Dictaphone  Corporation,  and  late 
president  and  reorganizer  of  Kelvinaf 
Corporation.  He  then  engaged  in  i: 
dustrial  activities  for  bankers,  pa" 
paling  in  the  reorganization  of  Anr 
can  Machine  and  Metals,  Inc. 

For  three  terms  he  served  as  p' 
dent  of  the  International  Advertise 
Association,  being  elected  when  the 
ganization  was  known  as  the  .Xss  o:- 
Advertising  Clubs  of  the  World, 
took  an  active  part  in  extending 
influence  to  foreign  countries  ^ 
helped  negotiate  with  the  leaders  e 
publishing  and  advertising  in  Frff 
and  England  the  present  basis  of  r^rr 
sentation,  by  which  the  Advertsiri 
Federation  of  America  is  linked  »- 
advertising  organizations  in  Europe. 

FORMER  SPY  ADDRESSES  " 

Dutch  Treat  Heart  Baronett  i 

for  Secret  Service  Continut*** 

Working  for  govermnental  sec^ 
service  departments  was  comparw  ^ 
newspaper  reporting  by  Baroness  U- 
Jenssen,  who  was  with  the  British 
cret  service  during  the  World  ^ 
speaking  at  the  Dutch  Treat 
in  New  York  this  week.  The  si®" 
ity  between  the  two,  she  said, 
the  best  results  were  achieved  by  ^ 
when  the  work  was  carried  on 
obtrusively  instead  of  spectacularly’ 

She  said  that  espionage  , 

often  dull  and  uneventful,  and  nw' 
all  as  it  is  generally  pictured 
the  public  mind.  Nations 
well,  she  asserted,  to  maintain 
secret  service  organizations  'P 
peace  in  order  that  they  niignt 
each  other’s  military  strength,  not 
is  published  hut  as  it  actually  is-  . 

Jacques  Fray  and  Mario  HraC 
French  piano  team,  and  Miss 
Hayes,  musical  comedy  star,  pr'*'' 
musical  entertainment. 


OU  ARE  GOING  TO  READ  A  LOT  ABOUT  VALUES 


In  it  merchant  or  maker  may  link 
his  own  news  of  values  with  the  vital 
news  of  the  day. 

With  it  manufacturer  may  plan  his 
sales  attack,  market  by  market,  watch* 
ing  cost  and  result  as  he  goes. 

Because  of  it  sales  plans  may  be 
changed  over  night  as  weather,  fash* 
ion  or  local  conditions  dictate.  ' 

By  its  use  retailers  may  be  won 
over  to  aggressive  selling  of  your 
product. 

Forceful  newspaper  advertising  of 


real  values  or  service  can  sway 
America  from  hoarding  to  spending, 
from  fear  to  confidence. 

The  Philadelphia  Bulletin’s  own 
sales  program  in  1932  calls  for  con¬ 
tinuous  advertising  of  the  Philadelphia 
Market  ...  of  The  Bulletin’s  eighty- 
nine  per  cent,  coverage  of  Philadel¬ 
phia  homes. 

—of  its  558,184  net  paid  daily  cir¬ 
culation  at  sixty-five  cents  an  agate  line 

_ the  greatest  coverage  at  the  lowest 

cost  of  any  great  market,  today. 


VALUES  will  coax  consumers’  dol¬ 
lars  from  their  hiding.  Values  will 
send  merchants  into  the  markets  again. 
Values  will  start  factory  wheels  turn¬ 
ing,  and  relieve  unemployment. 

From  motors  to  knick-knacks,  val¬ 
ues  are  greater  and  costs  are  lower 
than  memory  recalls. 

Inventory  losses  have  been  written 
off;  pessimism  has  run  its  course. 
Courageous  advertising  and  strong 
sales  programs  will  convince  America 
that  the  turn  has  been  reached. 

Your  daily  newspaper  will  play  an 
'tnportant  role  in  this  general  recov- 
Ofy  of  business.  It  reaches  so  many 
People,  in  so  intimate  a  way. 
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N.  Y.  GROUP  REJECTS 
SOUVENIR  PROGRAMS 


Advertiaing  Divicion  of  Washington 
Bi-Centennial  Celebration  Group 
Names  Body  to  Devise  Dif¬ 
ferent  Plan 


The  typical  souvenir  program,  with 
advertising  solicited  on  shares  by  a  pri¬ 
vate  firm,  will  have  no  part  in  Xew 
York  City’s  observance  of  the  George 
Washington  Bi-Centennial  this  year,  it 
was  indicated  at  a  meeting  of  the  Ad¬ 
vertising  Division  of  the  city’s  organiza¬ 
tion  Feb.  15  at  the  Advertising  Club  of 
New  York.  .  .  •  . 

Members  of  the  division  listened  to 
Gilbert  T.  Hodges  explain  a  proposal 
submitted  to  the  city’s  Bi-Centennial 
Commission  by  a  company  which  he 
said  had  arranged  to  publish  similar 
programs  for  Washington  and  Phila¬ 
delphia.  The  proix)sal  called  for  book¬ 
lets  to  sell  for  IS  cents  each,  with  ad¬ 
vertising  receipts  to  be  divided,  40  per 
cent  to  the  city  commission  and  60 
per  cent  to  the  promoters.  It  was  esti¬ 
mated  that  the  commission’s  share 
might  reach  $150,000,  to  be  devoted  to 
the  expenses  of  the  celebration. 

Without  making  a  recommendation, 
Mr.  Hodges  then  called  upon  advertis¬ 
ing  men  present  for  comments.  The 
speakers,  without  exception,  turned  their 
thumbs  down  politely.  They  expressed 
the  belief  that  the  celebration  would  be 
cheaj^ned  if  it  were  known  that  private 
individuals  were  taking  a  large  part  of 
the  profits.  One  speaker  said  it  would 
be  a  “tough  job’’  to  sell  the  space,  and 
another  expressed  fear  that  high-pres¬ 
sure  salesman  would  presume  on  the 
nature  of  the  organization  to  use  politi¬ 
cal  pressure  on  prospects.  He  him¬ 
self  had  had  the  unpleasant  experience 
of  being  solicited  by  municipal  judges 
to  buy  space  in  booklets.  Many  of  the 
speakers  said  they  were  opposed  to 
program  advertising  on  principle. 

Arthur  Freeman,  sales  counselor,  sug¬ 


gested  as  an  alternative  a  rotogravure 
publication  without  advertising,  simple 
enough  to  sell  at  a  very  low  price,  and 
possibly  issued  monthly  as  a  “binder” 
to  keep  the  continuing  activities  of  the 
celebration  tied  together.  Much  was 
made  of  the  possibilities  of  stimulating 
patriotic  interest  by  distributing  or  sell¬ 
ing  copies  to  school  children.  One  sug¬ 
gestion  was  that  business  firms,  if  not 
solicited  for  advertising,  might  be  will¬ 
ing  to  buy  copies  by  the  thousand  for 
distribution  with  their  compliments  to 
the  city’s  pupils. 

Mr.  Hodges  was  authorized  to  name 
a  committee  to  plan  the  program  along 
independent  lines,  and  at  once  named 
James  O’Shaughnessy,  of  Outdoor  Ad¬ 
vertising,  Inc.,  as  chairman.  Other 
members  are :  William  M.  Hewitt, 
G.  Lynn  Sumner,  Edmund  D.  Gibbs, 
James  Wright  Brown,  John  Benson, 
Lee  H.  Bristol,  Arthur  Freeman, 
Charles  C.  Green,  H.  H.  Charles,  and 
Eugene  A.  Colligan,  assistant  superin¬ 
tendent  of  schools. 

Grover  A.  Whalen,  chairman  of  the 
City  Commission,  introduced  Joseph  H. 
Friedlander,  chairman  of  the  committee 
on  plan  and  scope,  who  described 
preparations  for  ceremonies  beginning 
on  April  30  with  a  reproduction  of  the 
inauguration  of  Washington  as  presi¬ 
dent,  and  including  an  “inaugural  ball," 
outdoor  fete,  July  Fourth  celebration 
and  parade,  display  of  Washington 
relics  in  a  replica  of  Federal  Hall,  etc. 


LAWSON  “Y”  ADVERTISES 

A  full-page  advertisement  in  two  Chi¬ 
cago  newspapers  has  been  used  by  the 
Lawson  Memorial  Y.M.C.A.  in  an¬ 
nouncing  its  new  building  to  the  public. 
The  results  have  been  better  than  ex- 
l>ected,  according  to  Maurice  Gogle, 
executive  secretary,  and  may  lead  to 
additional  advertising.  The  new  build¬ 
ing,  made  possible  by  funds  given  by 
the  late  Victor  F.  Lawson,  former  pub¬ 
lisher,  Chicago  Daily  News,  is  24 
stories  high  and  has  750  sleeping 
looms. 


The  Mobile  Daily  Newspapers 

INCORPORATED 

Assumes  Publication  of  the 
Mobile  Press  and  Mobile  Register 
And  Merjjes  News  Item  With 

The  Mobile  Press 

- ♦ - 

February  15,  1932 

Today,  as  announced  in  other  columns  of  this 
issue,  the  Mobile  Daily  Newspapers,  Inc.,  assumes 
the  publication  of  The  Mobile  Press  and  The 
Mobile  Register  and  merges  The  News-Item  into 
The  Mobile  Press. 

The  said  Mobile  Daily  Newspapers,  ln<’.,  has 
taken  over  all  of  the  assets  and  all  of  the  liabilities 
of  The  Mobile  Press,  and  also  has  taken  over  all  publication 
rights,  newspai>er  equipment,  machinery  and  good  will  of 
The  Mobile  Register  and  The  News-Item.  However,  the 
Mobile  Daily  Newspapers,  Inc.,  has  assumed  none  of  the 
contracts  or  obligations  of  the  Mobile  Register  and  News- 
Itejn  Company,  Inc.,  except  the  latter’s  bond  issue  of  May, 

1930,  and  the  prepaid  subscriptions  to  The  Mobile  Register 
and  The  Mobile  News-Item,  and  the  said  Mobile  Register  & 
News-Item  Company,  Inc.,  alone  is  re.sponsible  for  all  of  its 
other  contracts  and  obligations. 

The  Mobile  Register  &  News-Item  Company,  Inc.,  retains 
all  of  its  receivables  of  every  character  and  all  obligations 
to  it  from  others.  Wherefore,  all  amounts  owing  to  The 
Mobile  Register  and  The  News-Item  prior  to  this  date 
should  be  paid  to  the  Mobile  Register  &  News-Item  Com¬ 
pany,  Inc. 

The  Mobile  Daily  Newspapers,  Inc. 

KELLY-SMITH  COMPANY,  Representatives 


NEWSPAPERS  INDISPENSABLE 

Hart,  Schaffner  &  Marx  Chairman 
Calls  Them  Basis  of  Success 

(Special  to  Editor  &  Publisher) 

Chicago,  Feb.  18 — "Newspaper  ad¬ 
vertising  is  the  basis  of  retail-merchan¬ 
dising  success,”  asserted  Mark  W. 
Cresap,  chairman  of  the  board.  Hart, 
Schaffner  &  Marx,  Chicago  clothing 
manufacturers,  this  week.  He  based  his 
statement  on  what  30  years  in  business 
have  taught  him. 

“There  must  be  a  successful  news¬ 
paper  in  town  if  there  is  to  be  a  suc¬ 
cessful  retail  store,”  said  Mr.  Cresap 
in  discussing  newspaper  advertising  as 
the  hub  of  retail  merchandising.  He 
told  Editor  &  Publisher  that  his  com¬ 
pany  always  advises  its  retail  dealers  to 
use  newspaper  space  for  the  bulk  of 
their  retail  advertising. 

Mr.  Cresap  declared  that  the  general 
impression  that  people  are  not  buying 
these  days  is  fallacious.  He  pointed  to 
the  fact  that  some  of  his  company’s 
largest  dealers  reported  that  as  many, 
and,  in  certain  cases,  more  fall  suits 
were  sold  in  1931  than  during  the  previ¬ 
ous  year. 


DANIELS  AVOIDS  POLITICS 

Josephus  Daniels,  editor,  Raleigh 
(N.  C.)  Neil'S  and  Observer,  and  former 
Secretary  of  the  Navy,  has  formally 
declined  to  seek  the  Democratic  guber¬ 
natorial  nomination  in  North  Carolina. 
In  a  2.500  word  statement  made  public 
F'eb.  14,  the  Democatic  leader  expressed 
the  opinon  that  he  can  best  serve  his 
state  as  a  newspaper  editor  and  not  as 
a  governor. 


NORTHWEST  PRESS  MEETS 

Clough  Gates,  general  manager  of  tht 
Superior  (VV’is.)  Telegram,  was  elected 
president  of  the  Northwest  Press  .Asso. 
ciation  at  the  annual  meeting  of  that 
group  in  Minneapolis,  Minn.,  Feb.  U 
Other  officers  elected  were  Harry  Ras. 
mussen,  Austin  (Minn.)  Herald,  vice- 
president;  Mrs.  Helen  Bratton,  fair. 
bault  (Minn.)  News,  secretary;  R.  J 
Ring,  Minneapolis,  managing  director; 
and  R.  P.  Palmer,  Minneapolis,  execB-' 
tive  secretary.  H.  S.  Blakeslee,  western 
manager.  Bureau  of  Advertising,  Amer¬ 
ican  Newspaper  Publishers’  Association, 
reported  on  a  survey  of  radio,  news¬ 
paper  and  magazine  advertising. 

NEW  MEXICO  MEETING 

Cecil  Guntherman,  editor  and  pub¬ 
lisher  of  the  Roy  Record  was  elected 
president  of  the  New  Mexico  News 
paper  Association  at  the  annual  meeting 
in  Carlsbad,  recently.  Other  officers 
elected  are:  Gilbert  N.  Nunn,  manag¬ 
ing  editor,  Rosivell  Daily  Dispatch,  vice 
president;  Paul  1.  Dodge,  Tuciimac 
News,  secretary.  J.  H.  Greaves,  Por- 
tales  News;  J.  C.  McConvery,  publisher 
Santa  Te  New  Mexican;  W.  C.  Mor- 
gan,  Alamogordo  News;  W.  C.  Martin 
Artesia  Advocate  and  Harry  Shuaa 
Santa  Fe,  were  elected  directors. 


ON  BICENTENNIAL  BOARD 

Walter  P.  Plummer,  editorial  direc¬ 
tor  of  Albany  (N.  Y.)  Evening  Nrsi 
and  Knickerbocker  Press,  and  Henry  H. 
Fris,  publisher  of  Albany  Times-Unim. 
have  been  appointed  members  of  the 
city  committee  for  observance  of  the 
Washington  Bicentennial. 


Worcester,  Massachusetts 

(New  England's  PER  CAPITA  income  is  more  than  tiOO 
per  person  greater  than  the  country’s  average) 

DOMINANCE— 

In  City  Circulation 

In  the  city  of  Worcewter — 

93%  of  all  NEWSPAPER  BUYERS  buy  the  Telegram  or  Gazette. 

85%  of  all  FAMILIES  regularly,  every  day  receiving  in  their  homei  tij 
Worcester  newspaper,  receive  the  Telegram  or  Gazette  in  their  honn 
six  days  every  week. 

A  study  of  the  city  of  Worcester  by  economic  cross-sections  shows  how 
consistent  is  the  preference  for  the  Telegram-Gazette  among  ai 
classes  of  readers. 

THE  TELEGRAM-GAZETTE  MAINTAINS  EVERY-DAY 
HOME-EFFECTIVE  COVERAGE 

With  85%  of  all  Worcester  families  owning  Radios 
With  81%  of  all  Worcester  families  having  Savings  Account! 
With  84%  of  all  Worcester  families  having  Residence  Telephosti 
With  95%  of  all  Worcester  families  using  Oil  Heat 
With  76%  of  all  Worcester  families  owning  their  Homes 
With  93%  of  all  Worcester  families  owning  Electric  Refrigerston 
With  83%  of  all  Worcester  families  having  local  Charge  Accowsti 
With  85%  of  all  Worcester  families  owning  an  Automobile 

Telegram-Gazette  circulation  leads  in  every  section  of  the  city:  tk 
Telegram  and  Gazette  are  the  preferred  newspapers  of  every  clan 
and  group. 

Through  these  newspapers  ALONE,  the  advertiser  is  assured  s« 
adequate,  economical  coverage  of  the  entire  Worcester  Market,  both 
city  and  suburban. 

Average  Net  Paid  Circulation  for  the  Year  1931 

Over  105,000  Daily  Over  53,000  Sunday 

THE  TELEGRAM-GAZETTE 

Worcester,  Massachusetts 

George  F.  Booth,  Publisher  I 

Paul  Block  And  Associates,  National  Representatives 

New  York  Bustuti  Chioaeo  Detroit  Philadelphia  San  Francisco  tiO* 
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KEEP  THE  CORK 
IN  THE  BOTTLE 


THIS 


YEAR 


1931,  with  its  turmoil  of  readjustment,  has 
passed  into  memory.  Hysterical  wailing 
about  the  depression  should  die  with  it. 

1932  IS  HERE,  hurling  a  challenge  into  the 
teeth  of  every  business  executive.  Will  the 
history  of  the  coming  twelve  months  be  set 
forth  in  black  ink  or  red? 

If  1932  is  to  be  a  good  year,  two  things  are 
certain.  You  must  reduce  your  selling 
costs,  but  you  can’t  reduce  selling  efforts. 
You’ve  got  to  get  more  for  every  dollar 
you  spend  to  produce  sales.  It  is  im¬ 
perative  to  eliminate  extravagances  that 
indulgent  boards  of  directors  smiled  at  in 


1929  and  may  have  condoned  in  the  hectic 
two  years  that  followed. 

Now  is  the  time  to  accept  the  guidance  of 
facts  instead  of  personal  prejudices.  Sub¬ 
stitute  selling  practices  and  advertising 
media  that  have  been  proved  productive 
under  current  conditions,  for  those  that 
heretofore  you  have  believed  to  be. 

Forced  to  buy  results  economically,  others 
have  revised  time  honored  customs  in 
advertising — successfully. 

You  can. 

You  will  ...  if  you  are  determined  to  keep 
the  cork  in  the  red  ink  bottle  in  1932. 


THE  ST.  LOUIS  STAR 


has  the  most  highly  concentrated  circula¬ 
tion  of  any  St.  Louis  newspaper  .  .  .  90% 
reaching  family-buyers  in  St.  Louis  and  its 
suburban  territory  .  .  .  circulation  that 
produces  results  ECONOMICALLY. 


Progressive  advertisers  who  recognized  the 
value  of  The  St.  Louis  Star  are  responsible 
for  the  fact  that  this  newspaper  was  the 
ONLY  St.  Louis  newspaper  that  gained  in 
total  paid  advertising  in  1931,  morning  or 
evening,  daily  or  Sunday. 


National  Advertising  Representative — GEORGE  A.  McDEVITT  CO. 
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IT  IS  NOT  AND  E 


THE  POLICY  OF 


TO  INFRINGE  THEE 


PUBLISH 


Hoe  FuLL-St 

1 

WILL  BE  FUl| 


AGAINST  ANY 


R.  HOE 


BOSTON 


138TH  STREET  AND 
CHICAGO  SAN 
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VER  HAS  BEEN 
HOE  &  CO.,  INC. 
TENTS  OF  OTHERS 


BUYING 

SfED  Pasters 

I|  PROTECTED 
rj^FRINGEMENT  CLAIMS 


CO.  Inc. 


kND  NEW  YORK  CITY 


NHW  ORLEANS 


20 


Editor  &  Publisher  The  Fourth  Estate  for  February  20,  1  932 


NEW  PLAY  ‘BLESSED  EVENT*  SHOWS 
RISE  OF  BROADWAY  COLUMNIST 

Patterned  After  Career  of  Walter  Winchell,  Fast  and 
Snappy  Drama  Shows  Newspapers  Dominated  by 
Advertisers  and  Circulation  Departments 

By  JOHN  W.  PERRY 


Another  newspaper  play,  “Blessed 
.Event”  by  Manuel  Seff  and  For¬ 
rest  Wilson,  made  its  appearance  on 
Broadway  Feb.  12.  It  is  witty  and 
entertaining  and  has  all  the  signs  of 
becoming  a  hit,  and  of  later  sweeping 
through  the  country  as  a  talking  pic¬ 
ture.  It  will  add  materially  to  the 
public  idea,  fostered  and  nurtured  by 
stage  and  screen,  that  the  newspaper 
editorial  department  is  dominated  by 
its  circulation  and  advertising  depart¬ 
ments,  that  stories  are  written  primarily 
because  they  “pull”  advertising  or  rake 
in  readers  by  the  thousands.  These 
points  are  not  made  an  issue  in  the  play, 
but  they  are  prominently  there. 

Unlike  “The  P'ront  Page,”  which 
gave  us  newspapermen  as  clowns,  and 
“Five  Star  Final”  which  presented  them 
as  ghouls,  “Blessed  Event”  chronicles 
the  rise  of  a  scandalmonger  through  a 
newspaper  column.  The  story  is  openly 
patterned  after  the  career  of  Walter 
Winchell,  formerly  New  York  Graphic, 
now  New  York  Mirror  and  syndicate 
columnist.  In  the  character  of  Alvin 
Roberts  this  columnist  rises  from  a 
“punk  ad  taker”  to  national  prominence 
b^ause  of  his  genius  for  ferreting  out 
who  is  going  to  have  a  baby,  by  whom, 
when  it  is  to  be  born  into  the  world, 
and  whether  it’s  to  be  a  boy  or  girl 
(“you  can  tell  by  the  heart  beats,  you 
punk!”),  and  by  exploiting  his  irre¬ 
sponsible  inquisitiveness  with  deft  show¬ 
manship  and  in  the  flashy  Broadway 
vernacular. 

As  portrayed  by  the  authors,  Alvin 
Roberts  is  a  curious  figure,  funny  as 
monkeys  in  the  zoo  are  funny,  naive, 
impervious  to  criticism,  bold,  daring, 
alternately  good-hearted  and  inconsider¬ 
ate,  ruthless  in  his  search  of  vital  sta¬ 
tistics  for  a  “punch”  for  his  column, 
possessed  of  a  strange  code  of  morals 
and  a  growing  megalomania  as  his 
notoriety  increases. 

The  play  opens  with  Roberts  taking 
the  place  of  the  regular  columnist  dur¬ 
ing  the  latter’s  vacation.  He  fills  the 
hitherto  sedate  column  with  scandal 
information.  When  the  regular  colum¬ 
nist  returns  the  publisher  decides  to  make 
him  “pet  editor”  and  let  Roberts  keep 
the  column — circulation,  it  seemed,  had 
boomed  during  the  novice’s  brief  sub¬ 
stitution.  You  see  the  columnist’s  rise 
through  his  sheer  audacity,  his  skill  in 
laying  “piplines”  of  information  into 
maternity  hospitals,  gangster  rendez¬ 
vous,  society  circles,  his  devotion  to 
creating  sensations  and  to  himself,  his 
growing  sense  of  importance  as  his 
column  goes  down  into  Texas  and  out 
to  the  Pacific  coast,  as  high  school 
journalists  dog  his  footsteps  for  inter¬ 
views,  and  as  fan  mail  clutters  his  desk. 

You  get  a  canny  insight  into  this 
type  of  columnist’s  mind  in  some  of  the 
lines  of  the  play.  Asked  by  his  fiancee 
to  give  up  the  column  because  it  W’asn’t 
decent,  Roberts  says  indignantly  :  “Why, 
twenty  million  people  read  that  column. 
It’s  great  and  I  made  it !”  Compli¬ 
mented  on  his  slangy  style,  the  colum¬ 
nist  modestly  attributes  it  to  the  fact 
that  “I  don’t  know  regular  language.” 

His  love  for  a  movie  critic,  and  his 
intrepedity  in  attending  the  opening  of 
a  night  club  after  it  had  advertised 
as  an  “added  attraction”  the  fact  that 
Alvin  Roberts  would  not  be  there, 
and  had  spotted  gangsters  to  shoot  him 
if  he  should  show  up,  form  the  story. 
The  last  scene  in  the  night  club  “press 
room”  with  the  stereotyped  drinking 
reporters  and  a  fawning  self-important 
press  agent  is  swift  and  contagious 
entertainment. 

No  one  can  say  that  the  play  glorifies 
the  columnist,  and  neither  does  it  con¬ 
demn  him.  There  is  one  rather  revolt¬ 
ing  scene  in  which  a  dancer  confesses 


to  him  heartbrokenly  that  she  is  antic¬ 
ipating  a  blessed  event  “without  benefit 
of  clergy.”  She  had  come  to  him  to 
plead  with  him  not  to  print  it,  mainly 
because  her  mother  in  Texas,  one  of 
Roberts’  fans,  would  read  it.  As  a 
matter  of  fact  the  incident  was  un¬ 
known  to  Roberts,  but  in  a  sympathetic 
manner  he  gets  the  details,  and  sends 
the  girl  off  in  a  happy  frame  of  mind. 
Then,  needing  a  “punch”  for  his  column, 
he  turns  to  his  secretary  and  dictates 
a  malicious  sentence  telling  all  about 
it.  Later,  repentant,  like  the  editor  in 
“Five  Star  Final”  was  reijentant  for 
blasting  the  lives  of  a  family  for  a 
“hot”  story,  Roberts  tries  to  make  resti¬ 
tution  for  the  wrong.  A  large  portion 
of  the  play  is  taken  up  with  showing 
the  consequences  of  that  printed  para¬ 
graph. 

The  play  has  the  same  pace  that 
made  “The  Front  Page”  memorable. 
It  is  excellently  acted  and  directed. 
Roger  Pryor  takes  the  part  of  the 
columnist.  Its  claim  to  public  attention 
is  in  its  constant  flow  of  wisecracks 
and  in  the  patois  of  its  characters. 

The  critics  received  the  play  as  a  com¬ 
mendable  Broadway  offering,  full  of 
entertainment.  Mr.  Winchell  himself 
liked  it.  “Don’t  you  think  I  ought  to?” 
he  asked  Gilbert  Gabriel. 

Robert  Forrest  Wilson  and  Manuel 
Seff,  the  authors,  are  both  former 
newspapermen.  Mr.  Wilson  started  his 
career  in  1905  as  a  reporter  for  the 
Cleveland  Press,  and  later  went  to 
North  Battleford,  Saskatchewan,  where 
he  founded  and  edited  the  News  for 
two  years.  He  came  back  to  the  Cleve¬ 
land  Press,  and  later  joined  the  Cleve¬ 
land  Leader.  Then  he  joined  NEA 
Service  at  Cleveland,  and  was  sent  to 
Washington.  His  last  work  in  connec¬ 
tion  with  newspapers  was  in  1914  when 
he  was  with  the  United  Press  in  Wash¬ 
ington.  Since  that  time  he  has  written 
books  and  for  magazines,  living  mucli 
of  the  time  abroad.  The  idea  of 
“Blessed  Event”  as  a  play  came  to  him, 
he  told  Editor  &  Publisher,  several 
years  after  he  had  written  an  article 
about  Walter  Winchell  for  the  Cos¬ 
mopolitan.  The  play  was  finished  two 
years  ago. 

Mr.  Seff  was  with  New  York  news¬ 
papers  for  several  years  and  is  now 
press  agent  for  the  Shuberts. 

RECEIVES  TAX  REFUND 

The  Internal  Revenue  Bureau  at 
Washington,  D.  C.,  recently  refunded 
$82,512  to  the  Great  Northern  Paper 
Company  at  Millinocket,  Maine,  for 
over-assessments  of  income  taxes  in 
1926,  1927  and  1928. 


^  PROFESSIONAL 
^  SERVICE 

Throuqh  our  En(|ineering  Department 
there  is  available  to  Publishers  a  pro¬ 
fessional  service  not  to  be  obtained 
elsewhere  at  ang  price.  This  Engineer¬ 
ing  Service  should  be  taken  advantage 
of  bg  Publishers  about  to  erect  a  new 
building,  alter  an  old  buildiiK),  and 
bg  those  consideriiuj  moviiuf  into  new 
guarters  or  rearranging  their  plants. 

Write  Selling  House  nearest  you 

American  Type  Founders 
Coinpainj 

^  VISUALIZEHS  AND  PLANNERS  ^ 


PREPARED  BABY  PAGE 
COPY,  WON  PRIZES 

CASE  paralleling  that  of  Hugh 
R.  Norman,  advertising  man¬ 
ager,  Lubbock  (Tex.)  Avalanche- 
Journal,  who  sold  a  cooperative 
page  to  merchants  before  Jan.  1 
and  then  found  his  own  home 
flooded  with  gifts  announced  for 
the  first  baby  bom  in  1932,  is 
reported  to  Editor  &  Publisher 
from  Pitlsburg,  Kan. 

Emmett  D.  Ward,  of  the  Pitts¬ 
burg  Headlight  and  Sun  advertis¬ 
ing  department,  prepared  the  baby 
page  layout  for  his  papers  and  part 
of  the  copy.  His  son  was  born  on 
the  evening  of  Jan.  1,  and  Mr.  and 
Mrs.  Ward  collected  all  the  prizes. 


MRS.  VERA  SHIPMAN 

Mrs.  Vera  Brady  Shipman,  42,  club 
editor  of  the  Chicago  Evening  Post, 
was  found  dead  Feb.  11  in  her  rooms 
in  a  Chicago  apartment  hotel.  A  chlo¬ 
roform-soaked  towel  was  at  her  face. 
A  coroner’s  jury  returned  an  open  ver¬ 
dict.  For  years  she  had  been  employed 
by  Chicago  loop  merchants  as  a  pro¬ 
motional  writer.  She  had  also  served 
as  editor  of  the  Illinois  Federation  of 
Women’s  Clubs  publications.  She  is 
survived  by  her  parents  and  one 
daughter. 


MAJOR  COHEN  RECOVERING 

Major  John  S.  Cohen,  president  and 
editor  of  the  Atlanta  Journal,  is  again 
able  to  be  about  following  an  operation 
he  underwent  nearly  six  weeks  ago. 


SPONSORED  CIVIC  LUNCHEON 

Cleveland  Newt  Affair  Attracts  160(| 

— Travel  Films  Shown  Weekly 

The  Cleveland  News  spoii'ored  j 
huge  civic  luncheon  attended  by  16(K 
recently  preceding  the  automobile  shou 
in  that  city.  The  Cleveland  I  hambtr 
of  Commerce,  the  Advertising 
and  several  automobile  assi 'ciations 
joined  to  make  the  event  a  success  i 
Richard  H.  Grant,  vice-president  ancl 
general  sales  manager  of  (Jeneri; 
Motors,  and  Arthur  “Bugs”  Baer  were 
the  speakers.  The  affair  was  a  color¬ 
ful  climax  to  a  series  of  automotive 
meetings  the  News  has  been  sponsoring 
over  a  period  of  months,  during  which, 
outstanding  figures  in  the  autesinobile 
world  were  brought  to  the  News’  .Audi¬ 
torium  to  address  salesmen  groups 
Charles  F.  McCahill,  News’  vice-presi , 
dent  and  business  manager,  was  at 
tively  in  charge  of  the  meetings. 

Once  a  week  the  News,  operating  ii, 
conjunction  with  travel  organizations 
jiresents  travelogue  moving  pictures  it 
its  auditorium.  Small  promotion  ad 
vertisements  are  used  to  inform  tb( 
public  of  the  time,  place  and  subject  to  i 
be  treated.  At  each  showing  the  audi-i 
torinm  has  been  filled.  The  sliowsard 
free  and  changed  every  week. 


ANTHONY  WINS  RULING  I 

Justice  Aaron  J.  Levy  of  the  Xeil 
York  County  Supreme  Court  granted 
Norman  H.  Anthony,  magazine  editor 
permission  to  examine  Clair  Maxwell 
president  of  Life  Publishing  Company 
on  Friday,  Feb.  19,  in  connection  wid 
the  former’s  suit  for  $67,000.  .Anthoni  I 
is  suing  Life  for  a  breach  of  contract 


Four  Hundred  National  Accounts  Use  The  Journal  Exclusively 


The  Milwaukee  Situation 
in  a  Few  Figures— 

IN  January,  1932,  The  Milwaukee 
Journal  published  a  greater  share  of 
Milwaukee's  total  newspaper  linage  than 
in  years  past.  The  Journal  published  53% 
of  all  advertising  in  the  three  Milwaukee 
newspapers  in  1927  55%  in  1928 

57%  in  1929  . , ,  60%  in  *1930  , , .  64% 
in  1931  . . .  and  64,5%  in  January,  1932, 

Milwaukee  Newspaper  Advertising 
Linage  in  January,  1932 


General 

Retail 

Classified 


THE  JOURNAL 
Evening  dC  Sunday 

248,595 

560,906 

135,749 


Total  Lines  945,250 


Combination  Papers 
Mom.,  Eve.  &  Sunday 

135,884 

311,521 

73,008 

520,413 


•A  combination  rate  for  the  other  two  papers  has  been 
in  effect  since  November,  1930. 

THE  MILWAUKEE  JOURNAL 

IB>-ST  BY  MEB^IT  W/ 

Covers  More  than  80%  of  the  Buying  Power  in  Greater 
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CITY 

POPULATION  STORES 

SALES 

ing  inf 

Amarillo  . 

43,132  144 

$5,220,000 

res  It 
in  ad-, 

Austin  . 

53,120  256 

5,970,000 

Beaumont  . 

57,732  263 

5,780,000 

‘  audi'i 
ATS  ar(| 

Dallas . 

260,475  966 

29,950,000 

c  i 

El  Paso . 

102,421  558 

10,690,000 

:  Xetj 

Galveston . 

52,938  270 

6,210,000 

[raiitcc 

editor 

ixwdL 

Houston . 

292,352  1,224 

38,780,000 

mpany 
n  wit':  1 

San  Antonio  .  .  . 

231,542  1,211 

21,270,000 

nthod)  1 
mtnc! 

! 

Waco . 

52,848  299 

6,670,000 

vely 

Wichita  Falls  . . 

43,690  190 

5,520,000 

• 

1,190,250  5,381 

$136,060,000 

These  figures  taken  from  the  re-^ 
cently  issued  “Census  of  Distribu¬ 
tion  1930”  (Preliminary)  published  by 
the  U.  S.  Department  of  Agriculture, 
indicate  the  importance  of  covering 
each  of  these  ten  Texas  markets  in¬ 
tensively. 

Individually  these  markets  merit  your 
closest  attention.  Collectively  they  com¬ 
prise  a  very  large  percentage  of  the  great 
urban  food  market  of  Texas.  The  5,381 
stores  classed  in  the  “Food  Group”  in¬ 
clude  all  retailers  of  food  with  the  excep¬ 


tion  of  those  in  the  “Restaurants  and 
Eating  Places”  and  “Drug”  groups 
which  add  many  millions  of  dollars 
worth  of  food  products  to  the  “Food” 
sales  given  above. 

Manufacturers  and  others  interested  in 
selling  the  “Food  Group”  cannot  cover 
Texas  without  covering  these  important 
retail  (and  wholesale)  centers.  The 
newspapers  listed  below  will  be  glad  to 
give  you  specific  data  on  their  respective 
markets. 


L'CMltg 


Amarillo  Globe 
Amarillo  News 
Austin  American 
Austin  Statesman 
Beaumont  Enterprise 
Beaumont  Journal 
Dallas  Journal 
Dallas  Morning  News 
Dallas  Times'Herald 
El  Paso  Times 


xas 


The  biggest  market  area  in  the  U.  S. 


Galveston  Daily  News 
Galveston  Tribune 
Houston  Post'Dispateb 
Houston  Chronicle 
San  Antonio  Express 
San  Antonio  Evening  News 
Waco  News-Tribune 
Waco  Times-Herald 
Wichita  Daily  Times 
Wichita  Record-News 
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THIS  RETAIL  WORLD 

A  Synopsis  of  Developments  of  Particular  Interest  to 
Newspaper  Executives 

By  WILLIAM  NELSON  TAFT 
Editorial  Director,  Retail  Ledger  Publication* 


Business  in  the  department  store 
sector  of  this  retail*  world  of  ours 
wasn’t  so  hot — wasn’t  even  warm — dur¬ 
ing  last  month,  according  to  the  re¬ 
ports  of  the  Federal  Reserve  Board 
for  530  stores  in  229  cities.  In  com¬ 
parison  with  January,  1931,  the  volume 
of  department  store  sales  was  22  per 
cent  smaller  and,  when  allowance  is 
made  for  the  fact  that  there  was  one 
less  trading  day  in  January  this  year 
than  last,  the  decrease  figures  out  about 
19  per  cent. 

The  Federal  Reserve  Board’s  index, 
which  makes  allowance  l>oth  for  the 
number  of  business  days  and  for  usual 
seasonal  changes,  dropped  to  80  in 
January  (on  the  basis  of  the  1923-25 
average  as  100),  compared  with  81  in 
December  and  ^  in  November.  This 
figure,  incidentally,  is  the  lowest  that 
the  index  has  touched  since  the  Reserve 
Board  began  to  issue  these  monthly  re¬ 
ports  on  store  sales. 

The  St.  Louis  district,  well  Itehind 
the  leaders  for  the  major  pt)rtion  of  last 
year,  jumped  to  the  front  of  the  j)arade 
this  January,  although  even  the  reiKjrt 
of  this  district  (a  minus  mark  of  13 
jier  cent)  was  nothing  to  cheer  about. 
The  New  York  and  Richmond  districts, 
with  losses  of  19  per  cent  each,  were 
next  in  line,  followed  by  the  Philadel¬ 
phia  district  (21  per  cent  off)  and  At¬ 
lanta,  Minneapolis  and  San  Francisco, 
each  22  per  cent  behind.  Boston,  up 
toward  the  front  last  year,  turned  in  a 
drop  of  25  per  cent  report  for  January, 
as  did  Chicago,  with  the  Dallas  district 
26  per  cent  off  and  Cleveland,  wqrst  of 
all,  with  27  per  cent  behind  the  first 
month  of  last  year. 

Little  wonder  that  stores  generally 
are  girding  up  their  loins  and  making 
certain  that  every  nickel  they  spend,  for 
advertising  or  an>’thing  else,  returns  a 
full  five  cents  in  value.  No  other  course 
will  enable  them  to  come  anywhere  near 
breaking  even  in  1932. 

*  *  * 

WHAT  do  jewelry  stores  sell? 

Jewelry?  Obviously.  But  what 
type  of  jewelry  is  their  best  seller  and 
from  what  other  lines  do  they  obtain 
volume  in  worth  -  while  quantities — 
volume  which  would  justify  their  devot¬ 
ing  a  considerable  portion  of  their  ad¬ 
vertising  budget  to  their  promotion? 
.Some  extremely  interesting  figures  on 
this  subject  will  be  forwarded  ujKm 
request. 

*  *  * 

Retailing,  we  have  been  told  re¬ 
peatedly,  is  a  science,  and  retail 
advertising  is  often  referred  to  as  one 
of  the  most  scientific  divisions  of  the 
entire  subject  of  distribution.  Bearing 
this  in  mind,  it’s  difficult — if  not  impos¬ 
sible — to  account  for  occurrences  like 
the  following  which  crop  up  with  sur¬ 
prising  regularity : 

One  recent  Tuesday  a  large  metro¬ 
politan  department  store  devoted  big 
space  to  a  promotion  of  a  sale  of  “2,500 
new  spring  dresses”  at  $5.00  each — 
“an  event”  that  puts  the  $5.00  dress  into 
the  quality  class,”  as  the  headline  writer 
phrased  it.  On  Friday  of  the  same 
week,  another  large  store  in  the  same 
city  asked  the  readers  of  its  advertis¬ 
ing:  “Why  pay  $5.(X)  for  dresses  that 
you  can  get  for  $4.69,”  the  copy  stating 
that  “$4.69  buys  you  brand-new  spring 
fashions  that  you’ve  seen  at  higher 
prices;  jacket  dresses,  guimpe  dresses, 
the  new  high  waist  lines,  the  cute  high 
neck  lines,  the  little  bolero  jackets  and 
embroidery.  $4.69  buys  you  the  brand- 
new  fabrics  and  colors  that  you’ve  seen 
at  higher  prices ;  rough  crepes,  satin 
and  crepe  combinations,  flat  crepes, 
sheer  wools,  stunning  print  com¬ 
binations.” 

Then,  on  the  very  next  day  (Satur¬ 
day)  the  store  which  had  originally 
emphasized  its  $5.(K)  dresses  earlier  in 
the  week  asked  the  readers  of  its  ad¬ 


vertising:  “Why  pay  $4.69  for  dresses 
that  you  can  get  for  $4.44,”  adding  that 
$4.44  buys  you  brand-new  spring 
fashions  that  you’ve  seen  at  higligr 
prices;  jacket  dresses,  black  and  white 
combinations,  the  new  high  waistlines, 
the  cute  high  necklines,  the  little  bolero 
jackets  and  embroidery.  $4.44  buys  you 
the  brand-new  fabrics  and  colors  that 
you’ve  seen  at  higher  prices ;  rough 
creiK-s,  canton  crepes,  flat  crepes,  stun¬ 
ning  print  combinations.” 

Which,  of  course,  raises  a  number  of 
questions — one  of  them  connected  with 
the  amount  of  science  that  is  really 
connected  with  retail  advertising; — an¬ 
other  as  to  the  comparative  merits  of 
a  ty|)ewriter  and  a  pair  of  shears — a 
third  as  to  why  some  retail  advertising 
managers  draw  their  imposing  five- 
figure  salaries  when  office  boys  get  $10 
a  week?  Don’t  ask  me.  I  don’t  know. 
*  *  * 


POSSIBLY  taking  their  cue  from 
newspaper  success  in  somewhat  the 
same  line,  several  British  sU)res  are 
now  offering  a  novel  form  of  life  in¬ 
surance  coverage  by  which  the  cus¬ 
tomer  has  his  life  insured  automatically 
and,  in  the  event  of  death,  his  heirs 
receive  a  sum  in  direct  proix)rtion  to 
the  amount  spent  in  the  store  during 
the  previous  year.  The  store  pays  a 
premium  at  the  rate  of  about  2c.  for 
every  $5  of  purchases  and  the  maximum 
benefit  is  $200. 

*  ♦  ♦ 


The  benefits  of  sales  promotions 
based  u|K)n  an  actual  study  and  in¬ 
vestigation  of  what  prospective  patrons 
want  and  need — a  type  of  promotion 
work  that  bids  fair  to  be  extremely 
popular  this  year — are  summed  up  by 
Arthur  O.  Price,  Sales  Promotion 
Manager  of  the  Namm  Store,  Brook¬ 
lyn,  along  the  following  lines: 

1 — More  news  in  our  advertising,  and 
less  hokum ; 

2 — More  readers  for  our  advertising 
and  more  reader  interest; 

3 — Less  wasted  advertising  that  no 
one  believes  or  even  reads ; 

4 — More  big  and  successful  depart-, 
mental  promotions  and  campaigns ; 

5 — Fewer  leftovers  from  promotions 
that  didn’t  promote; 

6 — More  advertising  that  will  sell  at 
least  20  times  its  cost ; 

7 — Less  spending  of  advertising  mone>- 
in  place  of  mark-downs ; 

8— Building  up  a  storewide  picture  in 
our  advertising,  instead  of  a  daily 
jumble  of  departments; 

9 — Less  knocking  of  our  competitors 
and  more  boosting  of  our  own  stores ; 

10 — Fewer  headaches  for  all  of  us. 

*  *  * 


Reference  to  customer-inspired 
sales  promotions  of  this  type 
naturally  brings  to  mind  Macy’s  em- 


288, 5S2 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues) 
for  the  month  of 

JANUARY,  1932 

The  average  net  paid  circula¬ 
tion  of  THE  SUNDAY  SUN 
per  Sunday  for  the  month  of 
January,  1932  was  189,320. 

Everything  in  Bidtimore 
Revolves  Around 
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Evening 


SUN 
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phasis  last  month  upon  the  fact  that 
“We  asked  20,069  women  what  they 
wanted  us  to  sell  in  January  and  here’s 
what  they  answered  ...”  — a  sweet 
promotional  idea  if  there  ever  was  one. 
It  wasn’t  new,  however,  for,  back  in 
1920,  the  White  House,  El  Paso,  Tex., 
did  much  the  same  thing — and  cleaned 
up  on  it.  And  I  wouldn’t  be  at  all  sur- 
pri-sed  to  learn  that,  somewhere  on  the 
pyramids,  there’s  an  inscription  an¬ 
nouncing  “A  phenomenal  offering  of 
prayer  rugs  of  just  the  type  you  asked 
us  to  sell.” 

But,  new  or  not,  the  idea  is  essentially 
sound  and  will  bring  to  stores  that 
employ  it  profits  which  they  would 
otherwise  have  great  difficulty  in  ob¬ 
taining.  Watch  it  grow  during  1932. 

*  *  * 

HOW  much  is  the  average  customer 
worth  to  a  store?  is  a  question 
frequently  asked  by  those  who  like  to 
delve  around  in  the  statistics  of  retail¬ 
ing.  The  answer,  of  course,  depends 
largely  upon  the  store  itself,  its  type 
and  its  location.  No  hard-and-fast 
answer  can  be  given,  but  figures  now 
available  from  the  Census  of  Distribu¬ 
tion  throw  a  lot  of  light  upon  it  and 
a  compilation  of  these  for  seven  types 
of  business  in  every  state  in  the  union 
will  be  sent  upon  request. 

*  *  * 

JUST  as  newspaper  men  often  ques¬ 
tion  the  advisability  of  the  store’s 
use  of  certain  types  of  copy  so,  too, 
merchants  have  their  own  doubts  about 
the  value  of  specific  newspaper  features, 
especially  when  these  are  touted  as  of¬ 
fering  preferred  positions  worthy  of 
higher  advertising  rates. 

For  example,  here’s  what  I^w  Hahn, 
president  of  the  Hahn  Department 
stores,  has  to  say  about  “women’s 
pages”  in  general : 

“I  wonder  whether  women  care  to 
be  grouped  together  as  some  alien  part 
of  the  population  on  the  women’s  page 
of  a  paper.  It  seems  to  me  that  a 
woman  reader  reaches  for  the  first  page 
just  as  eagerly  as  does  her  husband  or 
any  other  member  of  the  family.  It’s 
for  that  reason  that  I  wonder  whether 
it’s  necessary  to  conduct  a  page  devoted 
to  women,  telling  the  housewife  how 
to  purl  one  and  knit  four,  or  giving  her 
a  new  recipe  for  a  lemon  pie.  Frankly, 

I  don’t  know — but  I  do  feel  that  an 
analysis  might  show  that  the  average 

These 

Used  Presses 

Available 

Low  Price  .  . .  Quick  Ship¬ 
ment  .  . .  Bargains  for  the 
Newspapers  whose  needs 
they  fit. 

Write  for  Details 

These  presses  all  in  good  run¬ 
ning  order,  recently  removed 
to  allow  installation  of  new 
Duplex  machinery. 

Goss  High  Speed  Straight-line 
Sextuple  —  with  stereotype 
machinery. 

Goss  unit  type  Sextuple  —  with 
stereotype  machinery. 

Scott  16-page  with  color  —  with 
stereotype  machinery. 

Hoe  24-page  —  with  stereotype 
machinery. 

Goss  Flat  Bed  Web  —  including 
motor,  chases,  etc. 

THE  DUPLEX  PRINTING 
PRESS  CO. 

Battl*  Crack,  Miohigan 


newspaper  could  cut  out  considcrablt 
exj^nse  on  these  and  other  features 
which  were  started  years  ago  but  which 
have  now  lost  a  considerable  portion 
of  their  appeal  and  do  not  warrant  their 
cost  at  the  present  time. 

“I  also  wonder  whether  newspapers 
merchandise  their  various  features  as 
effectively  as  stores  merchandise  theirs. 
Department  stores  have  had  to  cir¬ 
cumscribe,  to  limit  their  services  to 
the  customer.  Possibly  newspapers 
ought  to  do  the  same  thing.” 

Remember,  please,  that  the  statements 
above  are  presented  in  quotes.  Mr, 
Hahn  has  the  floor.  Not  1. 


S.  S.  KOPPE  APPOINTED  I 

S.  S.  Koppe  &  Co.,  Inc.,  has  been  ap-  ^ 
pointed  U.  S.  advertising  representative 
for  radio  stations  CMAC  and  CM.M,  ‘ 
Santiago,  Chile.  These  stations  are 
owned  by  El  Mercurio  and  Las  UUims 
Notidas,  morning  and  evening  news¬ 
papers  respectively  of  that  city.  S.  S, 
Koppe  also  has  been  appointeel  to  rep¬ 
resent  La  Xacion,  morning  paper  ot 
Trujillo,  Peru,  and  De  Prins.  Dutch 
illustrated  weekly,  of  .\msterdam.  Daniel 
E.  Moran,  Jr.,  president  of  Koppe, 
sailed  Feb.  4  for  a  business  trip  in 
connection  with  the  London  office  of 
the  company.  He  will  remain  abroad 
approximately  a  month,  returning  to 
this  country  about  March  1. 


A  NATIONAL 
ADVERTISER 

Broadcasts  This  Chmmend.'iliori 


Recommendation  Letters  Available. 


"We  want  to  give  a  vote  of 
thanks  to  a  certain  group  of 
newspapers  that  are  render¬ 
ing  us  a  small  extra  service 
that  is  greatly  appreciated.  ) 
We  refer  to  the  Advertising 
Checking  Bureau  service.  It 
saves  us  a  lot  of  time;  tear- 


sheets  come  more  rapidly 
than  otherwise  and  it  helps 
us  to  increase  our  advertis¬ 
ing  where  needed.  Their 
service  is  outstanding  and 


we  can  testify  to  its  ex¬ 
cellence.” 


our  service 
starts  the  question 
of  requests,  complaints, 
controversies  and  held-up 
accounts  is  a  thing  of  the 
past.  This  is  readily  under¬ 
stood  when  you  consider  Ae 
prompt  and  accurate  service 
we  give  all  agencies  and  ad¬ 
vertisers.  We  believe  in 
co-operation — always. 

A  GOOD  SERVICE 
PAYS  FOR  ITSELF 


tie  Advertising  i 
Checking  BiREAiJirc 


n  MaeisM  At*. . New  Ywl|.  N.  T. 

S3I  $•.  Ctirk  SI . 

52  Cailimli  St - Sh  Ffindic*.  s«- 


Editor  &  P  u  b  I  i 


Fourth  Estate  for  February  20,  1932 


Today’s  Linotype 

Does  More  Work  in  Less  Time . . . 

You  won’t  begin  to  appreciate  how  far  Linotype  has  advanced  until 

you  have  seen  today’s  modern  Linotype  in  action . 

for  many  refinements  and  improvements  have  been  made  which 
greatly  enlarge  its  range  and  productive  capacity. 


^  -LINOTYPE  -J 


Many  Recent  Improvements 

There  are  Wide  Auxiliary  Magazines,  whieh  aecommodate  any  size  Linotype  face— even 
full-width  36  point  caps  and  condensed  faces  up  to  60  point.  There's  the  Swinging  Keyboard, 
which  reduces  maintenance  time  to  a  minimum;  the  Slow  Speed  Assembler,  which  insures  cor¬ 
rect  matrix  delivery  and  prevents  transpositions;  the  Left  Hand  Vise  Jaw  Adjustment,  which 
makes  frequent  measure  changes  possible  in  a  fraction  of  the  time  previously  used;  the  new 
Knife  Wiper,  actuated  on  the  downward  stroke,  which  prevents  trouble  and  delay  by  minimiz¬ 
ing  accumulation  of  chips;  the  new  Knife  Block,  independently  adjustable  for  each  point  size 
and  considerably  easier  and  faster  to  set. 

And  dozens  of  other  mechanical  refinements,  all  illustrated  and  described  in  detail  in 
LinotyiMi  Leadership,  a  book  that  is  well  worth  your  reading.  Typographically,  too.  Linotype 
has  made  great  strides:  the  Metro  family,  Pabst  Extra  Bold,  Poster  Bodoni,  Vulcan  Bold  — these 
are  just  a  few  of  the  host  of  new  faces  made  available  to  add  selling  punch  to  advertising  copy 
and  lend  sparkle  and  vigor  to  head  dress. 

Check  Linotype’s  Efficiency 

Get  your  technical  expert’s  opinion  of  the  modern  Linotype.  Check  its  productive 
capacity.  See  the  many  precious  minutes  you  will  save  in  putting  the  paper  to  press— minutes 
that  mean  thousands  of  dollars  saved  on  annual  payrolls. 

The  modern  Linotype  is  in  tune  with  the  tempo  of  today.  It  is  speedy,  thrifty,  flexible, 
productive.  It  will  handle  98%  of  all  the  type  you  need  in  your  paper— just  check  recent  issues 
and  see  how  much  more  Linotype  can  handle.  Then  consult  with  your  technical  experts  and  ask 
for  Linotype  recommendations.  There  is  no  obligation,  the  step  may  mean  much  for  you  in  1932. 

MERGENTHALER  LINOTYPE  COMPANY 


BROOKLYN,  NEW  YORK  •  SAN  FRANCISCO  ^  CH 
UNOTYPE,  LIMITED,  TORONTO,  CANADA  •  ^  Rej 

Linotype  Bodoni  Series 


CHICAGO  •  NEW  ORLEANS  »  CANADIAN 
Representatives  in  the  Principal  Cities  of  the  World 
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U.  S.  Patent 

Automatic  Paper  Roll  RepleniB 

ON  February  6th  we  gave  notice  that  the  U.  S*  Patent  OfficJ 
had  awarded  to  Henry  A*  Wise  Wood,  pn  February  2ndl 
1932,  Patent  No*  1,843,436,  which  broadly  covers  the  Autopaster 
and  other  high-speed  paper  replenishing  devices  for  web  presses, 
The  following  excerpts  trom  the  history  of  this  patent  during 
its  passage  through  the  Patent  Office  will  be  of  interest: 

The  application  upon  which  this  patent  was  based  was  filed 
by  Henry  A*  Wise  Wood  on  March  20th,  1922*  During  its  consid 
eration  by  the  Patent  Office,  applications  for  similar  devices  were 
filed  by  the  following  parties  upon  the  dates  set  forth: 


Bruce  C.  White  (R.  Hoe  &  Co.  Inc.) 
Edwin  W.  Hammer  (Cline  Electric 
Manufacturing  Company) 

George  J.  Patitz  and  David  G.  Bernard 
(Gustavus  A.  E.  Kohler) 

Harry  V.  Ball  and  Albert  J.  Horton 
(R.  Hoe  &  Co.,  Inc.) 

Irving  I.  Stone 


June  20,  1923 

March  11,  1925 

May  19,  1926 

November  30,  1926 
December  20,  1926 


These  applications  for  patent  were  put  into  a  series  of  five  in 
terferences  by  the  Patent  Office,  in  order  to  determine  who  was 
the  first  inventor  and  therefore  entitled  to  the  patent* 

Ball  and  Horton  (Hoe),  Patitz  and  Bernard  (Kohler),  Hammer 
(Cline)  and  White  (Hoe),  finding  themselves  junior  to  Wood,  filed 
eleven  motions  to  dissolve  the  interferences*  Various  grounds  for 
dissolving  the  interferences  were  urged,  chiefly  lack  of  patenta 
bility*  All  of  these  parties  contested  the  [validity  of  the  Wood 
claims  to  the  utmost*  Their  motions  were  denied  by  the  Law  Ex- 
aminer  of  the  Patent  Office,  as  to  all  claims  contested  except  one. 
Thereupon  the  Examiner  of  Interferences  rendered  corresponding 
decisions  in  each  of  the  interferences,  an  example  of  which  wa5 
as  follows: 


Only  Wood  Presses  are  authoM 
enables  them  to  replenish  tWt 


WOOD  NEWSPAPER  MACHINERY  |F 


Stf 
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tifo.  1,843,436 

:ni|  Devices  for  Newspaper  Presses 


“The  law  examiner  having  denied  the  motions  to  dissolve  filed 
by  the  junior  parties,  proceedings  are  resumed  in  this  case  and  the 
following  judgment  is  entered: 

*  Whereas  Ball  and  Horton,  Patitz  and  Bernard,  and  Hammer, 
the  junior  parties,  have  failed  to  make  sufficient  showing  why 
judgment  on  the  record  should  not  be  entered  against  them,  in 
view  of  the  fact  that  the  date  alleged  in  the  preliminary  statement 
of  Ball  and  Horton  for  conception  of  the  invention  in  issue  is  sub' 
sequent  to  the  filing  dates  of  Hammer,  and  of  Wood,  the  senior 
party,  and  of  the  fact  that  the  date  alleged  in  the  preliminary 
statements  of  Patitz  and  Bernard,  and  Hammer,  for  conception  of 
the  invention  in  issue  is  subsequent  to  the  filing  date  of  Wood; 
and  whereas  the  time  allowed  for  such  showing  has  expired, 
pursuant  to  the  notice  of  May  13,  1927,  priority  of  invention  of 
the  subject  matter  in  issue  is  hereby  rendered  in  favor  of  Henry  A. 

Wise  Wood,  the  senior  party. 

Examiner  of  Interferences,** 

This  line  of  decisions  left  only  Wood  and  White  (Hoe)  in  any 
of  the  interferences*  R*  Hoe  &  Co*  took  testimony  in  full  endeav^ 
oring  to  prove  their  case,  but  failed*  The  following  decision  was 
then  rendered  by  the  Examiner  of  Interferences: 

**Priority  of  invention  of  the  subject  matter  in  controversy  is 
awarded  to  Henry  A,  Wise  Wood,  the  senior  party. 

Examiner  of  Interferences,** 

From  this  decision  White  (Hoe)  appealed  to  the  Board  of 
Appeals  of  the  Patent  Office,  whose  decision  was  as  follows: 

**The  decision  of  the  Examiner  of  Interferences  awarding 
jniority  of  invention  of  the  subject  matter  in  issue  to  Henry  A, 

Wise  Wood  is  affirmed, 

M.  J,  Moore,  Assistant  Commissioner 

Eugene  Landers,  ExaminerdmChief,  Board  of  Appeals,** 


to  work  under  this  patent,  which 
iper  rolls  at  full  working  speed 

^PORATION,  501  Fifth  Avenue,  New  York 

^^****^^‘'^ . . 
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E  D  I 


WASHINGTON  BICENTENNIAL 


The  Presidential  address  to  the  Congress  in 
tlie  House  of  Representatives  at  noon  on 
Monday  will  open  the  Washington  Bicenten¬ 
nial  Celebration  which  will  continue  through  Thanks¬ 
giving  Day,  Xovember  24. 

Following  the  joint  session  of  the  House  and 
Senate,  the  President  from  the  east  steps  of  the 
Capitol  will  give  the  signal  for  the  singing  of 
“America"  by  a  chorus  of  ten  thousand  voices  to  be 
conducted  by  Walter  Damrosch  accompanied  by 
Army.  N'avy  and  Marine  bands  under  the  direction 
of  John  Philip  Sousa. 

In  the  east,  the  section  of  the  country  richest  in 
Revolutionary  monuments,  the  celebrations  will  be  or¬ 
ganized  largely  around  some  historic  incident  of  the 
visits  of  Washington  either  as  General  of  the  Con¬ 
tinental  armies  or  as  first  President  of  the  Republic. 
In  Xew  York  City,  plans  are  under  way  for  joint 
.Army  .and  Xavy  demonstrations  with  a  parade  of 
ten  thousand  men  starting  from  Washington  Square, 
up  Fifth  .Avenue  past  the  Eternal  Eight  at  23rd 
street  to  the  vicinity  of  50th  street. 

The  Citizens  Committee  is  planning  to  place  in 
Bryant  Park,  replicas  of  old  Federal  Hall,  where 
Washingt<in  i(K)k  the  oath  as  first  President  of  the 
United  States,  and  of  Mount  Vernon. 

If  the  aspirations  of  the  President  and  Congress 
arc  to  he  realized  in  the  nine  months’  celebrations, 
namely,  to  rekindle  the  fires  on  the  altars  of  liberty, 
tolerance  and  justice,  it  will  be  necessary  for  the 
leaders  of  public  opinion  to  empliasize  those  quali¬ 
ties  of  heart  arid  mind  of  Washington  which  made 
him  transcendently  the  man  of  the  hour  in  the  days 
of  the  nation's  birth. 

.  Washington  was  essentially  a  religious  man.  He 
was  a  devoted  churchman.  He  believed  that  the 
Almighty  had  a  part  in  the  affairs  of  men.  He 
took  an  active  part  in  the  community  life.  He  was 
one  of  the  vestrymen,  master  of  his  Masonic  Lodge 
and  in  every  way  exemplified  the  sterling  character¬ 
istics  of  the  devout  Christian  gentleman. 

“Let  it  simply  be  asked,’’  he  wrote,  "where  is  the 
security  for  property,  for  reputation,  for  life,  if  the 
sense  of  religious  obligation  desert  the  oaths,  which 
are  the  instruments  of  investigation  in  the  courts 
of  justice?’’ 

Enmeshed  in  the  complexities  of  today’s  inter¬ 
national  civilization,  we  often  regard  the  problems 
faced  by  Washington  as  comparatively  simple.  They 
were  not  to  him  nor  his  compatriots,  lacking  the 
superb  machinery  we  now  have  for  the  gathering 
of  information,  and  they  demanded  from  Washing¬ 
ton  and  from  our  own  times  the  same  fundamental 
human  qualities  and  the  same  realization  that  human 
resources,  iinguided  by  Divine  Providence,  are  in¬ 
adequate  to  most  important  affairs. 


AiCiiratc,  terse,  clear  tietes  and  covtment  is 
the  newspat'cr’s  best  compctith’c  arm  against  the 
emotional  radio  appeal. 


INTOLERABLE  PROSPECT 


The  South  Dakota  courts,  which  last  week 
cited  the  publisher  and  editor  of  Aberdeen 
Morning  .dmeriean  for  contempt  of  court,  fol¬ 
lowing  publication  of  a  critical  editorial,  this  week 
advanced  to  the  next  logical  step  of  censorship  by 
judicial  order.  Sentencing  the  newspaper  men  to 
fine  and  prison,  another  judge  suspended  the  im¬ 
prisonment  upon  condition  that  they  cease  to  com¬ 
ment  critically  upon  the  court’s  acts  and  decisions. 
This  tender  of  leniency  was  refused  and  appeal  will 
be  taken  as  high  as  is  necessary  to  establish  the  free 
press  principle  among  South  Dakota  judges. 

The  pr(Kedure  of  Judges  Babcock  and  Bottum  in 
this  case  exemplifies  all  the  evils  of  the  contempt 
law  as  it  has  been  applied  to  newspapers.  The 
sentence  summarily  overrides  all  constitutional  guar¬ 
anties  of  free  press  and  free  speech,  just  as  the 
original  contempt  citation  for  an  act  committed  out¬ 
side  the  presence  of  the  court  and  after  the  conclu¬ 
sion  of  the  subject  case  goes  counter  to  the  best 
thought  of  bench  and  bar  the  country  over. 

The  prospect  of  press  censorship  at  the  hands 
of  public  servants  is  intolerable,  especially  when  they 
display  such  complete  subversion  of  public  good 
to  their  own  egos  and  the  protection  of  political 
fences.  It  need  not  and  will  not  be  tolerated. 


RIAL 


I 


RELIGION  AND  MORALITY 


OF  ALL  the  dispositions  and  habits  which 
lead  to  political  prosperity.  Religion  and 
Morality  are  indispensable  supports.  Let  it 
simply  be  asked.  Where  is  the  security  for 
property,  for  reputation,  for  life,  if  the  sense 
of  religious  obligation  desert  the  oaths  W'hich 
are  the  instruments  of  investigation  in  Courts 
of  Justice?  .  .  .  Promote,  then,  as  an  object 
of  primary  importance,  institutions  for  the 
general  diffusion  of  knowledge.  In  propor¬ 
tion  as  the  structure  of  a  government  gives 
force  to  public  opinion,  it  is  essential  that 
public  opinion  should  be  enlightened. 

GEORGE  WASHINGTON 


SOMETHING  TO  SELL 


A  GOOD  IDEA  ABUSED 


Advertising  is  destined  for  a  major  part 
in  the  restoration  of  sound  economic  condi- 
^  tions  during  the  next  year,  probably  the  most 
critical  period  of  the  present  era.  The  first  upward 
steps  have  been  taken  in  the  enactment  of  financial 
legislation.  An  able  commission  has  been  given  the 
task  of  bringing  hoarded  money  back  into  com¬ 
merce.  The  stock  market  on  alternate  days  finds 
hope  and  despair  in  the  prospect,  while  Europe, 
apparently,  expects  America  to  slide  into  the  abyss 
of  fiat  money. 

If  the  picture  presents  aspects  of  confusion  to 
the  financier,  as  Wall  Street  evidences,  what  can 
be  said  of  the  state  of  mind  of  people  depending 
entirely  upon  what  their  newspapers  tell  them?  On 
the  destructive  side,  powerful  forces  are  active.  If 
not  comprehended  by  the  mass,  they  are  vaguely 
taken  as  thunder-cloud  evidence  that  the  economic 
storms  are  not  ended.  On  the  constructive  side,  we 
have  had  two  pieces  of  financial  legislation,  com¬ 
prehensible  in  detail  only  to  men  trained  in  banking, 
and  a  presidential  exhortation  to  transfer  hoarded 
money  from  bed-ticks  to  sound  institutions. 

We  doubt  that  recovery  will  come  without  more 
vigorous  measures.  Nothing  that  has  been  done  to 
date  is  more  than  a  promise  of  performance,  and 
the  public  in  the  past  five  years  has  had  more  than 
enough  of  unkept  promises.  Nothing  that  has  been 
done  assures  the  security  of  employment  and  liveli¬ 
hood  that  has  been  destroyed  for  millions,  taking 
with  it  their  purchasing  power. 

The  job  is  to  sell  this  country  again  on  its  own 
powers  and  resources.  All  of  us  from  the  highest 
Washington  circles  to  the  laborer  whose  factory 
job  has  been  missing  for  months  need  a  new  con¬ 
viction  that  the  United  States,  a  debtor  nation  until 
1915  and-  prosperous  as  such,  can  again  provide 
economic  security  and  comfort  for  its  citizens. 

Now,  if  ever,  is  the  time  for  newspaper  thought 
to  be  out  ahead  of  developments,  to  lead  in  the  re¬ 
establishment  of  old  time  faith  and  confidence. 
Trailing  the  reactions  of  Wall  Street  to  news  can 
lead  nowhere — every  heartening  upward  move  that 
makes  the  front  page  one  day  is  offset  the  next 
by  the  profit-taking  of  the  hard-pres.sed. 

Unless  the  wholesome  impetus  of  the  banking 
legislation  and  Col.  Frank  Knox's  hoarding  commis¬ 
sion  is  to  be  lost,  some  tangible  evidence  must  be 
produced  that  the  government  and  the  bankers  it 
has  hastened  to  aid  have  the  convictions  they  wish  us 
all  to  adopt.  When  such  evidence  appears,  it  should 
be  brought  to  every  corner  of  the  land  by  newspaper 
advertising  space  and  critically  explained  and  ex¬ 
amined  in  editorial  and  news  columns.  A  new  bond 
issue  to  implement  the  financial  legislation  may  be 
the  test.  It  is  probably  the  best  of  the  ideas  so 
far  put  forward,  and  its  successful  execution  will 
depend  largely  upon  how  well  its  terms  and  under¬ 
lying  conditions  are  explained  to  the  buyers  of  $50 
units.  European  propaganda  can  best  be  met  by  a 
statement  of  the  facts,  so  well  known  a  few  years 
ago,  but  hidden  now  behind  the  clouds  of  despair. 


Another  silly  commercial  literary  coniri 
not  this  time  over  paid  radio  facilities  i 
-  through  the  news  columns  of  newspapers,; 
come  to  our  attention.  Recently  almost  every 
newspaper  in  the  state  of  Washington  gave  varv,- 
space,  up  to  two  full  columns,  to  the  aniH nmccmt 
that  a  seven-year-old  girl  had  been  awarded  $500 1, 
the  best  Mother  Gswse  rhyme  dedicated  to  the  p- 
motion  of  milk  products.  We  are  informed  th 
the  text  and  layout  of  the  announcement  was  « 
to  newspapers  by  Western  Advertiser^,  Int, 
Seattle,  agency  for  the  Washington  Dairy  Prod*] 
Bureau,  with  a  more  or  less  definite  pntmise  « 
large  advertising  was  to  follow.  The  advert::-: 
copy  had  not  arrived  up  to  the  iH-ginning  of  v 
week,  though  the  announcement  ran  a  month  aj 
Ethics  aside,  the  waste  of  time  by  contestants  a 
judges  in  contests  of  this  nature  must  Ive  all  out 
proportion  to  results  achieved.  We  learn  that  II 
(MK)  entries  were  received  to  this  rhyming  om:; 
and  that  the  time  required  for  judging  far  e.xcetd 
early  estimates.  Two  university  professors  and  5 
slate  director  of  health  are  named  as  the  judges 
all  three  drawing  all  or  part  of  their  pay  from:, 
public,  and  presumably  engaged  in  public  work 
far  greater  importance  than  the  scanning  of  liit 
nursery  rhymes  designed  to  jingle  the  dairy's  a 
registers. 

Possibly,  as  the  account  of  the  award  states,  ‘j 
contest  caused  milk  to  be  a  topic  of  conversatioii: 
thousands  of  homes,  and  possibly  sales  mounted  « 
the  contest  was  on.  But.  with  123,000  entries  u 
only  three  awards,  what  are  the  after-effects? 
survey  of  the  Washington  milk  industry  in  Febna- 
1933,  might  be  of  interest  to  all  advertisers. 

There  is  a  function  for  prize  contests,  when:.".'] 
are  designed  to  assemble  the  best  of  the  l)est  eft  s 
in  a  well  defined  field.  The  reward  is  imider: 
There  is  no  sound  function  for  conte.sts  culkti 
the  “literary”  efforts  of  untrained,  immature,  ti- 
illiterate  minds.  The  stunt  contest  is  an  abuse  oi| 
good  idea,  it  is  an  abuse  of .  advertising  and 
it  is  imposed  upon  news  columns,  it  is  an  abuse* 
public  confidence.  It  is  advertising  which  is  Ix'd 
to  defeat  its  own  ends,  and  discredit  the  r:> 
publicity  fabric. 


Automotive  advertising  jor  the  second  ccie 
seen  five  month  registered  a  total  gain  in  Icada 
nczi’spajkrs  in  January.  Prospects  for  improv¬ 
ing  1931  records  in  this  classification  are  promis- 
ing. 


NOT  TYPICAL 


Suspension  this  week  of  the 

(B.  C.)  Star  by  its  publisher  when  union::: 
employes  refused  to  accept  a  15  per  cent"*; 
cut,  does  not  seem  to  us,  on  the  informatiou : 
hand,  to  square  with  the  principles  avowed  b.v  it- 
publishers  tow'ard  their  readers,  advertisers  and 
ployes. 

In  the  L’nited  States,  and  just  as  strongly 
Canada,  the  idea  prevails  among  ncwsi)aper  mast' 
and  their  friends  that  a  daily  newspaper  is  o' 
than  just  a  private  business.  It  is  regarded » 
quasi-public  institution,  without  access  to  pc’ 
funds,  but  with  the  implied  duty  of  informing’’ 
public  and  of  leadership  by  precept  and  exam;- 
Under  a  code  unwritten  but  realized  by  all  *' 
give  more  than  eight  hours  a  day  to  their  ca.:> 
the  press  has  the  responsibility  of  guiding  its  p' 
and  private  acts  to  what  it  believes  to  be  the  *<- 
interests  of  the  community  it  serves.  That 
tenets  are  not  regarded  as  important  hy  publ:>^ 
who  look  upon  their  newspapers  as  "property 
rather  than  as  public  trusts,  does  not  lessen 
weight  for  the  majority  who  respect  them. 

We  have  not  heard  of  a  parallel  case  to  that 
Vancouver.  Newspapers  have  suspt'iided  becaa 
lack  of  advertising  and  circulation  proved  that  ^ 
community  did  not  need  their  particular  sen'*- 
but  wage  scale  disputes  are  usually  amenable  to  ■ 
drastic  measures.  The  plunging  of  several  score  ^ 
and  women  not  involved  in  the  wage  dispute 
the  vast  unemployment  sea  was  not  the 
man  having  at  heart  the  principles  upon  whicti 
press  has  been  built  to  greatness. 


■ -  ing  of  approximately  200  agriculture, 

PURELY  PERSONAL  civic  and  business  leaders,  in  Atlanta, 

_ _ _  celebrating  “Georgia  Day.” 

iL.  FRANK  KNOX,  publisher,  E.  E.  Adams,  editor  and  founder, 
Ihicago  Daily  News,  has  been  Lebanon  (Tenn.)  Democrat,  is  reported 
d  a  member  of  the  board  of  critically  ill  at  a  hospital  in  Nashville, 
es  of  the  Chicago  Century  of  j 
-C'S  Exposition. 

_  _  publisher  of 

w'iifnington  (Del.)  Ei’cry  Evening. 
n  Pinehurst,  N.  C.,  for  10  days’  golfing. 


FOLKS  WORTH  KNOWING 


THE 


WILLIAM  A'.  ROBARE,  circula¬ 
tion  director  of  the  Los  Angeles 
Illustrated  Daily  News,  started  his 
newspaper  career 

before  the  World  - IZZZ - 

War  as  a  news- 

ing  the  Illustrated 

Robare  "worked  >  Jjfe 


E.  Lawrence,  editor,  Lincoln 
(Neb.)  Star  has  been  apitointed  chair¬ 
man  of  the  city  planning  subdivision, 

1j  is  Lincoln  Chamber  of  Commerce. 

_  Charles  O.  Hearon,  editor,  Spartan- 

j.  C.  Seacrest,  publisher,  Lincoln  burg  (S.  C.)  Herald,  was  a  speaker  at 

(Neb.)  State  Journal  has  been  made  the  Civic  Progress  dinner  given  by  the 

‘hiirman  of  the  Lincoln  chamber  of  Spartanburg  Chamber  of  Commerce 
■ommerce  drouth  relief  drive  for  north-  recently. 

.ast  Nebraska.  Frank  D.  Throop,  pub-  Capt.  Hugh  H.  Sopher,  135th  Infan- 
isher,  Linfo/n  o/ar  IS  one  of  a  commit-  t^y,  editor,  Mankota  (Minn.)  Free 
lee  of  14  serving  with  him.  Press,  was  recently  awarded  a  gold 

Oiarles  Phillips  Ilasbrook,  publisher,  medal  by  the  Adjutant  General’s  office,  seven  months 
Richmond  (\'a.)  Timcs-Dispatch,  with  given  to  riflemen  winning  the  rating  of  roadman  for 
Krs.  Hasbrook,  have  left  for  Florida,  expert  rifleman  or  sharpshooter  for  five  Angeles 

Junius  P.  Fishburn,  president  and  consecutive  years.  press.  lie  v 

jublisiier,  Roanoke  (Va.)  Times  and  Ed.  H.  DeCamp,  former  editor  and  to  the  Neivs  a 

Vorld-News,  was  recently  appointed  to  publisher,  Gaffney  (S.  C.)  Ledger,  has  vvo^  district, 

he  Virginia  State  Commission  on  Con-  organized  the  DeCamp  Publishing  Com-  Mr.  Robare  has  reorganized  the  cir- 
^rvation  and  Development  by  Gov.  pany  at  Gaffney.  The  new  corporation  culation  department  of  the  News  so  that 
John  G.  Pollard.  plans  to  print  and  circulate  papers.  all  district  managers  come  under  the 

H.  A.  McDougal,  publisher,  Bonham  Edwy  C.  Reid,  for  more  than  half  a  office  control  system.  While  they  are 
(Tex.)  Daily  Favorite,  has  been  elected  century  editor  of  the  Allegan  (Mich.)  virtually  independent  merchants,  the  dis- 
[iresident  of  the  Bonham  Chamber  of  Gazette,  celebrated  his  eightieth  birth-  trict  managers  are  held  strictly  account- 
Commerce.  dav  anniversary  Feb.  12.  able  to  the  main  office  and  their  records 

E.  M.  Waterbury,  publisher,  Oswego  '  THF~~^siNFSS~nFFirF 
(N.  Y.)  Palladium-Times,  and  Mrs.  BUblNEbb  OI-FICE  diately  accessible  to  the  paper. 

W'alcrbury  have  returned  to  Oswego  |  RANK  D.  NIcDONALD,  business  Robare  directed  the  installment  of  the 
following  a  two  weeks’  vacation  in  manager,  St.  Louis  Star,  is  visiting  News’  “Silent  Newsboys,”  steel  news- 
\tlantic  City.  friends  in  Dayton,  O.,  where  he  was  paper  racks  for  street  corner  sale  of 

■  H  ’  Pierre,  nresident  and  nnh-  (ormcrly^  business  manager  of  the  I.at)ers  in  outlying  districts. 


William  F._  Metten, 


William  A.  Robare 


EMERY  H.  RUBY,  Director  of  the  De¬ 
partment  of  Journalism,  Drake  Uni¬ 
versity,  Des  Moines,  lovv^  and 
former  assistant  to  Professor  Georse 
Gallup,  in  preparation  of  the  famous 
Gallup  reports.  ...  In  connection  with 
his  recent  study  of  reader  interest, 
coverins  the  twenty-four  comics  in 
The  Des  Moines  Sunday  Resister, 
Mr.  Ruby  says: 

"Few  comic  strip  features 
contain  the  all-around  in¬ 
tensity  of  reader  interest  as 

does  ELLA  CINDERS.  Of 

the  comic  strips  appearins 
in  The  Des  Moines  Sunday 
Resister,  ELLA  CINDERS 
is  the  best  read  comic  with 
a  current  readins  interest  of 
94  per  cent. 

"Girls  in  the  study  pre¬ 
ferred  ELLA  CINDERS  to 

all  other  comics.  Combining 
the  reader-interest  of  both 
boys  and  girls,  with  their 
indicated  preferences  ELLA 
CINDERS  ranks  at  the  top 


urcu  ai  a  ic^iinnuniai  uinner,  reu.  r* 

by  the  Owatoima  Rotary  Club  and  was  Lommittee. 

lauded  for  his  efforts  in  behalf  of  the  Harry  A.  Sward,  business  manager, 
prosperity  of  Steele  and  Owatonna  Moline  (IJl.)  Dispatch,  has  been  con- 
jeounty.  fined  to  his  home  by  illness. 

I  W.  R.  Orchard,  editor,  Coiok:// Willis  H.  Chase,  formerly  of  the 
(la.)  Nonpareil,  addressed  the  Railway  Huron  (S.  D.)  Huronite  has  been 
Mail  Association  at  its  meeting  last  named  advertising  manager  of  the 


m  .New  York  to  spend  a  short  time  in 
nwspaper  work  in  Elmira,  N.  Y. 
Jsmes  will  go  to  the  Nezoark 
)■)  Nncs  and  his  brother  to  the 
City  (\.  J.)  Journal. 

Colonel  William  Thompson,  pioneer 
•  Oregon  and  northern  Califor- 
newspajier  publisher,  was  honored 
^  lormer  newspaper  associates  and 


ELLA  CINDERS  by  Bill  Consel- 
man  and  Charlie  Plumb  keeps 
commanding  comics  daily  and 
Sunday  ....  Always  appealing, 
always  amusing  .  .  . 

For  Tmrmt  and  Samples, 
Please  Write  to 


UNITED  FEATURES 


MONTE  BOURJAILY.  General  Manager 

220  Eaat  42nd  Street, 

New  York,  N.  Y. 


The  Syndicate 

of  the  Stars 

1  0.0.  McIntyre,  New  York  Day  by 

Albert  Payson  Terhune,  weekly. 

Day,  also  weekly  letter. 

Bungle  Family,  daily  strip.  Sunday 

Will  Rogers,  daily  and  weekly. 

page. 

Mary  Pickford,  weekly. 

Dixie  Dugan,  daily  strip. 

Alfred  E.  Smith,  weekly. 

Rube  Goldberg,  daily  strip. 

Zoe  Beckley,  daily. 

Joe  Palooka,  daily  strip,  Sunday 

Charles  B.  Driscoll,  daily  and 

page. 

weekly. 

Clifford  McBride,  weekly  comic. 

Roe  Fulkerson,  daily  and  weekly 

Oliver’s  Adventures,  daily  strip. 

EJoc  Rockwell,  daily. 

Riley  Family,  daily  strip. 

The  McNaught  Syndicate,  Inc. 

V.  V.  McNitt  times  building  Charles  V.  McAdam 

Chairman  YORK, 

y  President 
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PERSONAL 


(Continued  from  page  27) 


Billy  Simpson  post,  Veterans  of  Foreign  George  E.  Pelletier,  political  and  avia-  appointed  district  attorney  for  Quet 
Wars,  in  that  city.  tion  editor,  Springfield  (Mass.)  Re-  county  by  Governor  Roosevelt. 

W.  Nelson  Wilkinson,  former  man-  recently  addressed  the  Rotary  Rruce  Copeland,  former  New  Yc., 

aging  editor,  Buffalo  Times,  and  more  Club  at  Lowell,  Mass.,  on  Behind  the  and  Chicago  newspaperman,  has 
recently  on  the  staff,  has  I'ront  rage_  the  gue.st  in  Philadelphia  recently 

been  appointed  executive  secretary  of  Abe  J.  Green,  city  editor  of  the  Kenneth  Jacobson  of  the  Hvctting  p; 


Berkley  Smith,  for  the  past  year  and  been  appointed  executive  secretary  of  J-  ,  Jacobson  ot  the  Evening  ?• 

one-half  editor  of  the  5*/.  C/aiV  (Mich.)  the  Buffalo  Federation  of  Educational  Paterson  (N.  J.)  News  and  he  Ledger. 

Shore  News,  one  of  the  Nelles  chain,  associations.  Aew  Jersey  State  Boxing  Commission  Kate  Susman,  former  reporter 

has  been  made  advertising  manager  for  Paul  M.  Paschal,  managing  editor,  was  given  a  dinner  fended  thg  olj  Chicago  Journal,  is  wnti,. 

the  Mt.  Clemens  (Mich.)  Monitor  and  St.  Charles  (Ill.)  Chronicle,  landed  a  500  of  his  friends  recently.  He  was  movie  reviews  for  the  Chicago  Dm,  } 
other  Nelles  newspapers.  marlin  sword-fish  weighing  eighty-six  Pf^s^nted  with  an  order  for  an  automo-  y  /mcj  while  Doris  .\rden  is  on  vacatioLi 

Ben  A.  Ronan  of  the  advertising  pounds  in  South  Florida  waters  last  '5'.,,.  .  H.  Augustus  Merrill,  political  write 

department,  Pontiac  (Mich.)  Daily  week.  a  spp*’!®  -  Portland  (Me.)  Evening  Xezes,  willl» 

Press,  is  spending  a  month’s  vacation  Paul  Ford  of  the  Associated  Press,  I  orfc  American,  a  native  of  Win-  a  candidate  for  the  Democratit-  nn™; 

in  Florida.  and  P.  W.  Hammond,  managing  editor. 


Paul  Ford  of  the  Associated  Press,  / r  ®  candidate  for  the  Democratic 

and  P,  W.  Hammond,  managing  editor,  Conm,  addressed  the  Wmsted  Ro-  nation  to  the  state  letrislature. 


nation  to  the  state  legislature. 


John  Murphy,  former  note  teller  of  Atlanta  Constitution,  have  returned  ^  °  Gertrude  Harlan,  society  edit.! 

e  United  Securities  Trust  Company,  a/ter  a  short  hunting  trip  to  South  p-jj-  r  o  ••  a  tu  c  Council  Bluffs  (la.)  Xonpan'l 


Philadelphia,  has  been  added  to  the  Georgia.  Cope  recently  joined  the  San  ^as  crowned  queen  at  the  eleventh  at 

ciihkrs’ staff  oi  the  Philadelphia  Public  W.  B.  Lohman,  managing  editor,  copy  desk,  sue-  nual  Mardi  Gras. 

Ledger.  Portsmouth  (Va.)  Star  has  been  con-  E.  Baugh,  who  is  ill.  Luther  Heller,  former  Council  Bte 

Harold  J.  Gillin,  who  has  been  iia-  ^‘"cd  to  his  home  by  illness  for  the  last  Robert  Choate,  managing  editor  of  the  la.,  and  Omaha,  Neb.,  newspapemo: 
tional  advertising  manager,  Olean  three  weeks.  Boston  Herald,,  Frank  P.  Sibley  and  has  joined  the  editorial  staff  of  :  1 

(N.  Y.)  Herald,  has  been  named  asso-  William  Mylander,  Toledo  Blade  re-  and  Santa  Ana  (Cal.)  Register.  ! 

date  advertising  manager,  Buffalo  write  man,  recently  entered  the  finals  '''illiam  E.  Brigham  Washington  cor-  Gershon  of  the  Boston  Reco 

Leader,  community  weekly.  in  the  Toledo  district  of  the  Ohio  bridge  respondent,  Boston  Transcript,  all  ad-  rewrite  battery,  is  recovering  from 

Stephen  H.  Maloney,  promotion  man-  tournament.  jj^ressed  the  Pubhety  depart-  ^is  leg,  which  necessitated  i 

ager,  Salt  Lake  Tribune  atid  Telegram,  L.  S.  Larkin  formerly  with  the  Kan-  a*:™  Wriin#*n’c  rinKc  Qf  q  ^^ing  a  cane. 

has  gone  to  Wyoming  on  a  business  sas  City  Journal-Post  and  the  Marshall  Arthur  Quinn  of  the  Boston  Amv 

trip.  (Mo.)  Democrat-News  recently  joined  Edward  Adolphe,  graduate  of  the  reportorial  staff,  is  now’  assista 


tournament.  T^of  \hrMarsaZse7rS 

SS'g"'  Won-en's  Dubs  a,  a 


trip.  (Mo.)  Dcmocraf-Vctc’j  recently  joined  Edw’ard  Adolphe,  graduate  of  the  reportorial  staff,  is  now  assista 

-  the  Jefferson  City  (Mo.)  N eivs-Tribune  Columbia  School  of  Journalism,  class  of  (}ay  (.jjy  editor  of  the  .\merican 

IN  THE  EDITORIAL  ROOMS  SZFcnmrtN  7  f  dSv  Gordon  Riley,  Norfolk,  (Va.)‘  L: 

HARLES  CORBIN,  managing  edi-  EastwcHxl  editorial  writer,  Phil-  ^  ^  f  -  ^  J  ^  s  financial  desk,  was  ir 

tor,  Toledo  Blade,  was  initiated  by  adclphta  Public  l  edger,  has  returned  to  \  ^  r  f ,  \  x,  Washington,  D.  C.,  last  week  visit!:, 

the  local  Societe  Des  40  Hommes  et  8  after  an  absence  due  to  the  ill-  Mrs.  l.eona  A.  Malek,  who,  as  Pru-  friends. 

Chevaux.  recently.  Corbin  is  comman-  "«ss  of  his  son  who  now  is  reported  on  dtnee  Pemny,  writes  on  household  topics  reporter.  Norfolk  Fir 

der  of  the  Toledo  post  of  the  American  ^o  recovery.  for  the  Chicago  Herald  and  Examiiwr.  ,  „Cian-Pilot,  has  ^en  ill  for  the  pas’ 

Ugion.  Dennis  Cotter,  formerly  of  the  Boston  s^be  recently  at  the  mcmthly  meeting 


IN  THE  EDITORIAL  ROOMS 

CHARLES  CORBIN,  managing  edi¬ 
tor,  Toledo  Blade,  was  initiated  by 


Gordon  Riley,  Norfolk,  (Va.)  I.: 
ger-Dispatch  financial  desk,  was  :r 
Washington,  D.  C.,  last  week  visit!:. 


week. 

L.  H.  Patterson,  who  writes  “This 
Revolving  World”  for  the  Nezoark  Evt- 


Ugion.  Dennis  Cotter,  formerly  of  the  Boston  s^be  recently  at  the  mcmthly  meeting  ^ 

Edward  C  Dalton  manairimr  editor  rewrite  staff,  recently  joined  the  the  C^k  County  Federation  of  .  ..  p  ..-ritpe 

Erie  (pi)  Dispatch-H^rfd  Boston  Sunday  Advertiser  rev,-rite  staff.  omens  Organizations.  Revolving 

awarded  an  honorary  membership  in  Second  Lieutenant  Charles  M.  Cum-  p-  uing  Nervs,  now  has  a  globe  which  lx  I 

—  niings,  city  editor  Columbus  Ohio  State  ,  "ost,  has  resigned  and  has  j,pju  |,jj  j, mart’s  content.  It  ms 

o  Journal,  is  being  given  14  days’  active  Phoenix,  Ariz.,  upon  advice  presented  by  members  of  the  staff  last 

EDITOR  *  PUBLISHER  training  under  the  direction  of  the  war  "O™  physicians.  Patterson’s  birthday. 

Inriuiina  department.  R.  E.  Roberts,  To/erfo  Blade  aviation  Estelle  Walker  Reese  has  joined  the 

Fourth  Estate  Thomas  j.  Riley,  editorial  staff,  Vra-  editor,  spike  at  the  dinner  given  by  the  staff  of  the  Grand  Junction  (Colo.) 

NeWSPAPERDOM  Journalist  Bedford  (Mass.)  Evening  Standard  and  '*  aterville  Rotary  Club  to  Boy  Scouts  Daily  .Sentinel  as  assistant  editorial 

_  Sunday  Standard,  is  the  author  of  a  recently.  vvTiter.  She  is  a  sister  of  the  publisher, 

Titles  Pitented.  Registered  and  ContenttCopyriKhtcd  by  new  column  in  the  Standard,  “Ramblin’  Carlton  K.  Matson,  former  editor  of  Walter  Walker,  and  daughter  of  the 

Amf.  ™uh?Br«tr.‘’i?eM^^nfind‘^Pubii'^^^^  "itli  Riley.”  the  Buffalo  Times,  now  with  the  Cleve-  late  R.  C.  Walker,  founder  of  theCrit- 

®"''*  ”B^l«-New“Ytrk‘cif/"N.  Gamon.  Lincoln  (Neb.)  Star  W  Frcjj,  visited  friends  in  the  former  tenden  Press  of  Marion,  Ky.,  later 

TeirpnoiiM ;  ’  reporter  recently  resigned  and  joined  city  last  week  end.  editorial  writer  on  Grand  Junction  Sen- 

Bryant  8053,  8054,  3055  and  SPSS  American  oil  Company’s  publicity  de-  Levi  R.  Cass,  publisher,  Western  New  tinel. 


THE  EDITOR  *  PUBLISHER  CO..  INC.  ...;*i,  •> 

JampK  Wright  Brown.  President  and  Publisher  wlin  i\lie>. 

®"''*  ”S!^IS-N.w“"’^.rk*af/."N.  I^'eal  Gamon.  Lincoln  (Neb.)  N/ar 

feirpkoiiM.-  ’  reporter  recently  resigned  and  joined 

Bryant  o-sosi,  »s3.  3055  and  S05S  3,,  American  oil  Company’s  publicity  de- 

THE  oLDEisT  Pi'BLisHERS’  AND  ADVERTISERS’  partment  at  Buenos  Aires,  S.  A. 

JOURNAL  IN  AMERICA  ...  ,  ... 

-  Vincent  S.  Jones,  night  city  editor, 

_ BitablUked  by  Alien  Forman  In  1884 _  I’tica  (N.  Y.)  Daily  PrCSS,  haS  re- 

Harlen  E.  Paw,  Editor;  Arthur  T.  Robb,  Moruigino  turned  from  a  trip  tO  Boston. 

Editor;  Warran  L.  Basiatt.  \rm  Editor;  Rolwrt  8.  o.-.u  D _ _ _  _ _ _ . _ 

Monn.  Aoooeiato  Editor ;  John  Vf.  PoTTj,  Feature  Edit»,  Ruth  PeixOttO  Bronner,  reporter, 


partment  at  Buenos  Aires,  S.  A.  Yorker  and  other  up-state  newspapers,  Suzanne  Rice,  social  editor,  IFWf 

Vincent  S.  Jones,  night  citv  editor,  has  announced  the  appointment  of  A.  L.  Plains  (N.  Y.)  Daily  Press,  writing 
Vtica  (N.  Y.)  Daily  Press,' has  re-  Sherman,  Carthage,  N.  Y.,  newspaper-  under  the  name  of  Kathleen  Shepjrd. 
turned  from  a  trip  to  Boston.  man,  as  associate  editor  of  the  former  has  published  her  second  book,  “Conn- 

Ruth  Peixotto  Bronner,  reporter,  puhhcation,  which  is  issued  in  Warsaw,  try  Club  Girl’’  (Mohawk)  She  is  tlx 
Louisville  Courier-Journal,  won  the  „  ,  ,  ,  ^  f«‘hor  of  Working  Girl,  published 


January  prize  for  beginners’ in  Kaleido-  ,  Carl  Held  has  left  the  Dayton  (0.)  last  year 


jraoirayrr  •  AirMBiitm.  LOUfiirr.  _  _ 

-  Henry  W.  Clune,  columnist  and  fea- 

London.  England,  office:  Walter  House,  418/2*  \iyrit#»r  (K  V  'I 

Strand.  W.  C.  t.  Mlu  Muriel  G.  Atkin.,  Manager.  Writer  JCOCHCJICr  t IV.  Y.)  UemO- 

London  Editor:  Allan  Deiaioni.  113  Edenbridae  crat  and  Chronicle,  who  has  been  ill. 
Road.  Enfleld.  MIddlesei.  Parli.  France,  office:  76  ofi.rnoH  to 

rue  det  Fetita  t’kompa,  Sydney  R.  Clarke,  Manager,  ’’a®  rtiumeo  lO  WOrK. 

ifX“"Tok5o  co™^JJ.d-’  Cashmaii  is  new  slot  man  on 

ent,  Clarence  A.  Davi«.  c/o  Japan  Adrertiaer.  the  Boston  Sunday  Advertiser  sports 
Washinxton  Correapondent :  George  H.  Manning.  „„„„  cIpcL-  ■Kyfntfh#>«7  K’Mn..v  nccictnnt 
SatUmal  Freta  Club  Building.  Chicago  Office:  Suite  Mattnew  ^eaney,  assistant 

I7J«.  London  Ouarontee  and  Aooideni  BnUding,  sso  make-up  editor  on  the  Boston  American 


Herald  staff  to  join  the  Akron  Times-  Morgan  Cunnington,  author  of  tht 
Press.  recently  published  “Heaven  Is  a  Hat” 

Mrs.  D.  E.  Young,  the  “Betty  Fair-  (Vanguard),  has  been  added  to  the  copy 
fax”  of  the  Dayton  (O.)  Journal-  desk  of  the  Mount  Vernon  (N.  Y.' 
Herald  is  co-operating  with  the  Daily  Argus.  He  was  formerly  on  the 


T  .  , _  .  ,  .  Y.M.C..\.  in  sponsoring  a  series  of  six  Cleveland  Press. 

Joseph  Cashman  is  new  slot  man  on  .-  •  <.ij  i  ax  •  »  . 

i  Aj.....,: _ _ discussions  on  Ideal  Marriage.  Bennett  Roach. 


5.r‘'S.V:n5?‘l-.''rvircro  7aZ°^^7rV^Jt:  the  Boston  Sunday  Advertiser  sports  di^^^ussions  on  “Ideal  Marriage.”  Bennett  Roach,  telegraph  editor  and 

^«py  desk  Matthew  Keaney,  assistant  Harold  Bc.wman,  mining  editor  of  the  “P^ 

J7I6,  London  Ouorantee  and  Aaeident  BnUding,  86d  makc-up  editor  on  the  Bosiofi  Amcncaft  Salt  Lokc  Citv  Dcscrct  Ncws,  and  Mrs.  )  otatiaard  Otar,  nas  Dccn  C 

has  joined  the  Sunday  sports  copy  desk.  Bowman  are  the  parents  of  a  daughter,  to  his  home  in  Virginia  by  illness  la 
r?*  Myles  T.  MeSweeney,  former  night  born  recently.  his  lamily. 

Angcic.;  tnd  stuirt  Bldg.,  smuic.  waihington.  .sports  editor,  Boston  American,  is  con-  Richard  Ulrich,  district  reporter  for  Herbert  C.  Carnpbell,  who  re 

lnterr.tion.1  Yc.r  Book  I..t  Saturday  in  J.nu.ry-  P"**^'"’  ’’f  North^AfHcT'tw^wSs  fco^haS 

■’A.N.p.A.”  numbers  u.t  two  Saturdays  In  April —  Dailv  Dozen.  joined  the  Camp  Hill  fire  company  as  North  Atnca  weeks  ago  -J 

Adrertlsing  Conrentlon  number  Arst  Saturday  In  June —  e"  i  /-  u  •  „  j-.  ail  active  member  the  Staff  of  the  Albany  (N.  I.)  '  ""‘V 

Adrertising  linage  records  In  March  and  Soptemlwr—  Samucl  Cohen,  assistant  sports  editor  aciive  memoer.  f„rmpr1v  on  the  .11- 

aud  make-np  man,  Bo.ston  .Sunday  Ad-  Mrs.  Jean  Dodd,  conductor  of  the  tymoH.  tie  was  lormeriy 

Market  Guido  containing  standardized  merchandising  ..  ,  *  .  •  r  •  ‘.-r _ 'r  tU,.  bonv  Evening  Nett'S. 

and  marketing  data  on  1.40#  newspaper  markets  vertiscr,  has  returned  from  a  Vacation  1  ca  Table  lopics  column  ot  the  -r  _  ,. 

s'Im  spent  in  Wisconsin  and  the  Middle  H arrisburg  (Pa.)  Evening  N ews  \s  taV-  Bascom  N.  Timmons.  \N ash^ 

(12H  era^i  "^on  low  coiumns^totai*  of  67*  agate  West.  ing  part  in  the  production  of  “The  correspondent,  head  of  the 

ww^fiTin  the  business  paper  Held-  James  Estes,  formerly  on  the  Boston  Koyal  Family”  by  the  Harrisburg  Com-  Press  Club  and  a  former^  Tewa^^ 


iinitv  Theatre  plavers.  bt-en  asked  by  Mayor  C.  N.  Cham^ 

Clark  J.  Cross  has  rejoined  the  To-  ?.f.San  Antonio  to  act  as  national^ 


uSe«  W^e  pI^Tin  the  business  paper  Aeid-  James  Estes,  formerly  on  the  Boston  ramiiy  oy  ne  narrisourg  t.om- 

!}«':'«  /I  copy  desk  IS  now  on  the  rim  niimity  Theatre  players.  of  San  AJtJnio^to' act  national  poh 

- n - i - : - 7^ - of  the  Daily  Record  desk.  Clark  J.  Cross  has  rejoined  the  To-  w  act  as  ^ 

sue  .a£^  Time  Tim«  Tin.»  Timoe  Time.  Wade  McCoy,  Indiana  University  aS^tw-f  vSrfTith  the^^'capwr  President  m7’7ment. 

IS  I?  SS  3^  Ciiixor.  .\lbert  H.  Stackpole,  associate  editor,  "pen  (Conn.) 

- 25 _ 20 _ U. _ >6_  Arthur  Bukin  snorts  staff  I  incoln  fiorrisburg  (Pa.)  Telegraph,  recently  a  ” 

The  single  column  forty-two  line  rate  maker  card  »t  y.,  ,  ’  'PJ.  '•  '•  j’.i,"  ’  u.  addressed  the  state  Convention  of  Cham-  ii'tder  the  title  Listenin  ale  •  , 

a  cost  of  316  per  week.  earn.  a.  low  a  rate  on  a  (Neb.)  Journal  recently  joined  the  night  JooressTO  me  siaie  comenuon  oi^iiam  ^icsnri-ite  editor, 

5*-time  basts  as  any  other  schedule,  namely.  $166  ciMirts  desk  of  the  Omaha  Bce-Wews  ber  of  Commerce  secretaries  at  Hams-  VV.  L.  league,  asSfKiatc  i 

per  page:  $*s  half  page;  $53  ouarter  page.'  umaha  isce  Metis.  ^  Banner,  is  running  a  page  of 

ClaaslB^  lates:  75t  per  agate  line  one  time;  86c.  Harry  W  llliams,  who  conducts  „  i-s  .  l  ni  -i  j  i,.i  •  r-  tnrial  naratrranh  ill  the  I  Olldtrfj: 

situluon*.  w^nud':  56c.  per  agate  line  one  time;  “Texas  Trails”  Column  in  the  .San  An-  }\  .  Porter  Ogfeshy,  Phdadelphia  Eve-  ^  Y’anderbilt  University 

46c.  per  agate  line  three  time,  (count  sii  word,  to  lonio  (Tcx.)  Light,  is  author  of  “Leg-  Mrs.  Oglesby,  are  m 

Subscription  rates:  By  mail  payable  in  advance  ends  of  the  Great  Southwest”  just  off  Havana  on  a  winter  vacation.  ,  rilhsrt  formerly  <<1'“'': 

r.^|‘4“?J:‘¥‘oriiiS"-$5'’“"*"‘““  ‘he  press.  Fritz  Daly,  s^rts  editor  H^tings  c.gZrt 

Member  of  the  AstocUted  Busineiti  Papers.  Mrs  F*lizaheth  L  Mvcrs  historian  (Neb.)  Tribuftc,  has  resigned  to  become  .  ^  .  a  weekly^ 

arr,ss!r.i,"c.-7"!;‘,5K“  “  e.”™  (pl  rUr.i;.’ S,  -^’^ry  ot  .w.  Ha.,:,*,  cumber  ot 

ax  Months  — Nil — Total  DiiH  with  paralysis  recently  while  visiting  commerce.  .  .  ^  u  r,,  •,  Fleanor  Hall  associate  society 

_ ^ _ triburion  HI  Dresden.  Germany.  Jt.seph  Nolan  has  rejoined  the  P/ii/o-  pr^^Z  Burner  is  sixnding  a 

Deo«mber8i.i93i .  10,118  ii.iM  Fred  Mollenkopf,  city  editor,  and  del phia  Evening  Ledger  as  rewrite  mao.  '  ' 

"  “  1929!!!!!;;;  laiSo  ii!564  Clvde  Knox,  copy  reader,  To  Wo  Charles  S.  Golden,  once  a  reporter  x\ru-  i  “V/Mino  Rill”  White, 

::  :  llif .  I’llS  who  have  been  ill.  have  returned  to  for  the  FfiiA/imt/  (N.  Y.)  North  Shore  dbam  L.  Young  Km 

"  ••  1828  Tiou  7'.988  work.  /oKriifl/,  who  became  a  lawyer,  has  been  (Continued  on  pagr  -  I 


Member  of  the  AstocUted  Business  Papers. 

Charter  Member  of  the  Audit  Bureau  of  Circulations 
with  a  certified  "A.B.C.**  at  follows: 


Six  Months 
Ended 

Net 

Paid 

Total  DIb- 
tributlon 

December  SI.  1931 . 

10,118 

11,120 

*•  •*  1930 . 

10.403 

11.417 

••  ••  1929 . 

10,180 

11,584 

••  •*  1928 . 

8.987 

10.019 

*•  -  1927 . 

8,220 

9.546 

••  1928 . 

7,014 

7.988 

with  paralysis  recently  while  visiting  commerce. 

in  Dresden,  (Germany.  Joseph  Nolan  has  rejoined  the  Phila- 

Fred  Mollenkopf,  city  editor,  and  delphia  Evening  Ledger  as  rewrite  man. 
Clyde  Kno.x.  copy  reader,  Toledo  Blade,  Charles  S.  Colden,  once  a  reporter 
who  have  been  ill,  have  returned  to  for  the  Flushing  (N.  Y.)  North  Shore 
work.  Journal,  who  became  a  lawyer,  has  been 


THE  NEW  INTERTYPE 
MIXER  — MODEL  F 
Changing  from  News  to 
Agate  or  vice-versa  is  done 
by  the  simple  flip  of  a  finger. 
MIXED  COMPOSITION  AT 
STRAIGHT-MATTER 
SPEED 

Two  Sizes  and  Four  Styles 
From  One  Keyboard. 


The  J_ime  to  Buy 

Cost  Cutting  Machinery 
is  when  you  most  need 
to  Cut  Costs 

•  •  In  good  times  the  <‘xtra  cost  of  using 
anti(|nated  newspaper  machinery  is  fre- 
(piently  lost  sight  of,  heeaiise  opt‘rating  costs 
are  not  so  closely  studied;  hut  when  savings 
heconie  imperative,  the  high  cost  of  putting 
expensive  operators  on  poor  machinery 
becomes  startling. 

•  •  The  progressive  Intertype  has  brought 
out  several  improvements  in  line  composing 
machines  that  will  save  money  in  any  (tlaiit. 
It  is  your  duty  to  your  profit  and  loss  state¬ 
ment  to  know  about  them. 


THE  NEW  INTERTYPE 
MAIN  MAGAZINE 
QUICK  SHIFT 
Three  Easy  Turns  of  a  Con¬ 
venient  Handle  ABOVE  the 
Keyboard  changes  from  One 
Magazine  to  Another  and 
AUTOMATICALLY  OPENS 
AND  CLOSES  THE  CHAN¬ 
NEL  ENTRANCE. 


THE  PROGRESSIVE  IXTERTVPE 
Made  its  way  by  the  way  it^s  made 


INTERTYPE  CORPORATION,  360  Furman  Street,  BROOKLYN,  N.  Y. 
Chicago,  130  North  Franklin  Street;  New  Orleans,  816  Howard  Avenue; 
San  Francisco,  152  Fremont  Street;  Los  Angeles,  1220  South  Maple  Ave¬ 
nue  ;  Boston,  80  Federal  Street ;  Canada,  Toronto  Type  Foundry  Company 
Distributors  Throughout  the  World 


Intertype  WIDE  TOOTH 
Matrices  Last  Long,  Drop 
Straight,  Cost  No  More  and 
Run  in  Other  Line  Compos¬ 
ing  Machines. 


Set  in  Bodoni  Bold.  Bodoni  Modern  ond  Ideal  News.  One  line  hand  set. 
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A  HE  United  States  Courts  have  decided  that  the 
original  inventor  of  the  Flying  Paster  was  Irving  I. 
Stone.  Mr.  Stone  conceived  and  developed  the  idea  in 
the  90’s,  filed  his  patent  application  in  1900,  and  had  his 
broad  patent  on  making  a  pasting  contact  between  a 
moving  expiring  web  and  a  moving  replenishing  roll, 
No.  1,124,673,  granted  on  January  12th,  1915.  This 
is  the  Patent  which  the  United  States  Courts,  by  Final 
Decision,  sustained  after  much  hard-fought  litigation. 


The  original  inventor  of  certain  automatic  sequences  in 
high  speed  pasting  was  Charles  B.  Stilwell,  who  in  1907 
filed  patent  applications  on  Method  and  Mechanism 
that  resulted  in  U.  S.  Patents  No.  912,330,  issued  Febru¬ 
ary  16th,  1909,  and  No.  964,130,  issued  July  12th,  1910, 
which  describe  and  broadlv  cover : 


the  proper  securing  of  the  leading  end  of  the  replenish¬ 
ing  roll  in  a  manner  to  prevent  it  from  prematurely 
unwinding,  but  readily  detachable  to  permit  a  success¬ 
ful  paster. 


The  rotating  of  the  replenishing  roll  and  bringing  it  to 
the  exact  or  approximate  speed  of  the  press  and  of  the 
expiring  web,  prior  to  pasting. 


the  correctly  timed  deflecting  of  the  expiring  web 
against  the  so  rotating  replenishing  roll  to  assure  cor¬ 
rect  pasting,  and 


the  automatic  cut-oflP  of  the  expiring  web. 
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•  on  Roll  Change  Patents 


Each  U.  S.  Patent  grants  the  inventor  a  monopoly  of  the  use  of  his  invention  for  17 
years  on  condition  that  thereafter  his  invention  shall  become  public  property.  There¬ 
fore,  until  all  these  three  basic  patents  expired — that  is  to  say,  until  January  12th, 
1932 — no  one  else  had  the  right  to  place  into  commercial  service  any  automatic  past¬ 
ing  mechanism  employing  the  ideas  covered  by  these  three  basic  patents.  In  the  mean¬ 
time  many  other  inventors  have  spent  time,  effort  and  money  on  this  problem  and 
have  patented  many  sorts  of  improvements  or  details  connected  with  automatic  roll 
changing,  but  none  are  basic,  and  all  can  be  accomplished  equally  well  by  other 
methods.  None  of  these  could  legally  be  put  into  practice  until  January  12th,  1932, 
which  is  the  reason  for  the  recent  nearly  simultaneous  roll  change  offerings  by  sev¬ 
eral  builders. 

The  United  States  Patent  Laws  do  not  permit  re-patenting,  either  by  the  original 
inventor  or  by  others,  and  if  any  later  patents  are  so  broadly  interpreted  as  to  cover 
the  prior  art,  such  patents  are  by  law  invalid.  It  follows,  therefore,  that  only  detail 
patents  can  be  valid  now. 

The  Scott  “Hi-Speed”  Roll  Change,  while  necessarily  employing  some  of  the  basic 
ideas  of  Stone  and  Stilwell,  has  original  devices  for  its  detail  operation  on  which  Scott 
owns  patents,  issued  and  pending,  which  give  us  the  right  to  offer  Scott  “Hi-Speed” 
Roll  Changes  free  from  conflicting  patent  complications. 

Walter  Scott  &  Co.,  in  patenting  their  own  improvements  and  ideas  on  Roll 
Changing,  make  no  attempt  to  unnaturally  stretch  their  patents  to  “blanket” 
the  art. 


WALTER  SCOTT  &  COMPANY 


New  York 

1457  Broadway 


Main  Office  and  Factory  Chicaso 

Plainfield,  New  Jersey,  U.  S.  A.  1330  Monadnock  Block 
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PERSONAL 

(Continued  from  page  28) 

of  William  Allen  White  of  the  Em¬ 
poria  (Kan.)  Gazette,  and  Mrs.  White, 
are  enroute  to  Mexico  City  for  a  several 
weeks  stay  for  Mrs.  White’s  health. 
Recently  they  spent  two  months  in  San 
Antonio. 

Joseph  W.  Costello,  city  editor,  Paw¬ 
tucket  (R.  I.)  Times,  has  been  on  the 
sick  list  for  the  past  three  weeks. 

Pierre  Van  Paassen,  roving  corre¬ 
spondent  for  the  North  American  News¬ 
paper  Alliance  arrived  in  Atlanta,  Feb. 
13,  to  speak  to  the  Atlanta  League  of 
Women  Voters  Feb.  15.  For  several 
years  he  was  on  the  Atlanta  Constitu¬ 
tion. 

Steve  Stevenson  has  resigned  as  edi¬ 
tor  of  the  Orange  (N.  J.)  North  Jersey 
Courier.  His  wife,  Mabel  (iouldy  Stev¬ 
enson,  former  Texas  newspaper  woman, 
who  was  a  member  of  the  Courier  staff, 
has  also  resigned.  Stevenson,  a  former 
member  of  the  Universal  Service  and 
New  York  American  staffs,  will  re¬ 
sume  editorial  work  after  completing  a 
series  of  syndicate  features  for  which 
he  is  under  contract. 

Frank  E.  Greenslitt,  72,  on  the  staff 
of  the  Pawtucket  (R.  I.)  Times,  and 
Pawtucket’s  veteran  newspaper  reporter, 
has  been  confined  to  his  home  with  ill¬ 
ness  for  the  past  three  weeks. 

Morris  Savoie,  of  the  Pawtucket  office 
of  the  Providence  (R.I.)  .News-Trib¬ 
une,  has  been  confined  to  his  home 
with  illness  for  the  past  two  weeks. 

WEDDING  BELLS 

MISS  ANGELA  MARIE  HAYES, 
society  department,  PortIa)ui 
(Me.)  Evening  Express,  to  Lieut. 
Sumner  Kinsman  Maclean,  instructor 
of  mathematics  and  navigation  at  the 
U.  S.  Naval  Academy,  at  Annapolis, 
Feb.  6. 

Milton  Phinney,  sports  writer,  Oak¬ 
land  (Cal.)  Tribune,  to  Miss  Dorotliy 
Gillette  of  Fresno,  Feb.  9.  The  honey¬ 
moon  was  spent  in  southern  California. 

Richard  P.  Curtis,  news  editor,  Roch¬ 
ester  (N.  Y.)  Democrat  and  Chronicle. 
to  Guinevere  Clarkson  Feb.  6. 

Wayne  E.  Scrivener,  secretary  to 
Frederick  1.  Thompson,  Alabama  pub¬ 
lisher,  to  Miss  Mary  Griffing  in  Mobile 
last  week.  They  spent  their  honeymoon 
on  the  Mississippi  Coast. 

Raymond  E.  Brewster,  city  editor, 
Huntington  (W.  Va.)  Herald-Dispatch, 
to  Miss  Esther  McCormick  in  that  city 
recently. 

SPECIAL  EDITIONS 

New  ORLEANS  STATES,  20- 

page  section  on  famous  New 
Orleans  creole  recii)es. 

IVaterbury  (Conn.)  .imerican  ami 
Republican,  special  favorite  recipe  con¬ 
test  edition.  Prizes  were  awarded  for 
the  best  dessert  recipes  and  the  entries 
were  exhibited  in  the  lobbv  of  the  news¬ 


paper  plant  and  then  sold  to  buy  milk 
for  babies  of  poor  families. 

Portsmouth  (Va.)  Star,  community 
Dollar  Day  edition,  Feb.  10. 

Rome  (N.  Y.)  Daily  Sentinel,  Dollar 
Day  edition,  Feb.  12,  36  pages. 

Utica  (N.  Y.)  Daily  Press,  Feb.  15, 
Dollar  Day  edition,  30  pages. 

Utica  (N.  Y.)  Observer-Dispatch, 
Feb.  16,  Dollar  Day  edition,  48  pages. 

Madison  (Wis.)  Capital  Times, 
“Madison  Day”  edition,  36  pages. 

Boston  Evening  'Transcript,  Winter 
Re.sorts  and  Travel  Section,  Feb.  13. 

Trenton  (N.  J.)  Sunday  Times-Ad- 
vertiser,  Feb.  7,  10  page  Automobile 
Show  Supplement. 

PRESS  ASSOCIATION  NOTES 

Thirty  middle-west  International 
News  Service  editors  attended  a 
banquet  tendered  them  by  the  I.N.S. 
management  at  the  Hotel  Morrison, 
Ciiicago,  this  week  in  connection  with 
the  annual  meeting.  Inland  Daily  Press 
.Association.  Speakers  included  these 
I.N.S.  executives:  M.  A.  White,  as¬ 
sistant  general  manager ;  W.  S.  Rrons, 
central  regional  division  manager ;  L.  -A. 
Huston,  central  division  news  manager; 
and  B.  A.  Capperell,  King  Features 
Syndicate. 

James  R.  Connor,  Jr.,  manager,  De¬ 
troit  International  News  Service  bu¬ 
reau,  recently  addressed  the  weekly 
meeting  of  the  Java  Club,  Detroit  asso¬ 
ciation  of  young  business  and  profes¬ 
sional  men. 

CHANGES  OF  OWNERSHIP 

Emerson  smith  and  Kenneth 
Drain,  Lincoln,  Neb.,  have  pur¬ 
chased  three  weekly  newspapers,  the 
College  View  Reporter,  the  Hallam 
Star  and  the  Panama  Post,  from  S.  W. 
and  E.  J.  McCoy.  The  papers  are  all 
in  I..ancaster  County,  Neb. 

Frank  Black  has  purchased  the  Ellis- 
ville  (Miss.)  Progress  Times  from 
C.  C.  Bryant. 

Claude  Mann,  owner,  Malvern  (.Ark.) 
Times- Journal,  has  purchased  the  Mal- 
vern  Meteor,  formerly  published  by 
J.  T.  Alderson,  and  the  first  issue  of 
the  combined  Meteor-Journal,  weekly, 
was  publislied  Feb.  18.  Alderson  had 
maintained  publication  of  the  Metet)r 
for  16  years. 

Robert  H.  Aldrich  of  East  Aurora. 
N.  Y.,  has  purchased  the  Bedford  (O.) 
Times  and  the  Hudson  (O.)  Times. 
published  in  the  same  office.  Mr.  and 
Mrs.  Aldrich  have  been  in  charge  of 
management  of  the  two  publications 
since  Jan.  1  and  have  now  assumed  the 
ownership  as  well. 

Dalton  V.  Walker,  editor,  .Sheridan 
(Ark.)  Headlight  from  1927  to  1929, 
recently  purchased  it  from  W.  I). 
Philips,  its  owner  for  the  past  two 
years.  Walker  will  continue  it  as  a 
weekly. 

W.  E.  Tracy,  Culljertson.  Neb.,  has 
purchased  the  Audubon  (la.)  Neies. 
weekly,  from  Guy  Ludi.  Walux),  Neb., 


_ from  Ju.tin  BarrV. 

The  Cherokee  (lowm)  Time*.  out  on  by  your  company 

tor  the  Daily  highly  Se  unfavorable 


©he  SharlesParf  lou)e  0o. 

Circulation-Building  Experts 

Sixth  Floor,  Occidental  Building-  Indianapolis, Indiana . 


principal  owner,  Leroy  Gore  has  re¬ 
tired  as  business  manager. 

W.  E.  Wester  of  Pasadena,  Cal.,  has 
acquired  a  half  interest  in  the  Lennox 
(Cal.)  Tribune,  weekly,  and  will  man¬ 
age  the  mechanical  side  of  the  news¬ 
paper  for  Eli  Winch,  who  recently 
bought  the  paper  from  Eck  Mosby. 

Ferris  (Tex.)  Wheel,  weekly,  was 
recently  sold  by  J.  D.  Boykin  to  T.  A. 
Price  of  Dallas,  who  announced  W.  D. 
Lee,  Jr.,  recently  of  Dallas,  as  manager 
of  the  Wheel. 

ASSOCIATIONS 

1ASALLE  County  Editorial  Associa- 
./tion  met  at  Ottawa,  Ill.,  h'eb.  9. 
.About  75  men  and  women  attended. 
E.  R.  Tabor  of  Earlville,  is  president. 
The  principal  speaker  was  Luther  A. 
Huston,  central  news  manager  for  In¬ 
ternational  News  Service,  Chicago. 
Peru,  Ill.,  was  selected  for  their  next 
meeting,  March  8. 

.Annual  masked  ball  of  the  Portland 
(Ore.)  Press  Club  was  given  Satur¬ 
day,  Feb.  13,  at  the  Portland  Hotel. 

Directors  of  the  Financial  .Adver¬ 
tisers  Association  at  their  mid-year 
meeting  in  New  York  voted  to  hold  the 
1932  convention  in  Chicago  in  Sep¬ 
tember. 

California  .Advertising  Managers’ 
.Association  will  hold  its  mid-winter 
social  meeting  at  San  Francisco,  Feb. 
27.  R.  S.  Nicholson  is  chairman  of 
the  program  committee. 

Osman  W.  Brown  of  the  Lynn 
(Mass.)  Telegram-News  editorial  staff, 
has  been  elected  to  succeed  Charles  B. 
McGhee,  news  editor  of  the  Lynn  Item. 
as  president  of  the  Lynn  Press  Club. 
James  E.  Nolan  of  the  Lynn  Item  was 
elected  first  vice-president ;  Francis  P. 
O’Neill,  Boston  American,  a  former 
Lynn  newspaperman,  second  vice-presi¬ 
dent;  Edward  E.  A'eaton,  Lynn  Item 


police  reporter,  reelected  treasurer  i 
the  ninth  consecutive  year ;  Miss  Hu 
Anderson,  Lynn  Item,  reelected  fim 
cial  secretary. 

Georgia  Press  Association  will  ho 
its  next  meeting  in  Tifton,  Ga.,  ti 
week  of  July  18. 

Mrs.  Mabel  W,  Shideler,  Iiulianapc;; 
was  elected  president  of  the  Woman 
Press  Club  of  Indiana,  Feb.  9. 

Pinkney  R.  Allen,  Louisz-ille  Tim,- 
has  been  elected  president  of  ti 
Fourth  Estate  Club,  l.ouisvi!; 
Other  officers  are:  Joe  Green,  Tiiw 
vice-president ;  Barry  Bingham,  Cnuri,- 
Journal,  secretary ;  Harry  BloJ 
Times,  treasurer. 

NEW  PLANTS  &  EQUIPMENT 

Hope  (Ark.)  star  on  Feb.  I 

occupied  new  quarters  in  the  Tt 
hot  Field  Building,  remodeled  for  4 
purpose.  .Alex  H.  Washburn  is  pd 
lisher  and  manager. 

I.oveland  (O.)  Herald,  weekly,  gj 
move  into  a  larger  plant  about  Marti  L 
it  is  announced.  Considerable  is 
equipment  is  being  installed.  Earl 
Winter  is  publisher. 

ON  THE  MECHANICAL  SIDE 

Garland  Thompson,  : 

years  foreman  of  the  Knor.i. 

(  renn. )  .Nezos-Scntinel  composing  root 
recently  joined  Memphis  (Tenn.)  Prtsy 
Scimitar  as  foreman. 

KLEIN  JOINS  RADIO  GUIDE 

M.  J.  Klein,  founder  of  .Xewsdot 
became  advertising  director  of  Rait 
Guide,  it  was  announced  this  week.  Hi 
succeeds  E.  M.  Alexander,  who  r 
cently  resigned  to  become  president  an 
publisher  of  the  Nezv  York  Evm.\ 
Graphic.  B.  Harrison  Cassel,  formw'-fc 
of  the  Nezv  York  Daily  Mirror,  IbI 
been  named  national  advertising  rat  i 
ager.  I 


Figure*;  Basea  on  United  States  Department  oX  Commerce  Reports  f 

The 

New  Haven,  Conn.  Markel 

Spends 

*3,718,537 

Annually  For 

Jewelry  and  Silverware] 

j  National  and  Local  Jewelry  Firms  Used 

233,785  Lines 

In  The  Register 

to  sell  their  products  in  the  New  Haven  Market  in  1931 

TIm  Nsw  Hsyen  Register  led  its  field  in  Jewelry  and  Silverwir* 
advertising  by  164,879  Lines. 


Did  You  Get  Your  Sharet\^ 

The  New  Haven  Register 

average  net  paid  circulation  every  night  exceeds 

60,000  Copies  per  issue 

The  Julius  Mathews  Special  Agency 
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Advertising  Agencies 

three  agencies  join 

IN  *CHA1N*  MERGER 

Linking  of  Independent  Operating 
Unit*  it  Aim  of  Union  Taking  in 
United  States,  McKee,  and 
Dyer-Enzinger  Firms 


Merger  of  the  United  States  Adver¬ 
tising  Corporation,  the  Homer  McKee 
Company,  Inc.,  and  the  Dyer-Enzinger 
Company,  announced  Feb.  15,  is  likely 
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W.  M.  Canaday  Homek  McKee 


to  be  followed  by  further  expansion 
later,  it  was  indicated  this  week.  The 
new  agency,  using  the  name  of  the 
United  States  Advertising  Corporation, 
is  aiming  to  establish  a  chain  of  inde¬ 
pendent  operating  units,  each  reinforced 
by  the  rest  of  the  group,  but  giving 
localized  service. 

Head  of  the  new  organization  is  Ward 
M.  Canaday,  president,  who  will  con¬ 
tinue  to  make  his  headquarters  at  the 
Toledo  office.  Homer  McKee  will  be 
executive  vice-president,  and  is  expected 
to  spend  much  of  his  time  in  contact 
work  with  the  various  offices.  George 
Enzinger,  president  of  the  Dyer- 
Enzinger  Company,  will  be  president 
of  the  Chicago  division  of  the  new 
company. 

The  New  York  offices  of  the  U.  S. 
and  McKee  agencies  will  be  combined 
at  the  location  of  the  former,  250  West 
57th  Street,  under  the  joint  direction  of 
H.  vanH.  Proskey,  vice-president  of  the 
U.  S.  agency  and  Don  Parker,  vice- 
president  of  the  McKee  agency. 

The  new  organization  will  also  take 
over  the  Indianapolis  office  of  the 
McKee  agency  and  the  Milwaukee  office 
of  the  Dyer-Enzinger  agency. 

Full  personnel  of  the  merging  agencies 
will  be  retained,  according  to  Mr. 
Proskey,  who  said  the  merger  was  not 
nade  for  the  purpose  of  reducing  over¬ 
head.  He  jwinted  out  the  modern 
necessity  of  giving  “overnight  service  to 
every  client,"  no  matter  where  located, 
jnd  said  that  the  five  offices  would  be 
all  main  offices."  The  new  company 
starts  operations  with  more  than  70 
national  accounts,  it  is  announced. 


Preparing  Moth-Proofing  Cop; 

Arthur  Rosenberg  Co.,  Inc.,  I 
fork,  is  planning  sectional  adverti: 
Mmpaigns  for  Cliot  Closet  N' 
f'roofer  Co.,  Inc.,  of  New  York, 
introduce  a  line  of  products  includi 
Diot  Closet  Moth  Proofers,  Cliot  N 
“nllets.  Cliot  Para-Spray,  Cliot  I 
tlorant,  Cliot  Crystals. 


Placing  Insurance  Copy 

The  Western  and  Southern  group  o 
Im ‘^?"’P3nies,  Cincinnati,  has  re 
in  01-)  series  of  advertisement 

0  daily  newspapers.  The  first  ad 
ih.  fhe  series  will  announo 

™  hnancial  statements  of  the  thre. 
^pames  m  the  Western  and  Southeri 
sfoup  for  the  year  ending  Dec.  31,  1931 

X-Otic  to  Rosenberg 

ni:,?*'  of  New  York  City 
has  of  X-Otic  Sanitary  Belt 

of  ft  A  'u  ^'^''^rtising  in  the  hand: 

""  Y„k  ci?;. 
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Thexton  Joins  Paper  F 

fxenifjv  ^Bexton,  formerh 
CiSn?;-  *  Collier  ( 

Pat  r*'’  ‘he  Sei 

Company  as  vice-presidc 


DEVAUX-HALL  CAMPAIGN  SOON 

An  advertising  and  sales  campaign  is 
expected  to  start  in  the  near  future  as 
the  result  of  the  purchase  of  the  Michi¬ 
gan  assets  of  the  DeVaux-Hall  Motors 
corixoration  by  the  Continental  Motors 
corporation  of  Detroit,  Feb.  12,  subject 
to  the  approval  of  the  United  States 
District  Court,  Grand  Rapids.  The 
De\"aux-Hall  corporation,  Feb.  9,  filed 
a  petition  of  voluntary  bankruptcy  in 
the  district  court  and  the  Continental 
corporation  was  listed  as  one  of  the 
lirincipal  creditors.  W.  R.  Angell,  pres¬ 
ident  of  Continental,  said  that  manu¬ 
facturing  would  be  centered  in  the 
Grand  Rapids  plant,  and  that  employ¬ 
ment  may  reach  1,000  within  a  few 

weeks.  — — - 

New  Agency  in  San  Antonio 

J.  B.  Chandler,  formerly  with  Sears, 
Roebuck  &  Co.  and  the  Atlantic  & 
Pacific  Tea  Company,  has  opened  the 
Home  Advertising  Company,  San  .\n- 
tonio.  The  company’s  plan  is  to  list 
real  estate  for  sale,  the  seller  acting  as 
his  own  agent  while  the  company  writes 
and  pays  for  advertising  the  property. 
In  event  of  sale  the  company  is  paid  a 
commission. 


Join*  Lavin  Agency 

H.  G.  McMennamin,  formerly  art  di¬ 
rector  of  Young  &  Rubicam,  Inc.,  New 
York,  has  joined  Lavin  &  Company, 
Inc.,  advertising  agency  of  Boston,  as 
art  director,  Mr.  McMennamin  was 
also  at  one  time  with  the  Newell- 
Emmett  Company. 

J.  H.  Dowd  Heads  Boston  Agency 

New  England  Merchandisers,  Inc., 
has  been  formed  at  Boston,  under  the 
management  of  J.  H.  Dowd,  who  has 
taken  over  the  merchandising  staff  of 
the  Eastern  Advertising  Company. 
Headquarters  are  in  the  North  Indus¬ 
trial  Building  at  Boston. 

Wagner  Joins  Coast  Agency 

G.  G.  Wagner  has  been  appointed 
manager  of  a  newly  formed  general 
advertising  department  of  the  Asso¬ 
ciated  Advertising  Company,  San  Fran¬ 
cisco  financial  advertising  firm.  Mr. 
Wagner  has  been  assistant  national  ad¬ 
vertising  manager  of  the  San  Francisco 
Examiner  for  many  years. 

Releasing  Del  Monte  Copy 

California  Packing  Corporation  is  re¬ 
leasing  Del  Monte  copy  in  three  releases 
of  a  page  each  to  23  newspapers  in 
selected  markets.  The  copy  was  pre¬ 
pared  by  the  McCann-Erickson  agency, 
and  will  appear  on  alternating  w’ceks 
over  a  month’s  time. 


$35,000  Campaign  Approved 

The  Puget  Sounders  and  British 
Columbians,  Associated,  recently  met  at 
Seattle  and  decided  on  a  $35,000  adver¬ 
tising  campaign*  for  this  spring  and 
summer,  reappointing  the  Milne-Ryan- 
Gibson,  Inc.,  agency  of  Seattle  to  han¬ 
dle  this  account. 


Smith  A  Wesson  Appoint 

Smith  &  Wesson,  Springfield,  Mass., 
manufacturers  of  firearms,  have  ap¬ 
pointed  the  United  Advertising  Agency, 
New  York,  as  advertising  and  sales 
counsel.  Louis  deGarmo  is  account  ex¬ 
ecutive. 


Pabst  Made  Sales  Manager 

August  Pabst,  vice-president  of  Pabst 
Corporation,  Milwaukee,  has  been  ap¬ 
pointed  sales  manager  of  the  malt  divi¬ 
sion.  The  assistant  manager  of  malt 
sales  will  be  Jack  Hewitt,  formerly 
manager  of  the  Pittsburgh  division. 

Roche  Agency  Named 

The  Hoberg  Paper  and  Fibre  Com¬ 
pany,  Green  Bay,  Wis.,  manufacturer  of 
toilet  paper,  has  appointed  the  Roche 
Advertising  Company  of  Chicago  to 
handle  its  account. 


Joins  Insurance  Company 

Charles  E.  Crane,  for  many  years  a 
member  of  the  staff  of  the  Associated 
Press,  has  been  appointed  publicity 
director  of  the  National  Life  Insurance 
Company  at  Montpelier,  Vt. 


AMONG  THE  COPY  CHIEFS 
By  C.  P.  McDonald 


James  Lyle  McCormick 

FROM  the  clicking  Corona  of  this 
lad  flows  a  steady  stream  of  ad¬ 
vertisements  that  broadcast  the  new 
distributing  center  that  sits  so  strategi¬ 
cally  in  the  middle  of  the  chimney  of 
Texas  that  juts  up  between  New 
Mexico  and  Oklahoma — .\marillo.  Fos¬ 
tered  by  the  Amarillo  Chamber  of  Com¬ 
merce,  the  campaign  is  said  to  be  sell¬ 
ing  the  city  to  the  nation.  A  year  ago 
a  color  page  stressed  the  information 
that  Amarillo  was  a  $150,000,000  dis¬ 
tributing  center,  while  a  later  page 
boosted  the  ante  to  $165,000,000. 

From  this,  the  copy  switches  to  the 
West  Mill  &  Elevator  Company,  the 
Hardeman-King  Company’s  Merit  Com¬ 
mercial  Feeds,  the  Globe  News  Publish¬ 
ing  Company,  and  other  Amarillo  prod¬ 
ucts. 

James  Lyle  McCormick  was  born  in 
Emden,  Ill.,  on  July  31,  1898,  the  family 
moving  to  Chicaf^o  not  long  after. 
Before  the  War — he  was  a  sergeant  in 
the  Motor  Transport  Corps  and  served 
in  France  for  15  months — he  was 
with  the  Jaques  Manufacturing  Com¬ 
pany,  Chicago,  makers  of  K.  C.  Baking 
Powder. 

Finishing  his  war  job  he  came  back 
and  was  graduated  from  the  School  of 
Commerce  and  Administration  of  the 
University  of  Chicago,  then  became  an 
account  executive  for  Mitchell-Faust- 
Dickson  &  Wieland,  Inc.,  Chicago. 
Five  years  ago  he  established  the  Mc¬ 
Cormick  Advertising  Agency  at  Amer- 
illo,  of  which  he  now  is  copy  chief- 
owner-manager — the  only  advertising 
agency  in  his  town,  by  the  way,  the 
metropolis  of  a  southwestern  area  the 
size  of  the  State  of  Pennsylvania. 

At  the  University  of  Chicago  he  had 
met  a  young  lady  from  Amarillo.  Going 
to  Texas,  he  met  “the  folks.”  They 
sold  him  on  Amarillo,  Jimmie  was  al¬ 
ready  sold  on  the  daughter,  and  that’s 
how  come  the  city’s  only  agency. 

James  plays  considerable  golf  in  what 
time  he  doesn’t  devote  to  his  wife  and 
their  three  youngsters — Donald,  1 ; 
Lorna,  4,  and  Joan,  8. 


Kroger  Chief  Pick*  Assistant 

Albert  H.  Morrill,  president  of  the 
Kroger  Grocery  &  Baking  Company, 
announces  the  appointment  of  Gordon 
P.  Mougey  as  his  assistant  in  charge 
of  the  merchandising  division.  This  ap¬ 
pointment  involves  no  change  with  the 
present  functions  of  the  advertising 
manager,  manager  of  purchases  and  of 
sales,  Mr.  Morrill  states. 


RENEWS  AGENCY  CONNECTION 

The  Order  of  the  Golden  Rule,  an 
international  affiliation  of  funeral  direc¬ 
tors,  has  announced  that  its  publicity 
and  the  newspaper  advertising  of  its 
members  will  continue  to  be  prepared  by 
the  Hahn-Rodenburg  Company  of 
Springfield,  Ill.  Advertising  managers 
of  newspapers  in  communities  in  which 
the  Order  is  represented  should  get  in 
touch  with  the  agency  regarding  the  use 
of  space,  it  is  stated.  If  there  is  not  a 
member  in  the  community,  an  affiliation 
may  be  arranged,  and  this  possibility 
should  be  discussed  directly  with  the 
Registrar  of  the  Order  of  the  Golden 
Rule,  Springfield,  Ill.  To  date,  approxi¬ 
mately  two  million  dollars  has  been 
spent  in  giving  publicity  to  the  Order 
and  its  aims.  The  greatest  part,  by  far, 
has  been  spent  in  newspapers. 


Ey-Teb  Appoint* 

Ey-Teb,  Inc.,  New  York  cosmetic 
manufacturer,  announces  the  appoint¬ 
ment  of  Fishier,  Farnsworth  &  Co., 
Inc.,  of  New  York,  to  prepare,  and 
place  its  advertising,  effective  immedi¬ 
ately.  An  extensive  program  of  promo¬ 
tion  is  being  planned  to  parallel  the 
international  distribution  of  established 
Ey-Teb  products  and  assist  in  the  in¬ 
troduction  of  new  products  during  the 
coming  year. 

New  Post  for  H.  C.  Barr 

H.  C.  Barr  has  been  named  district 
advertising  manager  of  the  Southeast 
with  headquarters  in  Atlanta,  Ga.,  for 
the  B.  F.  Goodrich  Rubber  Company. 
Mr.  Barr  is  a  Northwestern  University 
graduate  and  was  a  sales  promotion 
manager  before  becoming  an  advertising 
buyer  in  Akron,  O. 


More  Co-operative  Copy 

The  B.  F.  Goodrich  Company  will 
employ  newspaper  advertising,  on  a  co¬ 
operative  basis,  to  a  larger  extent  than 
ever  in  1932,  P.  C.  Handerson,  director 
of  Goodrich  advertising,  told  the  mid- 
western  sales  conference  in  Chicago  last 
week. 


Tackle  Account  Placed 

Larry  Quinn  &  Co.,  Milwaukee,  man¬ 
ufacturer  of  fishing  tackle  specialties, 
has  appointed  Klau-Van  Pietersom- 
Dunlap  Associates,  Inc.,  to  direct  its 
advertising  account.  Trade  papers  and 
sports  magazines  are  on  the  present 
schedule. 


New  Newspaper  Campaign 

Newspapers  will  be  used  by  the  Lee 
Laboratories,  Inc.,  New  York,  in  a  na¬ 
tional  campaign  for  “Proprietory,”  a 
medicinal  preparation.  Hurd  Advertis¬ 
ing  Agency,  Bridgeport,  Conn.,  has  been 
appointed  to  handle  the  campaign. 

Merritt  Made  Manager 

Leonard  J.  Raymond,  president  of  the 
Porter  Corporation,  has  announced  that 
George  N.  Merritt  who  joined  the  firm 
last  September  in  charge  of  sales  promo¬ 
tion  has  been  made  general  manager. 


Beatrice  Fairfax  Broadcasting 

Lehn  &  Fink,  Inc.,  New  York,  began 
a  new  broadcast  Feb.  17  to  advertise 
Hinds’  Honey  &  Almond  Cream.  The 
program,  arranged  by  Erwin,  Wasey  & 
Co.,  stars  Beatrice  Fairfax,  veteran 
writer  on  love  and  marriage. 

Made*  Join*  Agency 

A1  Mades,  who  has  served  on  the 
advertising  staffs  of  all  the  Seattle 
newspapers,  recently  joined  R.  E.  Mor¬ 
gan,  advertising  counselor,  Liggett 
Building,  Seattle. 

Three  Millers  Co.  Appoint* 

Wood,  Putnam  &  Wood  Company. 
Boston  advertising  agency,  has  been  ap 
pointed  by  the  Three  Millers  Products 
Company  of  that  city. 

Frank  Brennan  Opens  Agency 

Frank  Brennan,  former  advertising 
manager  for  the  three  Schuster  stores 
in  Milwaukee,  has  opened  in  the  Cen¬ 
tury  Building  in  Milwaukee  a  retail 
advertising  agency. 
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AD-VENTURES 

By  ROBERT  S.  MANN, 


Electric  refrigerators  sold  in 
1931  totaled  948,700  —  household 
models  only,  exclusive  of  exports.  This 
is  the  score  compiled  by  the  National 
Electric  I-ight  Association,  on  the  basis 
of  reports  from  concerns  participating 
in  the  sales  and  advertising  campaign  of 
the  Electric  Refrigeration  Bureau,  to¬ 
gether  with  estimates  on  the  sales  of 
others. 

While  the  number  falls  short  of  the 
quota  set  up,  one  million,  it  compares 
with  sales  of  775,000  refrigerators  in 
1930.  Plenty  of  other  industries  would 
be  glad  to  miss  their  quotas  in  the  same 
way. 

*  *  * 

N.\TI0XAL  Broadcasting  Com¬ 
pany’s  gross  income,  derived 
principally  from  charges  to  adver¬ 
tisers,  was  $29,500,000  in  1931,  ac¬ 
cording  to  the  annual  report  of  M.  H. 
.\ylesworth,  president,  to  the  N.B.C. 
.\dvisory  Council. 

This  figure  is  $7,500,000  beyond  the 
$22,000,000  reported  for  1930,  and  more 
than  twice  the  $14,310,382  of  income 
in  1929. 

Number  of  clients,  however,  was 
smaller — 231,  against  263  in  1930,  and 
199  in  1929.  Other  figures  cited: 
Stations  added,  12. 

.\udience  letters  received  in  N.B.C. 
offices,  5,000,000,  against  2,000,000  in 
1930,  1,000,000  in  1929,  and  383,000  in 
1928. 

Gross  bookings  of  Artists  Service, 
more  than  $10,500,000. 

The  year  1931  was  marked  by  an 
artistic  and  cultural  development  of 
paramount  importance,  said  the  report. 
In  regard  to  tlie  Federal  investigation 
of  broadcasting  recently  begun.  Presi¬ 
dent  .\ylesworth  said :  “I  can  only  con¬ 
template  the  results  of  this  investigation 
with  the  utmost  optimism.  Whatever 
evils  there  may  be  present,  I  am  con¬ 
fident,  are  not  inherent  in  broadcasting 
as  it  is  organized  in  the  United  States 
today.” 

*  *  * 

ONE  RESULT  of  the  publication, 
some  months  ago,  of  remarks  by 
the  Prince  of  Wales  on  the  successful 
use  of  advertising  by  American  firms 
and  the  necessity  of  increased  advertis¬ 
ing  by  British  firms,  was  a  series  of 
inquiries  from  American  advertising 
agencies  eager  to  establish  London 
branches  and  assist  in  carrying  out  the 
Prince’s  views.  This  is  disclosed  in  the 
annual  report  of  the  British_  Advertis¬ 
ing  Association,  recently  received  here. 

‘‘Steps  were  immediately  taken  by 
Officers  of  the  Association,”  says  the 
report.  His  Royal  Highness  thereupon 
made  a  new  statement,  saying:  “I  am 
convinced  that  we  possess  in  this  coun¬ 
try  advertising  and  selling  ability  second 
to  none  in  the  world.” 

And  think  of  the  steamer  fare  saved. 
m  *  * 

INDICATIVE  of  the  pronounced 
trend  toward  space  buying  with  a 
microscope  instead  of  a  telescope  is  the 
number  of  detailed  market  surveys  re¬ 
cently  announced.  One  of  the  most 
interesting  to  newspaper  men  is  that  of 
Dr.  Daniel  Starch  of  New  York,  who 
among  other  things  has  been  in  charge 
of  the  newspaper  circulation  surveys 
carried  on  by  the  American  Association 
of  .Advertising  Agencies.  Dr.  Starch’s 
study  of  sales  control  areas  is  described 
on  another  page  of  this  issue. 

Another  survey,  made  public  this 
week,  was  made  by  N.  W.  Ayer  &  Son, 
advertising  agency  with  headquarters  in 
Philadelphia,  as  the  basis  of  the  1932 
merchandising  campaign  of  E.  R.  Squibb 
&  Sons,  manufacturing  chemists.  In 
this  study,  the  number  of  major  mar¬ 
kets  was  arbitrarily  limited  to  90,  and 
the  analysis  was  based  on  population, 
wealth,  living  standards,  and  concen¬ 
tration  of  retail  outlets  and  retail  sales. 
Index  ratings  were  given  each  of  the 
90  trading  areas,  indicating,  for  in¬ 
stance,  that  a  firm  doing  a  national 
business  is  entitled  to  do  at  least  11.428 
per  cent  of  its  business  in  New  York 
City,  and  7.84  per  cent  in  Illinois,  etc. 


On  the  basis  of  this  survey,  the  Squibb 
1932  advertising  is  being  “tailor-made,” 
in  the  words  of  Theodore  Weicker, 
executive  vice-president  of  the  Squibb 
company.  “In  the  primary  markets,” 
he  said,  “there  is  increased  concentrated 
effort  in  newspapers.  The  cities  in 
which  this  effort  is  to  be  made  have 
been  selected  partly  on  the  basis  of 
existing  volume  and  partly  on  the  basis 
of  the  market  index.  The  schedules 
have  been  planned  to  meet  specific  needs 
in  each  city.” 

*  *  * 

IN  NEW  YORK,  canvassers  for  a 
new  city  directory,  working  under 
a  special  arrangement  with  the  Emer¬ 
gency  Unemployment  Relief  Commit¬ 
tee  of  the  city,  are  asking  one  in  twenty 
housewives  what  they  buy  and  why. 
The  answers  are  expected,  according  to 
R.  L.  Polk  &  Co.,  directory  publishers, 
to  show  manufacturers  and  merchants 
the  public  preferences  or  prejudices  in 
regard  to  their  products,  as  well  as  the 
maximum  that  average  families  will 
pay.  In  conjunction  with  similar  sur¬ 
veys  which  have  been  made  in  Pitts¬ 
burgh,  Indianapolis,  Joliet,  Ill.,  and 
Portland,  Ore.,  and  other  surveys  to  be 
made  within  the  next  three  years,  it  is 
said  that  buying  habits  of  80  per  cent 
of  the  population  will  be  shown. 

Questions  asked  deal  with  whether 
the  home  is  owned,  the  make  and  age 
of  automobiles,  furniture,  radios,  vacuum 
cleaners,  pianos,  washing  machines  and 
refrigerators ;  whether  food  and  other 
necessities  are  purchased  by  brand 
name ;  how  much  is  bought  in  depart¬ 
ment  stores ;  and  favored  price  ranges 
for  clothing. 

«  * 

STILL  another  survey  bound  to  receive 
plenty  of  attention  in  advertising  and 
sales  circles  is  “Markets  by  Incomes,” 
the  study  by  Time,  Inc.,  of  the  rela¬ 
tion  of  income  to  retail  purchases  in 
Appleton,  Wis.,  taken  as  a  typical 
American  city.  Advance  pages  of  the 
first  volume  were  made  public  this 
week,  showing  an  extensive  array  of 
colored  charts  in  which  families  with 
incomes  of  less  than  $2,000  are  set  off 
from  those  in  the  $2,000-$3,000  class, 
the  $3,000-$5,000  class,  the  $5,000- 
$10,000  class,  and  the  class  with  incomes 
of  $10,000  or  over. 

Typical  of  the  facts  shown  are  those 
about  automobiles.  In  the  $10,000  class 
every  family  has  an  automobile  and 
there  are  enough  second  cars  to  make 
the  average  1,504  cars  for  each  1,000 
families.  From  that  class  down  to  the 
$3,000  mark,  there  are  more  cars  than 
families,  but  some  families  with  no 
rars.  In  the  $10,000  class,  70  families 
in  each  thousand  bought  used  cars;  in 
the  $2,000  class  the  number  was  142. 

Average  yearly  expenditures  on  auto¬ 
mobiles  in  the  last  three  years  ranged 
from  $60.27  up  to  $866.55  per  family. 
Detailed  figures  are  presented  for  four 
price-classes  of  cars,  also  for  used  cars, 
and  the  two-car  market.  Other  tables 


PIJSIHESS 
LJ  is  good  in- 
South  Jerseij 


Camden  Tailor  takes  258 
orders  for  suits  and  over¬ 
coats  during  last  eleven 
days  of  Jan.  1932. 

COURIER-POST 

NEWSPAPERS 

CAMDEN  NEW  JERSEY 

National  Representatives 
OBO.  A.  MeDEVITT  CO. 


deal  with  mileage  run,  length  of  serv¬ 
ice,  frequency  of  turnover,  and  net  cost, 
considering  trade-ins. 

Other  goods  covered  in  Volume  I 
are  automatic  refrigerators,  housing, 
electrical  appliances,  radios,  sporting 
habits,  groceries,  bathroom  inventory, 
and  travel.  Volume  II  is  to  take  in 
clothing,  hardware,  dry  goods,  furni¬ 
ture,  and  jewelry. 

a  a  a 

Bragging  that  it  win  have  no 

newsstand  circulation  whatever,  the 
Radio  Fan,  new  weekly  for  listeners, 
announces  that  it  will  be  sold  only 
through  the  Butler  chain  grocery  stores 
of  the  New  York  metropolitan  district. 
The  argument  is  that  the  paper  “must 
reach  the  housewife  market  ...  no 
possibility  for  it  to  reach  any  other  mar¬ 
ket  even  if  we  wanted  it  to.” 


New  Pott  for  Baldwin 

William  M.  Baldwin,  former  Buffalo 
newspaperman,  and  member  of  the  ad¬ 
vertising  and  sales  staff  of  the  Pierce- 
Arrow  Motor  Car  company  for  the  past 
IS  years,  has  been  appointed  director 
of  advertising  and  sales  development  of 
that  corporation.  H.  S.  Bishop,  writer 
of  Pierce-Arrow  copy  for  more  than 
five  years,  has  become  vice-president  of 
the  Roche  Advertising  company,  which 
has  this  account. 


Joins  Publishing  Firm 

J.  Hugh  Campbell,  Dallas,  Tex.,  ad¬ 
vertising  man,  has  been  appointed  spe¬ 
cial  representative  of  the  Harben-Spotts 
Company,  publisher  of  the  Southivestern 
Advocate,  the  Texas  Odd  Felloiv  and 
the  Texas  Federation  News,  among 
other  publications.  Mr.  Campbell  will 
be  with  the  Dallas  office. 


To  Give  Poster  Course 


JOINS  YOUNGSTOWN  FIRi(| 

Earl  E.  Humphrey,  for  three 
chief  copy  writer  of  the  Miller  Ri^ 
Company,  Akron,  and  more 
manager  of  a  type-setting  service  i 
ganization,  has  been  elected  a  member  | 
the  firm  of  Meek  and  Wearst;- 
Youngstown,  O. 


AD  TIPS 


Alexander  Advertising  Agencr,  irj 

Broadway,  New  York.  Now  handlini^l 
count  of  the  Atkins  Chemical  Comp..  * 
Kudox,  New  York.  “  , 

Adrian  Baner  Advertlsins  AtOrB 
1518  Walnut  street,  Philadelphia.  PiB 
ing:  orders  with  aome  Paoific  CtJ 
newspapers  for  the  Tom  Thumb  Elet-B 
V/ater  Heater.  P 

Beaumont  A  Hohman,  6  North  Ml ' 
gan  avenue,  Chicago.  Issuing  ori-kg 
to  southern  newspapers  on  Dixie  Gr-t  c 
hound  and  to  Minnesota  papen  « * 
Northland  Greyhound.  ! 


Cramer-Toblas  Company,  333 
52nd  street.  New  York.  Now  hanii:;.B 
accounts  for  the  Allen-Knapp  Comp^  B 
Ready  to  Bake,  New  York,  Gage  B-  B 
&  Co.,  millinery,  Chicago,  and  the  Z>  K 
Jel  Laboratories,  Inc.,  New  York  K' 

Freese- Vogel-Crawford,  Inc.,  757  X  P 
Broadway,  Milwaukee.  Now  hana^  t 
account  for  the  Waukesha  Mir.-  L 
Water  Company,  Silver  King  Bevera{.L' 
Waukesha.  f; 

Matteson-Fogarty-Jordan  ConiuiE 
307  North  Michigan  avenue,  Chicaii 
Again  making  contracts  with  newspaiel 
in  various  sections  for  the  Premier  1! 
Sales  Company,  Blue  Ribbon  1!,.  [ 
Chicago.  ' 


Mitchell,  ,  Faust,  Dickson  &  WMie  . 
230  North  Michigan  avenue,  Chk.  i 
Contracts  are  being  issued  to  a  sel-  f 
list  of  newspapers  on  the  Ft.  Hosarf 
Paper  Company,  Green  Bay,  AVisc' 
Bleach  tex. 


Street  &  Finney,  Inc.,  71  We«t  :  ■ 
street.  New  York.  Placing  copy  i 
newspapers  in  various  sections  for  ti| 
Mello  Glo  Company,  face  powder,  !' 
ton,  and  Thomas  Leeming  &  Compar. ! 
R-Tex,  New  York. 


Julius  Klinger,  noted  Viennese  poster 
artist,  will  give  advanced  work  for 
trained  students  and  professional  artists 
at  the  New  School  for  Social  Research, 
66  West  12th  Street,  beginning  Tuesday 
evening,  March  1,  at  8:20  p.m.  The 
course  will  have  ten  sessions. 


W.  I.  Tracy,  Inc.,  420  Lexington  ai-i 
nue.  New  York.  Now  handling  accot:| 
for  Jean  Jordeau,  Inc.,  South  Oran^ 
N.  J. 


Cnited  StatcR  Advertising  Corponlic 
Home  Bank  Building,  Toledo.  Ah 
making  contracts  with  newspapers 
selected  sections  for  the  Willys-Oir 
land  Company,  motor  cars,  Toledo. 


I 


iwm  AUACD  OnniT  M  VHMITD  0117 


n 


( 


WOOD  Service  is  at  your  disposal  regardles 
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Average  for  United  States 

only  ^481^^ 


Eighteen  and  one-third  billions  of  dollars  are  on 
deposit  in  New  York  State’s  banks,  which  means  an 
average  of  $1475.00  for  every  resident  in  New  York 
State,  and  the  highest  in  the  entire  United  States.  This 
sum,  roughly,  is  equal  to  the  national  debt  of  the 
United  States,  or  to  the  cost  of  the  World  War. 
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*AItMuiy  Evening  News . 

. . .  .(E» 

Circu¬ 

lation 

47,638 

2,500 

Lines 

.13 

10,000 

Lines 

.13 

'Albany  Knickerbocker  Press  . . . 

..  .(M) 

30,946 

12 

.12 

'Albany  Knickerbocker  Press 

.  (S) 

51,985 

.17 

.17 

*Amtterdttm  Recorder-Democrat. 

(El 

9,197 

05 

.05 

fAubum  Citizen- Advertiser-Journal.  (B) 

9,048 

065 

.055 

tBuffalo  Courier-Express . 

IM) 

129,215 

.25 

.25 

t  Buffalo  Courier-Express . 

.  (S) 

175,432 

.30 

.30 

^Buffalo  Evening  News 

(E) 

180,300 

.35 

.35 

*Coming  Evening  Leader. 

. .  (E) 

9,039 

.05 

.05 

•Elmira  Star-Gazette  Advertiser 

lE&M) 

33,144 

.11 

.11 

tGeneva  Daily  Times. ... 

.  (E) 

6,002 

04 

.04 

•Gloversville,  Johnstown  Morning  Herald 

A  Leader-kepublican. . .  (EAM> 

13,453 

.07 

07 

tithaca  Journal-News. 

.(E) 

8,106 

.05 

.05 

•Jamestown  Morning  Post 

(M) 

12,895 

.045 

.045 

'Kingston  Daily  Freeman 

(E) 

8,572 

.05 

.05 

'Long  Island  City  Daily  Star. 

(E) 

30,461 

.15 

.10 

•Newburgh -Beacon  Daily  News  . 

(B) 

16,147 

09 

09 

tThe  Sun.  New  YOTk  . 

(E) 

293,368 

.70 

65 

'New  York  Times . 

(M) 

460,794 

.90 

.882 

*New  York  Times . 

.(S) 

736,302 

1.20 

1.176 

tNew  York  Herald-Tribune 

(M) 

325,432 

.75 

.735 

tNew  York  Herald-Tribune 

....(S) 

439,106 

80 

.784 

♦Niagara  Falls  Gazette. 

(E) 

23,877 

08 

.08 

Jervis  Union-Gazette  . 

(E) 

3,343 

035 

.03 

•Poughkeepsie  Star  &  Enterprise 

(E) 

14,951 

06 

06 

*Rochester  Times-Union. 
'Rochester  Democrat  Bs  Chronicle 

iMBsE)  1 
(MtsEI  J 

^  162,548 

40 

40 

•Troy  Record 

(MBsE) 

24,457 

07 

.07 

t^e^ent  Sutement,  Oct.  1,  1931. 

A.B.C.  Publisher's  Sutement.  Oct.  1,  1931. 

New  York  State’s  huge  wealth  is  the  potential  force 
that  will  hasten  the  period  necessary  to  return  New 
York  State  to  its  former  period  of  prosperity.  It  means 
the  same  full  pay  envelope  for  every  resident  of  the 
state,  either  directly  or  through  the  family  wage 
earner  or  salaried  worker. 

It  also  means  that  New  jYork  State  is  the  greatest 
potential  market  for  the  national  advertiser.  Despite 
conditions  elsewhere,  there  is  constant  wealth  of 
buying  power  in  the  Empire  State,  which  assures 
national  advertisers  results  if  they  carefully  and  dili¬ 
gently  plan  their  advertising  and  sales  promotion 
campaigns. 

New  York  State  has  a  score  of  influential  newspapers 
which  dominate  and  control  this  great  buying  power. 
An  advertising  campaign  in  these  dailies  listed  reaches 
the  greatest  buying  power  in  the  world. 
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pUR  OVN  VOQLT) 

=  or  Letters 


WHAT  would  not  a  shrewd  and 
far  -  sighted  newspaper  market 
man  give  for  the  intensive  study  of  the 
future  growth  of  his  city  and  territory 
that  has  been  made  by  the  American 
Telephone  &  Telegraph  Company?  But 
it  is  fairly  easy  to  get  that  great  cor¬ 
poration’s  analysis  of  a  more  general 
and  national  problem;  in  the  January 
issue  of  The  Bell  Telephone  Quarterly 
R.  L.  Tomblen  writes  on  “Changes  in 
the  Composition  of  the  American  Popu¬ 
lation.”  He  calls  attention  to  an  “un¬ 
explained”  increase  in  numbers  in  the 
last  decade — at  least  3,000,000  and  may¬ 
be  as  much  as  3,500,000;  and  he  sug¬ 
gests  that  this  margin  may  result  from 
better  enumeration  in  1930  than  in  1920. 
This  would  make  the  total  net  increase 
for  the  decade  not  17,000,000  as  the 
figures  show,  but  only  13,500,000.  Of 
general  interest  and  of  special  import¬ 
ance  for  the  study  of  newspaper  mar¬ 
kets  are  Mr.  Tomblen’s  remarks  on 
the  decreased  proportion  of  children  in 
the  total  population,  the  declining  per¬ 
centage  of  foreign-born  and  illiterate 
and  rural  population,  the  decline  in  the 
size  of  the  family,  and  the  increase  in 
the  number  and  ratio  of  the  gainfully 
employed. — R.W. 


during  the  time  of  Christ.”  Gibber 
fires  the  copy  man  (woman?)  for  turn¬ 
ing  in  a  piece  of  copy  on  a  union  suit 
that  offends  him — but  it  pulls  and 
(libber  adopts  the  idea  as  his  own.  The 
conference  where  Gibber  lectures  on 
brevity  and  the  experiences  of  Mrs.  Tim 
(in  Tim’s  body)  “sticking  to”  a  valuable 
client  on  a  spree  in  the  great  city  are 
burlesques — but  have  more  than  a  grain 
of  truth. — R.W. 


K^LBERT  GROPE,”  by  F.  O.  Mann, 


which  was  published  in  America 
a  few  months  ago  by  Harcourt,  Brace 
&  Co.  is  a  fiction  autobiography  of  an 
English  advertising  man,  a  successful 
promoter  who  is  shy,  modest,  sprung 
from  the  lowest  class  of  London  society. 
British  advertising  is  alien  and  strange 
to  most  Americans;  and  fiction  writers 
are  always  vague  about  business.  We 
gather  that  Grope  was  a  sloganeer  and 
signmaker,  but  his  notion  of  “adver¬ 
tising  with  a  bite”  is  sound  even  if  the 
examples  quoted  are  not  exciting.  The 
deeper  interest  of  the  book  is  its  mildly 
satirical  view  (through  the  naive  eyes 
of  the  unsophisticated  hero)  of  many 
topics  not  so  very  different  in  suburban 
London  and  mid-America. — R.W. 


IT  IS  undoubtedly  true  that  Joel 
Chandler  Harris’  journalism  tenets 
and  practices,  which  were  more  or  less 
celebrated  a  generation  ago,  have  been 
lost  sight  of  in  the  seemingly  endless 
popularity  of  his  famous  “Uncle  Remus” 
stories.  Julia  (Collier  Harris,  therefore, 
does  both  journalism  and  letters  a  serv¬ 
ice  in  compiling  “Joel  Chandler  Harris, 
Editor  and  Essayist,”  in  which  she  has 
collected  representative  specimens  of  his 
work  in  journalism.  The  book  is  pub¬ 
lished  by  the  University  of  North  Caro¬ 
lina  Press.  Mrs.  Harris  is  the  wife 
of  Julian  Harris,  of  the  Atlanta  Con¬ 
stitution,  son  of  Joel  Chandler  Harris. 

Most  of  the  newspaper  material 
quoted  is  taken  from  the  Constitution’s 
editorial  page,  and  there  are  a  few 
clips  from  the  Savannah  News  and  the 
New  York  Sun,  of  which  Mr.  Harris 
was  at  one  time  a  correspondent.  They 
show  the  editor  to  be  vitally  interested 
in  the  questions  of  the  day,  particularly 
in  the  matter  of  the  southern  Recon¬ 
struction.  His  whimsical  moods  are 
represented  too.  Besides  the  news¬ 
paper  matter,  many  articles  from  maga¬ 
zines  are  here  reprinted. — ^J.W.P. 


A  QUITE  different  story,  with  side¬ 
lights  on  advertising  in  America, 
is  Thorne  Smitli’s  “Turnabout”  (Double¬ 
day,  Doran)  an  extravaganza  describing 
the  relations  between  a  quarrelsome, 
sophisticated  husband  and  wife,  who  are 
taken  at  their  word  by  an  Egyptian  idol 
when  each  says  “You  have  an  easy  time 
of  it — I  wish  I  was  you!”  And  so  the 
wife,  in  the  husband's  body  but  with 
her  own  voice  and  thoughts,  goes  to 
work  for  the  Nationwide  Advertising 
Agency,  whose  head,  Mr.  Gibber,  unctu¬ 
ous  with  “benign  paternalism  and  presi¬ 
dential  authority”  is  writing  a  book 
showing  “how  Christianity  had  l)cen 
handicapped  and  its  rapid  spread  re¬ 
tarded  because  the  Nationwide  Adver¬ 
tising  Agency  had  not  been  in  existence 


The  February  Nation’s  Business 
has  a  summary  of  various  current 
economic  plans,  foreign  and  domestic; 
a  similar  survey  of  different  movements 
to  cut  tax  burdens,  “In  Arms  Against 
(jovernment  Costs”;  and  a  collation  of 
the  experiences  of  205  concerns  that 
did  better  business  in  1931  than  in  1930 
because  they  tried  harder,  under  the 
title  “They’ll  ‘Buy  Now’  If  We’ll  Sell 
Now.”  Each  of  these  three  articles  is 
rich  in  material  for  editors  and  business 
managers  of  newspapers.  The  best  bet 
is  probably  the  last,  which  suggests  that 
you  collect  good  local  stories  of  im¬ 
proved  business  due  to  improved  tech¬ 
nique;  and  then,  if  you  dare  not  print 
them  because  you  do  not  want  to  give 
editorial  space  to  a  possible  advertiser, 
publish  tliem  by  word  of  mouth — give 
them  to  your  space  salesmen  as  selling 
talk.— R.W _ 


CANADA  BARS  “HOOEY” 

Hooey,  monthly  humorous  magazine, 
has  been  prohibited  importation  into 
Canada  under  the  provisions  of  the 
customs  tariff,  according  to  an  an¬ 
nouncement  of  the  Department  of 
National  Revenue. 


QUALiry  IS  APPRECIATED 


In  spite  of  the  extraordinary  urge  to  economize  publishers  are  wary  of 
being  penny  wise  and  pound  foolish. 


The  response  to  the  Certified  Ace*  has  shown  this  and  proves  that 
quality  is  still  appreciated. 


The  Ace*  is  the  quality  mat,  and  we  are  confident  that  you,  too,  will 
find  it  the  economy  mat.  Why  not  try  it  now? 


•Trid*  Hark  Be*.  U.  8.  Pal.  Offlee. 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  ^  ^  New  York.  N.Y 
For  dependable  stereotyping  use  Certified  Dry  Mats 


Sales  Conditions 


in 


Trenton 


Reported 

Active 

for  4th  month 


Trenton  is  the  only  city 
in  the  sales  and  credit 
monthly  reports  of  the 
Alexander  Hamilton  In¬ 
stitute  which  has  shown 
active  conditions  for  the 
past  four  months. 


In  1931  we  carried  the 
largest  volume  of  Food 
[  lineage  in  our  history. 


A^ADE  IN  THE  USA 


Times  Newspapers 
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KELLY-SMITH  COMPANY. 


NEW  YORK  CHICAGO 

PHILADELPHIA 


BOSTON  DETBOn 

ATLANTA 


Editor  &  Publisher  The  Fourth  Estate  for  February  20,  1  932 


37 


technique  of  bright  copy  writing  XwT’iSrtt'rJri 

DISCUSSED  BY  MACY  EXECUTIVE 

«*7L  •  •  0  117^  j  earthy  thinRs  and  creature  comforts. 

Teasing  Words  Into  Breezy  Slogans  Which  Sell  Goods  “The  elusive  dramatic  sense  is  the 

Described— “Trick”  Writing  Not  Necessarily  Most  f ^  the  novel  or  fresh  note  in 

,  ....  niass  of  uninteresting  or  often  re- 

EfFective  Says  Miss  Fitz-Gibbon  |>eated  facts,  and  to  pull  it  out  and  play 

_  it  up  big.  Take  any  new  startling  fash¬ 
ion.  It  is  never  big.  It  is  merely  a 

HOW  R.  H.  Macy  &  Co.,  New  ation  seems  a  little  more  so  than  the  dot  on  the  horizon.  Its  importance  has 
York  department  store,  got  its  others.  On  the  whole,  a  pun  or  rhyme  to  be  pulled  out  and  played  up.” 

pre-Christmas  slogan,  “Keep  Up  the  usually  works  out  better.  Now,  there  _  _  _ 

American  Standard  of  Giving,”  was  is  nothing  in  the  world  worse  than  a  iKifi  IC  MPTX/ ’T’C’DIUf 

described  by  Miss  Bernice  Fitz-Gibbon,  poor  pun.  You  watch  the  papers  this  1  IxULillNIli  Id  Il£<W  1  CtlxIVl 
chief  copy  writer,  apparel  division,  spring  and  you  will  see  the  same  old  ADVERTISING 

Macy  company,  in  a  recent  address  to  puns  cropping  up.  A  page  of  suits  _ 

the  New  York  Times  class  in  news-  advertised  will  be  ‘Suit  yourself  this  c  •  u  j  m  i  . 

iner  Xrtising.  .spring.'  With  regard  to  shoes,  there  Newspaper.  Intro- 


TRULINE’  IS  NEW  TERM 
IN  ADVERTISING 


the  New  i  orh 
paper  advertising 


Scripp.-Howard  Newspaper.  Intro- 

*~Lunching  in  a  crowded  restaurant,  arc  no  puns  left  that  have  not  been  duce  Word  To  Define  Cost  of 
Miss  Fitz-Gibbon  learned  from  a  done  to  death.  Nothing  that  I  can  Trading  Area  Circulation  as 

w-aitress  that  the  average  luncheon  summon  to  mind  will  be  more  stale,  Aid  to  Space-Buying 

check  was  about  $1.  hackneyed  and  generally  dreary  with  _ 

"That  started  a  whole  line  of  think-  repitition  than  ‘Stepping  out  in  fashion,’  a  new  factor  in  advertising  rate  de- 
ing,”  she  said.  “Here  we  were  in  the  or  what  is  even  more  dismal,  ‘Fashion  termination  was  introduced  this  week 
midst  of  supposedly  hard  times,  and  yet  puts  her  best  foot  forward  1  There  are  the  form  of  the  “truline  rate,”  a 
here  were  hundreds  of  persons  spending  plenty  of  gcxxl  puns  left,  however,  term  sponsored  by  the  Scripps-Howard 
$1  or  more  every  day  for  their  lunch-  Take,  for  example,  a  few  successful  Newspapers.  This  is  the  definition 
eons.  I  took  out  a  pencil  and  scribbled  headlines  that  have  appeared  recently:  given  to  the  rate  actually  paid  bv  an 


A  new  factor  in  advertising  rate  de¬ 


down,  ‘American  Standard  of  Living.’  “ 

Obviously  the  only  word  in  that  phrase  “ 
that  could  be  mulled  around  was  ‘living.’  sea.' 
I  started  accordingly  with  the  alphabet,  “1 


‘One  deb — no  debit. 


advertiser  for  circulation  inside  the 


‘Between  the  debit  and  the  deep  blue  standard  A.B.C.  trading  territory  as 
_  compared  for  the  rate  paid  for  total 


I  started  accordingly  with  the  alphabet,  “In  that  last  case,  we  had  ‘devil  and  circulation. 

■hiving,  civing,  diving,  fiving,  giving.’  the  deep  blue  sea.’  We  switched  ‘devil’  Harry  A.  Casey,  sales  promotion  man- 
Then  I  wrote  it  this  way,  ‘American  and  substituted  ‘debit’  after  working  gger  of  the  Scripps-Howard  News- 
Standard  of  Giving,’  and  it  clicked.  strenuously  with  the  dictionary.  papers,  explained  the  new  term  thus : 

•'The  ne.xt  matter  was  what  way  I  “‘More  billing— less  cooing.’  “If  you  pay  a  dollar  a  dozen  for 

would  phrase  the  whole  sentence.  I  “‘Until  debt  do  us  part’  razor-blades  and  find  that  only  half  of 

started  with  ‘Don’t  Give  Up  the  Ameri-  “  ‘And  the  discounts  reign  lik< 

can  Standard  of  Giving,’  then  ‘Don’t  der  on  the  China  cross  the  way. 

Lower  the  American  Standard  of  Giv-  “One  day  we  had  to  write 


papers,  explained  the  new  term  thus : 

“If  you  pay  a  dollar  a  dozen  for 
razor-blades  and  find  that  only  half  of 


“‘And  the  discounts  reign  like  thun-  them  are  sharp  and  usable,  you  are 
r  on  the  China  cross  the  way.  really  paying  at  the  rate  of  ^  a  dozen 


Lower  the  American  Standard  of  Giv-  “One  day  we  had  to  write  an  ad-  for  the  sharp  gnd  useful  blades.  If 
ing,’  and  by  the  time  I  had  finished  the  vertisement  for  babies’  bibs.  By  play-  you  consider  that  that  part  of  a  news- 
j  dessert,  ‘Keep  Up  the  American  Stand-  ing  around  with  ‘bibs’— and  going  paper’s  circulation  which  is  in  the  trad- 
ard  of  Giving,’  and  it  clicked.  The  through  the  consonants  for  a  rhyme —  ing  area  is  the  useful  part,  it  naturally 
wording  was  short  and  of  the  right  we  got  ’nibs.’  The  headline  finally  ran :  follows  that  circulation  bevond  the  area 
length  to  run  over  a  full  newspaper  ‘Bibs’  for  his  nibs.’  is  not  useful.  If.  for  instance,  50%  of 

“This  headline  was  highly  successful,  the  circulation  is  considered  to  be  waste. 


“The  fact  that  this  wording  was  posi-  Another  time  we  had  to  run  an  adver-  then  the  real  rate  may  be  considered  to 
five,  and  the  two  other  wordings  nega-  tisement  on  men’s  shirts,  stressing  the  he  double  the  apparent  agate  line  rate, 
tive  meant  nothing  at  all.  One  of  the  point  that  the  sleeves  would  not  fray  if  a  newspaper  at  18c.  a  line  has  50% 
first  things  to  unlearn  in  writing  copy  at  the  cuffs.  The  headline  finally  ran :  of  its  circulation  in  the  trading  area, 
is  this  fiction  about  negative  copy  appeal  ‘Papa  frayed— Mama  ’faid.’  with  50%  considered  as  waste,  then  the 

being  bad.  It  isn’t.  Some  of  the  most 


w'ith  50%  considered  as  waste,  then  the 


“Of  course,  the  really  big  advertising  Truline  rate  is  36  cents. 


powerful  copy  written — Unguentine,  slogans  are  not  produced  in  this  artificial  “in  a  certain  city,  tliere  is  a  news- 
pink  toothbrush,  halitosis,  athlete’s  foot  fashion.  They  are  rarely  clever — they  paper  with  a  rate  of  10  cents  a  line; 
—have  been  negative  campaigns  usually  come  out  of  a  thorough  soaking  %.4%  of  the  circulation  is  in  the  trad- 
throughout.  Macy’s  ran  a  very  sue-  in  the  situation.  For  instance,  such  ing  area.  The  Truline  rate  is  there- 
cessful  men’s  campaign  based  on  nega-  bell-ringers  as  ‘Say  it  with  flowers’  or  fore  10.3  cents.  Another  newspaper  in 
tive  appeal.  Each  advertisement  was  ‘Safety  First’  probably  never  came  out  that  city  has  57.6%  of  its  circulation  in 
headed  ‘Picture  of  a  man  not  wearing  of  just  scribbling  on  paper.  You  may  the  trading  area.  Its  agate  line  rate  is 
Macy’s  sox.’  Perhaps  you  remem-  be  interested  in  the  way  our  slogan,  29c.  Its  Truline  rate  is  50.1.  A  news- 

ber  it.”  ‘It’s  smart  to  be  thrifty,’  was  coined.  We  paper  with  a  low  milline  rate  may  have 

Vf;,.  _  j _ i _  t _ i  _ j _ TkA _ >_  rk  a  f  _  .  r  •  ...  ,  •  , 


Macy’s  sox.’ 
ber  it.” 


Miss  Fitz-Gibbon  cited  the  develop-  had  just  gone  down  to  Macy’s  D.  A.  and  a  large  percentage  of  circulation  which 
ment  of  the  Christmas  slogan  as  an  ex-  had  checked  the  Social  Register  and  under  analysis  may  be  considered  as 

ample  of  what  she  called  the  tricks  of  found  out  that  a  great  many  of  the  waste.  The  milline  rate  would  not  in- 

the  trade,  the  writing  of  headlines  and  socially-elect  had  deposit  accounts  dicate  that  fact.  But  the  Truline  does, 

slogans.  with  us.  As  I  went  over  the  names  it  (Whether  the  advertiser  considers  cir- 

”Not  for  one  moment,”  she  said  par-  occurred  to  me  that  that  was  a  curious  culation  beyond  the  A.  B.  C.  radius  as 
'  enthetically,  “do  I  believe  that  the  best  situation.  Here  were  names  of  million-  waste,  or  whether  he  figures  some  other 

;  advertising  writers  are  the  ones  that  aires — people  who  didn’t  have  to  save  factor  as  waste,  does  not  matter  as  long 

;f  an  juggle  words  and  play  tricks  with  money — that  were  doing  their  shopping  as  some  percentage  of  waste  on  some 

phrases.  Actual  tests  made  by  checking  for  cash  in  a  big,  popular-price  store,  arbitrary  basis  is  used.) 

J  ;  up  sales  in  stores  and  counting  coupon  All  of  this  precipitated  a  discussion  of  “Find  the  percentage  of  a  newspaper’s 

ji  rrtums  from  magazines  have  proved  how  fashionable  it  had  become  for  the  total  circulation  which  is  in  the  A.  B.  C. 

I  that  the  best  advertisements  ever  run  upper  ten  to  come  down  to  34th  Street,  trading  area.  The  resulting  figure  is 

j  have  had  simple  forthright  headlines  These  people  did  not  have  to  save  to  100  as  the  agate  line  rate  is  to  the 

backed  hv  a  cnttnrl  cAllinrr  covincr  mnriAir  Ka.  ♦Ua 


\\  by  a  sound  selling  idea.  Now  money — they  were  saving  money  be-  Truline  rate.  Therefore,  divide  the 

M  It  I  believe  all  this,  doubtless  you  are  cause  frugality  had  become  the  fashion,  trading-area  figure  into  100  and  mul- 

^  wondering  why  I  bother  to  talk  about  Thriftiness  is  smart.  It  was  a  short  step  tiply  by  the  agate  line  rate  to  find  the 

p  the  tricks  of  the  trade  at  all.  For  a  from  this  to  ‘It’s  smart  to  be  thrifty’.’’  Truline. 

very  practical  reason.  I  am  stressing  Miss  Fitz-Gibbon,  commenting  that  “One  hundred  divided  by  57.6  multi- 


“One  hundred  divided  by  57.6  multi- 


tbese  tricks  because  of  their  value  in  “after  all,  you  either  are  or  are  not  plied  by  29  equals  50.1 
^>ng  an  index  to  copy  possibilities  of  bom  with  certain  traits,  and  there  is  “Many  factors  are  to  be  considered  in 
job  applicants.  Probably  many  of  you  little  that  can  be  done  alxiut  it,”  named  judging  a  newspaper  as  a  medium.  The 
*ill  at  some  time  be  aplpying  for  ?  three  qualities  of  the  good  copy  writer —  Truline  is  offered  as  such  a  factor,  new, 
ropy  writing  job.  It’s  a  fact  that  the  gregariousness,  materialism,  and  sense  and  particularly  useful  in  1932.” 

*ay  to  land  a  copy  job  in  a  store  or  of  the  dramatic.  _ 

cleverness.  ‘‘If  you  are  gregarious”  she  said,  you  ST.  LOUIS  EXECUTIVES  MEET 
an,  It  1  am  hiring  a  copy  writer  like  to  get  around,  go  places,  do  things,  ~.  .  . 

jind  have  to  hire  one  quickly,  as  usually  see  people  and  mix.  You  should  be  The  business  executives  of  the  St. 

•'^PPens,  I  shall  take  the  bright,  fresh  filled  with  a  great  curiosity  about  your  Louis  newspapers  m^  at  a  luncheon  m 
writer,  and  assume  that  he  can  turn  fellow-man.  You  should  be  able  to  Hotel  Jefferson,  Tuesday  noon,  Feb. 

roe  routine,  day-to-day  stuff  as  identify  yourself  with  the  man  about  to  rjnd  chattm  for  several  hours  about 
*rtl.  If  a  junior  copy  job  is  open,  we  lay  in  a  stock  of  shirts,  or  a  woman  various  subjects.  No  business  was 
*sk  a  dozen  likely  applicants  to  write  on  the  verge  of  buying  an  electric  stove,  ^ansacted.  Those  present  Joseph 
leveral  ads  on  given  subjects.  The  or  a  debutante  babbling  about  her  first  Pulitzer,  president,  and  A.  G.  Li^oln, 
person  hiring  the  writers  goes  through  party,  or  an  old  lady  buying  a  long-  ^cretary.  Post  -  Distpalch:  Elzey 

selects  some  headlines  that  sleeved  wool  union  suit.  No  good  copy  Roberts,  president  ^d  publisher,  and 
ick,  and  says  to  his  associates,  ‘Say,  could  possibly  come  out  of  a  monastery  J-  ,  uianager,  Star; 

^1?,,?".'.  sound  bright.  Listen  to  this.’  or  a  convent.  J-.  A.  Callahan,  publisher  Oscar  Buder, 

Writing  a  slogan  comprises  three  “A  good  advertising  writer  likes  vice-president.  Times;  W.  C.  r^us^, 
VAs  **  write  down  the  name  of  things.  This  is  one  trait  that  usually  s^retary  and  treasurer,  and  D.  B. 
Ha  ^  ^'merchandise  and  then  scribble  differentiates  him  from  the  newspaper-  Houser,  vice-pre^dent  and  advertising 
all!*"  P.  from  three  standpoints —  man.  'The  latter  is  interested  in  people  Globe-Democrat,  and  Elmer 

-11  .^*bon,  rhyme  and  pun.  Of  course,  and  events,  whereas  your  advertising  R- ^Stock,  secretary,  St.  Louis  Publish- 
roe  methods  are  artificial,  but  alliter-  man  is  interested  in  the  luxurious  ers  Association. 


T.  L.  Ryan,  general  manager,  Star; 
J.  A.  Callahan,  publisher,  Oscar  Buder, 
vice-president.  Times;  W.  C.  Houser, 
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MEASURE  TO  NEAREST  QUARTER  INCH  AND  RECORD  IN  DECIMALS 


Sample  of  Binghamton  (N.  Y.)  Press  ledger  sheet  for  keeping  rural  correspondents*  accounts.  Each  correspondent 
has  a  page  in  this  ledger  and  the  amount  of  his  copy  used  is  computed  daily  in  inches  and  decimals.  Photographs 
are  also  credited.  A  single  page  shows  correspondent’s  record  for  a  year  and  simplifies  bookkeeping.  In  the  above 
reprodurtion  of  the  ledger  sheet  the  cross-lines  have  been  omit  ted. 


\  SYSTEM  for  keeping  rural  corre- 
1  spondents’  accounts  day  by  day  and 


iT.  spondents’  accounts  day  by  day  and 
providing  a  monthly  and  yearly  voucher 
for  each  correspondent  has  b«en  satis¬ 
factorily ‘worked  out  by  the  Binghamton 
(N.  Y.)  Press.  On  a  single  ledger 
page,  measuring  14  by  lOi  inches,  there 
is  space  to  show  the  amount  of  the 
correspondent’s  copy  printed  and  the 
number  of  photographs  used  every  day 
of  the  year.  Each  correspondent  has  a 


separate  page.  The  space  is  computed 
daily  in  inches  and  decimals.  Details 
of  the  photographs  are  carried  on  the 
reverse  side  of  the  page. 

The  obvious  advantage  of  the  plan  is 
that  it  eliminates  badljr  muddled  ac¬ 
counts  and  the  complaints  of  corre¬ 
spondents  as  to  their  pay  and  space 
measurements.  In  addition  it  simplifies 
the  bookkeeping  so  that  checks  can  be 
mailed  on  the  first  of  the  month.  At 


the  end  of  the  month  the  totals  are 
taken,  computed  in  terms  of  money,  ap¬ 
proved  by  the  state  editor,  and  turned 
over  to  the  business  office. 

Another  advantage  of  the  system,  ac¬ 
cording  to  Tom  R.  Hutton,  editor,  is 
that  it  enables  editorial  executives  to 
see  at  a  glance  the  work  of  the  various 
correspondents.  In  the  case  of  the 
Press,  which  has  60  correspondents,  this 
is  a  decided  merit. 


GEORGE  WASHINGTON 
AD  COPY  CITED 


W.  W.  Fry,  President  of  Ayer 
Agency,  Tells  Wharton  Institute 
that  Sound  Advertising  Still 
Shows  Way  to  Success 


.An  advertisement  in  the  New  York 
Daily  Advertiser,  answered  by  George 
Washington  in  1789,  and  another  in¬ 
serted  by  Washington  in  the  Maryland 
.Advocate  and  Commercial  Advertiser, 
of  Baltimore,  were  cited  by  W.  W.  Fry, 
president  of  N.  W.  Ayer  &  Son,  Phila¬ 
delphia  advertising  agency,  speaking 
Feb.  18  at  the  Wharton  Alumni  Insti¬ 
tute  of  Business  at  the  University  of 
Pennsylvania. 

The  first  advertisement  offered 
“superfine  American  broadcloths”  caus¬ 
ing  Washington  to  write  to  a  friend  in 
\ew  York  to  make  a  purchase  for  him. 
Washington’s  own  advertisement  offered 
to  sell  on  easy  terms  20,000  acres  of 
land  on  the  Ohio  and  Great  Kanawha 
rivers. 

Mr.  Fry  listed  three  essentials  to 
commercial  success,  today  as  well  as 
in  the  past — a  worthy  product,  adequate 
distribution,  and  sound  advertising. 

He  said  he  did  not  fear  the  influence 
upon  advertising  of  “certain  recently 
published,  allegedly  humorous  maga¬ 
zines,”  but  that  he  did  “deeply  resent 
what  I  consider  the  debauching  of  ad¬ 
vertising.  which  has  been  a  sympton  of 
our  business  hysteria  of  the  past  few 
years.” 

He  added ;  “I  have  viewed  this  with 
concern,  but  not  with  alarm,  for  sincer¬ 
ity  is  ever  more  potent  than  insincerity. 

Referring  to  Washington’s  real  estate 
advertisement,  Mr.  Fry  said; 

“In  every  essential  that  process  by 
which  Genera  1  Washington  obtained 
settlers  for  his  land,  is  repeated  over 
and  over  again  today  by  commercial 
America.  'The  road  is  broader  and 
smoother  and  swifter.  News  from  all 
over  the  world  is  gathered  by  trained 
reporters  and  clicked  by  wire  and  radio. 


It  is  set  in  type  by  machines  instead 
of  fingers.  Machines  which  cast  the 
type  as  they  set  it.  Vast  presses  driven 
by  electricity  roll  off  their  editions  by 
the  hundred  thousands,  to  be  carried  in 
swift  motor  trucks,  trains  and  air¬ 
planes.  Specialized  organizations  exist 
for  the  writing  of  advertisements  and 
for  planning  the  use  of  them,  but  the 
process  is  the  same.  If  you  have  some¬ 
thing  to  sell,  you  may  sit  down  and 
write  an  advertisement  about  it,  take 
it  to  any  one  of  the  13,685  daily,  weekly, 
and  monthly  publications  of  general 
circulation,  and  have  it  printed  and  cir¬ 
culated  to  the  public,  just  as  General 
Washington  did  one  hundred  and  fifty- 
nine  years  ago. 

“The  goods  advertised  must  be  right, 
and  satisfy  human  need  and  desire. 
They  must  be  placed  where  those  who 
are  intended  to  use  them  may  procure 
them  easily.  The  advertising,  to  be 
truly  successful  must  be  sound;  its  sin¬ 
cerity  must  be  evident;  there  must  be 


STAFF  CHANGES  IN  TOLEDO 


- 


10th  District  Approves  Campsiia^ 
New  Constitution  Ratified 

(U]/  telegraph  to  Editor  &  Pcblisheii 
San  Antonio,  Tex.,  Feb.  1^ 
movement  to  advertise  advertising 
launched  here  yesterday  at  a  niei; 
of  the  Tenth  District,  Advertising  Fr 
eration  of  America. 

The  directors,  presided  over  by  I 
M.  Racey  of  Dallas,  tenth  district  ^ 
ernor,  voted  to  begin  a  district-\» 
program  of  presenting  to  the  public  ■ 
functions  of  advertising  in  relation  til 
business,  stressing  the  advantage 
protection  afforded  in  the  purchase  o,i 
advertised  products  and  services.  f 
The  program  will  be  preser-  ' 
through  the  media  of  newspapers.  «: 
door  bulletin  boards,  radio  and  dirt 
by-mail.  In  emphasizing  its  timelinti: 
it  was  declared  that  today  the  purchaj 
ing  power  of  a  dollar  is  $1.40  comnartc 
with  $1.  as  of  1926. 

The  new  tenth  district  constitutia 
was  announced  in  effect,  having  bw 
ratified  by  two-thirds  of  the  member 
clubs.  It  provides  among  other  thinj. 
that  clubs  not  affiliated  with  the  Adver 
tising  Federation  of  America  may  bi 
admitted  to  the  tenth  district  group  on 
approval  of  three-fifths  of  the  directors 
This  change  is  aimed  at  expanding  use¬ 
fulness  of  the  organization  througi 
admittance  of  clubs  in  towns  too  smal 
to  afford  national  affiliation. 

The  new  constitution  also  provides  i 
more  democratic  form  of  electiiif 
officers  and  directors. 

A  resolution  adopted  today  authorirecl 
efforts  to  place  in  employment  a  selectee, 
list  of  University  of  Texas  graduate 
who  have  major^  in  advertising. 

Dates  for  the  next  district  conventioc 
to  be  held  at  Austin,  were  set  tentatively 
as  Oct.  27,  28  and  29. 


the  ring  of  truth  in  the  written  word, 
the  reasonable  statement,  the  actual  de¬ 
scription. 

“Guided  by  these  principles,  and 
granted  the  will  to  win,  the  willing¬ 
ness  to  work,  and  some  measure  of  the 
courageous  faith  of  our  forefathers,  I 
do  not  fear  the  new  road,  the  higher 
speed,  or  the  future  problems  of  Amer¬ 
ican  business.” 


Robert  S.  Brown,  Sunday  editor, 
Toledo  Times,  has  been  appointed  act¬ 
ing  asscKiate  editor  and  placed  in  com¬ 
plete  charge  of  the  editorial  department. 
He  also  retains  his  duties  as  Sunday 
editor.  Elmer  Williams,  former  re¬ 
write  man  of  the  Toledo  News-Bee  has 
been  appointed  night  city  editor,  and 
Ken  Miller  also  of  the  News-Bee  has 
joined  the  desk.  Ingrid  Jewell,  former 
feature  writer,  has  returned  to  the  staff. 
John  D.  Dun,  associate  editor  of  the 
Morning  Times  has  been  granted  a 
leave  of  absence.  He  will  go  to  the 
southwest  with  Mrs.  Dun,  who  is  ill. 
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Brush-Moore  Newspapers,  Inc. 


SET  IN  LUDLOW  TEMPO  MEDIUM  AND  TEMPO  LI6HT 


HARRIS  MANAGING  EDITOR 

T.  Harris,  former  city  editor,  St. 
Petersburg  (Fla.)  Times,  has  b« 
named  managing  editor  of  that  pape  I 
He  succeeds  the  late  W.  L.  Straub. 


The  complete  news- 
picture  and  feature 
service  .  .  .  meeting 
every  daily  newspaper 
need  beyond  wire  and 
local  news. 


NEA  Service,  Inc, 

1200  W.  3d  St.,  Cleveland,  Ohio 


Effective  Modern 
Typefaces 

are  available  to  the  Ludlow- 
equipped  composing  room- 
typefaces  your  advertisers  will 
heartily  appreciate  and  use  to 
advantage. 

Ludlow  Typograph  Co. 
2032  Clybourn  Ave.,  Chicago 
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...  8  paetenger  Stinton 
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CONSISTENTLY 

CONSTRUCTIVE 


We  use  " CONSISTENTLY  CONSTRUCTIVE”  as  the  title 

for  this  advertisement  because  it  accurately  represents  the 
efforts  of  EDITOR  &  PUBLISHER  on  behalf  of  the 
newspaper  industry  and  its  allies. 

There  can  be  no  question  in  the  minds  of  editors,  pub¬ 
lishers  and  executives  of  newspapers  as  to  the  loyalty  of 
EDITOR  &  PUBLISHER  to  their  cause. 

There  can  be  no  question  in  the  minds  of  national  and 
local  advertisers  and  advertising  agencies  as  to  the  effi¬ 
ciency  of  EDITOR  &  PUBLISHER  in  presenting  to  them 
the  merits  of  newspapers  as  advertising  media. 

EDITOR  &  PUBLISHER  has  proven  its  own  value  as  an 
advertising  medium  to  newspapers,  to  advertisers  and  to 
advertising  agencies.  This  has  been  demonstrated  in  the 
volume  of  advertising  it  has  printed  right  along  despite  a 
general  tendency  to  curtail  somewhat  in  the  use  of  space 
and  frequency  of  insertions. 

EDITOR  &  PUBLISHER  is  a  fixed  need  to  all  interests 
that  have  found  the  advertising  way  the  best  way  to 
succeed  —  but  to  these  interests  we  want  to  say  that  now 
more  than  at  any  other  time  it  is  necessary  for  them  to  be 

“CONSISTENTLY  CONSTRUCTIVE”  in  their  efforts. 


EDITOR  &  PUBLISHER 

1  700  Times  Square  Buildins,  Times  Square,  New  york  City 
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NEWSSTAND  CONTROL 
UP  IN  MONTREAL 

Draft  of  Unucual  By-Law  Submitted 
to  Committee — Gives  Broad 
Powers  to  City  in  Regu¬ 
lating  Paper  Sales 

(Special  to  Kditor  &  Pi'BLIsher) 

Montreal,  Feb.  15 — Draft  of  a  by¬ 
law  which  would  virtually  Rive  the  city 
of  Montreal  control  over  the  sale  of 
newspapers  and  periodicals  has  been 
submitted  by  the  executive  committee 
of  the  city  council.  The  measure  is 
broad  in  its  scope  and  will  no  doubt 
create  considerable  controversy  before 
it  is  ratified. 

The  by-law  provides  for  a  closer  re¬ 
striction  of  news  vendors  and  vending 
and  would  give  the  executive  committee 
the  right  to  determine  where  news¬ 
papers  and  publications  may  be  sold, 
who  may  sell  them,  the  number  of  em¬ 
ployes  to  be  allowed  each  concessionaire, 
the  ages  of  such  employes,  the  hours 
they  may  work,  methods  of  disposing 
their  wares,  rates  for  the  different 
kiosks  provided  by  the  city  and  many 
other  radical  matters. 

The  regulations  define  the  class  of 
publications  to  be  affected  as  any  news¬ 
papers,  periodicals,  magazines,  reviews, 
books  or  publications  dealing  with  the 
stock  exchange  operations,  or  race  meet¬ 
ings.  As  all  of  the  daily  press  and 
many  other  publications  deal  with  these 
matters  the  measure  will  cover  prac¬ 
tically  every  type  of  publication. 

Location  of  the  kiosks  and  restric¬ 
tions  proposed  to  be  placed  on  the  ven¬ 
dors  are  being  discussed.  The  by-law 
would  prohibit  the  sale  or  display  of 
certain  papers  and  publications  on  the 
streets  and  other  public  thoroughfares, 
in  parks,  etc.,  within  the  limits  of  the 
city. 

Former  city  employes  will  benefit  by 
the  following  clause;  “News  kiosks 
and  newsstands  may  be  allotted  and  the 
licenses  connected  therewith  may  be 
issued  preferably  to  former  civic  em¬ 
ployes  who  are  not  in  receipt  of  any 
pension  from  the  city  and  who  are 
crippled,  ill  or  destitute,  -as  well  as  to 
the  widows  of  such  employes.” 

The  usual  penalties  are  provided  for 
the  infraction  of  the  provisions  of  the 
by-law. 

Adds  New  Women’s  Feature 

The  Boston  Sunday  Post  recently  or¬ 
ganized  a  new  department  for  its  women 
readers,  titled  the  “Women’s  Court  of 
Life,”  to  which  readers  may  submit  any 
questions  involving  home,  life,  finance, 
ethics,  education  or  etiquette,  ^^embers 
of  the  Court  are  Dean  Bernice  Brown, 
education ;  U.  S.  Commissioner  of  Immi¬ 
gration,  Anna  Tillinghast,  ethics; 
Louisa  Pryor  Skilton,  home  economics 
expert,  finance ;  Princess  Radziwill, 
formerly  of  the  Russian  Imperial  Court, 
etiquette:  Mrs.  Grace  M.  Poole,  vice- 
pres..  General  Federation  of  Women’s 
Clubs,  life,  and  Frances  McDonald,  lay 
judge.  Good  Will  Court  of  New  York, 
home. 


Want  Subscription  Reinstated 

Scarlet  and  Black,  campus  newspaper 
at  Grinnell  College,  Grinnell,  la.,  is 
conducting  a  campaign  to  have  the  col¬ 
li  lege  library  reinstate  its  subscription  to 

I  the  Chicaqo  Tribune,  cancelled  recently 

i  because  of  the  paper’s  anti-prohibition 

I  attitude.  Students  quoted  by  the  col¬ 

lege  paper  disapproved  of  the  faculty 
committee’s  action. 


Reed  Succeeds  Carter 

Paul  Reed  was  recently  named  cir¬ 
culation  manager  of  the  Lubbock  (Tex. I 
Atcilanche-Joumal.  He  succeeds  F.. 
Paul  Carter,  who  resigned,  to  become 
assistant  circulation  manager  of  the 
Tulsa  Tribune. 

Motoring  to  Miami 

Abram  Newman,  circulation  manager 
of  the  New  York  Eveninq  Post,  left 
this  week  with  Mrs.  Newman  on  a  mo¬ 
tor  trip  to  Miami,  Fla.  They  will  be 
gone  for  two  weeks. 


HELD  COOKING  SCHOOLS 

The  following  dailies  have  conducted 
Home  Economics  and  Cooking  schools 
recently:  Pittsburgh  Post-Gazette; 

Madison  (Wis.)  Capital  Times;  Rome 
(N.  Y.  Sentinel;  Coming  (N.  Y.) 
Evening  Leader;  Montgomery  (Ala.) 
Adi’crtiser;  Atlanta  Georgian;  Windsor 
(Ont.)  Border  Cities  Star.  The  New 
Bedford  (Mass.)  Times  will  hold  its 
Homemaker’s  and  Food  Show  Feb. 
2.1-26.  The  New  Bedford  Evening 
.Standard  and  Morning  Mercury  cook¬ 
ing  school  will  be  held  Feb.  24-27.  The 
Yankton  (S.  D.)  Press  and  Dakotan 
will  hold  its  third  cooking  school 
March  22-25. 


Grouping  Women’s  Features 

Adding  a  local  fashion  feature  to  the 
page,  the  Chicago  T ribune  is  grouping  its 
women’s  features  on  one  page,  together 
with  the  movie,  theater  and  literary 
reviews.  The  cartoon,  “Gasoline  Alley,” 
has  been  moved  over  to  the  motion  pic¬ 
ture  directory  page.  New  type  faces 
are  being  used  on  the  headlines  of  the 
women’s  features.  Rhea  Seeger  is  writ¬ 
ing  the  new  daily  fashion  column  for 

women. _ 

Conducting  Staff  Contest 
The  Waterbury  (Conn.)  American 
and  Republican  is  conducting  a  circula¬ 
tion  contest  among  staff  members.  To 
the  employe,  exclusive  of  the  circulation 
department,  getting  the  most  subscrip¬ 
tions  for  either  or  both  papers,  5^5  in 
gold  plus  a  bonus  for  each  subscription 
will  be  paid.  Also  $25  in  gold,  plus 
bonuses,  will  be  divided  among  the  next 
three  highest  contestants.  The  contest 
lasts  a  month. 

Starts  Airplane  Delivery 

The  Little  Rock  Arkansas  Democrat, 
Feb.  15,  started  airplane  delivery  to 
Fort  Smith  and  Fayetteville.  The  plane 
leaves  at  2  p.m.  and  arrives  at  Ft. 
Smith,  180  miles  west  of  Little  Rock 
at  3:20.  Motor  bus  is  used  to  trans¬ 
port  the  newspapers  to  Fayetteville. 
R.  M.  Dunston,  circulation  manager, 
was  a  passenger  on  the  first  delivery 

trip.  _ 

Central  States  Meet  March  15-16 
The  Central  States  Circulation  Man¬ 
agers’  Association  will  hold  its  next 
regular  meeting  at  the  Congress  Hotel, 
Chicago,  March  15  and  16,  President 
Joe  M.  Bunting,  Bloomington  (Ill.) 
Pantograph,  announced  this  week.  J.  F. 
Payne,  Fargo  (N.  D.)  Forum,  vice- 
president,  is  in  charge  of  the  program. 

Adds  Exchange  Column 

The  Vincennes  (Ind.)  Times  is  run¬ 
ning  an  exchange  column  each  Tues¬ 
day,  which  entitles  its  readers  to  “swap” 
anything  of  value  without  a  cent  being 
paid  through  the  deal.  All  advertise¬ 
ments  in  the  “Swap  It  Here”  column 
are  gratis  as  long  as  the  articles  men¬ 
tioned  are  not  for  sale. 


Promoting  Baby  Welware 

The  Waterbury  (Conn.)  American 
and  Republican  are  conducting  their 
annual  Baby  Welfare  campaign  to 
raise  $2,500  during  February.  This 
sum  has  been  raised  annually  for  16 
years  by  the  newspapers  to  finance 
health  stations  which  the  newspaper 
founded  throughout  the  city. 

Carriers  Win  Trip 

Three  Houston  (Tex.)  Press  carriers 
and  a  district  manager  won  a  trip  to 
the  New  Orleans  Mardi  Gras  recently 
by  showing  the  largest  incease  in  sub¬ 
scribers  during  January.  The  party  left 
on  the  night  of  Feb.  8  and  returned  Feb. 
10.  Art  T.  Lawson  is  the  press  cir¬ 
culation  manager. 

Returns  From  Bermuda 

Harry  Kallop,  circulation  manager, 
Newark  Eveninq  Neu’s,  has  returned 
from  a  holiday  in  Bermuda  with  his 
son  and  wife. 


Issued  Industrial  Number 

.\  special  industrial  and  financial 
issue  summing  up  the  progress  of  in¬ 
dustries  in  1931  was  recently  issued  by 
the  Ogden  (Utah)  Standard-Examiner. 


DEALERS  NOT  UABLE 


Illinois  Court  Upholds  Newsstand 
Owner  in  Libel  Action 

News  dealers  and  magazine  distribu¬ 
tors  cannot  be  held  liable  in  the  event 
of  the  publication  of  libelous  statements 
by  magazines  or  papers  they  distribute, 
unless  the  fact  that  the  magazine  or 
paper  contains  allegedly  libelous  infor¬ 
mation  is  brought  to  their  attention 
prior  to  its  distribution,  according  to  a 
recent  decision  of  Circuit  Court  Judge 
Fisher,  of  Rockford,  Ill.  The  judge 
dismissed  charges  preferred  against 
C.  E.  Hanson,  local  agent,  and  the 
Western  News  Company,  co-defendants 
in  a  libel  action  brought  against  them 
and  Real  Detective  Magazine  and  Edwin 
Baird,  editor,  by  Louis  D.  Hill  for 
$100,000  damages  claimed  as  a  result  of 
allegedly  libelous  statements  made  in 
the  September  issue  of  Real  Detective. 

After  the  judge  had  directed  a  ver¬ 
dict  of  “not  guilty”  against  C.  E.  Han¬ 
son  and  the  Western  News  Company  in 
this  case,  charges  against  Real  Detective 
and  Edwin  Baird  were  quashed. 

7,000  Telephone  Queries 

More  than  7,(X)0  telephone  calls  ask¬ 
ing  the  outcome  of  the  trial  of  Edward 
H.  B.  Allen,  charged  with  murdering 
his  sister’s  fiance,  were  received  by  the 
Norristown  (Pa.)  Times-Herald  on  the 
last  day  of  the  trial  which  resulted  in 
an  acquittal.  The  trial  was  held  in 
Norristown.  The  verdict  was  made  at 
10:57  p.m.,  and  the  paper  had  an  extra 
on  the  streets  at  11 :02.  Sales  of  the 
extra  totaled  7,625,  the  paper  reported. 

Home  Makers’  Club  Formed 

Formation  of  the  Miami  (Fla.)  Daily 
News  “Home  Makers’  Club,”  an  or¬ 
ganization  to  foster  home  interests  and 
to  meet  the  needs  of  Miami  housewives 
generally  was  effected  recently.  The 
plan  is  to  carry  on  work  begun  in  the 
News’  cooking  school,  conducted  re¬ 
cently.  Not  only  home  problems,  but 
arts,  sciences,  literature  and  industry 
are  to  be  discussed  by  the  club. 

Series  Attacks  Depression 

A  new  attack  on  depression  psychol¬ 
ogy  was  made  recently  by  the  Memphis 
(Tenn.)  Press-Scimitar  in  a  series  writ¬ 
ten  by  Forrest  Allen,  staff  member, 
which  told  in  detail  of  manufacturing 
plants  still  on  good  schedules.  In  his 
first  article,  Allen  drew  a  comparison 
between  the  number  of  people  employed 
and  the  jobless  registered  with  the 
Mayor’s  Employment  Committee. 

Winners  Receive  Awards 

Marjorie  Wood  was  awarded  the  first 
prize  of  $10  for  her  lion  model  in  the 
recent  Snow  Modeling  Contest  con¬ 
ducted  by  the  Salt  Lake  Telegram. 
Three  other  cash  awards  were  presented. 
Photographs  of  the  winning  models 
were  reproduced  in  the  Telegram. 

Addresses  Carriers 

Don  Fraser,  of  Salem,  Conn.,  creator 
of  the  comic  strip  “Yankee  Bill”  ad¬ 
dressed  Hartford  (Conn.)  Courant  car¬ 
riers  of  the  New  LA)ndon  district  in  the 
New  London  office  Feb.  5.  Henry  W. 
Winslow,  New  London  circulation  man¬ 
ager,  arranged  the  program. 


Selling  Washington  Medals 

Bronze  medals,  showing  the  head  of 
George  Washington  in  has  relief,  are 
being  distributed  by  the  Richmond 
(Va.)  News  Leader  as  souvenirs  of  the 
Washington  bicentennial  and  are  being 
sold  at  the  want  ad  counter  for  10  cents 

each.  _ 

Model  Home  Completed 
The  1932  Home,  sponsored  by  the 
Nashville  Tennessean,  opened  Sunday 
and  was  viewed  by  approximately  10.- 
OM  persons.  The  house  will  be  on  daily 
display  from  2  p.m.  until  10  p.m.  for 
the  next  week. 


Seeking  Courteous  Drivers 

The  Kalamazoo  (Mich.)  Gazette  and 
the  Automobile  Club  of  Michigan  are 
conducting  a  joint  contest  offering  $5 
daily  for  the  most  courteous  automobile 
driver. 


CARTOON  CONTEST 

The  New  Orleans  (La.)  lit,,, 
sponsoring  a  Game  of  Names  com 
A  series  of  cartoons  30  in  number 
being  run  daily  and  prizes  tota, o 
$1,500  are  being  offered  to  the  per., 
sending  in  the  nearest  correct  list 
names  for  the  cartoons. 


Running  School  Series 

The  Union  City  (N.  J.)  Hudson! 
patch  is  running  a  series  called,  ‘  W  hr 
Your  Child  Goes  to  School.”  t, 
articles  give  the  enrollment,  location  i 
school,  special  features  such  as  mil 
funds,  historical  displays  and  jun» 
police,  and  the  names  of  the  teaefe 

Prints  Carrier  Standards 

The  Carrier  Edition  of  the  CAkw 
Herald  and  Examiner  recently  publishj 
the  following  four  standards  by  wjuj 
a  perfect  carrier  boy  is  measurtt 
Avoid  complaints ;  give  perfect  deliver 
make  perfect  collections ;  and  get  nn 
orders. 


Daily  Buys  Fleet  of  Fordi 

A  fleet  of  closed  light  delivery  For! 
trucks  was  recently  purchased  by  tk 
Portland  Oregon  Journal  for  conw 
ing  papers  to  dealers,  corner  boys  jk 
route  carriers.  The  trucks  carry  paiv 
space  for  feature  advertising. 


Starts  Patriotic  Campaign 

The  Salt  Lake  Telegram  recenr: 
started  a  campaign  of  education  in  tk 
schools  to  foster  patriotism  and  p:- 
mote  respect  for  the  flag.  .X  bugle  lit 
color  guard  was  established  in  ear 
school. 


Utica  Carriers  Visit  N.  Y. 

Four  Utica  (N.  Y.)  Daily  Press  w 
rier  boys  visited  New  York  last  wed 
end  as  winners  of  the  recent  Pre^ 
carrier  boys’  contest.  They  were  ai 
companied  by  Elden  W.  Mathews,  cir 
culation  manager. 

To  Use  Tabloid  Section  | 

The  Patrolman’s  Beneficial  .\ssocu 
tion  of  Camden  County,  X.  J.,  plais 
to  use  a  special  tabloid  section  in  tk 
Camden  (N.  J.)  Courier-Post  nev- 
papers  instead  of  publishing  its  anmr 
year  book. 


Married  SO  Years 

T.  L.  C.  Wren,  circulation  depir 
ment.  Little  Rock  Arkansas  Demote 
and  Mrs.  Wren,  observed  the  goldr 
anniversary  of  their  marriage  Feb.  1; 
Their  son,  Thomas  E.  Wren,  is  a  men 
ber  of  the  newspaper’s  advertising  star 


Home  Makers  School 

The  Oil  City  (Pa.)  Derrick  cce 
ducted  a  four-day  Home  Makers’  SclKt 
recently  under  the  auspices  of  the  h 
Both  Home  Makers  School.  _ The  and 
ence  ranged  from  1400  to  1750  wotnr 
during  the  sessions. 

Plans  Yo-Yo  Contest 

The  New  Orleans  (La.)  Stales 
announced  the  staging  of  a  To-Yo^ 
test  with  prizes  varying  from  $100 
cash  to  a  silver  loving  cu]). 

Printing  Building  Cost  Series 

The  Chicago  Eveninq  Post  is  ph' 
ing  a  series  comparing  the  cost ; 
building  construction  in  Chicago  *■ 
other  large  cities  in  the  middle  west 

Running  Basketball  Articles 

The  Milwaukee  Wisconsin 
printing  a  series  of  special  articles  ' 
Dr.  Walter  E.  Meanwell,  famous 
versity  of  Wisconsin  basketball  cs' 

Carroll  Court  Clerk 

Dan  Carroll,  formerly  managing  ^ 
tor,  Albany  (N.  Y.)  Tivies-Unwn.^  '^ 
been  appointed  clerk  of  the  ' 
County  Children’s  Court. 

Selecting  Movie  “Royalty 

The  Younqstoum  (O.)  Jele^o^ 
conducting  a  poll  to  determine  the 
favorite  “King”  and  “Queen  of  o'' 
dom. 
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agency  executive  suggests  fee 

FOR  MERCHANDISING  SERVICE 


YOUR 

[type  metal  needs 


Frank  L.  Swigert  of  N.  W.  Ayer  Urges  Separate  Charge  for 
Service  Which  Entails  Direct  Outlay  on  Part  of 
Publisher — Discusses  Rates,  Circulations 


SUGGESTION  that  newspapers  deflation  of  other  papers’  circulations  or 

should  charge  separately  for  types  a  vast  duplication  of  circulation, 
iof  merchandising  service  which  entail  “A  newspaper  should  confine  its  cir- 
T '  I  direct  outlay  on  the  part  of  the  pub-  culation  within  the  trading  area  of  th< 

lion lisher  was  advanced  by  Frank  L.  Swi-  town  in  which  it  is  published.  Widelx 

5  ^  -jrt,  head  of  the  contract  department  of  scattered  circulation  beyond  suburbai 
ju-  H  X.  W.  Ayer  &  Son,  Philadelphia  adver-  limits  has  no  definite  value,  particularly 
acher  tising  agency,  speaking  at  the  recent  to  local  advertisers ;  nor  does  it  have 

convention  of  the  Pennsylvania  News-  value  to  the  general  advertiser  who  is 

[aper  Publishers  Association.  concentrating  his  efforts  within  your 

■*t  -  Discussing  how  newspapers  can  help  trading  area.” 

make  the  advertising  dollar  do  its  full  As  to  general  and  retail  advertising 
wh  duty  in  1932,  he  took  up  not  only  mer-  rates,  the  speaker  suggested  that  they 
chandising  service,  but  circulation,  rates,  should  be  equalized  or  approximated, 

iivm  and  advertising  make-up.  Disclaiming  any  intention  of  getting  intc 

:t  ra  “In  a  general  way,”  he  said,  “the  the  field  of  newspaper  rate  making,  Ik 

merchandising  service  should  be  what  said: 

the  advertiser  cannot  very  well  do  for  “We  have  traditionally  favored  scale 

*  himself,  but  the  newspaper  can  do  for  rates,  with  the  steps  not  too  close  to- 

c  him  at  little  or  no  extra  cost :  First,  gether — and  in  saying  that  I  realize  we 

„  2  to  study  the  local  market  and  trade  are  exceptional  among  agencies.  Not 

territory  and  give  information  thereon,  that  we  have  any  quarrel  w’ith  the  flat 

Second,  to  make  market  investigations  rate  as  such,  but  the  difficulty  is  to  set 

Rtneral  in  scope  but  to  share  the  find-  the  flat  rate  down  where  it  ought  to  be 
^  ings  with  discretion.  Third,  to  help  in  fairness  to  the  larger  users  of  space 
educate  the  dealer  in  better  merchandis-  those  who  can  exceed  25,000  or  SO.OOC 

,  mg  methods  and  urge  that  he  avoid  sub-  lines,  or  more.  Assuming  scale  rates 

stitutions  for  advertised  goods.  Fourth,  in  both  classifications,  the  base  of  each 

to  encourage  adequate  merchandising  by  should  be  the  same,  certainly  not  greater 

supplying  route  lists,  trade  maps  or  than  15  per  cent  differential,  if  any 

I  other  data  on  the  city  for  the  use  of  with  the  discounts  for  space  progres- 

*  the  advertiser’s  salesmen.  sively  paralleling  each  other  along  tc 

“Another  very  legitimate  form  of  as-  the  point  where  the  minimum  rate  is 

sistance  is  to  get  local  dealers  to  men-  reached.  That  gives  both  classes  of 

tion  frequently  in  their  advertising  the  advertisers — general  and  local — e(|ual 

■  !  product  that  is  advertised  by  the  manu-  •  .  . 

'1®!  iacturer.  This  can  be  done  by  the 
w«  i  publisher’s  local  salesmen  and  the  effort 
is  quite  compensated  for  by  the  addi¬ 
ct  *  i  tional  linage  his  local  customers  may 
St  ci:  j  use. 

!  "Other  types  of  service  which  entail 
j  direct  outlay  on  the  part  of  the  pub- 
’  lisher,  if  insisted  upon  and  thought  use- 
isocif  lul  to  an  advertiser,  could  properly  be 
pbi>  charged  for  on  a  service  basis.  It  is 
in  w  inequitable  to  include  this  cost  in  the 
n«v  rate  and  charge  alike  to  the  advertiser 
innit  who  doesn’t  want  and  cannot  use  such 
cooperation. 

“An  important  phase  of  service  to  a 
general  advertiser  is  the  position  ac- 
j.  corded  his  copy  on  the  pages  of  a 
torn'  I'^’spape''- 

roldf  ^  “Where  the  volume  of  advertising  in 
^  13  '■elation  to  the  amount  of  news  matter 
printed  requires  it,  the  well-style  of 
star'  “Itf-tip  is  our  preference,  in  order  to 
place  each  piece  of  copy  adjacent  to 
reading  matter.  The  well-style  contem- 
plates  the  advertising  arranged  on  both 
^  ‘  sides  of  the  page  with  the  reading  mat- 
L  I),  between  and  extending  down  to  the 
and  *^**reme  bottom  of  the  page.  Thus  with 
inmc  -j  ®^''^rtising  converging  from  both 
sid«  and  the  reading  dropping  in  well- 
style  between,  every  piece  of  copy  gets 
Its  chance.  It  is  unfair  to  the  user  of 
„  k.  J'Di  sizable  space  units  to  constantly  .  ,,,  , 

ftfor  of  the  pyramid-style  of  We  have 

iflfl  .  ™ke-up  with  his  copy  completely  shut 
'IS  away  from  reading.  The  argument  cation  advertising 

often  advanced  that  large  copy  can  be  customer,  but  in  the 

seen  anywhere  savors  cT 

*  ^Rsinst  the  volume  customer.” 

pn.  Discussing  circulation  methods,  Mr.  .. 

ist  fiwigert  said :  feel  that  it  is  c... 

I  “The  only  type  of  circulation  that  has  develop  advertisers, 
vfs  real  worth  as  a  goodwill  asset  is  that 

presented  by  the  readers  who  buy  a 
s»  o'wspaper  because  they  want  it  and 
ftej  s  oaye  confidence  in  it. 

nf  yccognize  that  a  certain  amount 

*  Ui  necessary  and  that  some- 

'  nnm*  I>y  a  premium  is  as  eco- 

sampling.  We 
be  before  a  reader  can 

1  it  mis  *  k  for  a  newspaper, 

ain  him  for  a  cer- 

?  *0  ‘hat  he  will  get 

What  what  it  stands  for. 

M  culation  '  inflation  of  cir- 

throiiirk  n  •  **^8Kcrated  sampling 
'’‘"I  '■  the  without  reference  to 

tL  of  e  '^’hen  the  circula- 

dicate  that°"*K'"‘^''^'’/  newspapers  in- 
that  the  result  can  only  be  a 


TiiMl«niark  Raff.  U.  S.  Patent  Office 


Every  type  metal  supply  needs  VITAFLUX,  the 
new  dross  reducing  and  metal  revitalizing  compound 
offered  by  the  Imperial  Type  Metal  Company.  This 
compound  reduces  dross  in  the  metal  to  a  fine  pow¬ 
der  free  of  lumps  and  visible  metallics.  Through  the 
medium  of  certain  ingredients  in  VITAFLUX  the 
casting  properties  of  the  metal  are  greatly  enhanced. 
These  VITAFLUX  advantages  plus  saving  in 
freight  will  help  you  lower  your  yearly  metal  costs. 

There  is  only  one  way  that  you  can  determine  the  big 
advantages  of  this  compound  for  your  metal.  That  is 
to  try  it  in  your  own  plant.  Send  today  and  get  a  box 
containing  a  dozen  tubes.  VITAFLUX  is  priced  at 
^2.75  per  box  or  *2.50  per  box  for  twelve  or  more  boxes. 
The  use  of  the  one  box  will  convince  you  of  its  merits. 


for  you  to  print  in  your  columns — th< 
latter  involving,  as  you  know,  all  the 
steps  of  writing,  layout,  art,  engraving 
composition  and  plating. 

“Where  is  there  a  service  that  can 
match  that  in  its  value  to  you?  There 
are  many  thousands  of  dollars  invested 
on  our  part  before  you  ever  know  that 
certain  advertisers  exist  or  ever  will 
had  accounts  in  our 
house  three  or  four  years  before  publi- 
was  done  for  the 

_ _ ^  .  meantime  the 

of  discrimination  prospective  advertiser  had  to  be  devel¬ 


oped  along  many  lines  so  he  could  do 
advertising  with  profit  to  himself.  We 
our  duty,  and  it  is,  to 
5.  It  is  not  unusual 
when  one  is  developed  that  a  number  of 
others  will  follow  and  offer  competition 
in  the  same  field.  This  all  means  more 
business  for  you.  Without  the  first  de¬ 
velopment,  however,  the  industry  would 
lie  dormant  as  far  as  advertising  is 
concerned. 

“It  is  rather  generally  felt  and  we 
subscribe  to  the  feeling,  that  there  is 
considerable  waste  in  newspaper  solici¬ 
tation  of  general  advertising.  The  con- 


IMPERIAL  Type  Metal  Company 

Philadelphia  •  New  York  •  Chicago  •  Los  Angeles 

Manufacturing  type  metals  only: 

LINOTYPE  INTERTYPE  MONOTYPE  THOMPSON 

ELROD  LUDLOW  STEREOTYPE  AUTOPLATE 
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Editor  &  Publisher  The  Fourth  Estate  for  February  20,  1932 


WHAT  OUR  READERS  SAY 


“EVOLUTION” 

To  Editor  &  Publisher;  You  have 
rendered  a  distinct  service  by  your  re¬ 
printing  of  Langdon  Smith’s  “Evolu¬ 
tion”  with  the  story  accompanying.  I 
am  pasting  your  article  in  a  bound  vol¬ 
ume  of  the  poem. 

The  compositor  omitted  the  word 
“anew”  from  the  next  to  the  last  line 
of  the  poem,  which  should  conclude: 

“Let  us  drink  anew  to  the  time 
when  you 

“Were  a  tadpole  and  I  was  a  fish.” 

Langdon  Smith’s  “Evolution”  has 
been  published  in  several  permanent 
forms.  In  1909  Genevieve  DeMent  of 
the  Fine  Arts  Building,  Chicago,  printed 
it  as  a  separate  book,  the  entire  poem 
being  engrossed  by  Oswald  Cooper,  with 
decorations  by  Fred  S.  Bertsch.  The 
art  work  includes  a  great  variety  of 
designs  in  which  tadpoles  and  fishes 
adorn  the  pages,  besides  sea  urchins, 
sea  anemones,  sea  horses,  seaweed ; 
these  were  gracefully  entwined  to  de¬ 
velop  fanciful  and  romantic  designs, 
such  as  the  formation  of  hearts  by  curv- 
ings  of  fish  bodies.  Carved  reindeer 
bones  and  other  suitable  sketches  illus¬ 
trated  various  lines  of  the  poem. 

In  1909  also  John  W.  Luce  &  Co.  of 
Boston  brought  out  a  book  “Evolution, 
a  Fantasy,”  containing  not  only  the 
Langdon  Smith  poem  but  also  quota¬ 
tions  from  works  on  evolution,  discus¬ 
sion  of  Darwin’s  “Origin  of  Species,” 
and  an  introduction  by  Lewis  Allen 
Browne.  The  type  was  set  within  spe¬ 
cial  designs  bordering  the  pages. 

In  1915  Luce  put  out  another  edition 
in  a  different  format  in  red  leather 
binding,  and  included  correlative  poems, 
such  as  Henley’s  “When  I  was  a  king 
in  Babylon  and  you  were  a  Christian 
slave”;  Carruth’s  “A  fire  mist  and  a 
planet.  .  .  some  call  it  evolution  and 
others  call  it  God”;  Aldrich’s  “Metem¬ 
psychosis”  ;  Charlotte  Perkins  Gilman’s 
“Similar  Cases” ;  Hayne’s  “Pre-Ex¬ 
istence.”  There  were  also  quotations 
from  Whitman,  Longfellow,  Hovey, 
Rosetti,  Grant  Allen,  and  others,  show¬ 
ing  a  line  of  thought  similar  to  Lang¬ 
don  Smith’s.  The  editing  was  by 
Laurens  Maynard,  who  also  contributed 
a  poem  “When  I  was  a  king  in  Egypt 
and  priest  of  the  sun  god  Re.”  Notes 
interpreted  scientific  terms  used  in  the 
poem. 

In  the  first  of  the  Luce  editions  praise 
was  given  to  Langdon  Smith’s  novel 
“On  the  Pan  Handle”  and  others  of  his 
miscellaneous  writings. 

By  your  article  I  have  been  led  to 
several  re-readings  of  “Evolution,”  and 
find  myself  stirred  as  of  old  by  its  senti¬ 
ments,  fine  artistry,  quotable  lines,  and 
romantic  sentiment.  Thank  you  for  re¬ 
minding  us  of  this  poem  and  for  pre¬ 
senting  it  to  a  newer  generation.  It  will 
perpetuate  itself,  but  it  has  occasional 
need  of  sponsors  lest  we  forget. 

Walter  Irving  Clarke. 

Philadelphia. 

ST.  LOUIS  SITUATION 

To  Edit(»  &  Publisher:  Knowing 
your  desire  for  accuracy,  I  invite  your 
attention  to  your  issue  of  Jan.  30,  page 
1,  containing  an  item  entitled  “Union 
Dispute  Settled,”  which  contains  erro¬ 
neous  statements.  The  article  describes 
a  settlement  in  conciliation  at  St.  Ixiuis, 
of  a  scale  case  between  St.  Louis  News¬ 
paper  Publishers  Association  and  St. 
Louis  Web  Pressmen’s  Union  No.  38. 
It  contains  the  following  statement: 

”...  The  controversy  had  been 
pending  since  November,  1930,  and  had 
been  arbitrated  unsuccessfully  once  and 
submitted  to  the  arbitration  board  of  the 
.American  Newspaper  Publishers’  Asso¬ 
ciation.” 

Apparently  your  correspondent  was 
unfamiliar  with  procedure  under  the 
International  Arbitration  Agreement  be¬ 
tween  the  I.P.P.  &  A.U.,  and  the 
A.N.P.A. 

St.  Louis  Pressmen’s  contract  expired 
Nov.  21,  1930. 

In  accordance  with  the  arbitration 
contract  the  local  parties  attempted, 
over  a  period  of  several  weeks,  to  rec¬ 


oncile  their  differences  by  conciliation. 
Failing  in  this  they  proceeded,  in  ac¬ 
cordance  with  arbitration  procedure  to 
organize  a  local  arbitration  board  which 
proceeded  to  try  the  case  and  rendered 
an  award  in  July,  1931. 

To  say  that  the  case  “had  been  arbi¬ 
trated  unsuccessfully  once”  is  mislead¬ 
ing  because,  under  the  arbitration  pro¬ 
cedure  the  award  of  a  local  board  may 
be  likened  to  the  award  of  a  lower  court. 
It  is  final  unless  one  or  the  other  of 
the  local  parties  appeal  or  unless  the 
local  parties  effect  a  compromise  settle¬ 
ment  to  avoid  an  appeal.  The  Interna¬ 
tional  Arbitration  Board  may  be  likened 
to  a  Supreme  Court  or  court  of  review. 
It  does  not  take  evidence. 

In  the  St.  Louis  case  notice  of  inten¬ 
tion  to  file  an  appeal  was  given,  but 
said  appeal  was  never  perfected,  and 
it  is  erroneous  to  state  that  the  St. 
Louis  case  was  “submitted  to  the  arbi¬ 
tration  board  of  the  American  News¬ 
paper  Publishers  Association.” 

It  was  not  submitted  and  when  a 
tentative  date  was  set  whereon  the  local 
parties  might  perfect  their  appeal,  they 
asked  that  the  case  not  be  pressed,  be¬ 
cause  of  indications  that  a  mutually 
satisfactory  compromise  might  be 
reached  locally  which  would  automati¬ 
cally  remove  the  case  from  the  juris¬ 
diction  of  the  International  Board. 

Harvey  J.  Kelly, 

Chairman,  Special  Standing  Committee, 

A.N.P.A.,  Indianapolis. 

IMPORTANT  RESEARCH  PLAN 

To  Editor  &  Publisher  :  The  Social 
Science  Reseach  Council  has  appointed 
a  continuing  Committee  on  Pressure 
Group  and  Propaganda  research.  This 
committee  would  like  to  be  in  touch 
with  the  present  work  and  future  plans 
of  scholars  in  all  fields  relevant  to  this 
central  topic.  The  committee  is  inter¬ 
ested  in  every  inquiry  into  specific  pro¬ 
motional  activities  in  society.  This  in¬ 
cludes  analyses  of  the  work  of  such 
organizations  as  the  Anti-Saloon  League 
or  the  Chamber  of  Commerce ;  the  study 
of  movements  like  the  Populist  move¬ 
ment  ;  the  analysis  of  the  use  of  such 
media  as  the  press,  moving  picture  and 
radio;  and  the  technique  of  measuring 
.shifts  in  social  attitudes  There  is  no 
doubt  that  those  who  are  dong  research 
in  cultural  history,  political  science,  eco¬ 
nomics,  sociology,  advertising,  journal¬ 
ism,  and  psychology  are  among  these 
who  have  made  or  can  make  contribu¬ 
tions  to  this  field.  The  committee  would 
he  glad  to  be  notified  of  research  pro¬ 
posals  under  way  or  in  prospect.  Com¬ 
munications  may  be  addressed  to  the 
chairman  or  to  any  member  of  the  com¬ 
mittee.  The  personnel  is  composed  of 
Professors  Ralph  D.  Casey,  University 
of  Minnesota,  Kimball  Young,  Univer¬ 
sity  of  Wisconsin,  Peter  Odegard,  Ohio 
State  University,  E.  Pendleton  Herring. 
Harvard  University,  Schuyler  Wallace, 
Columbia  University,  Merle  Curti. 
Smith  College,  Harold  F.  Gosnell,  Uni¬ 
versity  of  Chicago  and  Harold  D.  Lass- 
well.  University  of  Chicago,  as  chairman. 

Will  you  please  give  publicity  to  this 
statement  in  Editor  &  Publisher. 

Harold  D.  Lass  well. 
University  of  Chicago, 

Department  of  Political  Science. 

“THE  WET  PRESS” 

To  Editor  &  Publisher:  I  have 
noted  with  interest  what  William  S. 
Cady  of  Pocatello.  Idaho,  has  to  say 
regarding  the  “wet”  press. 

I  do  not  think  that  the  so-called  “wet 
press”  should  consider  it  a  slur  when 
they  are  called  wet. 

If  Brother  Cady  will  take  time  to 
look  up  the  survey  of  the  wet  and  dry 
press  of  America,  he  will  find  that  a 
large  percentage  by  circulation  (I  be¬ 
lieve)  is  rated  as  wet.  I  am  happy  to 
state  on  the  other  hand,  however,  that 
the  larger  percentage  of  individual 
newspapers  are  dry  or  neutral — at  least 
are  not  out-and-out  wet. 

It  is  my  personal  opinion  that  if  a 
large  part  of  the  larger  newspapers  of 
America  had  treated  the  whole  Eight¬ 
eenth  Amendment  and  prohibition  sit¬ 


uation  in  an  unbiased  manner  that  the 
situation  in  America  would  be  entirely 
different  today.  I  do  not  wish  to  go 
into  personalities  in  print  but  we  of  the 
central  states  well  know  of  one  of  our 
so-called  leading  newspapers  which  is 
absolutely  biased — and  the  worst  of  it 
is  that  it  has  an  extremely  large  cir¬ 
culation. 

Not  desiring  to  go  into  any  lengthy 
discussion  of  this  in  your  columns  I 
must  say  that  some  of  these  papers  of 
large  circulation  have  brought  an  un¬ 
favorable  impression  upon  the  people 
of  America  relative  to  this  whole  so- 
called  “wet”  situation  and  that  the  news¬ 
papers  as  a  group  have  been  dubbed 
“wet,”  whereas,  it  is,  in  my  opinion, 
that  some  of  these  papers  of  larger 
circulation  have  brought  this  stigma 
upon  the  American  press. 

In  closing,  I  might  state  that  the 
weekly  press  of  America  is  predomi¬ 
nantly  back  of  the  Eighteenth  Amend¬ 
ment  and  I  believe  this  is  also  true  of 
a  great  majority  of  the  publishers  of 
smaller  daily  newspapers. 

T.  O.  Huckle. 
Publisher,  Cadillac  (Mich.)  Evening 
News. 
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next  day  from  the  Associated  PtA^E^^ 
That  is  all  right,  because  if  the  raiSo 
a  better  medium,  then  we  should  tj 
to  it  and  stop  publishing  our  newspap, 

But  because  announcers  cannot  refrXar'  ^ 
from  opinionated  comment  and  chili^ 
wisecracks,  listeners  consult  us  aln 
invariably  for  verification  of  every 
portant  item.  The  objection  is  that 
outside  newspapers  not  only  give  i-3 
ballyhoo  to  the  radio  stations,  butjiL 
them  news  to  broadcast  which  ccsMmeratii 
into  direct  conflict  with  our  field !  Prirint  ii 
erly  to  protect  Alaskan  news  intertXe  fac 
we  cannot  abandon  outside  news  tn^pm-ice 
radio  stations.  We  should  lose  thecoStey  'X 
fidence  of  our  readers  even  while  i 
see  other  newspapers  building  up  c® 
dence  in  radio. 

Furthermore,  we  find  direct  compe 
tive  conflict.  One  advertiser  told 
the  other  day  he  didn’t  advertise  with 
but  patronized  the  radio,  not  for  i 
results  he  would  get  but  because 
radio  is  in  his  opinion  such  a 
instrument  for  disseminating  news!  t 
who  pays  to  gather  that  news?  f* 
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THE  RADIO  MENACE 

To  Editor  &  Publisher;  The  prob¬ 
lem  of  the  radio  and  the  newspaper,  and 
their  relation  one  to  another,  is  not  an 
isolated  one.  We  in  Ketchikan  feel  it, 
largely  because  the  so-called  metro¬ 
politan  press  with  its  puerile  innocence 
has  given  prestige  to  its  competitor,  the 
radio. 

A  few  of  our  readers  want  us  to 
print  radio  programs,  which  we  never 
have  done  thus  far.  Experimentally, 
we  called  the  attention  of  two  Seattle 
radio  station  operators  to  possible  in¬ 
creased  listener  interest  through  adver¬ 
tising  in  our  newspaper.  In  view  of 
your  stand  on  this  issue,  you  may  be 
interested  in  these  extracts  from  the 
replies  which  we  received; 

“If  the  interest  is  shown  in  our  pro¬ 
grams  which  you  indicate  in  your  letter, 
we  believe  the  listing  of  our  programs 
should  be  news  and  not  paid  advertis¬ 
ing.  News,  we  believe,  is  the  timely 
recording  of  events  of  interest  and  if 
radio  programs  are  of  interest  to  your 
readers  they  should  constitute  news 
which  should  be  dealt  with  as  such  by 
the  newspapers”!  In  the  same  letter  it 
was  stated  that  “we  do  not  feel  it  is 
worth  our  while  to  spend  money  to  build 
up  our  audience  through  media  other 
than  the  air  .  .  .  We  do  not  advertise 
in  the  local  (Seattle)  papers  as  the 
local  papers  feel  that  the  listing  of  radio 
Iirograms  constitutes  news  and  is  there¬ 
fore  of  value  and  interest  to  their 
readers.” 

The  other  station  replied :  “We  do 
not  buy  publicity  .  .  .  Our  programs 
warrant  the  public’s  consideration.” 

On  that  basis,  newspapers  should 
print  free  of  charge  everything  that  in¬ 
terests  people.  That  would  include 
news  of  the  current  low  price  of  eggs 
at  the  Piggly  Wiggly.  Obviously,  we 
could  not  long  survive. 

The  inconsistency  of  the  newspapers 
in  pandering  to  a  highly-commercialized 
competitor  strikes  us  as  being  a  blot 
on  the  business  of  newspaper  publishing. 
It  is  doubtless  proper  that  newspapers 
should  publicize  the  educational  radio, 
but  to  build  up  listener  interest  in  pro¬ 
grams  devoted  almost  wholly  to  ballyhoo 
is  entirely  out  of  line  with  the  code  that 
most  puhlisliers  set  up  for  themselves 
and  enforce  only  in  fancy. 

We  in  a  small  town  feel  it  keenly 
because  our  readers  say,  “Well,  the  big 
newspapers  do  it.  Why  can’t  you?” 

Yet  here  is  our  situation,  or  at  least 
a  feature  of  it; 

Ours  is  one  of  the  two  largest  news¬ 
papers  in  Alaska.  We  spend  several 
thousand  dollars  a  month  to  get  world 
news  by  cable  and  radio,  to  print  and 
distribute  it.  The  Alaskan  public  has  no 
other  means  of  knowing  what  goes  on 
in  Congress  to  affect  Alaska.  Yet  coast 
radio  stations  broadcast  news  in  a  few 
minutes  that  it  costs  us  many  dollars 
to  get,  although  the  radio  stations  get 
it  from  their  local  newspapers,  generally 
without  cost.  Sometimes,  of  course, 
it’s  word  for  word  what  we  publish  the 


radio  station?  Seldom,  if  ever. 

The  weakness  of  the  press  in  elimlL 
ing  trade  names  is  nothing  but  a 
ture.  Obviously  the  end  is  the  sam. 

It  strikes  us  as  little  short  of  c: 
summate  nerve  for  radio  operators 
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properly  is  advertising.  We  hata 
vet  found  a  radio  station  to  extoD^ 
features  to  build  up  reader  interest 
We  have  taken  several  hundred  wo-tl 
to  say  what  we  really  mean :  tlat  iBanuar; 
appreciate  the  efforts  of  Editor  &  P -mictioii 
LiSHER  to  “educate”  the  newspapers  tfc  stoc 
time  so  that  they  may  find  firm  pn  s  jmd  in 
Roy  Andersos 
Editor  Ketchikan  (Alaska)  Chronkk 
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Lo*  Angele*  Papers  Given  duriti 
Football  Game  Funds 

Los  Angeles’  five  daily  papers  a 
cently  received  checks  of  $10,000  e: 
from  the  University  of  Southern  Ca: 
fornia  for  unemployment  relief  ac'  ; 
other  charitable  needs.  The  sumnt^^  H 
resents  U.  S.  C.’s  share  of  the  ii-** 
receipts  of  the  Trojan-Tulane  footk 
game  New  Year’s  Day  in  the  Pasaers 
Rose  Bowl,  played  for  charity. 

I  n  presenting  the  checks,  R.  B.  ; 
Kleinsmid,  president  of  the  Universi!! 
said  the  institution  realized  that  ' 
great  daily  newspaper  is  in  close:; 
tact  with  the  great  masses  of  3 
people  and  in  a  splendid  position  : 
judge  where  and  in  what  places  char' 
can  be  most  effective.”  Checks  «cr| 
mailed  to  the  Times,  Examiner,  ft 
(rated  Daily  Nezes,  Evening  Herdi 
Exf'ress  and  Record. 


COLUMN  BECOMES  CLUB 


The  household  column  of 
(N.  Y.)  Times-Union  has  been  cot 
verted  from  a  daily  list  of  _  rai*^ 

recipes  into  a  woman’s  club  with  _ 

members  exchanging  ideas.  The  chaisjthe  A 
has  been  made  during  the  past 
months  under  the  direction  of  Rc'k:'' 
Warshaw,  who  writes  as_  Praitw 
Penny.  Women  who  write  to  : 
Woman’s  Forum  for  household  adr:: 
or  who  answer  a  letter  requesting 
advice  in  the  column,  becomes  a  nsfcans 
her.  To  retain  active  membership  ^^^pthe  sti 
must  w’rite  to  the  club  each  week. 
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BIG  COPY  FOR  SALE 

The  Waterbury,  Conn.,  store  of 
Sears,  Roebuck  &  Co.,  t(X)k  eight  «• 
of  advertising  in  each  of  three  vNav  ^ 
bury  papers,  the  American,  a! 

and  Republican,  recently,  to  anno’.'^ 
its  special  New’  England  Davs 
The  manager  of  the  store  credits  J] 
store’s  success  in  Eastern  sales 
petition  solely  to  its  extensive  of* 
paper  advertising. 


MAKES  ACHIEVEMENT  AWA^T 

Fourth  annual  achievement  1 

presented  by  the  Lorain  (0-)/'’p'jjcrtisi 
will  go  to  a  woman.  Miss  Harriet 
who  for  more  than  20  years  hM 


WHO  lor  more  man  -w 
voted  herself  to  welfare  work 
community  without  compensation.  ^*-mdb( 
will  receive  the  award  at  a  public  dio^r 
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newsprint  bureau 
I  drops  percentages 

tjt  Capacity  Figurea  and  Operating 
Ratio*  no  Longer  Coincide  With 
Pact* — Production  Off  in 
January 


*  Asserting  tliat  capacity  figures  and 
^~rating  percentages  for  the  news¬ 
print  industry  no  longer  coincide  with 
liie  facts  of  operation,  the  Newsprint 
Venice  Bureau  announced  this  week 
iirev  would  no  longer  be  compiled  for 
lie  in  the  regular  statistical  releases. 
“Based  upon  operating  records  dur- 
■M  the  best  times  over  a  period  of 
Jiirs,  and  with  the  addition  of  new 
rachines,  a  total  of  19,000  tons  daily 
(  fiacitv  for  the  North  American  news- 
rmt  industry  was  calculated  in  the 
larly  part  of  1931,”  the  bureau  says. 

■.Vow  the  picture  is  changed.  Not 
(  ly  are  there  no  more  machines  build- 
in?!  but  it  is  also  obvious  that  some 
i::Ihines  cannot  be  operated  at  pres- 
,  ;t  price  levels.  In  other  words,  the 
..fiacity  of  the  industry  for  practical 
;arp3se5  cannot  be  determined  simply 
ly  compiling  the  possible  speeds  and 
trims  of  all  existing  machines — whether 
;'fy  are  running  or  not — but  is  defi- 
•  tclv  limited  by  a  multitude  of  eco- 
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:  mic  factors.” 

Shipments  of  newsprint  from  the 
I'nited  States  and  Canadian  mills  in 
January  were  slightly  in  excess  of  pro- 
i'  l  tion,  resulting  in  a  slight  reduction 
stocks,  both  in  the  United  States 
id  in  Canada.  Production,  however, 
linued  substantially  under  that  of 
'anuary  last  year  in  both  countries, 
irduiii  m  amounted  to  171,321  tons 
:  Canada,  94,247  tons  in  the  United 
■Pistes  and  265.568  tons  for  both  coun- 
;;s.  against  183,073  for  Canada,  101,- 
!94  tons  for  the  United  States  and 
-'4.2h"  tons  for  both  countries  in  Jan- 
ary  last  year. 


HERSHFIELD  JOINS  GRAPHIC 


Well  Kiown  King  Feature*  Cartoon- 
iit  Now  With  Macfadden  Daily 

Harry  Hershfield,  cartoonist  for  many 
iirs  with  the  King  Features  Syndi- 
<ie,  this  week  became  aligned  with  the 
Vori  Evening  Graphic.  His  comic 
rip,  “A.  Kabibble”  first  appeared  in  the 
^'sefadden  daily  Feb.  15,  together  with 
’  daily  column,  “If  I’m  Wrong,  Sue 
'ft.”  Mr.  Hershfield’s  contract  with 
Kmg  Fratures  expired  Jan.  1.  His  con- 
‘_'ict  with  the  Graphic  was  signed  Feb. 
'.  according  to  Howard  Swain,  pub- 
-'ler,  and  extends  for  a  long  period. 
■Mter  running  the  strip  under  the 
(le  “A.  Kabibble”  for  three  days,  the 
^me  was  changed  in  the  Graphic  to 
Meyer  the  Buyer.”  This  was  done, 
■ir.  Swain  said,  to  avoid  legal  tech- 
' -pities  over  the  ownership  of  the 
'  ries.  King  Features  told  Editor  & 
•^i-BLiSHER^  that  neither  the  title  “.Abie 
‘  e  Agent,”  which  had  been  most  re- 
‘jijly  used,  nor  "A.  Kabibble,”  with 
^  Mr.  Hershfield  as  a  .Verc  York 
■  ■fmng  Journal  cartoonist  first  found 
"w.  was  being  used. 

Pi'  Graphic  is  the  only  paper  now 
‘fflining  the  Hershfield  feature,  but 
4ns  are  being  made  to  syndicate  both 
V  strip  and  the  column. 


E  I  gives  speech  by  phone 
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*•*  New  York, 
Aadre**e*  St.  Louis  Luncheon 

by  telephone  Feb.  16  from 
.  f  ^ “'"'rtising  Club  in  New  York  to  a 
^.Uieon  of  the  St.  Louis  .Advertising 
Joseph  H.  Appel,  of  John  Wana- 
listed  “seven  words 
Vn  problems  of  the  day” : 

‘  rk.  Lnderstanding,  Confidence,  Cour- 
' '  42^'will.  Perseverance,  and  Serv- 
. f3lk  was  broadcast  by  loud 
’  'i't'  u  luncheon.  Gil- 

•  Hodges,  president  of  the  .Ad- 
of  America,  intro- 

him. 

'  Appel  concluded,  “and 

I  In  A  *0  send  us  a  business 


BICKEL  SEES  GRAVE  CRISIS 


Next  Few  Weeks  Held  Critical  to 
History  of  Civilization 

“The  world  is  in  probably  its  great¬ 
est  crisis  since  August,  1914,”  Karl  A. 
Bickel,  United  Press  president,  told 
members  of  the  British  Empire  Cham- 
b*'"  of  Commerce  at  a  luncheon  in  New 
York  Feb.  16. 

He  urged  Anglo-American  coopera¬ 
tion  to  preserve  the  structure  erected 
for  the  settlement  of  international  dis¬ 
putes. 

Referring  to  the  Sino-Japanese  situ¬ 
ation  Mr.  Bickel  added : 

“The  next  few  weeks  are  critical  to 
the  history  of  civilization,  because  if 
lawlessness  on  the  part  of  any  great 
power  is  going  to  prevail  and  conven¬ 
tions  are  to  be  broken  and  cast  aside, 
it  will  mean  that  our  civilization  will 
be  based  on  savagery  and  it  will  be 
different  from  the  civilization  for  which 
we  have  been  hoping  and  struggling 
for  the  last  14  years.” 


HUMPHREY  J.  DESMOND 

Humphrey  J.  Desmond,  73,  publisher 
of  Catholic  papers,  died  in  Milwaukee 
Feb.  16.  He  was  the  owner  of  three 
weeklies:  Catholic  Citicen,  Milwaukee; 
Catholic  Journal  of  the  New  South, 
Memphis,  and  The  New  Century, 
Washington.  He  had  been  a  member 
of  the  bar  since  1883,  was  formerly 
active  politically,  and  was  the  author 
of  a  number  of  books  on  religious  and 
historical  subjects.  He  was  vice-presi¬ 
dent  of  the  American-Irish  Historical 
Society,  of  New  York. 

DAILY’S  OFFICERS  RE-ELECTED 

Directors  of  the  Dispatch  Printing 
Company,  publishers  of  the  Columbtts 
(O.)  Dispatch,  have  re-elected  the  fol¬ 
lowing  officers :  President,  H.  P. 
Wolfe:  vice-presidents,  E.  T.  VVolfe  and 
R.  H.  Wolfe;  editor  and  associate  pub¬ 
lisher,  A.  C.  Johnson;  secretary-treas¬ 
urer,  A.  E.  Campbell ;  advertising  di¬ 
rector,  Harvey  R.  Young;  circulation 
manager,  C.  S.  Wilson. 


MRS.  PHOEBE  HEARST  HONORED 

Honoring  Mrs.  Phoebe  Apperson 
Hearst,  late  mother  of  William  Ran¬ 
dolph  Hearst,  a  Pacific  Coast  broadcast 
was  given  Feb.  18  which  commemo¬ 
rated  Mrs.  Hearst’s  founding  of  the 
Parent  -  Teacher  Association.  The 
memorial  program  signalized  the  thirty- 
fifth  anniversary  of  the  Parent-Teacher 
Association’s  founding  in  San  Fran¬ 
cisco.  Since  its  establishment  this 
movement  has  spread  throughout  the 
nation. 


BREAKS  NECK  WHILE  BOWLING 

Tom  Hanes,  sports  editor,  Norfolk 
(Va.)  Ledger-Dispatch,  suffered  a 
broken  neck  last  week  while  bowling. 
Hanes  was  trying  out  a  body  twist 
when  he  felt  a  severe  pain  in  his  neck. 
He  thought  nothing  of  it  and  attempted 
to  continue  play  but  collapsed  after  a 
few  minutes.  .An  X-ray  revealed  a 
fractured  vertebra  at  the  base  of  his 
skull.  While  his  condition  is  serious, 
it  is  not  thought  it  will  prove  fatal. 


RECONSTRUCTION 

Is  in  Your  Hands! 

★ 


You  have  studied  “depression” 
charts.  You  have  heard  “depres¬ 
sion”  speeches.  You  have  read 
“depression”  articles.  You  have 
dreamed  “depression”  nightmares. 

If  you  are  ready  now  to  forget 
“depression”  and  give  a  thought  to 
faith,  common  sense  and  recon¬ 
struction,  come  with  us  through 
this  page. 

★  First,  some  figures — 

By  the  end  of  1930,  the  national  wealth 
of  America  had  reached  the  astound¬ 
ing  sum  of  one  hundred  and  ninety 
billions — one  hundred  and  thirty-four 
billions  more  than  in  1914,  an  increase 
of  71%. 

In  our  savings  banks  and  trust  com¬ 
panies,  we  have  stored  up  more  than 
twenty-nine  billions. 

In  safe-deposit  boxes,  in  private  hid¬ 
ing-places  of  all  kinds,  we  have  a  bil¬ 
lion  or  two  more. 

We  have,  ready  for  use,  more  than 
nine  and  a  quarter  million  bales  of 
cotton,  valued  at  about  three  hundred 
millions;  and  four  hundred  and 
twenty-nine  million  bushels  of  wheat 
valued  at  more  than  two  hundred  and 
fifty-seven  millions. 

We  possess  uncounted  millions  of 
feet  of  unused  lumber,  tons  of  unused 
coal  and  wool  and  steel. 

What  do  these  stupendous  figures 
mean  ? 

That  America  has  more  re¬ 
sources  than  the  next  six  nations — 
and  can  stand  on  its  owm  economic 
feet. 


That,  if  these  resources  are  put 
to  work,  instead  of  being  allowed 
to  lie  idle,  America  will  rapidly 
approach  a  normal  condition  and 
benefit  all  the  other  nations  of  the 
world  by  showing  a  way  out. 


The  Re-Employment 
Drive  Is  On,  Too! 

In  nearly  11,000  cities  and 
towns,  local  civic  bodies,  the 
labor  organizations,  employers 
in  industry  and  commerce,  and 
the  American  Legion,  have 
joined  together  to  put  men  and 
women  back  to  work  imme¬ 
diately.  They  are  succeeding 
— by  adding  work,  by  making 
work,  by  spreading  work.  Al¬ 
ready,  community  after  com¬ 
munity  has  reported  employ¬ 
ment  increa.ses.  Each  new  em¬ 
ployee  means  a  new  purchaser 
for  more  products  of  more 
workers.  I'hat’s  the  circle 
which  leads  to  prosperity.  Go 
to  your  local  organized  head¬ 
quarters  and  ask  what  you  can 
do  to  help. 


Let's  put  this  wealth 
to  work — NOW! 

We’re  going  to  put  this  we.alth  to 
work — we’re  going  to  do  the  sort 
of  thing  we  did  in  1921.  Back 
there,  three  years  after  the  war, 
when  the  country  was  in  the  depths 
of  economic  despair,  the  War 
Finance  Corporation  helped  lead 
us  into  the  light  of  an  unprece¬ 
dented  period  of  prosperity. 

“We  steadied  the  situation,”  said 
Eugene  Meyer  in  the  reconstruc¬ 
tion  year  of  1922,  “by  taking  over 
the  slower  loans  that  were  good, 
removing  the  necessity'  for  forced 
liquidation  and  putting  the  banks 
in  position  to  carry  their  customers 
for  a  longer  period  and  to  make 
new  loans  where  adequate  security 
could  be  obtained.  Hut  our  loans 
have  done  more  than  this — they 
have  provided  that  element  ivhich 
is  so  necessary  in  all  businesses — 
the  element  of  confidence." 

The  Reconstruction  Finance 
Corporation,  of  which  Mr.  Meyer 
is  Chairman  and  General  Charles 
G.  Dawes  is  President,  has  been 
empowered  to  use  a  vast  fund  of 
two  billions  of  dollars  to  relieve 
credit  stringency,  to  strengthen  the 
sinews  of  business  and  to  restore 
faith. 

Let’s  get  behind  it  and  push! 


The  National  Publishers’  Association 

"As  the  most  nearly  self-contained  nation,  we  have  within 
our  own  boundaries  the  elemental  factors  for  recovery." 


(From  the  RecommentUtlon  of  the  Committee  on  fnemployment  Plens  »nd  Sugiettioni  of  the  Preiident’i  Orcenizatlon  on  Unemplorment  Relief) 


44 


Editor  &  Publisher  The  Fourth  Estate  for  February  20,  1932 


W.  Y.  MORGAN  DEAD; 
KANSAS  PUBLISHER 

Owner  of  Hutchinson  News  and 

Herald  Was  Director  of  Associ¬ 
ated  Press — Wrote  Many 
Travel  Books 

William  Yost  Morgan,  65,  publisher 
of  the  Hutchinson  (Kan.)  News  and 
Herald,  a  director  of  the  Associated 
Press  and  chair¬ 
man  of  its  nomi¬ 
nating  committee, 
and  one  of  the 
leading  figures 
of  Kansas  jour¬ 
nalism,  died  of 
bronchial  pneu¬ 
monia  in  Hutch¬ 
inson  Feb.  17. 

Billie  Morgan, 
as  he  was  famil¬ 
iarly  known,  be¬ 
gan  his  news¬ 
paper  career  by 
learning  the  print¬ 
ing  trade  in  his 
father’s  newspaper  shop  at  Cottonwood 
Falls,  Kan.  Graduating  from  the  Uni¬ 
versity  of  Kansas  in  1885,  he  worked  as 
a  reporter  in  Lawrence,  Kan.,  two  years 
and  then  purchased  the  Strong  City 
Republican.  Four  years  later  he  en¬ 
tered  the  daily  newspaper  field  as  pub¬ 
lisher  of  the  Emporia  Gazette. 

Selling  the  Gazette  in  1895  to  William 
Allen  White,  he  purchased  the  Hutchin¬ 
son  News.  In  1924  he  bought  the  op¬ 
position  daily  in  Hutchinson,  named  it 
the  Herald,  and  continued  its  publica¬ 
tion  as  a  separate  newspaper. 

His  public  service  began  in  1899  as 
state  printer.  I^ter  he  served  as 
lieutenant  governor  for  two  years,  as  a 
member  of  the  legislature  and  as  chair¬ 
man  of  the  state  board  of  regents.  He 
was  a  member  of  the  Republican  state 
c(  unmittee. 

During  the  World  \\'ar  Mr.  Morgan 
went  overseas  as  a  welfare  worker  with 
the  Thirty-fifth  Division.  Later  he  had 
charge  of  divisional  education  work. 

A  wide  traveler,  he  wrote  several 
travel  books,  among  them  “A  Journey 
of  a  Jayhawker,”  Jayhawker  in 
Europe,”  “The  Near  East”  and  “Yurrip 

as  Is.”  - 

BERNARD  McEVOY 

Vancouver  Province  Columnist  Said 

to  Be  Oldest  British  Journalist 

Bernard  McEvoy,  Vancouver  (B.  C.) 
Province  columnist,  and  known  as  the 
“oldest  working  journalist  in  the  Brit¬ 
ish  Empire,”  died  in  Vancouver,  Feb. 
16.  He  celebrated  his  90th  birthday 
Feb.  7,  and  received  congratulations 
from  throughout  Canada.  He  was  hon¬ 
orary  president  of  the  British  Columbia 
Institute  of  Journalists. 

Mr.  McEvoy’s  column,  “Street  Corn¬ 
ers.”  in  the  Province  was  signed 
“Diogenes.”  He  was  a  native  of  Bir¬ 
mingham,  England,  and  in  1874  was 
with  the  Birmingham  Morning  News, 
leaving  to  conduct  a  weekly.  Going  to 
Canada  he  'oined  the  Toronto  Mail  and 
Et”t>irc  and  later  the  Province  staff. 


JOSEPH  MULLIN 

Joseph  Mullin,  political  reporter  for 
the  Hartford  (Conn.)  Times  for  many 
years,  died,  Feb.  10,  after  several 
months’  illness.  He  was  73.  Mr. 
Mullin  was  born  in  Dublin,  Ireland  and 
soon  after  coming  to  this  country  be¬ 
came  a  reported  for  the  New  Britain 
(Conn.)  Herald.  In  1893  he  joined  the 
Hartford  Times  and  served  as  political 
reporter  until  he  suffered  a  nervous 
breakdown  several  years  ago.  About 
25  years  ago  Mr.  Mullin  wrote  a 
column  on  Connecticut  politics  for  the 
New  York  Sunday  Herald.  He  was  a 
member  of  the  Press  Club  of  Hartford 
and  a  charter  member  of  the  I.aurel 
Club  of  legislative  reporters. 

LIBEL  SUITS  DISCONTINUED 

Two  libel  suits  filed  by  Earl  Murray 
against  Salt  Lake  City  Desert  Nrtos 
and  the  Salt  Lake  Tribune  publishing 
company  for  $50,000,  were  dismissed  in 
the  second  district  court  on  motion  of 
plaintiff’s  attorney. 


ALBERT  H.  DORSEY 

Albert  H.  Dorsey,  founder  and  presi¬ 
dent  of  the  Albert  H.  Dorsey  Advertis¬ 
ing  Agency,  Philadelphia,  died  Feb.  13 
after  brief  illness.  He  was  45.  His 
wife  and  two  children  survive. 

GEORGE  B.  LOCKWOOD 
DIES  IN  MUNCIE 

Evening  Press  Publisher  Was  Nation¬ 
ally  Known  Writer  and  Politician 
— Started  as  Reporter  on 
Father’s  Paper 

George  B.  Lockwood,  publisher  of 
the  Muncie  (Ind.)  Evening  Press, 
nationally  known  writer  and  Republi¬ 
can  party  leader,  died  at  the  Ball 
Memorial  Hospital,  Muncie,  Feb.  12  of 
a  heart  attack. 

Newspaper  publishers  and  writers 
from  throughout  the  state  and  nation 
attended  the  funeral  Feb.  14.  Presi¬ 
dent  Hoover  was  among  scores  of  news¬ 
papermen,  government  officials  and 
party  workers  who  sent  condolences. 

Mr.  Lockwood  was  born  Nov.  7, 
1872,  at  Forest,  Ill.  His  parents  moved 
to  Peru,  Ind.,  when  George  was  five 
years  old. 

While  attending  the  Peru  public 
schools  he  laid  the  foundation  fur  his 
career  by  reiwrting  on  his  father’s 
newspai)er,  the  Peru  Republican.  In 
Peru  high  school  he  took  shorthand. 
W  hen  he  was  graduated  he  became  re¬ 
porter  of  the  Miami  circuit  court.  He 
saved  his  salary  and  used  it  to  pay  his 
way  through  DePauw  University,  where 
he  was  graduated  in  1894  with  Plii  Beta 
Kappa  honors. 

He  continued  his  newspaper  training 
at  DePauw  by  working  on  the  college 
publications. 

On  leaving  DePauw  he  became  one 
of  the  founders  and  the  first  editor 
of  the  Terre  Haute  Evening  Tribune, 
but  in  1896  he  disposed  of  his  interest 
and  liecame  secretary  to  Col.  (jeorge 
W.  Steele,  Representative  in  Congress. 
Concurrently  with  this  position  he 
served  as  Washington  corresixjiident  for 
the  American  Press  Association. 

In  1903  he  became  secretary  to  Gov¬ 
ernor  Winfield  T.  Durbin  of  Indiana. 
In  1907  he  became  chief  editorial  writer 
for  the  Star  League  of  Indiana,  but 
resigned  to  purchase  the  controlling  in¬ 
terest  in  the  Marion  (Ind.)  Evening 
Chronicle.  He  edited  this  paper  until 

1913  waging  a  number  of  editorial  con¬ 
quests,  chief  of  which  was  a  militant 
dry  campaign,  which  finally  was  vic¬ 
torious  with  the  adoption  of  local 
option. 

Among  other  activities  he  engaged  in 
was  the  secretaryship  of  the  Republican 
National  Committee;  secretary  to  Vice- 
President  Charles  Warren  Fairbanks; 
president  of  the  Indiana  Republican 
Editorial  Association  and  chairman  of 
the  executive  committee  of  the  Repub¬ 
lican  State  Committee. 

In  1912  he  had  acquired  the  Muncie 
Press,  of  which  he  was  president  at  the 
time  of  his  death.  A  year  after  taking 
over  the  Press  he  established  at  Muncie 
the  Indiana  State  Journal,  which  in 

1914  became  the  National  Republican. 
Four  years  later  this  paper  was  re¬ 
moved  to  Washington  and  for  the 
ensuing  seven  years  was  published  as 
the  semi-official  organ  of  the  Republican 
party.  In  1925  it  was  changed  to  the 
National  Republic,  a  monthly  patriotic 
publication. 

He  was  the  author  of  several  b<K)ks 
and  collections  of  editorials,  and  for 
ten  years  was  editor  of  The  Shield,  offi¬ 
cial  organ  of  the  Phi  Kappa  Psi 
fraternity. 

A  son,  George  B.  Lockwood,  is  busi¬ 
ness  manager  of  the  Press.  The  wife, 
and  two  other  sons  survive. 


YOUNG  ESTATE  $15,000,000 

The  will  of  Courtland  H.  Young, 
publisher  of  the  Clinton  (la.)  Herald, 
president  of  W.  J.  Young  &  Co.,  hold¬ 
ing  investments  of  the  Young  estate, 
was  admitted  to  probate  this  week, 
establishing  a  trust  fund  estimated  at 
$15,000,000. 


O^bttuarg 

EV.  CHARLES  W.  F.  ATTLEE, 
73,  retired  Baptist  minister,  and 
for  the  past  ten  years  religious  editor  of 
the  Plainfield  (N.  J.)  Courier  News, 
died  at  his  home  in  Watchung,  N.  J., 
Feb.  16. 

George  O’Connor,  66,  editor  of  the 
Fort  Plain  (N,  Y.)  Standard,  died  Feb. 
15  at  his  home,  of  pneumonia. 

Sylvester  W.  Sammons,  publisher 
of  the  Morristown  (Ind.)  Sun,  weekly, 
died  instantly  recently  following  a  leap 
he  made  from  the  Soldiers  and  Sailors 
Monument  in  Indianapolis. 

Archie  W.  Tracy,  59,  assistant  su¬ 
perintendent  of  the  Senate  Press  Gal¬ 
lery,  died  Feb.  15  at  his  home  in  Wash¬ 
ington,  following  an  illness  of  several 
weeks.  He  had  been  assistant  superin¬ 
tendent  for  only  about  two  months. 
He  is  survived  by  his  wife  and  two  sons. 

Mrs.  Charles  J.  Cash,  67,  business 
manager  of  her  husband’s  weekly,  the 
Anamosa  (la.)  Journal,  vice-chairman 
of  the  Democratic  state  central  commit¬ 
tee  and  delegate  to  the  Democratic  con¬ 
vention  in  San  Francisco  in  1922,  died 
Feb.  11  after  a  long  illness. 

Mrs.  Mary  Sussannah  O’Laugh- 
LiN,  mother  of  John  C.  O’Laughlin, 
publisher  of  the  Army  and  Nai’y  Jour¬ 
nal,  died  at  her  home  in  Washington, 
D.  C.,  Feb.  9  following  a  stroke  of 
paralysis.  John  C.  O’Laughlin,  is  well- 
known  in  Washington  newspaper  circles 
having  been  for  some  years  Washing¬ 
ton  correspondent  of  the  Chicago 
T  ribunc. 

Harvey  C.  Diefexdorf,  66,  for  48 
years  editor  and  publisher  of  the  Fort 
Plain  (N.  Y.)  Free  Press,  and  a  life¬ 
long  resident  of  Fort  Plain,  died  Feb. 
10  at  his  home. 

Richard  G.  Lambert,  81,  for  40  years 
with  the  business  office  of  the  Salt  Lake 
City  Deseret  Neivs  and  more  recently 
one  of  the  owners  of  the  Lambert 
Paiier  Company,  died  at  his  home  in 
Salt  Lake  City  last  week. 

Henry  B.  Bowen,  former  mechani¬ 
cal  superintendent  of  the  Mobile  (Ala.) 
Register  and  Neivs-ltem  and  connected 
with  these  new’spapers  at  the  time  of 
his  death,  died  Feb.  7. 

G.  B.  Sherman,  90,  druggist  of 
Meridian,  Miss.,  who  died  last  w’eek, 
liegan  his  career  as  a  galley  boy  of  the 
Cliillicothe  (Mo.)  Mail  and  Star.  He 
later  became  editor.  He  w'as  an  ac¬ 
quaintance  of  James  Whitcomb  Riley 
and  George  Ade.  He  left  the  news¬ 
paper  field  several  j’ears  ago. 

Raymond  W.  Lucke,  36,  editor  and 
publisher  of  “Who’s  Who  in  Oklahoma,” 
died  in  Tulsa,  Feb.  8.  of  pneumonia. 
His  body  was  sent  to  Los  Angeles  for 
burial.  His  book,  unfinished  at  his 
death,  will  be  completed  by  his  widow. 

Charles  P.  Beebe,  52,  formerly  man¬ 
aging  editor  of  the  Neodesha  (Kan.) 
Sun,  and  who  was  secretary  to  Gov¬ 
ernor  Ben  S.  Paulen  three  years,  died 
in  Kansas  City  this  week. 

Harry  T.  Van  Sciver,  pressroom 
foreman,  Philadelphia  Bulletin,  died 
Feb.  8.  He  had  been  employed  by  the 
Bulletin  for  35  years. 

Mrs.  Mona  Cannady,  36,  died  Feb. 
3.  at  Pasadena  Hospital,  following  an 
ojicration.  She  had  been  a  reporter  on 
the  Hollywood  Herald,  film  paper. 

W.\LTFJt  Scott  Hamburger,  recently 
publicity  director  of  Hochschild,  Kohn 
&  Co..  Baltimore  department  store,  died 
in  Baltimore,  Feb.  l5.  He  was  57  years 
old.  Mr.  Hamburger  joined  the  Balti¬ 
more  store  many  years  ago,  going  there 
from  Philadelphia.  He  was  assistant 
manager  and  later  advertising  manager. 

Frank  Hiram  Mattoon,  editor  and 
publisher  of  the  Thomaston  (Conn.) 
F.jcpress,  a  weekly,  and  formerly  sports 
editor  and  state  editor.  Waterbury 
(Conn.)  American,  was  fatally  injured 
Feb.  10  when  struck  by  a  truck  while 
crossing  the  street  in  front  of  his  print¬ 
ing  shop. 

Charles  E.  Bachman,  Jr.,  secretary 
of  the  Ad-Service  Printing  Company. 
Philadelphia,  and  well-known  in  print¬ 
ing,  publishing  and  advertising  circles. 


W  T.  Morgan 


N. 


Many 
E 


died  Feb.  8,  after  a  brief  illness, 
was  in  his  59th  year. 

Harry  L.  Askew,  64,  formerly 
aging  editor  of  the  old  Fort  U'ayo  TF 
(Bid.)  Sentinel,  died  at  his  home  jl 
Fort  Wayne  Feb.  12.  He  was  in  ne«| 
paper  work  in  Fort  Wayne  nearly  J 
years.  He  resigned  as  Sentinel  edit’ 
in  1917. 

James  J.  Leggett,  on  the  staff  oftli 
Boston  Globe,  died  Feb.  14,  followil 
a  long  illness.  He  had  been  with  t- 
Globe  14  years. 

Miss  Clara  Bailey,  87,  believed 
be  the  last  survivor  of  the  old  n 
slavery  paper,  the  Liberator,  publisljf^f 
by  William  Lloyd  Garrison,  died  Feb.^o*'*'  ^ 
at  her  home  in  Haverhill,  Mass.  H»ncrease 
father,  Albon  Bailey,  was  for  mJ 
years  telegraph  editor  of  the  Boci 
Transcript. 

Charles  Wilhelm,  48,  publisher 
the  Genesee  Herald,  Buffalo  commui^ 
weekly,  died  last  week  in  his  home 
that  city.  He  founded  the  Herald 
1927. 

William  L.  Shearer,  70,  founder ;»] 
retired  editor,  Wellsboro  (Pa.)  Rtft. 
lican  Advocate,  died  in  Wellsboro,  Fa 
10.  Mr.  Shearer  at  one  time  was  as,, 
dated  with  E.  A.  Van  Valkenbm 
editor  of  the  old  Philadelphia  .Von 
American. 

Joseph  A.  Voight,  70,  for  19  yo: 

\vith  the  Wheeling  (W.  Va.)  ffojirtf 
circulation  department  and  prior  to  tli 
for  a  number  of  years  with  the  Wkttr 
ing  News,  died  at  his  home  tbm 
Feb.  11. 

Mrs.  Adelaire  Alston  Tolas,  85.  i 
one  time  editor  and  owner  of  tlie  Colo¬ 
rado  (Tex.)  Clipper,  died  at  the  hoa 
of  a  daughter  in  Houston,  Tex,  if 
cently. 

Walter  O.  Mitchell,  52.  live  st« 
advertising  representative  of  the  Drnr 
Telegram,  Kansas  City,  died  Febn 
ary  13. 

Warrington  B.  Hedge.  74,  adverti' 
ing  staff,  Los  Angeles  Times,  die 
Feb.  4. 

Mrs.  Alberta  M.  Rodgers  jEiimv 
wife  of  William  H.  Jerrerys,  publishr 
Camden  (N.  J.)  Argus,  died  Feb  < 
in  Cooper  Hospital,  Camden,  after  i 
short  illness. 

Charles  William  Lay,  54,  forme 
editor  of  the  Ava  (Ill.)  Advertlsr 
died  at  the  Jefferson  Barracks  Hospitt 
in  St.  Louis  Feb.  13,  from  complb 
tions  following  an  operation. 


EMIL  F.  LINKE 

Emil  F.  Linke,  mechanical  supmc 
tendent  of  the  Hartford  (Conn.)  Ti* 
and  a  former  part  owner  of  the  Har¬ 
ford  Sunday  Globe,  died  at  his  horn 
in  West  Hartford,  Feb.  10.  He  bic 
been  ill  since  July  with  heart  disea* 
Mr.  Linke  was  born  in  Hartford,  De' 
21,  1865  and  learned  the  machini- 
trade  at  the  Colt  factory.  He  wi 
treasurer  of  the  Unitype  Company  c 
Manchester  and  Brooklyn  for  som- 
time  and  was  also  at  one  time  treasnrr 
of  the  Thorne  Typesetting  Machin 
Company.  He  became  mechanical  sr 
perintendent  of  the  Times  in  1923. 


The 


HANSELL  BATTEN 

body  of  Hansell  Battea 


sports  editor  of  the  Hattiesburg  (Mis; 
American,  apparently  killed  by  a  trar 
was  found  on  the  railroad  tracks  t 
Hattiesburg  early  Thursday,  Feb.  1- 
The  coroner  is  investigating.  He 
formerly  with  the  Little  Rock  (Ark 
Gazette  and  the  Shreveport  (La- 
Times.  Last  summer  he  handled  i 
licity  for  Governor  Sunnett  Conner  t 
his  successful  campaign  for  election. 
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LEON  N.  SALMON 

Leon  N.  Salmon,  racing  reporter : 
the  Nezv  York  Times  from  1870  to  jS 
died  at  his  home  in  Brooklyn,  Feb 
at  the  age  of  87.  He  was  on  the  staff 
Turf,  Field  and  Farm  from  lobo 
1869,  and  after  leaving  the  Times,  » 
been  an  attendant  in  the  Supreme  t 
of  Kings  County,  N.  Y.,  until 
ago.  He  was  unmarried  and  had 
a  resident  of  Brewklyn  for  eighty- 


years. 
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N  Y.  LEGISLATORS  TURN  TO  RETAIL 

trade  for  government  revenue 

Many  Forms  of  Taxation  and  Regulation  Are  Devised  With 
Emphasis  on  Products  For  Which  Sales  Have  Been 
Greatly  Increased  Through  Advertising 


By  JEROME  H.  WALKER 

1  advertisers  who  have  become  New  York  apples 


_ _  and  reconiinend  a 

lA*the  linage  leaders  of  the  last  few  plan  to  increase  the  demand  and  mar- 
would  be  made  to  bear  the  brunt  keting  facilities.  But  in  view  of  the 
I  tiiSui  new  taxation  in  measures  which  New  legislative  economy  mood,  it  is  not  likely 
ork  State  legislators  have  designed  to  this  measure  will  pass, 
tiftncrease  governmental  revenues.  Levies  The  chain  store  tax  proposals, 
*^()ul<i  be  placed  on  chain  stores,  tobacco, 
gasoline  and 


,oit  drinks,  ice  cream, 

[nintor  trucks. 

Other  proposals  before  the  legislature, 
while  they  do  not  impose  taxes  on  busi- 
provide  various  forms  of  state 
regulation  which  indicate  the  shift  of 
lawmakers’  attention  from  incomes  and 
real  estate  to  retail  trade  as  a  means  of 
meeting  the  increasing  costs  of  govern¬ 
ment. 

The  only  form  of  direct  taxation  on 
advertising  is  a  proposal  to  levy  two 

(cents  a  square  foot  on  outdoor  signs 
nsible  from  state  or  county  highways. 
Of  course,  this  measure  is  intended  to 
tax  billboards  out  of  existence.  Similar 
proposals  have  been  before  the  New 
York  legislature  for  three  years,  but 
failed.  This  year,  however,  there  is  re¬ 
ported  to  be  a  growing  sentiment  against 
deterioration  of  scenic  beauties. 

85 1|  trade  act”  also  has  made  an 

Cjli'.p  appearance  at  Albany  as  a  result  of  the 
'  'i'  dispute  over  department  store  advertis¬ 
ing.  Another  measure,  aimed  at  in¬ 
stallment  sales,  would  prohibit  contracts 
for  the  purchase  of  goods,  other  than 
necessaries,  containing  a  condition 
whereby  salary  or  wages  owing  in  the 
future  are  assigned  for  more  than  15 
per  cent  thereof. 

Then  there  are  bills  to  prohibit  free¬ 
wheeling  devices  on  automobiles  until 
approved  by  the  state  motor  vehicle 
commissioner,  and  to  provide  for  annual 
inspection  of  all  motor  mechanisms  at  a 
fee  of  SO  cents  to  the  vehicle  depart¬ 
ment. 

Other  motor  regulation  proposals 
would  affect  many  large  advertisers. 
One  of  them,  for  instance,  would  make 
it  mandatory  to  have  two  employees  on 
auto  trucks  or  delivery  cars  moving 
commodities  for  more  than  50  miles. 
One  of  these  employees  would  be  the 
operator,  and  it  would  be  the  duty  of 
the  other  to  stand  at  least  60  feet  from 
the  rear  of  the  truck  whenever  it  stops 
on  any  highway,  and  wave  a  red  flag 
or  lantern. 

A  Senate  bill  makes  it  a  misdemeanor 
to  move  a  vehicle  more  than  nine  feet 
wide  on  streets  or  highways  between 
midnight  and  7  a.m.  without  written 
permission  of  police  authorities.  An¬ 
other  proposal  is  to  have  speedometers 
subject  to  approval  of  the  state  bureau 
of  motor  vehicles. 

Of  sweeping  effect  would  be  Senator 
Baxter’s  measure  providing  that  no  em¬ 
ployees  be  permitted  to  work  in  any 
^blishment  more  than  six  consecutive 
hours  a  day,  exclusive  of  one  hour  for 
lunch,  nor  more  than  five  days  a  week 
or  30  hours  in  any  week. 

As  an  aid  to  business,  and  probably 
>  spur  for  advertising,  there  is  one  bill, 
offered  by  Senator  McCall.  This  ap¬ 
propriates  $15,000  for  a  commission  to 
study  the  growing  and  marketing  of 
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The  chain  store  tax  proposals,  of 
which  there  are  several,  are  taken  most 
seriously.  The  tax  raising  possibilities 
are  made  especially  apparent  when  it  is 
pointed  out  that  the  Atlantic  &  Pacific 
Tea  Company  alone  would  pay  $2,600,- 
000  annually  to  the  state,  on  the  basis 
of  $1,000  levy  for  each  store,  as  pro¬ 
vided  in  the  Moran  bill. 

This  measure  has  drawn  the  fire  of 
the  National  Chain  Store  Association, 
which  also  fought  the  Indiana  store  tax 
unsuccessfully.  The  chain  tax  under 
Assemblyman  Edward  S.  Moran’s  pro¬ 
posal  would  vary  from  $50  to  $1,000 
annually  on  each  store  in  the  ownership 
of  more  than  five  stores. 

A  protest  was  made  to  the  legisla¬ 
ture  this  week  by  the  Atlantic  &  Pacific 
Tea  Company,  declaring  that  it  views 
with  disapproval  any  legislation  which 
tends  to  increase  the  cost  of  food  and 
so  to  depress  the  American  standard  of 
living. 

A  five  per  cent  tax  on  gross  sales  of 
goods  sold  at  retail  during  the  unem¬ 
ployment  emergency  has  been  advocated 
by  Senator  Thomas  P.  Burchill,  long  a 
sponsor  of  chain  store  tax  legislation. 
Another  bill  merely  provides  for  an 
annual  license  on  all  chain  stores,  retail 
and  wholesale. 

Assemblyman  Sheldon  would  tax 
oleomargarine  at  the  rate  of  five  cents 
a  pound,  and  Assemblyman  Cuvillier  is 
sponsoring  his  so-called  “speakeasy  tax” 
which  levies  $100  a  year  on  all  places 
selling  soft  drinks  containing  any  per¬ 
centage  of  alcohol.  He  also  proposes 
a  five  per  cent  tax  on  gross  receipts  of 
baseball,  prize  fighting,  hockey,  bicycle, 
and  motorcycle  contests. 

Both  the  Cuvillier  and  Burchill  meas¬ 
ures  imposing  taxes  on  the  sale  of 
tobacco  are  being  considered  by  legisla¬ 
tive  finance  committees  in  their  efforts 
to  balance  the  state  budget.  Mr.  Cuvil¬ 
lier  would  collect  one  cent  on  each 
package  of  cigarettes,  three  cents  a 
jxjund  on  tobacco,  10  per  cent  on  boxes 
of  cigars  of  25  or  more,  and  three  cents 
a  pound  on  chewing  tobacco. 

Mr.  Burchill’s  idea  is  to  license  to¬ 
bacco  sellers,  charging  $500  a  store  in 
New  York  City  and  $25  a  store  in  cities 
or  villages  of  less  than  10,000  popula¬ 
tion.  All  of  the  revenue  obtained  in 
this  manner  would  go  toward  the  state 
highway  fund. 

There  also  is  a  store  tax  of  $50  a 
year  proposed  for  retailers  of  “frozen 
desserts,”  which  include  ice  cream. 
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sherbet  and  ice  milk.  Sale  of  imitation  speaker.  He  outlined  many  of  the  prob¬ 
ice  cream  would  be  prohibited.  A  sim-  lems  that  are  confronting  railway 
ilar  tax  is  asked  for  manufacturers  and  executives  today.  He  predicted  govern - 
retailers  of  bedding  and  upholstered  ment  ownership  of  the  railroads  unless 
furniture.  credit  is  extended  to  many  lines. 

In  view  of  the  storm  of  protest  at  the  Consolidation  of  the  railroad  com- 
Capitol  against  the  increased  motor  panies  of  the  United  States  into  25 
truck  license  cost,  it  was  indicated  that  super-systems  was  urged  by  Mr.  Budd. 
the  tax  on  gasoline  will  be  boosted  from  He  also  asked  for  a  modification  of  the 
two  to  four  cents  a  gallon,  with  all  present  regulations  covering  railroad 
monies  thus  raised  given  to  the  general  transportation. 

fund  rather  than  exclusively  for  high-  C.  F.  Jewell,  Taylorville  (Ill.)  Daily 
way  purposes.  Breeze,  read  a  paper  on  “Value  of  Local 

The  aim  of  Senator  Twomey’s  “fair  Features.”  He  told  of  the  various  types 
trade  act”  is  to  protect  trade  mark  of  local  features  that  his  paper  used 
owners,  distributors  and  the  public  and  of  the  benefit  derived.  He  con- 
against  injurious  and  uneconomic  prac-  eluded  by  stating  that  local  features  and 
tices  in  the  distribution  of  articles  of  news  have  done  more  to  build  up  his 
standard  quality  under  a  distinguished  paper  than  anything  else, 
trade  mark,  brand  or  name.  It  pro-  Mrs.  Harriet  VV.  Toner,  Anderson 
vides  (1)  that  the  buyer  will  not  resell  (Ind.)  Herald,  was  unable  to  attend  the 
such  commodity  except  at  the  price  meeting  and  her  paper,  “What  I  Have 
stipulated  by  the  vendor  and  (2)  that  Found  Most  Interesting  As  a  News- 
the  vendee  or  producer  require  in  de-  paper  Publisher,”  was  read  by  the 
livery  to  whom  he  may  resell  such  com-  secretary, 
modity  to  agree  that  he  will  not,  in 
turn,  resell  except  at  the  price  stipu¬ 
lated. 

The  law  would  not  apply  in  closing- 
out  sales,  or  when  the  goods  are  dam¬ 
aged  or  deteriorated  in  quality,  when 
notice  thereof  is  given  to  the  public. 

Nor  would  it  apply  to  receivership  sales. 


Chicago  architects’  firm  bearing  his 
name,  spoke  on  “The  Modern  News¬ 
paper  Plant,  Its  Location,  Layout  and 
Design.”  He  said  in  part: 

“I  have  many  times  described  the 
successful  or  efficient  industrial  plant  as 
one,  the  product  of  which  is  of  the  best 
quality  manufactured  at  the  lowest  cost. 
The  newspaper  plant  has  one  other 
vitally  essential  qualification — to  make 
this  perishable  product  in  the  least 
time. 

“The  cost  of  a  site  may  be  reduced 
by  the  selection  of  a  location  in  the  di¬ 
rection  toward  which  the  city  is  grow¬ 
ing,  and  a  look  ahead  for  five  years 
may  save  half  the  cost  of  a  site.” 

'The  architect  also  indorsed  the  de¬ 
sirability  of  developing  part  of  a  news¬ 
paper  building  as  a  community  center. 

Ralph  Budd,  president  of  the  Burling¬ 
ton  Railway,  was  the  Tuesday  luncheon 
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EXTOLS  INFLUENCE  OF 
COPY  READERS 

Professor  Will  Says  Editors  Guard 

American  Speech  Ai^ainst  “Tidal 
Wave  of  Slang”  Sweeping 
Literary  World 

The  copy  reader  was  hailed  as  “an 
unsung  hero  of  journalism,”  in  an  ad¬ 
dress  by  Allen  Sinclair  Will,  associate 
professor  of  journalism,  Columbia  Uni¬ 
versity,  over  radio  station  WABC  in 
New  York  Feb.  9. 

Mr.  Will’s  talk  was  taken  up  for  the 
most  part  with  a  condemnation  of  a 
type  of  novel  dealing  with  the  under¬ 
world  in  which,  Mr.  Will  said,  popular 
speech  has  been  degraded  by  “a  tidal 
wave  of  slang.” 

If  the  newspajter  copy  reader  were 
to  edit  some  of  this  fiction  material, 
Mr.  Will  said,  “his  deadly  pencil  would 
flash  in  rapid  strokes,  his  heart  would 
leap  with  ardor  and  the  offending  pas¬ 
sages  would  be  consigned  to  the  waste¬ 
basket.” 

The  copy  reader,  the  speaker  said, 
“has  thought  of  himself  for  generations 
merely  as  a  newspaper  editor  doing  his 
daily  stint  but  he  has  become,  without 
knowing  it,  a  major  figure  in  the  literary 
evolution  of  the  time.  Without  the  in¬ 
fluence  of  his  standards  many  authors 
of  books  would  be  even  more  reckless 
than  they  are  in  violating  the  common 
proprieties  of  the  language,  and  speech 
would  recede  even  farther  than  it  has 
already  gone  toward  a  series  of  slangy 
exclamations  or  semi -barbarous  grunts 
and  growls.” 


DRIVE  FOR  LOCAL  STORES 


Saratoga  Springs  Merchants  Or¬ 
ganize  10- Weeks’  Advertising 

In  a  drive  to  put  before  residents  of 
the  community  the  advantages  of  trad¬ 
ing  with  local  dealers,  merchants  of 
Saratoga  Springs,  N.  Y.,  this  week  be¬ 
gan  a  10-weeks’  advertising  campaign 
in  newspapers.  All  copy  will  be  devoted 
to  goodwill  promotion,  according  to 
Robert  W.  Lawrence,  president  of  the 
newly  organized  Independent  Merchants’ 
Association. 

One  project  under  consideration  is  a 
competition  between  school  children 
based  on  original  advertisements  or 
essays  on  the  value  and  benefits  of 
trading  with  local  stores.  Mayor  Henry 
Schrade,  Jr.,  heads  the  advertising 
committee. 


DISCOUNTS  ON  CLASSIFIED 

To  encourage  prompt  payment  of 
classified  bills  and  largerly  eliminate 
collection  costs  and  losses,  the  Holly- 
K'ood  (Cal.)  Citisen-Neu's  has  an¬ 
nounced  that  it  will  give  a  IS  per  cent 
discount  on  all  classified  advertisements 
paid  for  in  advance,  while  there  will  be 
a  10  per  cent  discount  on  all  such  copy 
paid  for  within  two  days  of  the  date  it 
first  appeared  in  the  paper.  Half-page 
display  promotion  copy  was  used  to  an¬ 
nounce  the  new  discount  policy. 


TO  COVER  SPRING  TRAINING 

William  Braucher,  sports  editor,  and 
Werner  Laufer,  sports  artist,  have  been 
assigned  by  NEA  Service  to  cover  the 
spring  training  season  of  the  major 
baseball  leagues  in  the  south.  Mr. 
Braucher  will  cover  the  nine  teams 
training  in  Florida  and  Georgia,  and 
Mr.  Laufer  those  in  the  Gulf  region. 
The  teams  training  on  the  West  coast 
will  be  covered  by  NEA  men  from 
I^s  Angeles  and  San  Francisco. 


SPONSORING  BENEFIT  DANCE 

The  Chicago  Tribune  is  sponsoring  a 
George  Washington  benefit  dance  at 
che  Aragon  ballroom.  Chicago,  on  Feb. 
22  for  the  Tribune’s  Hungry  School 
Children  fund. 


ADOPTS  NEW  TYPE  DRESS 

The  San  Antonio  Light  is  now  ap¬ 
pearing  with  a  new  bixly  type  face. 
Ionic  No.  5,  which  is  7  point  on  an 
8-point  slug. 


INTRODUCING  AD-TAKERS 


Chicago  Tribune  Run*  Their  Pic¬ 
ture*  at  Top*  of  Their  Section* 

The  Chicago  Tribune  is  introducing 
its  ad-takers  to  readers  by  using  their 
pictures  at  the  heads  of  various  classifi¬ 
cations.  This  plan  injects  the  element 
of  personal  service  into  the  want  ad 
department,  it  was  explained  to  Editor 
&  Publisher,  and  is  meeting  with 
public  favor. 

At  the  head  of  the  “Wanted — Female 
Help”  section.  Miss  Jones’  picture  ap¬ 
pears,  with  the  following  introduction: 

“To  find  exactly  the  kind  of  em¬ 
ployes  you  want,  let  Miss  Jones  help 
you  prepare  your  want  advertising  1 
She  is  expert  at  writing  Help  Want 
Ads.” 

Other  department  ad-takers  are  in¬ 
troduced  in  a  similar  manner. 


SOUTH  DAKOTA  EDITORS 
SENTENCED  FOR  CONTEMPT 

(Continued  from  page  5) 


TO  EXTEND  TUNA  DRIVE 


BECKMAN  IN  SPRINGFIELD,  O. 

Raymond  Beckman,  formerly  of  the 
Louisinlle  (Ky.)  Herald-Post  classified 
advertising  department,  has  been  made 
classified  manager  of  the  Springfield 
(O.)  News  and  Sun.  Mr.  Beckman 
has  been  selling  classified  copy  for  ten 
years.  He  was  with  the  Jackson 
(Mich.)  Citizen  Patriot  two  years, 
Louisville  Courier  Journal  and  Times 
seven  years,  and  had  been  with  the 
Louisville  Herald-Post  since  its  pur¬ 
chase  by  John  B.  Gallagher  last  year. 


“It  is  high  time  that  the  defendants 
in  these  Brown  County  fraud  cases 
learn  that  the  public  is  to  be  no  longer 
fooled — that  at  least  in  these  cases, 
tl'.ere  is  no  chance  of  the  public  mistak¬ 
ing  mere  audacity  and  bravado  for  hon¬ 
esty  and  sincerity.” 

It  was  two  weeks  after  the  above  edi¬ 
torial  appeared  that  Hasse,  who  had 
confessed  to  forgery  and  embezzlement, 
was  sentenced  to  pay  a  fine  of  $300  by 
Judge  Babcock. 

Two  days  after  the  sentence  was 
passed,  and  after  Hasse  had  paid  his 
fine,  the  editorial,  “A  Pat  on  the  Back” 
appeared. 

The  substance  of  this  editorial  was 
printed  in  Editor  &  Publisher  last 
week. 

Judge  Babcock  is  a  jurist  in  the  fifth 
judicial  district  in  South  Dakota.  He 
has  been  up  for  disbarment  once,  but  the 
action  was  thrown  out  by  former  Attor¬ 
ney  General  Buell  F.  Jones. 


White  Star  Brand  Will  Be  UiJ, 
1,000  Newspaper*  by  Marck 

White  Star  Tuna  copy  which  justje 
cently  made  its  appearance  in  a  fc 
Eastern  cities  will  be  extended  to  inclj 
approximately  1,000  newspapers  thruue^ 
out  the  United  States  by  the  middle 
March,  according  to  Emil  Brisach- 
head  of  Emil  Brisacher  &  Staff,  sI 
Francisco,  agency  handling  the  can 
paign  for  the  Van  Camp  Seafood 
Company. 

The  campaign  will  be  the  most  ex 
tensive  in  the  history  of  the  Van 
Company,  Mr.  Brisacher  said,  incluto 
more  than  100  newspapers  not  previ- 
ously  used. 

The  new  drive  follows  a  successH 
advertising  effort  conducted  in  a  nint- 
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ber  of  newspapers  last  fall. 


EDITORS  CHANGE  JOBS 

Austin  Scannell,  city  editor  of  Albany 
(N.  Y.)  Knickerbocker  Press,  and 
Alfred  Carson,  city  editor  of  Albany 
Evening  News,  have  exchanged  jobs. 


COLLEGE  EDITOR  OUSTED 

Charles  T.  Thurmond,  editor  of  Cento, 
Centre  College  student  publication, 
Danville,  Ky.,  was  released  from  that 
position  last  week  for  authorship  of  an 
editorial  condemning  marriage  as  the 
“stupidest  of  all  institutions  in  existence 
today.”  His  discharge  was  ordered  by 
Charles  J.  Turck,  president  of  the  col¬ 
lege,  who  said  no  further  disciplinary 
action  was  anticipated. 


ARTS  WEEKLY  PLANNED 

Arts  Weekly,  a  successor  to  Thi 
Arts,  former  monthly  publication,  is 
scheduled  to  appear  on  newsstands 
March  4.  Forbes  Watson,  editor  d 
The  Arts  for  nine  years  and  fomw 
art  critic  of  the  New  York  World  and 
the  New  York  Evening  Post,  will  k 
editor. 


MANAM  TO  ZINN  &  MEYER 

Zinn  &  Meyer,  Inc.,  New  Yort 
agency,  has  been  appointed  the  adv« 
tising  agency  of  the  Natural  Healtl. 
Products  Association  of  New  York, 
manufacturers  of  Manam,  a  laxativt 
food.  Newspapers  throughout  the  coun¬ 
try  will  be  used  for  a  forthcominj 
campaign. 
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GENERAL  ELECTRIC 


SAVE  A  MINUTE 


in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

Prepared  Matrix  Paste. 

The  above  are  only  a  few  of  our  specialties. 


New  England  Newspaper  Supply  Co. 


Worcester,  Mass.,  U.  S.  A. 

Cable  Addres*  NENSCO— Worcester 


Holly 

5 


•  PRESS  • 
BLANKETS 


RED  TOP  COATED 
FELTS 


OIL  and  INK  RESISTING 
RUBBERS 


The  Blanket  that  will 


NOT  BOLSTER 


American  Publishers 
Supply 

P.  O.  Box  131,  West  Lynn,  Mass. 


THE 


GOSS 


RADIAL  ARM 
FLAT  ROUTER 


NEVER  RUNS  HOT,  ,  , 


This  machine  requires  very  little  attention. 
It  never  runs  hot.  The  tool  steel  cutter 
spindle  runs  in  SKF  special  ball  bearings 
with  oil  reservoir.  A  foot  lever  controls  the 
vertical  movement  of  the  bit,  leaving  both 
hands  free.  Simple  design  and  rigid  con¬ 
struction  assure  accurate  work.  Write  for 
full  information. 


THE  GOSS  PRINTING  PRESS  COMPANY 

ISSS  SOUTH  PAULINA  STREET 

NEW  YORK  CHICAGO  SAN  FRANCISCO 
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E.  H.  O’HARA  IS  GIVEN 
$106,619  VERDICT 

Lubliiher  of  Syr»cu*e(N.  Y.)Herald 
^  Win»  Action  Ba«ed  on  Misrep- 

retentation  of  Waihing 
Machine  Co.  Stock 

A  verdict  for  $106,619.22  was  awarded 
kn  Edward  H.  O’Hara,  publisher  of 
Lmse  (N.Y.)  HeraJd._  by  a  jury 
this  week  in  an  action  against  John  M. 
Derschug,  president  of  the  Syracuse 
Washing  Machine  Corporation  for  al¬ 
leged  fraudulent  misrepresentation  of 

^*The  litigation  was  the  longest  civil 
itrial  on  record,  occupying  10  weeks, 
<iuring  which  Mr.  O’Hara  was  under 
.examination  for  34  hours.  The  case 
,ias  begun  Dec.  7  and  continued  for 
44  court  days  under  the  direction  of 
supreme  Court  Justice  Benn  Kenyon. 

Mr  O’Hara  sued  to  recover  dollar 
ior  dollar  damages  for  loss  taken  on 
7  800  shares  of  the  Washer  stock  which 
he  bought  in  July,  1925,  after  conversa¬ 
tions  with  Mr.  Derschug.  At  that  time, 
according  to  the  testimony,  the  cor¬ 
poration’s  president  repeatedly  told  the 
publisher  he  never  would  regret  buy¬ 
ing  the  stock  and  that  it  was  “the  best 

buy  in  town.”  i  i 

The  claim,  based  on  the  book  value 
plan  of  computing  damages,  amounted 
with  interest  at  6  per  cent  down  to 
Feb.  1,  1932,  to  $1^,000,  and  on  the 
eaniings  plan,  with  interest,  totaled 
$134,000.  Justice  Kenyon  denied  a 
motion  to  set  aside  the  verdict,  but  de¬ 
fense  counsel  were  allowed  90  days  in 
which  to  file  notice  of  appeal. 

Mr.  Derschug  attended  all  sessions 
of  the  trial  but  refused  to  take  the  stand 
to  rebut  evidence.  The  judge  took  note 
of  this  in  his  charge  to  the  jury,  saying 
they  might  infer  his  testimony  would 
not  be  favorable  to  himself  concerning 
the  facts. 

CLASSIFIED  BARGAIN  DAY 

Hollywood  Citiien-Newi  Offered 

Special  Dollar  Day  Price 

Taking  a  one-half  page  display  ad¬ 
vertisement  to  feature  a  special  classi- 
6ed  advertising  rate,  the  Hollywood 
(Cal.)  Citizen-News  recently  offered  to 
ran  tlmee  lines  for  seven  times  for  one 
dollar.  The  regular  charge  for  three 
lines  seven  times  is  $4.23. 

The  occasion  for  the  offer  was  the 
22nd  semi-annual  “Dollar  Day.”  The 
offer  was  good  only  on  Dollar  Day  and 
all  copy  had  to  be  brought  in  person 
to  the  newspaper  office  and  paid  for  in 
cash. 

The  same  relative  rate  applied  for 
larger  copy,  thus ;  6  lines  7  times,  $2 ; 
9  lines  seven  times,  $3,  etc. 

Total  classified  linage  in  the  Citizen- 
Mews  jumped  about  75  per  cent,  it  was 
stated. 

DAILY  WARNED  PUBLIC 

At  the  request  of  the  Dayton  (O.) 
Doily  News,  state  and  city  health  oflfi- 
ciab  recently  brought  about  the  de¬ 
struction  of  more  than  5,000  cans  of 
spoiled  sauerkraut  and  sought  out  per¬ 
sons  who  had  already  obtained  and 
eaten  some  of  it  so  that  they  might  be 
riven  medical  treatment.  Learning  that 
persons  at  a  city  dump  were  selling 
w  giving  away  the  poison  kraut,  the 
Mews_  immediately  brought  about  an 
investigation,  halted  the  distribution  and 
destroyed  the  remaining  cans.  The 
xraut  had  been  discarded  by  a  whole¬ 
sale  broker. 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charge  at  same  rate  per  line 
per  insertion  as  earned  by  frequency  of 
insertion.  Minimum  space,  three  lines. 
The  Editor  A  Publisher  reserves  the  right 
to  classify,  edit  or  reject  any  copy. 

Brokers 


1  offer  afternoon  daily  newspapers  in  ex- 
rliislve  fields;  California,  Oregon,  Idaho  and 
Washington.  M.  0.  Moore,  272  N,  Rodeo 
Drive,  Beverly  Hills,  California. 

Rare  opportunity  for  party  with  limited  capi¬ 
tal  and  newspaper  experience.  Weeklies  and 
Job  plants  In  Pennsylvania,  New  Jersey  and 
Kentucky.  Weekly  without  Job  plant.  New 
York.  Ail  exclusive  Helds,  earning  gootl  divi¬ 
dends,  not  over  priced,  J,  B.  Shale,  Times 
Building,  New  York, _ 

Partner  Wanted 


Partner  Wanted  for  trade  publication  with 
bright  future.  Must  he  young  editorial  nr 
advertising  man  with  will  to  succeed,  $1,000 
required  for  half  Interest.  Mone.v  needed  for 
expansion.  Write  1776,  Broadway,  N,  Y. 
Room  SIO, 


Paragraph — Column  Writing 

Learn  “editorial  paragraph"  and  column-writ¬ 
ing  from  a  man  quoted  oftener  In  Literary 
Digest  than  any  man  writing  exclusively  for 
one  paper.  Send  for  particulars  to  John  M. 
Henry,  at  western  address.  Council  Bluffs, 
Iowa. 

Circulation  Promotion 

Over  90%  of  all  oircnlatlon  campaigns  on 
dally  newspapers  In  the  United  States  and 
Canada  are  conducted  by  The  Charles  Partlowe 
Company.  The  dependable,  self-Onanclng 
PAllTI.OWB  PLAN  campaign  is  absolute  in¬ 
surance  of  cleanliness,  genuine  satisfaction 
and  results  that  have  never  been  equalled  in 
circniatlon  building.  Partlowe  added  circu¬ 
lation  Is  clean  circulation.  Every  subscription 
verlOed  by  the  publisher  of  your  Circulation 
Department.  No  subscription  accepted  unless 
paid  for  In  full  by  the  subscriber.  A  collect 
wire,  or  letter  will  give  you  a  free  Partlowe 
scientific  survey  of  your  Held  and  an  Intelli¬ 
gent  estimate  of  its  possibilities — without  ob¬ 
ligation.  The  Charles  Partlowe  Company, 
Occidental  Bldg.,  Indianapolis. 

Our  "Better  Times”  Campaigns  have  un¬ 
equalled  psychological  appeal.  Hold  S-year 
American  record  for  cash  business  on  a  single 
drive.  Hudson  De  Priest.  246  Fifth  Ave., 
New  York. 

The  W.  8.  Kendall  Company,  164  N.  Bailey 
Ave.,  I/OUlsvIlIe.  Ky. — Circniatlon  Builders — 
Creators  and  sole  owners  of  The  Kendall  Plan. 


Circulation  Consultant 

Newspaper  Circulation  Consultant — If  your 
circulation  needs  a  stimulant,  don’t  6re  your 
circulation  manager,  call  In  an  experienced 
outsider  to  look  your  plant  over  for  a  week  or 
a  month.  Get  advice  from  a  different  angle. 
16  years'  experience  Circulation  Manager 
Metropolitan  Mornlng-Sunday-Evenlng;  6  years' 
experience  manager  wholesale  newspaper  de¬ 
livery,  handling  over  twenty  different  dally 
and  Sunday  publications.  James  McKernan, 
224  Fourth  Ave.,  Brooklyn,  N.  T. 


Help  Wanted 


NEW  PRESS  INSTALLED 

The  Milwaukee  Wisconsin  Nezvs  and 
Jrtfinc/  recently  installed  an  additional 
“oe  octuple  press,  which  provides  for 
Pnnting  in  colors.  The  two  papers 
wre  amalgamated  in  November,  1930. 

marks  96TH  YEAR 

...^  Edgefield  (S.  C.)  Advertiser, 
• '*^**'j>  enters  its  97th  volume.  It 
-'h*  oldest  newspaper  in  the  state. 
nXr  J-  L.  Mims,  has 

wiisned  the  paper  continuously  for 
»  years. 


Circulation — Wanted,  young  man  skilled  In 
building  carrier  circulation,  city  and  suburban. 
Don’t  want  any  new  method.  Just  plain  hard 
work.  Must  be  prepared  for  twelve  to 
fourteen  hours  a  day.  Plenty  leg  work  and 
plenty  head  work.  Steady  Job.  Opportunity 
for  raise  and  good  pay  to  right  man.  No 
boomer  or  miracle  man  wanted.  Must  have 
excellent  references.  Tell  all  Hrst  letter. 
Address  C-782.  Editor  &  Publisher. 


Situations  Wanted 

Advertising — Mr.  Publisher:  If  your  business 
is  not  up  to  what  yon  know  it  should  be  yon 
may  be  interested  In  a  man  who  has  held 
executive  positions  as  business  manager  and 
advertising  manager;  who  has  a  thorough 
background  of  successful  experience  as  a 
local  and  national  advertising  salesman;  whose 
16  years  of  newspaper  experience  includes 
service  on  both  metropolitan  and  small  dallies; 
who  is  a  University  graduate  but  knows  the 
details  of  retailers'  problems  and  how  to  keep 
his  feet  on  the  ground.  No  dash  in  the  pan, 
Jnst  a  thorough,  hardworking  salesman  who 
will  produce  for  yon  In  a  sales  or  executive 
capsclty  even  in  these  times  of  depression. 
Age  86.  For  further  Information  write  Box 
C-753,  Editor  A  Publisher. 

Advertising  Manager  or  Business  Manager — 
11  years’  experience  as  linage  and  business 
builder.  Worked  on  America’s  outstanding 
dailies.  Beeking  change.  Excellent  refer¬ 
ences.  C-78S,  Editor  A  Publisher. 


Situation  Wanted 


Advertising  Director — Producer,  experienced. 
Available  in  30  days.  Address  0-775,  Editor 
A  Publisher. 


Artist  wants  mail  assignments.  Cartoons,  Il¬ 
lustrations  for  Papers  and  Magaxlnes.  Oscar 
Ritter.  Jr.,  22  North  Washington,  Ardmore, 
Oklahoma. 


Auditor  or  Bookkeeper — 10  years’  newspaper 
and  3  years’  public  accounting  experience, 
wishes  position  with  publisher.  0-780,  Editor 
A  Publisher, 


Circulation — Employed  circulation  manager 
with  written  proof  of  successful  achievements 
for  past  Ofteen  years,  desires  climatic  change. 
Oonddential  correspondence  invited,  no  hurry, 
any  newspaper  over  10,000  circulation.  0-760, 
Editor  A  Publisher. 


Circulation — Young  man,  eight  years’  experi¬ 
ence  on  metropolitan  papers.  Desires  circu¬ 
lation  managership  of  daily,  three  to  twent.v- 
dve  thousand  circulation  or  assistant  on  larger 
paper.  References  as  to  ability  and  character. 
Address,  Ralph  Jones,  10.33  East  102nd  St., 
Seattle,  Washington. 


Circulation  Man 

Young  man  with  wide  experience  in  circulation 
work  and  has  specialized  in  home  delivery 
management  for  eight  years,  desires  connec¬ 
tion  where  hard  work  and  eHI<'ient  manage¬ 
ment  will  provide  advancement.  Familiar 
in  both  Eastern  and  Southern  delds.  Best 
reference.  C-781,  Editor  A  Publisher. 


Circulation  or  Business  Manager— 3  years’  ex¬ 
perience  in  present  position  directing  circula¬ 
tion  and  in  business  olllce  of  dally  paper. 
Journalism  graduate  of  Missouri.  Successful 
in  organization  and  promotion.  Know  A.B.C. 
Familiar  with  all  departments  of  dally  and 
weekly  papers.  24  years  old.  Full  record 
and  references.  Address  C-76S.  Editor  A 
Publisher. 


Circulation  man,  city  of  200,000.  Good  refer¬ 
ences.  Address  C-777,  Editor  A  Publisher. 


Claasided  Salesman,  0  years’  experience  sell¬ 
ing  classided  and  display.  Asst.  C.A.M. ;  age 
31;  married.  Seeks  connection  offering  opiior- 
tiinltles.  Address  C-765.  Editor  A  Publisher. 


Classided  Promotion  man,  a  linage  and  ad- 
count  producer  more  than  copy  writer. 
r-773.  Editor  A  Publisher. 


Classided  Manager,  seasoned  leader,  creator 
and  plugger.  Address  C-771.  Editor  A 
Publisher. 


Classided  Executive — A  good  man.  Desires 
connection  In  competition  to  chain  paper. 
Address  C-772,  Editor  A  Publisher. 


Desk  and  rewrite  man  of  unusual  ability,  fast 
and  accurate  copy  reader,  20  years’  experience 
on  lending  Eastern  dallies;  available  at  once 
for  reasonable  salary.  C-764.  Editor  A 
Publisher, 


Editorial  Writer 

Editorials  that  attract  readers:  that 
are  copied  nationally;  that  have 
distinction;  that  constitute  a  real 
factor  for  circulation  and  business. 
Wish  to  connect  with  live  publisher 
and  explain  my  plan  for  systematic 
cultivation  of  prestige  and  good  will 
where  it  will  do  the  most  good  in  the 
Held,  apart  from  Interesting,  intelli¬ 
gent  discussion  of  the  current  scene. 
If  yon  feel  that  you  are  not  getting 
full  value  out  of  the  apace  devoted  to 
e<litorlaIs  address  Box  C-779.  Editor  A 
Publisher.  Exceptional  references. 


Editorial— 

1  AM  READY  TO  INVEST 
MY  SAVINGS 

And  to  give  of  my  wide  editorial  experience 
to  the  upbuilding  of  an  afternoon  newspaper. 
It  meat  be  one  in  a  city  of  not  more  than 
100,000  and,  preferably,  one  in  the  progressive 
South.  C-767,  Editor  A  Publisher. 


Editorial — Thorough  newspaperman,  college 
education,  printer’s  devil  country  weekly  to 
reporter  small  and  large  dallies,  editor  country 
weekly,  copy  desk  N.  Y.  City  dally,  editor 
N.  Y.  City  weekly,  publicity  N.  Y.  City. 
Age  20,  single.  Go  anywhere.  References. 
C-75n,  Editor  A  Publisher. 


Situations  Wanted 


Editorial — Two  years  assistant  editor  national 
magazine.  Ore  years  In  promotion  Held,  seek 
midwest  connection  in  publicity  or  as  assistant 
editor  trade  paper.  Age  35,  college  graduate. 
References.  0-763.  Editor  A  Publisher. 


Editor-Business  Manager  of  small  daily  wants 
change.  Prefers  editorial  work;  28,  married, 
college  education;  8  years’  thorough  all-around 
experience,  large  and  small  papers.  Go  any¬ 
where;  reliable,  hard  worker;  references. 
0-7.%8,  Editor  A  Publisher. 


Executive— 

MR.  PUBLISHER:  Here  is  the  story  about 
a  young  Promotion,  Circulation  and  Business 
Exe<‘utlve  who  Is  now  well  employed  by  the 
largest  Newspaper  and  Magazine  Publisher  in 
this  country.  Conditions  are  One,  but  this 
thirty-three-year  old  man  is  wondering  where 
the  promotion  possibilities  are.  He  and  his 
wife  are  not  particular  where  the  new  Io<-a- 
tion  will  be.  This  young  man  can  and  is  pro¬ 
ducing.  His  twelve  years’  experience  and 
ability  have  something  to  do  with  his  suc¬ 
cessful  results.  References,  of  course.  Box 
C-756,  Editor  A  Publisher. 


Managing  Editor — Energetic,  experienced,  able. 
Desires  to  exchange  present  assoclatiou  for 
managing  editorship  offering  opportunity  for 
continued  constructive  effort,  where  there  is 
genuine  need  for  expert  guidance.  Thoroughly 
experienced  in  economical  operation  within 
budget  of  large  and  small  newspapers, 
morning,  evening,  Biinday.  Circulation  and 
prestige  builder  of  proved  ability,  with  a  clean 
record  that  will  bear  strict  inquiry.  Young 
enough  to  retain  enthusiasm;  suillclentl.v 
matiire  to  appreciate  responsibility  and 
exercise  Judgment.  Would  not  knowingly  re¬ 
place  another  working  newstwperman  whose 
faithful  service  entitles  him  to  further  con¬ 
sideration.  C-760,  Editor  A  Piihliaher. 


Mechanical  Superintendent,  30  years’  experi 
ehce  all  departments  newspaper,  economical 
production  guaranteed,  references.  Bast  pre¬ 
ferred.  C-778.  Editor  A  I’uhllsher. 


Practical  newspaper  man  and  edlclency  expert 
oiien  for  connection  demanding  economy  and 
results.  Address  C-774.  Editor  A  Publisher. 


Publisher's  Assistant — For  better  results  on 
lower  overhead,  address  C-770,  Editor  A 
I’lildlsher. 


Stereotyper — Newsi>aper,  six  years’  experience. 
Can  give  refereni'e  from  former  employer. 
27  years  old.  Floyd  Muzzy,  1514  P  St.. 
Lincoln,  Neb. 


Stereotyper — Working  foreiiian,  will  go  any¬ 
where.  Experlence<I  large  and  small  plants. 
Economical  management.  Employetl,  but  de¬ 
sire  change.  Outline  of  experience  on  re<|uest. 
Box  C-770,  Editor  A  Publisher. 


Mechanical  Equipment  For  Sale 


For  Sale — One  Hoe  ball-bearing  Monorail 
Trimmer  for  full  page  newspaper.  Miles 
Machinery  Company,  478  W.  Broadway,  City. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidential 


Palmer,  Suter  &  Palmer 

•Business  Established  In  1899 

350  Madison  Ave.  New  York 


USED  EQUIPMENT  WANTED 

Here  is  one  of  the  inquiries  that  came  to  us  this  week : 

^  “Do  you  know  of  any  newspaper  that  has  some  used 
r  steel  composing  room  furniture  for  sale?  We  are  in 
A  the  market  for  ad  cabinets,  makeup  tables,  monotype 
^  mold  and  matrix  cabinets." 

► 

^  Why  not  advertise  what  you  have  for  sale?  There 

P  is  a  big  demand. 

► 

►  CLASSIFIED  SERVICE— EDITOR  &  PUBLISHER 
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SHOSmKj^THIRIY 


By  MARLEN  PEW 


SAID  Epictetus :  “It  is  difficulties 
which  show  what  men  are  made  of.” 
The  current  year  surely  offers  ample 
opportunity  to  men  and  newspapers  to 
demonstrate. 

*  *  * 

IT  WOULD  seem  that  all  of  the 
Japanese  atrocities  are  not  confined 
to  Manchuria  or  Shanghai.  A  friend 
in  Tokio  recently  sent  to  me  a  copy  of 
a  four-page  trade  journal,  issued  by  a 
Japanese  firm  in  Tokio,  in  which  the 
subscription  price  is  named  at  $1,000 
per  year.  My  informant  tells  that 
nearly  every  important  trade  in  Japan 
is  cursed  by  such  papers,  all  represent¬ 
ing  a  blackmail  racket  that  rather  out¬ 
does  anything  known  here.  A  sub¬ 
scription  agent  calls  upon  the  head  of 
a  commercial  enterprise,  offering  to 
send  the  little  rag  for  12  months  for  a 
thousand  dollars,  or  what  have  you.  If 
the  victim  squirms  the  solicitor  is  prob¬ 
ably  in  a  position  to  tell  him  more  about 
his  business  than  he  knows  himself.  If 
threats  do  not  take  effect  the  editor  at 
once  starts  to  publish  the  dirt.  He  may 
be  as  reckless  as  he  pleases  with  the 
truth  because  Japanese  libel  laws  are 
practically  no  defense  for  honest  people. 
*  *  « 

Good  jack  Park,  veteran  foreman 
of  the  Boise  (Idaho)  Stateman’s 
ad  alley,  made  a  speech  the  other  day 
under  circumstances  that  would  have 
brought  joy  to  the  average  compositor 
who  has  long  fought  the  hard  battle 
against  illegible  store  copy.  Jack  faced 
a  lot  of  the  boys  around  town  who  write 
the  advertisements  and  mark  the  type. 
He  had  ’em  in  his  power,  as  a  group, 
and  here  are  some  of  the  things  he  said : 
“I  wish  to  offer  a  few  simple  rules  for 
the  guidance  of  advertisement  writers, 
as  follows: 

“1.  Copy  should  be  prepared  prefer¬ 
ably  on  heavy  brown  wrapping  paper 
with  hard  pencil.  Never  use  a  type¬ 
writer.  If  wrapping  paper  is  not  handy, 
a  piece  of  packing  case  or  cardboard  is 
a  good  substitute. 

“2.  A  ‘dummy’  should  also  be  pre¬ 
pared  to  accompany  copy.  That’s  what 
they  usually  are.  Any  ‘dummy’  can 
make  one. 

“3.  If  prices  are  shown  on  both  copy 
and  ‘dummy,’  be  sure  the  prices  do  not 
correspond.  The  printer  will  know 
which  one  goes. 

“4.  Never  fail  to  designate  the  size 
and  measure  and  type  face  of  each  line 
or  paragraph.  The  printer  should  never 
be  allowed  to  exercise  his  own  judg¬ 
ment  in  these  important  matters. 

“5.  It  helps  also  to  turn  in  illegible 
copy,  particularly  on  trade  names.  The 
printer  knows  what  they  are  anyway. 

“6.  If  the  ad  is  to  be  illustrated  with 
cuts,  have  one  or  more  of  them  marked 
‘to  come.’  It  is  not  necessary  to  indi¬ 
cate  size,  kind  or  style.  The  printer’s 
guess  is  as  good  as  yours  anyway. 

“7.  Never,  under  any  circumstances, 
‘read  proof’  on  your  copy.  Leave  that 
for  the  completed  job. 

“8.  Remember,  no  ad  is  complete 
without  a  box.  If  in  doubt  as  to  the 
proper  treatment  of  a  paragraph,  head¬ 
ing  or  slogan,  just  say:  ‘Box  it.’ 

“9.  Always  get  copy  in  late.  It  is 
conducive  to  best  typographic  results. 
Besides,  it  keeps  the  compositor  on  the 
jump  and  tends  to  discourage  loafing 
on  the  job. 

“10.  Remember,  every  good  ad  writer 
always  ‘tears  hell’  out  of  his  (or  her) 
proof,  and  re-writes  the  principal  items 
and  ‘leads.’  If  it  is  a  partnership  con¬ 
cern,  it  is  a  good  plan  to  have  one  part¬ 
ner  prepare  the  ad  copy  and  another 
partner  read  the  proof.  This  also  goes 
for  department  heads. 

“11.  After  the  press  has  started,  rush 
in  with  a  few  minor  changes  on  a  for¬ 


gotten  item.  A  good  advertisement 
writer  is  like  the  amateur  after-dinner 
speaker  who  thinks  of  the  best  thing 
to  say  after  he  has  sat  down.” 

*  *  * 

Little  world  news  is  being  printed 
j  by  newspapers  outsiife  of  five  or 
six  metropolitan  cities,  said  Prof.  Wal¬ 
ter  B.  Pitkin  in  an  address  last  week. 
We  expect  to  hear  such  talk  from  stupid 
sources,  but  Prof.  Pitkin  is  a  well-in¬ 
formed  man.  The  fact  is  that  the  rank 
and  file  of  American  newspapers  are 
publishing  more  world  news  today  than 
at  any  time  in  history.  We  could  put 
into  Prof.  Pitkin’s  hands  copies  of 
newspapers  issued  in  relatively  small 
U.  S.  towns  that  carry  more  foreign  in¬ 
telligence  than  some  of  the  largest 
newspapers  of  capital  cities  of  Europe 
or  Asia.  Just  at  present  world  interest 
turns  mainly  to  the  Far  East.  In  an 
Editor  &  Publisher  investigation  re¬ 
cently  it  was  determined  that  more  than 
30,000  words  were  being  cabled  or 
radioed  from  China  and  Japan  to  the 
press  of  this  country  every  day,  at  a 
cost  of  around  $28,000  per  week.  Prof. 
Pitkin  can  scarcely  claim  this  matter  is 
not  getting  printed,  for  such  expendi¬ 
ture  could  not  for  long  be  sustained  ex¬ 
clusively  by  the  large  papers  of  five  or 
six  chief  cities.  And,  while  there  is  a 
selective  process  which  determines  what 
is  printed,  it  is  a  certainty  that  the 
clients  of  the  press  services  would  not 
long  tolerate  such  a  flood  of  world  news 
on  leased  wires  if  the  stuff  was  not  ac¬ 
ceptable  for  use.  The  newspapers  of  the 
five  or  six  chief  cities  of  this  country 
do  not,  by  a  long  shot,  dominate  press 
association  policy.  Not  only  is  world 
news  printed  in  the  American  press  at 
large  in  relative  completeness,  but  edi¬ 
tors  strive  continually  to  make  it  ap¬ 
petizing  to  the  reading  family.  Much 
sauce  must  be  used  on  the  dish,  for 
people  are  not  generally  interested  in 
remote  affairs.  Every  editor  realizes 
that  he  can  do  more  for  his  circulation, 
by  devoting  space  to  Hollywood  gossip, 
local  social  clap-trap,  gay  and  exciting 
pictures,  puzzles  and  other  light  interest, 
than  in  covering  an  arms  conference  at 
Geneva.  This  kind  of  compromise  with 
editorial  responsibility  is  easy  to  make. 
But  editors  in  every  important  com¬ 
munity  are  printing  the  Geneva  des¬ 
patches,  day  by  day,  on  first  pages. 
Prof.  Pitkin,  above  many  others,  ought 
to  acknowledge  this  interesting  and 
laudable  fact. 

«  4>  « 

COUNTRY  editors  have  problems 
of  their  own  and  their  own  fine 
devices  for  solving  them.  One  is  in¬ 
dicated  by  the  following  fable  which  is 
going  the  rounds  of  the  rural  press  in 
the  South  just  at  present: 

“Once  upon  a  time  a  nickel  nurser 
sent  his  kid  to  borrow  the  neighbor’s 
paper  and  the  kid  upset  a  hive  of  bees 
and  soon  was  covered  with  lumps.  His 
father  ran  to  help  him  and  caught  his 
chin  on  a  clothes  line  and  sprained  his 
back,  fell  and  broke  a  $25  watch.  The 
clothes  pole  fell  over  the  car  and 
smashed  the  windshield,  and  mother, 
rushing  out  to  see  what  occasioned  all 
the  excitement,  upset  a  five  gallon 
chum  of  cream  into  a  basket  of  kittens, 
drowning  all  of  them.  The  electric 
flatiron  burned  through  the  ironing 
board,  setting  fire  to  the  house,  and  fire¬ 
men  broke  all  the  windows  and  chopped 
a  hole  in  the  roof.  The  baby  ate  a  jar 
of  pickles  and  got  cholera  morbus  and 
the  doctor’s  bill  was  $15.  The  daughter 
ran  away  with  the  hired  man  during 
the  excitement,  the  dog  bit  a  neighbor’s 
kid  and  the  calves  ate  the  tails  off  of 
four  night  shirts  on  the  clothes  line. 

“Moral  —  Subscribe  to  your  home 
paper.  Don’t  borrow  it!” 


*<T3ELIEVE  it  or  not,  there  isn’t  a 
XJ  critic  in  creation — in  fact  any 
group  of  critics — that  can  kill  a  good 
show.”  So  says  Elias  E.  Sugarman, 
expert  'critic  of  dramatic  affairs  for 
The  Billboard,  far-famed  trade  paper 
of  the  amusement  field.  This  is  in 
response  to  the  statement  made  to  Mr. 
Sugarman  by  an  unnamed  producer 
along  these  familiar  lines:  “It  is  a 
blankety-blank  shame  that  an  asinine 
newspaper  reporter  should  have  within 
his  i»wer,  through  virtue  of  his  free 
rein  in  wise-cracking,  to  make  a  failure 
of  a  $200,000  investment  of  a  recognized 
showman.”  Mr.  Sugarman  at  once 
caught  the  origin  of  this  peeve,  for  the 
producer  had  recently  suffered  a  con¬ 
siderable  loss  through  failure  of  a  show 
that  had  been  panned  by  the  critics,  and 
he  replied:  “If  the  critics  had  not  put 
that  show  out  of  its  agony  the  public 
would  soon  have  done  so;  the  reporters 
only  saved  a  lot  of  pain  and  suffering. 
Few,  if  any,  real  critics  set  out  to  catch 
a  show  with  a  pan  hidden  up  their 
sleeves.  They  are  induced  to  fling  vile 
epithets  by  the  atrocities  committed  on 
the  stage.  Critics  are  to  the  theater  as 
an  equilibrium  test  to  aviation.  Those 
that  cannot  pass  the  test  are  probably 
not  worth  passing.”  Mr.  Sugarman 
took  to  task  theatrical  managers  who 
hold  that  public  shows  deserve  as  little 
criticism  as  department  stores  get  in 
newspaper  columns. 

«  *  * 

IT  SEEMS  to  me  that  real -estate 
editors  with  a  better  appreciation  of 
their  work  than  mere  routine  chronicling 
of  trades,  developments  and  puffing  of 
advertisers,  ought  to  take  a  lively  in¬ 
terest  in  the  development  of  the  modern¬ 
ized  tenement  for  the  great  cities,  to 
provide  light,  air,  beauty  and  comfort 
for  those  who  have  long  dwelt  in  the 
fetid  atmosphere  of  slums.  It  is  a 
great  movement,  this  idea  of  emancipat¬ 
ing  the  urban  poor,  and  it  is  in  full 
swing  in  the  vilest  and  darkest  sections 
of  New  York’s  crowded  East  Side. 
Right  now,  when  it  is  urgently  neces¬ 
sary  for  newspapers  to  encourage  any 
building  investment  which  would  offer 
employment,  is  a  good  time  to  consider 
this  long  neglect^  phase  of  city  life. 
A  vast  tract  of  land  running  north  of 
Brooklyn  Bridge,  near  the  East  River, 
is  being  acquired  by  a  building  concern 
which  will  erect  modern  tenements, 
somewhat  after  the  fashion  of  the  new 
workmen’s  homes  of  Berlin  and  Russia. 
At  the  Museum  of  Modern  Art  last 
week  there  were  on  exhibition  models  of 
apartments,  constructed  of  steel,  which 
would  house  8,000  to  10,000  people,  with 
every  window  open  to  the  sun  and  air, 
roof  terraces,  and  many  interesting 
features.  They  were  without  ground- 
floors  or  basements,  the  ground  space 
being  open  for  playgrounds.  The 
modern  equipment  of  these  proposed 
buildings  make  them  tempting  to  any 
city  dweller  and  shame  the  long- 
neglected  house  horrors  of  the  narrow 
streets  of  the  metropolis. 

«  •  * 

rN  THE  current  issue  of  Fortune  ap¬ 
pears  a  notable  article  on  the  housing 
condition  in  the  United  States.  Here 
are  some  quotations: 

“Two-thirds  of  the  American  people 
cannot  afford  to  rent  or  buy  decent 
homes  at  present  prices.  The  picture  of 
America  as  one  great  glitter  of  plumb¬ 
ing  ads  is  not  altogether  lifelike,  for 
90  per  cent  of  American  farm  houses, 
80  per  cent  of  village  homes,  and  35 
per  cent  of  town  dwellings  lack  running 
water  and  sanitary  indoor  toilets.  Less 
than  half  the  homes  of  America  measure 
up  to  minimum  standards  of  health  and 
decency,  and  the  building  industry, 
which  complains  of  over-production,  has 
not  even  started  to  build  good  homes 
within  the  means  of  two-thirds  of  the 
population. 

“If  the  building  industry  could  build 
a  good  house  to  sell  at  $4,800,  it  would 
add  60  per  cent  to  its  small-house  sales 
in  its  present  market  aihong  the  richest 
third  of  the  population. 

“If  the  building  industry  could  build 
a  good  house  to  sell  at  $3,600,  it  would 
enter  a  virgin  market  and  double  its 
post-war  residential  output  which  in 


‘normal’  years  has  amounted 
$3,000,000,000.  .  .  .  The  slums  of 
large  cities  are  the  worst  in  the 
but  it  is  not  these  alone  that  pull 
the  level  of  American  housing.  It 
the  Cottage  Grove  Avenues,  the 
Broad  Streets,  the  city-limit  si 
with  their  grimy  casements  openi 
the  foam  of  last  night’s  washing, 
houses  that  shuffle  past  the  Pi 
windows  at  midnight  across  an  I 
freight  yard,  the  ‘Company  To 
where  the  boarder  and  the  roomer 
the  Polack’s  mother  and  his  child  si 
their  outdoor  accommodations  with 
family  next  door,  the  Mississippi  f 
house  where  drinking  water  stand 
a  wooden  bucket  and  the  window  it 
unglazed  hole  in  an  unplaster^ 
the  Vermont  farmhouse  in  the 
of  a  narrow  valley  where  corn  s 
bank  the  cellarless  walls  in  autuma 
the  bathtub  is  a  once-enameled 
the  back  alleys  of  St.  Louis,  and 
land  and  New  Haven  and  Bal 
where  the  bright  limousines  go  past 
end  of  the  street  and  the  town’s  ‘ 
houses  are  only  a  block  or  so  a 
the  row  on  row  on  row  of  shingled 
deckers  and  three-deckers  and 
family  houses  that  stagger  up  and 
the  short  hills  of  Pennsylvania  to 
*  *  * 

The  author  of  Fortune’s 
paints  a  picture  of  A 
housing  almost  as  drab  as  one 
Burchfield’s  collection  of  mid-Vi 
atrocities  which  are  so  ugly  that 
have  gained  art  recognition,  some 
them  actually  having  found  a  place 
the  walls  of  the  Metropolitan  Me 
of  Art.  In  reading  the  article  I  f 
the  author  might  muff  the  main 
in  the  housing  problem,  but  he  ‘ 
Here  it  is: 

“What  has  happened  in  the  market  f 
American  houses  may  be  de 
briefly  as  follows:  One-third  of . 
can  families  have  incomes  not  to  e 
$1,200.  One-third  have  incomes  f 
$1,200  to  $2,000.  One-third  have 
comes  above  $2,000.  It  is  a  proven 
of  thumb  that  no  family  should  a 
to  buy  a  house  costing  more  than 
its  annual  income  and  that  no  f 
should  pay  more  than  20%  of  a  li 
income  for  rent.  Under  this  rule 
thumb,  families  in  the  lowest 
therefore,  cannot  buy  houses  c 
more  than  $2,400.  Families  in 
middle  third  cannot  buy  houses  co 
more  than  $4,000.  The  building  ind 
has  totally  failed  to  provide  any 
housing  at  these  prices  and  is  negl 
two-thirds  of  its  market  just  as 
pletely  as  the  automobile  industry 
be  overlooking  its  greatest  oppo 
if  no  cars  were  built  to  sell  for  1 
than  $1,000.” 

V  V  * 

May  I  suggest  that  real-estate 
partments  of  newspapers  wc 
be  remarkably  vitalized  by  a  candid 
cussion  of  the  housing  problem  as  i 
confronts  the  bulk  of  rent-paying 
zens,  meaning  working  people_  i 
small  incomes  but  normal  aspirationi 
live  in  pleasant,  sunny,  airy  and  g 
looking  tenements,  or  in  small  sub 
houses  built  for  comfort  and 
bility  ? 

DAILY  LOSES  SUIT 

In  the  court  of  common  pleas 
Harrisburg,  Pa.,  Judge  Charles 
Henry  of  Lebanon,  specially  pro 
in  the  suit  of  the  Harrisburg  P 
Company,  publisher  of  the  rt 
against  Harry  H.  Buch,  a  local 
gist,  directed  the  jury  to  return  a 
diet  in  favor  of  the  druggist  who 
been  sued  over  a  $540  advertising  bul: 

DROPS  STREAMER  HEADLI 

The  Grand  Rapids  (Mich.)  H 
which  for  the  past  few  years  ha* 
a  daily  streamer  headline  as  st 
make-up  has  discontinued  the  pi 
Hereafter  the  banner  headline  wU 
used  only  when  a  story  warrants  it  , 

JOINS  CHICAGO  AGENCY 

G.  L.  Busian,  for  a  number  of 
sales  promotion  manager  with  the 
Laval  Cream  Separator  CornpaW* 
joined  the  executive  staff  of  w 
Johnson-Huwen,  Inc.,  Chicago 


